$1,000,000 Suit 
Accuses Arden of 
‘Defaming’ Pellex 


New York, April 14—Pellex 
Inc., together with Pellex Corp., 
its distributor, today filed suit 
against Elizabeth Arden Sales 
Corp. in the federal district court 
for the southern district of New 
York, asking more than $1,000,000 
in damages, and an injunction re- 
straining the defendant from de- 
faming the Pellex depilatory prod- 
uct. 

In brief, the suit charges: 

1. That Elizabeth Arden has 
demonstrators in hundreds of de- 
partment stores in the U. S. 

2. That the demonstrators seem 
to the public to be department 
store employes, rather than Eliz- 
abeth Arden employes. 

3. That Arden demonstrators 
have been trained to deceive the 
public into believing their recom- 
mendations are impartial as to the 
merit of Elizabeth Arden products 
against those of competing manu- 
facturers. 

4. In Pellex’ case, that Elizabeth 
Arden has caused its demonstra- 
tors to induce customers who ask 
for Pellex to switch to Arden’s 
competing products by defaming 
Pellex and its manufacturer, by 
pretending they have no supply of 
Pellex on hand and by offering 
“unbiased” opinions in favor of 
Arden products. 

According to the complaint, in 

(Continued on Page 8) 


| 119 Retailers Are 
Honored by Brand 


Names Foundation 


New York, April 14—The Brand 
Names Foundation now has a staff 
of 25, spends $250,000 a year and 
gets media to run some $12,000,000 
worth of free advertising annually. 

This composite 
picture 
drawn here by 
Henry E. Abt, 
president, as he 
released the an- 


the BNF. 
The occasion 
was the annual 


al a 


Henry Abt 


ing 119 retailers 
who were se- 
lected as the best 
brand name promoters of 1954. 
The winners were announced a 
month ago (AA, March 21). 

The retailers, wives on their 
arms, were in New York for three 
days of wining, dining and end- 
less felicitations. Mayor Wagner 
issued a proclamation designating 
April 13 as Brand Names Day. A 
street sign at Greeley Square was 
changed to read: Brand Names 
Square. 

Climax of the activities was last 
night’s annual Brand Names din- 
ner, attended by some 1,700 per- 
sons, at which plaques and cer- 
tificates were officially awarded 
to the retailers. 


® Prior to this culminating affair, 

manufacturers, trade associations, 

publications and broadcast net- 
(Continued on Page 81) 


Publications, Agencies Must Work Together, 
Staudt Says at ABP Awards Presentation 


(Award winners on Page 76) 

PHILADELPHIA, April 14—Publi- 
cations, agencies and advertisers 
must all do a good job and work 
together if advertising is going to 
work, George L. Staudt, chairman 
of the board of the National Indus- 
trial Advertisers Assn., told east- 
ern industrial advertisers here to- 
day at the 13th annual awards 
presentation of Associated Busi- 
ness Publications. 

Awards were made to 24 com- 
panies at a luncheon held at the 
Bellevue Stratford Hotel, with 
some 600 present. 


Discount Selling 


A new series on discount 
houses and off-list selling by 
E. B. Weiss, noted merchan- 
dising consultant and AA 
columnist, begins on Page 
65 of this issue. It consists 
of four articles, reviewing 
recent developments in the 
off-list revolution. 

Provocative and analyt- 
ical, as was Mr. Weiss’ orig- 
inal series on this subject in 
AA last summer, the series 
beginning today is required 
reading for everyone con- 
cerned in any way with the 
changing character of Amer- 
ican distribution and retail- 


ing. 


Mr. Staudt pointed out that the 
awards have been given to the ad- 
vertisers and agencies who have 
learned “together” how to produce 
sales. 

“In short, specialized publica- 
tions had to be edited for, sold to, 
and read by, the right people in 
the right markets before the ad- 
vertising had been scheduled,” he 
declared. 


® The speaker said he was par- 
ticularly encouraged by the num- 
ber of advertisers who are learn- 
ing to merchandise their business 
paper advertising effectively to 
salesmen and distributors and to 
integrate it completely into the 
selling team. 

“Perhaps the evidence of what 
I like to call ‘brass knuckle’ adver- 
tising is a sign of the times,” Mr. 
Staudt added. 

The biggest job of the ABP in 
the coming years, he said, will be 
to improve the use of industrial 
advertising in merchandising, 
sales, distributor training and in 
\direct sales follow-up. 

“Frankly, a very large share of 
our advertising is only half effec- 
tive because we are lax in telling 
our own salesmen and distributors 
what we are doing, why we are 
doing it, what it can do for them, 
and how they can use it,” he 
stated. 


| He urged company heads to get 


bey in the field more in an effort 
| to help freshen up their advertis- 
ing. 


was| 
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KLEENEX IN COLOR—International 
Cellucotton Products Co., Chicago, 
will introduce a new Kleenex 
economy package of 400 tissues, 
available in pink, yellow and 
white, with this and similar ads 
scheduled for May and June issues 
of Life, Look, Ladies’ Home Jour- 
nal and other consumer magazines, 
trade publications and comics sec- 
tions. Foote, Cone & Belding is the 
agency. (Story on Page 81.) 


Toll TV Battle 
Lines Form as 
NARTB Moves In 


Zenith Calls for Probe 
of Nets; NBC Counters 
with Free Time Offer 


Cuicaco, April 15—Preliminary 
skirmishing over the issue of pay- 
as-you-see television assumed the 
dignity of a sizable street fight this 
week, as the various adversaries 
began marshaling their troops for 
next month’s pitched battle in 
Washington. 

Kicked off last week with a 
fierce p.r. exchange between CBS | 
and Zenith Radio Corp. over the 
advertising acceptability of Phone- 
vision (AA, April 11), the cam- 
paign was marked this week by a 
whole series of sorties and engage- 

(Continued on Page 85) 
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End of Agency Fee Revolt Is Seen as 
Cowan, Dengler Join Donahue & Coe 


Media Concentration 
Gives Best Results, 
Says Seymour Banks 


Cuicaco, April 12—Media con- 
centration and knowledge of media 
costs will get advertisers more re- 
sults per dollar, Seymour Banks, 
media department manager of Leo 
Burnett Co., said here yesterday 
at a meeting of the Agate Club. 


New York, April 13—An historic 
experiment in the advertising 
agency business was in its last 
chapters, apparently, this week, as 
Stuart D. Cowan Jr. and Horace 
Dengler moved to Donahue & Coe 
as v.p.s, with a trail of accounts 
and people to follow. 

It looked as if Cowan & Dengler, 
for more than 30 years the out- 
standing exponent of the 15%-is- 
incorrect school of agency com- 
pensation, was going out of busi- 
ness. Reportedly, five of the C&D 


“It is becoming harder and hard- 
er for an advertiser to be really 
important in many places,” Mr. 
Banks said. “It’s pretty hard today 


to out-advertise your competitors | | 
in magazines, newspapers, tv, radio | § 


and other media.” 

Mr. Banks 
medium be selected which will | 
reach the greatest number of pro- | 
spects at a reasonable cost—and | 
then sell this audience just as hard | 
and as frequently as possible. He | 
explained that leading publications 
in a field will reach a very sub- 
stantial part of the total audience 
of the field. Expanding the list of 
publications usually entails steeply 
increasing the cost of adding new 
readers, he said. 


® Concentration in a small list of 
publications usually produces a 
much higher efficiency in obtain- 
ing impact upon a desired audi- 
ence than spreading the same dol- 
lars out over more publications, 
Mr. Banks said. In addition, he 
said, concentration allows for 
dominance. This means that by 
choosing the most efficient media, 
an agency can get the most space 
or time for its client’s money. 

Concentration campaigns should 
be used for established products, 
Mr. Banks stressed. For new prod- 
ucts, he said, a broader plan should 
be adopted to reach as many peo- 
ple as quickly as possible. 

As for media costs, Mr. Banks 
said his agency tries to develop 
media schedules for clients whose 
costs per advertising message de- 
livered will be lower than those 
of competition. 

“We feel that the proper rela- 
tionship is between advertising 


(Continued on Page 8) 


Last Minute News Flashes 
Army Is Expected to Reappoint D-F-S 


NEw York, April 15—The Defense Department is expected to an- 
nounce Monday that Dancer-Fitzgerald-Sample has been reappointed 


to handle the advertising for the U 


. S. Army and the U. S. Organized 


Reserve Corps. The account is estimated at $1,200,000. 


Bankers Trust Moves with 


Cowan & Dengler 


NEw York, April 15—The Bankers Trust Co. will announce Monday 


the appointment of Donahue & Coe 


suggested that al @ 


accounts and about 25 people would 
follow Messrs. Cowan & Dengler 


S. D. Cowan Jr. 


Horace Dengler 


to Donahue & Coe, and it was 
thought likely that C&D’s present 
space at 17 E. 45th St. would be 
occupied around June 1 by some 
displaced Donahue & Coe depart- 
ments. 

What lifted Cowan & Dengler 
out of its billing bracket ($2-$3,- 
000,000) over the years was its 
strict adherence to a principle— 
the principle that the 15% method 
of compensation was all wrong. 


@ In 1924, Stuart D. Cowan, then 
an executive and stockholder of J. 
Walter Thompson Co., and Horace 
W. Dengler, who had been one of 
Ivy Lee’s principal lieutenants, 
incorporated as Cowan, Dempsey 
& Dengler. The Dempsey in the 
(Continued on Page 84) 


In Smaller Markets... 


TV Network Ties 
Tell the Story, 
ARB Study Shows 


WASHINGTON, April 14—Amer- 
ican Research Bureau’s new “Abi- 
lene to Zanesville” tv viewing 
study, which has advertisers and 
time buyers checking their station 
lists, indicates that in many cases 
out-of-town metropolitan’ v.h.f. 
stations with network affiliations 


to handle all national, institutional 


and trust advertising, effective June 1. The account is now at Cowan & 
Dengler (See story above). Rose-Martin Inc. will continue to handle 
New York City retail advertising for the Public National Bank & Trust 
Co., which was merged with Bankers Trust April 11. All new issue, 
financial statement and other corporate and legal advertising will be 


handled by Doremus & Co. 


Wrigley Will Sponsor Disc Jockey Show 
Cuicaco, April 15—Wim. Wrigley Jr. Co. will sponsor disc jockey 
Howard Miller on WBBM and WBBM-TV beginning July 18, H. Leslie 
Atlass told AA today. The company is considering a half-hour radio 
show plus four hours of local tv each week. 
(Additional News Flashes on Page 85) 


are causing severe trouble for 
|u.h.f. stations in their own mar- 
| kets. 

The u.h.f. information is part of 
the data turned up by ARB inter- 
viewers who conducted a mini- 
mum of 500 interviews in each 
market in order to provide fresh 
information on the vital question: 
Who covers what? 

The study covers 140 smaller 
markets, most of which have 
never been investigated by re- 


(Continued on Page 4) 
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‘Pro Tem’ Gives 


Admen News in 
British Strike 


Lonpon, April 12—Joshua B. 
Powers Ltd., international pub- 
lishers’ representative, has stepped 
into the breach created by the 
London newspaper strike by issu- 
ing a daily news summary for ad- 
vertising agencies here. 

Pro Tem, a six-page mimeo- 
graphed newspaper, made its de- 
but on April 1, when the strike 
was one week old. Powers offered 
the first issue free, but then 
charged sixpence (7¢) apiece for 
subsequent issues. 

Leading news events—local, na- 
tional and international—are sum- 
marized in the “daily.” In its third 
issue Pro Tem was able to cover 
the resignation of Sir Winston 
Churchill as prime minister. 

Powers did not intend to have 
any advertising, but Frank J. 
Levens, managing director, told 
ADVERTISING AGE that “Erwin, Wa- 
sey & Co. used all its persuasive 
powers to get us to accept ads.” 


® And accept them they did. In 
the third issue, Erwin, Wasey 
placed an ad in Pro Tem for Lit- 
tlewoods Ltd., reporting the divi- 
dends on the previous week’s foot- 
ball pool. (In Britain, nearly 
everyone plays the pools, which 
are run by private companies.) 

The strike of electricians and 
maintenance men, who want high- 
er wages, is now in its third week 
and shows no sign of ending. The 
Manchester Guardian is the only 
national daily still publishing. 

The Daily Worker resumed pub- 
lication after meeting demands of 
the strikers. The printers, how- 
ever, refused to let the Communist 
daily profit from the shutdown. 
They restricted the press run to 
75,000 copies, highest sale of the 
Worker in the past six months. 

Pro Tem, the Powers publica- 
tion, reported the closing of the 
Brooklyn Eagle as “a warning 
from America.” The paper com- 
mented: 


= “It is not beyond the bounds of 
possibility that if the present 
strike in London continues for a 
few more weeks, not only the elec- 
tricians who started it, but some 
of the 15-20,000 other employes of 
the national newspapers might 
find themselves in a similar posi- 
tion. Not all the ‘nationals’ are 
sufficiently prosperous to be able 
to bear indefinitely the enormous 
costs of this stoppage.” 


RAB Appoints Broyard 

Anatole Broyard, formerly with 
Green-Brodie, has joined the local 
promotion department of the Radio 
Advertising Bureau, New York. 


Standard Outdoor 
Plans Expansion, 
Asserts Autonomy 


New York, April 13—Standard 
Outdoor Advertising Inc. is plan- 
ning expanded operations both as 
an independent promotional group 
and as a selling organization. 

Plans for carrying out its ex- 
pansion program will come up for 
action May 11, when the board of 
directors meets. 

Parker James, exec. v.p., told 
AA that Standard definitely will 
sell outdoor advertising as an in- 
dependent organization. It will sell 
as a network, he said. Standard 
currently represents 29 outdoor 
advertising companies in 21 states. 

This expansion will call for an 
enlarged advertising program, Mr. 
James said, with emphasis on spe- 
cific selling, rather than on indus- 
try promotion. 

Standard’s agency, Calkins & 
Holden, is preparing a new adver- 
tising campaign, which will be 
submitted to the directors at the 
May meeting. Mr. James said that 
he is not at liberty to discuss de- 
tails at this time. 

The executive committee has 
approved a long term lease for 
headquarters offices at 444 Madi- 
son Ave. which, Mr. James said, 
will more than double the amount 
of space now occupied by Stand- 
ard. 


® These moves, he said, refute 
talk that has been current for 
some time that Standard would be 
merged with Outdoor Advertising 
Inc. and should put an end to 
speculation on that point. 

Details of Standard’s future 
plans of operation will be released 
as soon as possible after the board 
meeting, he said. The extent to 
which the plans will be carried 
out, he stressed, is contingent on 
the board’s action. 
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FIRST OF 43—This opening spread in the April 16 Saturday Evening 

Post—which also serves as a shopping checklist—is followed by 

other hardware ads stretching across the next 41 pages. Total cost: 
$650,000. 


Prepare to Use 
Nuclear Data 
in Ads: Groves 


New York, April 12—One of the 
country’s outstanding authorities 
on nuclear development today pro- 
vided members of the Industrial 
Advertising Assn. of New York 
with a glimpse into how this de- 
velopment may affect the future of 
advertising. 

Speaking at the luncheon session 
of IAA’s 50th anniversary confer- 
ence, Gen. Leslie R. Groves, v.p. 
in charge of advanced scientific 
research, Remington-Rand, pointed 
out that promotional activities in 
such fields as refrigeration, can- 
ning, packaging and foodstuffs 
would need to reflect scientific 
developments in the field. 


(Continued on Page 36) 


Sinclair Refining Snags Two Top Honors in 
National Visual Presentation Assn. Awards 


New York, April 13—Sinclair 
Refining Co. walked off with two 
of the six top awards in the Na- 
tional Visual Presentation Assn.’s 
annual competition yesterday. 

The sweep marked the second 
time in the three-year history of 
the competition that one company 
was singled out for more than one 
first-place award. General Electric 
won two last year. Winners were 
announced yesterday at the Sales 
Executives Club luncheon. 

Sinclair took the top prize in 
the sales training—motion pictures 
category, with a b&w film, “Selling 
the Right Way vs. the Wrong 
Way,” and in the sales training— 
general media category, with a 
flannel board presentation. Both 
Sinclair pieces were produced by 
Florez Inc., Detroit. 

The award winners were the 
work of V. L. Brophy, Sinclair 
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NEW OUTDOOR AD—General Motors Corp.’s Guide lamp division is 
using outdoor posters for the first time to introduce its new elec- 
tronic headlight control. The campaign is making its bow this month 
on all federal and major state highways in the U. S., and will be 
repeated in the fall, according to Outdoor Advertising Inc., the in- 
dustry’s national sales organization. The “autronic” eye auto- 
matically dims headlights when an oncoming car approaches. D. P. 
Brother & Co., Detroit, is the agency. 
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manager of market development; 
William R. Kelly, assistant mana- 
ger of market development, and 
E. W. Isom, manager of retail 
training. 


® Anheuser-Busch, St. Louis, won 


first prize in the sales training—|™ 


slides and films category for a 
special slide film featuring a pro- 
jection technique developed by 
Howell-Rogin Studios, New York. 
Called Cellomatic, it provides ani- 
mation and optical effects such as 
dissolves right or left, and up or 
down. This is done with a pro- 
jection machine that has a series 
of buttons on a control panel with 
masks and lights. 

The “sound” portion of this film 
consisted of a seven-minute ex- 
cerpt from a 40-minute speech that 
had been delivered originally by 
James Barsi, Anheuser-Busch, who 
had used the film for the com- 
pany’s annual sales convention 
last January. 

CBS-Radio’s carnival-effect col- 
or cartoon sound film, “Tune in 
Tomorrow,” produced by UPA 
Studios, New York, was judged 
best in the direct-sales—motion 
picture category. This is a semi- 
impressionistic semi-animated film 
promoting radio as an ad medium, 
with part of the sales message be- 
ing worked into charts that em- 
ploy carnival props, such as the 
test-your-strength hammer and 
vertical weight. 


® International Salt Co., Scranton, 
took first in the direct sales— 
slides and films category with 
“Salt by International,” a cartoon 
and picture film in color and 
sound, produced by Depicto Films, 
New York. 


In the direct sales—general 


(Continued on Page 82) 


Robber Throws 
Wet Blanket on 
Bank's Ad Drive 


Satt Lake City, April 13— 
Events may cast their shadows be- 
fore them—but not far enough 
ahead, as far as one advertiser 
here is concerned. 

Walker Bank, with the help of 
its agency, R. T. Harris Advertis- 
ing Agency, had scheduled a news- 
paper drive to promote a spring 
home improvement loan program. 
It was to start on April 4. The ini- 
tial ad depicted a young man 
striding away with a portmanteau 


FOLLOW 
THAT MAN! 


Na telling what he might do 
with that Walker Bank money 


a 


Walker Bank ~ 


SINCE 180 


diectnd emeiisitininh She mena tei tena tence 


bulging with money. “Follow That 
Man!” the headline exhorted. “No 
telling what he might do with that 
Walker Bank money.” 


® Unfortunately, the Thursday be- 
fore the ad was to run, a young 
fellow with unlaudable ambitions 
robbed the bank. 

In itself, this wasn’t enough to 
cancel the ad. In fact, it looked 
like good publicity, since he was 
soon captured. But when the rob- 
ber died from police-inflicted gun- 
shot wounds on Saturday, bank 
and agency agreed it was better 
taste to postpone the ad. 

If you know of anyone who 
wants to sell a properly function- 
ing crystal ball, R. T. Harris Ad- 
vertising Agency will greet him 
gladly. 


Pfizer Labs Boosts Whitney 


Edward Whitney, formerly ad- 
vertising manager of Pfizer Lab- 
oratories and the chemical division 
of Chas. Pfizer & Co., Brooklyn, 
has been named advertising direc- 
tor of the laboratories. Aiken 
Toffey succeeds Mr. Whitney as ad 
manager, and Norman Sprei has 
been named assistant ad manager. 


Advertising Age, April 18, 1955 


Hardware Week 
Uses All or Part 
of 43 ‘SEP’ Pages 


INDIANAPOLIs, April 14—The Na- 
tional Retail Hardware Assn. 
kicked off the biggest promotion 
in its history this week in support 
of Hardware Week, April 15-23. 

The opening shot consists of a 
$650,000 volley in the April 16 
Saturday Evening Post. More than 
50 manufacturers bought space in 
an omnibus display stretching over 
43 continuous pages. The ads were 
coordinated by Grey Advertising 
Agency for NRHA agency. 

By contrast, last year’s Hard- 
ware Week promotion in the Post 
represented an investment of 
$435,000. 

The Post ad section will serve as 
the basis for extensive local pro- 
motions by the 23,000 member 
dealers of the NRHA. These stores 
are expected to spend approxi- 
mately $400,000 in newspaper ad- 
vertising during the coming week. 

The NRHA has lined up 97 
manufacturers to participate in 
this year’s event. Their products 
will be featured in window stream- 
ers, counter cards and other point 

(Continued on Page 6) 


More Industrial 
Advertisers Want 
More Merchandising 


CuicaGco, April 11—The question 
of how much merchandising of 
advertising business papers should 
do was thrashed out here today by 
two spokesmen for the business 
press—H. Royal Lee of Vance 
Publishing Co. and F. J. Wenter, 
v.p. of Clissold Publishing Co., at 
a meeting of the Chicago Business 
Publications Assn. . 

On the cautious side, Mr. Lee 
noted that more and more indus- 
trial advertisers are clamoring for 
the same kind and amount of mer- 
chandising helps offered by the 
large consumer magazines. 

He urged that business paper 
publishers, with much lower rates, 
evaluate very carefully before 


-|footing the bills. 


® He suggested that if the major 
emphasis of the merchandising 
materials is on the publication, 
the expenses are legitimately the 
publisher’s. 

But, on the other hand, he said, 
if the primary selling job done by 
the merchandising is for the ad- 
vertiser, it is up to him to pay the 
costs. 

Mr. Wenter, less cautious than 
Mr. Lee, urged that extra services 
be used to build business, especial- 
ly when the competition is already 
offering them. 

He also suggested that the busi- 
ness publication that gives mer- 
chandising helps to its advertisers, 
is, in the long view, leading the 
way toward “the better use of ad- 
vertising.” 


® But, he asserted, the best justi- 
fication for offering extra serv- 
ices is that they sell more space. 
If they don’t, he added, the pub- 
lisher should look for different 
kinds. He advised publishers to be 
on the lookout for new and dif- 
ferent merchandising helps. 

A publisher should pay what- 
ever is needed to meet competition, 
but not beyond his limits, Mr. 
Wenter said. He pointed out that 
a low gross publication will not 
be able to do as much as one with 
a high gross. 

Both speakers urged the group 
to take steps toward establishing a 
uniform system, on paper, for pay- 
ment of merchandising materials. 
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selves and checking on how the 
particular promotion is going. 

He also asked that media be 
more selective in their use of mer- 
chandising. “Why not try personal 
phone calls or wires at just the 
right moment—instead of vast 
bales of unread material?” he 
asked. 

On the principle that “there’s 
nothing more vital than yester- 
day’s advertising,’ Mr. Papineau 
called for more follow-through by 
space salesmen. He suggested, for 
example, that reps who sell a na- 
tional food ad for one weekend 
should go to the local chain stores 
and place follow-up ads for the 
following weekend. 


Now She Buys a 
Dress to Match 
Her Chevrolet 


Cuicaco, April 13—The lady 
with the Chevrolet now can buy a 
dress to match her auto. And the 
Chevrolet dealers around the 
country and the retailers selling 
the dresses are having a ball pro- 
moting them. 

Smoler Bros. Inc., one of the 
largest dress manufacturers in 
the medium-price range, made an 
exclusive deal with Chevrolet di- 
vision of General Motors Corp. to 
use its six patented colors for a 
group of six dresses, Robert P. 
Feder, v.p. in crarge of sales of 
Smoler, told AA today. 

Then, to boost the sale of these 
dresses, the inventive manufactur- 

(Continued on Page 49) 
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AY ON Me 


newspapers. It also used coupons for mail order reservations in 
the Sunday newspaper ads. The artist who did the cartoons is 
Stanley Phillips. Monroe Greenthal Co. is the agency. 


Sets Idea Exchange 
in ‘Sports Afield’ 


New YorK, April 13—Schenley 
Distillers Co. is launching an idea 
exchange for outdoor sportsmen in 
the current issue of Sports Afield. 
It is being sponsored specifically 
by Schenley’s Ancient Age straight 
Kentucky bourbon whisky. 

Schenley will pay $25 each for 
ideas that tell how to get more fish 
and game and more pleasure, safe- 
ty and comfort outdoors. Ideas will 
be screened by the editors of 
Sports Afield. They will select ten 
outstanding ideas each month to 
be printed in the Ancient Age idea 
exchange in each issue of the mag- 
azine. Sportsmen will win $10 for 
any idea that fails to win top 
ranking but which is considered 
usable by the editors. Each partic- 
ipant will get a pocket-size copy 
of Lee Wulff’s “Outdoor Answer 
Book.” 

Doyle, Dane, Bernbach is the 
agency. 


Rudio Appoints Woodyatt 

Rudio Productions, Chicago ra- 
dio-tvy program producer and 
agency, has appointed Charles D. 
Woodyatt an account executive. 
Mr. Woodyatt, formerly with 
Stokeley-VanCamp Ine. will 
handle food promotion and public 
relations aecounts. 


Presser Co. Adds Three 


E. J. Presser & Co., Charlotte, N. 
C., has added three new accounts. 
They are Adams Inc., Greenville, 
S. C.; Precision Gear & Machine 


Co., Winston-Salem, N. C. 


Ancient Age Whisky 


Make Market 
Rivals All UHF, 
FCC Is Urged 


RALEIGH, N. C., April 12—Con- 
tending that it has lost programs 
and advertising to WTVD, Dur- 
ham, N. C., which operates on 
v.h.f. Channel 11, the Sir Walter 
Television Co., operator of WNAO- 
TV, u.h.f. Channel 28, at Raleigh, 
has renewed a request to the Fed- 
eral Communications Commission 
that it limit commercial tv in the 
Raleigh-Durham area to u.h.f. 
channels, reserving v.h.f. channels 
in each city for educational tele- 
vision. 

In a petition filed with the FCC 
last week, WNAO-TV contends 
that in the first six months of 
WTVD’s operations, the Raleigh 
station lost at least nine programs, 
plus advertising announcements. It 
contends further that “since the 
commencement of v.h.f. operations 
at Durham, several television set 
dealers have promoted the sale of 
v.h.f. receivers, advertising that 
the public may receive tv programs 
without buying all-channel equip- 
ment. Following the destructive 
Hurricane Hazel, in October, 1954, 
many set owners did not replace 
their u.h.f. antennas because of 
promotion of v.h.f. service.” 

(Raleigh is without a v.h.f. sta- 
tion at present, Channel 5 there 
having long been in controversy 


before the FCC between two ap-| 
WPTF Radio Co., and| 
Capitol Broadcasting Co.) 
Co., Charlotte, and Briggs-Shaffner | 


plicants, 


WNAO-TV, declaring that “the 
(Continued on Page 40) 


Increases Stock 


RICHMOND, VA., April 12—The 
new Marlboro filtered cigarets 
have been selling so well that Phil- 
ip Morris is delaying opening cer- 
tain markets. However, national 
distribution will be completed by 
fall. 

This is what O. Parker Mc- 
Comas, president of Philip Morris, 
reported to stockholders at the an- 
nual meeting. Other highlights of 
the meeting were: 


e Approval by shareholders to in- 
crease authorized stock of the com- 
pany by 2,000,000 shares of com- 
mon stock, $5 par value, bringing 
the total number of such shares 
to 5,000,000. 


e Shareholders voted to shorten 
the company’s name from Philip 
Morris & Co. Ltd. to Philip Morris 
Inc. 


e Howard S. Cullman, president of 
Cullman Bros. Inc., cigar leaf to- 
bacco grower, and active in other 
corporations, was elected a direc- 
tor. He fills the vacancy created 
by the death of his brother, Joseph 
F. Cullman Jr. Howard Cullman 
is also board chairman of the Ci- 
gar Institute of America and pres- 
ident of the Tobacco Merchants 
Assn. of the U. S. Nine directors of 
the company were re-elected. 


® Earnings for Philip Morris for 
the first quarter ending March 31 
(Continued on Page 40) 


Spector has not been happy with 
his color shows, and he still isn’t. 

Mr. Spector, who has the dual 
role of head of Hazel Bishop Inc. 
and of its advertising agency, Ray- 
mond Spector Co., was the first 
advertiser to jump on Pat Weav- 
er’s color bandwagon. The cos- 
metics company was co-sponsor, 
with Sunbeam Corp., of the Sun- 
day night Max Liebman-produced 
shows. But it cancelled out at the 
first opportunity, with Maytag Co. 
subbing for Hazel Bishop on the 
May 22 spec. 

Mr. Spector told AA that he 
signed for this Sunday night series, 
not primarily because of color, 
but because “we expected them to 
be the best available tv shows.” 
He believes that one of the mis- 
takes the network made was in 
concentrating “too much on color 
and not enough on the show.” 

The adman estimates that these 
shows cost Hazel Bishop about 
$40,000 more for each 45-minute 
production in color than they 
would have if staged for “old- 
fashioned” black and white. 


® Asked if he felt Hazel Bishop 
got its money’s worth out of this 
extra expenditure, Mr. Spector 
said: 

“Obviously not, when there were 
less than 8,000 color tv sets—even 
if they were all turned on. Color 
tv has not developed as rapidly as 
hoped.” 

He said his figure on the number 


(Continued on Page 52) 


New York, April 13—One man 
out of every 12 is color blind. 

This is the finding of a recent 
study of the impact of color on 
men’s wear, made by Henry Bach 
| Associates. Results of the findings 
are published in the current issue 
‘of the agency’s house organ. 


Highlights of This Week's Issue 


Color Blindness and Color Inhibitions 
Make Men a Drab Lot, Says Bach Study 


“The importance of color as a 
sales stimulus is evident every- 
where, from kitchen and laundry 
equipment to the new cars surging 
down the highway,” the Bach re- 
port says. 

“However,” it points out, “the 
men’s wear industry, which has 
begun to participate in the color 
trend, is confronted with a serious 
physiological obstacle to the spread 
of new color ideas—the peculiarly 
male deficiency of color blindness 


Heavy newspaper drive will back|Company magazines can help an| field ....-.---...++-++- Page 79 | and color weakness. 
Hi-C fruit drink ...... Page 16| advertising program ...Page 70|$5,000,000 drive will stress Pub-| “While only 1% of women are 
Cigaret nicotine and tar are meas- | Select media according to product} licker liquors’ quality ..Page 80| color blind,” the report says, “this 
; ured by length of butt .Page 16b; appeal, Eye & Ear Man sug- Columbus, O., agency loses last | deficiency afflicts men more than 

:|Columbus, Ga., paper wins two| gests .................. Page 70| two of three resigning part- eight-fold. , 
journalism awards ....Page 30|Flavor is most important appeal in] METS ......eeeeeeeeeeee Page 80 ‘uit ee + pe BE. «, 
United Food Club of America| food ads, Woolf says ..Page 71 ae 
indicted for grand. lar-|Gladys gets new assistant. Her| | REGULAR FEATURES | These men seo some, colors, with 
GOED 2c ibaccccovdoutows Page 42) name is Audrey ........ Page 74| Advertising Market Place cscs 86/their vision is therefore distorted 
Dr. Pepper, 7-Up boost price to| Johnson Motors enters network tv] Contig Conventions ................a6|When certain color combinations 
—_— se ery 10¢ in Atlanta ........ Page 46| for first time .......... Page 75 | Creative Man’s Corner .......ccccccc..%0|are observed. 
Se ee aE ae SES Seok Witeah Distillers charged with conspiracy Whisky is a fine birthday gift, ——— Store Sales mepeeeote rea 
to force fair trade prices in| Seagram’s 7 Crown says .Page 76| po. jioye Communications ee be “Still more prevalent among 
CHEVROLET DRESSES— This ad in the| Maryland.............. Page 47 | Antell’s ex-president buys the COM- | Getting Personal ccc mornmnnnnnnet | MEN 1S color ignorance. Inhibitions 
Chicago Daily News roto intro-|Milwaukee, Omaha newspapers is-| pany’s former a gency ..Page 77 pore > ss 4 about color are largely responsible 
duced to Chicago women a new] sue consumer studies .Page 48 |Look ad is directory of GE tube de- eedieain os . Pe ATA 8 for a lack of judgment about the 
spring line of dresses dyed to Advertising Council has benef‘ted partment’s dealers ....Page 78 | Photographic Review . ecoeasecverevesenesed Sanches Ag related colors and 
match patented Chevrolet colors.| advertising, Bond says .Page 58|Norge dealers share $1,000,000 in| Ritn ‘Precis .........48| “These obstacles can be over- 
Smoler Bros. makes the dresses|Pillsbury shuffles products be-| profit sharing .......... Page 79 | Salesemse tm AGS ooo... .cccccscssseeecccsessseeeeeeten i pene ” the agency believes 
and Chevrolet has tied in to help| tween Campbell-Mithun, Bur-|Three-dimensional display cases| Vie, "\r tne Aavertier -..........et| “through a process of consumer 
promote them. GEE 0d ccesdeasé osanees Page 59| are new ad medium at aif-| what They're Saying 12| (Continued on Page 37) 


i Advertising Age, April 18, 1955 3 

' Merchandising Aids ~ Dy They All Like Tint, But... 

™ Are WastingMedia =, * How Spectacular Were TV's Specs? 

, Money: Papineau | P P 

Cuicaco, April 12—Merchandis- Pj Ad ’ 7 

ape eterno Pioneer Advertisers Differ Sharply 

i are wasting an awful lot of money 

S on so-called merchandising aids | * think they got their money’s 

’ sent out to the retail trade, accord- Only Four Out of Nine ‘worth? Or are they like the little se 

: e to a C. ee Sponsors Are Committed boy who got inside the carnival it 

; r. apineau, midwest sales t tent and found the show much less st 

; manager of C. A. Swanson & Sons, © Fresh Try Next Fall exciting than the barker’s spiel? th 

; Omaha, leveled the charge before New York, April 12—Last fall| For the answers to these and sé 

: a group of newspaper representa- a brave little band of advertisers |Other questions ADVERTISING AGE ar 

tives today. Speaking from his ventured into the uncharted|Went to the nine advertisers who 

iS eight-year background as an agen- reaches of color television. have been sponsoring regularly « 
cy merchandising director, he How do these hardy pioneers |SCheduled colorcasts on CBS and A 
added further that “99% of the tring 807 TWICE DAILY thry May © Pree $130.20 200, 250 feel about their experiences in the|NBC this season. Here, by com- of 

media merchandising ideas Theard| a sesey rte Sentiaatasewscons Sop tof sh Pa new medium? Why. did they de-|Panies, are what these men had to u 

3 il scirgged were put in ; he | speci “try Bre” hates Set ye 1 8.98 A an te repr mate cide to be trail blazers? Do they |S4Y: w 

: reached the trade”) | __ NOW MADISON SQUARE GARDEN “*3s.2° iateenneenia Hazel Bishop Inc. o 

Te ee Philip Morris From the time of the fabulous ti 

“ Mr. Papineau urged that top| ciRCUS BREAKS PRECEDENT—Ringling Bros. Circus departed from its flop, “Satins & Spurs,” the first of Cc 
media brass make a habit of go-| ysual style of advertising last week by using cartoons in New York Changes Name, the NBC spectaculars, Raymond 07 
ing out to the retail stores them- 
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TV Network Ties 
Tell the Story, 
ARB Study Shows 


(Continued from Page 1) 


search services. For each market 
it provides the call letters of the 
stations which are received, and 
the stations which are first and 
second viewing choice morning 
and evening. 


® An analysis of ARB’s report by 
ADVERTISING AGE shows that out- 
of-town v.h.f. stations outpull local 
u.h.f. stations in 19 of 28 markets 
where u.h.f. set saturation is in ex- 
cess of 70%. 

In nine other high u.h.f.-satura- 
tion markets, u.h.f. stations with 
CBS or NEC affiliations held their 
own against a single local v.h.f. 


station, or out-of-town v.h.f. com- 
petition. In one southern com- 
munity a local u.h.f. station with 
ABC and CBS affiliation was a 
heavy favorite over a v.h.f. station 
with NBC affiliation. 

In addition to the 28 “Abilene 
to Zanesville” markets with u.h-f. 
saturation in excess of 70%, ARB 
tabulations show there are 14 
other markets among the 68 larger 
metropolitan areas which have 
u.h.f. saturation in excess of 70%. 
The “Abilene to Zanesville” report 
does not include viewing informa- 
tion for these larger markets, 
which are covered by the regular 
ARB monthly and quarterly re- 
ports. 


® The “Abilene to Zanesville” re- 
port is a special ARB study which 
has been offered to subscribers 
for up to $3,000 a copy. It is used 
by advertisers and time buyers to 
measure the overlap of tv stations 
they are buying. 

In one competitive situation in 


the middle Atlantic states, it shows 
stations from two major metropol- 
itan areas and one smaller area 
available to a small city. While 
five stations (of a total of eight) 
were available to 71% or more of 
the sets in that community, the re- 
port shows that two stations from 
one of the metropolitan areas ac- 
count for 82% of the nighttime 
viewing “first choices.” 

One Illinois v.h.f. station with 
CBS and NBC affiliation was 
found to be outpulling local u.h.f. 
stations in four nearby cities in 
their own exclusive markets. In all 
instances the markets had in ex- 
cess of 85% u.h.f. set saturation. 


Emerson Drug Elects Two 

Emerson Drug Co., Baltimore, 
has elected Francis H. McAdoo Jr., 
formerly exec. v.p., president. He 
has been with the company since 
1939. Kirk LeMoyne Billings, who 
joined Emerson in 1951 as adver- 
tising director, has been elected 
v.p. in charge of advertising. 


are CLEVELAND and AKRON 


& judged by the kind of home she has... 


Advertising Age, April 18, 1955 
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Re Pate Vis seodenia Manveciabinisbsid 


why f spend so much time at Marge’s, How cam tel) Moai I'te ashamed 
* te bring my friends home? Our sofa ie worn... cur rugs are 
thread-bare. And my room! It’s just a junk-pille for everything nobody 
ele wants. You am, our crowd nations those things After all, a girl 


‘Yeo, whither you like it or not, “uhose things” make & big difference 
te your teen age sen or daughter. You may think your home ix adequate. 
But you doe't see it Chrough their imprewsicnable eyes. 


Adcleaconce in # crucial age... tine when the right environment can go 
# lang way toward helping your children create valuable, lasting friendships, 
You need to make very sure yours i¢ a home they can be proud of. 


It inn’t how much you spend, but how well you plan that mukes the 
difference. ne. Recogr izing this, « group of civic-minded Chicage citingie have 
Jetned with Chieago's moet progressive furniture retailers te sponser the 
Better Home Furnidtings Council... a non-profit organization designed 
to panint you with the banic pr of home furnishing. Per the 

latent ideas in modern living. agg your favorite furniture retailer today. 


1S YOUR HEART IN YOUR HOMET 
Check your furnishings for signs of neglert 
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preheat 


& SHASET, FRATING SOFA 
De you ty te Ride these wos upots, even from yawnsit” 
The glewarsut sen coher now at pour tuniture cateller * 
S69 susprlaingty low prictd. See er bodey 


WASHINGTON STATE? 


Washington State is not trying to steal these two great 
cities from Ohio. Washington State has its own concen- 
tration of population, and that concentration lies within 
the “A’’ Contour boundaries of KTNT-TV, the CBS 
television station for Puget Sound. The population in 
this area equals the combined populations of Cleveland 


At yeu. heat ut, youn home, 


THE BETTER HOME FURNISHINGS COUNCIL 


SCARING THE PARENTS AGAIN—Painfully reminiscent of the short-lived 
television set manufacturers’ drive of several years ago (AA, Nov. 
13, °50), whose principal appeal was based on the creation of 
neuroses among children, is this page newspaper ad by the Better 


and Akron. 


, ws 
EVERETT %, 
a 


Home Furnishings Council of Greater Chicago. The teen-ager is 

ashamed to bring her friends home because the furniture looks so 

bad, the ad says. So a “non-profit” organization of “civic-minded 

Chicago citizens” has joined with furniture retailers to change the 
situation. 


Boland Forms Subsidiary 
Boland Associates, San Fran- 
cisco agency, has formed Boland 
Associates Ltd., a subsidiary, with 
offices in the Gasco Bldg., Hono- 
lulu. Officers of the company are 


Foreman Thompson, formerly di- 
rector of advertising, publicity and 
public relations of TPA Aloha Air- 
lines, president; Walter M. Boland, 
v.p.; John Ebner, treasurer, and 
A. William Barlow, secretary. 
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: pa . POPULATION: 
oa FA Of all TV stati 
6 wn” in the fabulous 
t , 
0 WASHINGTON STATE ry Denne aves 
ec “S~ covers all 5* cities 
a Wy “a in its “A’’ contour. 
- *Seattle, Tacoma, 
Everett, Bremer- 
y ton, Olympia 
4 
- More than half the population of Washington State is confined within 
a relatively small area bordering on Puget Sound. This area... the 
e fabulous Puget Sound area... also accounts for more than half the 
. state’s spendable income. And the “A” Contour of KTNT-TV 
‘ encompasses this rich area. KTNT-TV reaches over 1,200,000 people 
j in its “A’ Contour, plus 800,000 more living in the station’s 
y INFLUENCE AREA outside its “A” Contour. Average incomes in this 
S area are greater than the national average, and the entire Puget 
Sound country is constantly growing. 
e 
s In Washington State, advertise where the PEOPLE are . . . buy KTNT-TV. 
n 
e 
. 316,000 WATTS 
h 
d 7 Antenna Height 
d 1000 FT. ABOVE SEA LEVEL 
1S 
CHANNEL ELEVEN CBS Television for Puget Sound 
g 


Represented Nationally by Weed Television 
le KTNT-TV, TACOMA 5, WASHINGTON 


“The Word Gets Around... Buy Puget Sound” 


NATIONAL 


@ DIRECT MAIL 
@ MAILING LISTS 
@ ADDRESSING 

@ FOLDING 


HOTEL 
- CHICAGO 


SHOW HOURS 12:00 Noon till 10:00 p. m. 
Sunday through Wednesday 


© PAPER, INKS 

@ ENVELOPES 

@ FILMS—SLIDES 

© T.V. PRODUCTION 


@ PACKAGING 
A cavalcade of advertising methods, materials, 


Sa RRR ideas, services, and equipment! See “everything 
© Supeans under the sun” in advertising production, pro- 
7.0.7. motion, and merchandising! Get FREE tickets 

from any exhibitor or by mail. Reserve your 
e SIGNS 


exhibit space now. 
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FLOOR PLAN AND COMPLETE INFORMATION. 
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Pome” ty saute 


ES NEW! Betty Crocker Angel Fo hee Sul 
ae Cake Mix mahes « higher code thas Parliaments 


vy you can bake with the wirites of 


ENTER NOW? oo 


COSMIC CONTEST eo 


‘50.000 non 50.000 w iss 


A NEW HIGH IN A 


20-YEAR RECORD OF GROWTH 


Now! We promély pre 


MC ‘Blue ( hip Trucks 


mw The April 3 issue marked another major content with its emphasis on wholesome con- 
advance in the progressof THISWEEK Magazine. __ structive articles and features by contributors 


It was the first 48-page national edition pub- °f national stature. 
lished by America’s Largest Family Magazine. | THIS WEEK Magazine is proud to be the vehicle 


Significantly, this issue ushered in the greatest | through which so many of the nation’s largest 
dollar volume month and the greatest quarter and most successful advertisers are able to 
in THIS WEEK’s 20-year history. reach and influence a market of 11,000,000 
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= rin Noteworthy in this, as in all issues, is the substantial American families. 
4 #3 broad representation of products and services Shanes the power and 
Yi Lf contained in a limited number of pages. Note- This Week prestige of the 35 newspapers 


MAGAZINE 


worthy, too, is the well-balanced editorial which distribute it 
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Dravo Promotes Newhams |formerly ad manager of the com- 

Dravo Corp., Pittsburgh, has ‘pany’s engineering works division, 
appointed G. J. Newhams adver- succeeds W. H. Collins, who has 
tising manager. Mr. Newhams, resigned. 


BLANKETED BY — 


The 1 Paso Times 


AN INDEPENDENT NEWSPAPER 
MORNING AND SUNDAY 


El Paso Herald-Post 


A SCRIPPS-HOWARD NEWSPAPER 
EVENING 


OVER 90,000 
CIRCULATION DAILY 


NATION’S LARGEST TRADE TERRITORY 


TWO Separate Newspapers « 30° Line BUYS BOTH! 


Hardware Week 
Uses All or Part 
of 43 ‘SEP’ Pages 


(Continued from Page 2) 


of sale materials made available 
to dealers in a Hardware Week 
promotion kit. 


® All participating dealers will 
display an irha emblem. The open- 
ing spread in the Post section ex- 
plained: “irha stands for the In- 
dependent Retail Hardwaremen of 
America. Look for the red, white 
and blue emblem identifying your 
local irha store. Make it your 
headquarters for special-value 
shopping... Ask the man for his 
advice... Consult him about your 


IT PAYS TO 


ADVERTISE WHERE 


PROSPECTIVE BUYERS 


OF YOUR 


PRODUCT LOOK FOR 


YOUR ADVERTISING 


PLACED hie 
42,293 
ADVERTISEMENTS 


11,322 


ADVERTISERS AGENCIES 


will profit from 
Register. Write 


WITH THE HELP OF 


inthe 
1955 Edition 


Your T.R. representative can show you how your company 
roduct descriptive advertising in Thomas 
homas Publishing Company, 461 Eighth 
Avenue, New York 1, N. Y. for address of representative 
in your area, or, look in Volume IV of T.R. for his address. 


|@ THOMAS REGISTER 


COLD BEER MARKET—Miller Brewing Co. will sponsor “Dragnet” on 


KFAR-TV, Fairbanks, showing its belief that beer sales can be good 

even in Alaska, Shown here are Dean Black, of Miller’s internation- 

al sales division; Ken Ringstad, Miller’s “farthest north” distrib- 
utor, Fairbanks, and Don McCune, KFAR-TV station manager. 


home-care needs and the products 
you buy.” 

Hardware Week is pretty much 
a small town event, designed to 
boost the independent, locally 
owned hardware store. Three out 
of four of these stores are located 
in cities of under 50,000 popula- 
tion. NRHA claims that its mem- 
bers do 85% of the total hardware 
store volume. 

Also, Hardware Week should 
not be confused with National 
Hardware Week, an annual pro- 
motion staged by Sears, Roebuck & 
5, 

The Saturday Evening Post, 
which runs to 204 pages this week, 
is giving Hardware Week addi- 
tional support by devoting its reg- 
ular commercial radio-tv time to 
the event. This is being done on 
the following National Broadcast- 
ing Co. shows: “Today,” “Home” 
and “Tonight” on network tele- 
vision; “Fibber McGee & Molly” 
and “The Great Gildersleeve” on 
network radio, plus 400 spots over 
200 NBC radio stations. 


® The ads in the Post are strung 
together by a bottom-of-the-page 
arrow saying.. “Shop through the 
following irha Value pages.” Ad- 
vertisers represented prominently 
in the section are: Sunbeam Corp., 
Chicago, one page for a rotary 


mower; Lamp division of General 
Electric, Cleveland, a_ spread; 
Briggs & Stratton Corp., a page for 
its air-cooled engines; Coleman 
Co., Wichita, a page for its out- 
door equipment; Behr-Manning 
division of Norton Co., Troy, N. Y., 
a page for its plastic electrical 
tape; Huffman Mfg. Co., Dayton, 
a spread for its power mowers, 
and Swift & Co., Chicago, a page 
for its Vigoro lawn food. 

To provide incentives, the 
NRHA is running three contests 
during Hardware Week. One is for 
“Hardware Retailer of the Year,’ 
one for “Hardware Wholesaler of 
1955” and one for wholesaler 
salesmen. Awards are based en- 
tirely on the support given to 
Hardware Week. Some 600 hard- 
ware wholesalers are participat- 
ing. 


® The NRHA has recently ex- 
panded its program. It is planning 
to run another national promotion 
next fall, around the Christmas 
theme: “Family Gift Center.” The 
Post and Better Farming will be 
used in this campaign. 

Several weeks ago the associa- 


tion dropped Manning Public Re- 
lations, 
‘agency. It is now being handled 
‘by Bozell & Jacobs, Indianapolis 
‘office. 


New York, as its pr. 


* A typical New York Herald Tribune 


Commuter Car Card 


Herald Tribuur 


EDWARD FREEMAN, Sales Promotion Manager of the NEW YORK 
HERALD TRIBUNE says — “With continuing rapid growth, the 


suburbs are increasingly important to the New York Herald Tribune. 
To hold and enlarge the paper’s circulation dominance in this big- 
buying area, we use TDI station posters and giant end space cards 
reaching New York’s 300,000 daily commuters on a continuous basis.” 


Write for large marketing map of Greater New York Market and 
population and sales statistics for TDI COMMUTER-LAND. 


T/ TRANSPORTATION DISPLAYS, INC. 
GRAND CENTRAL TERMINAL BUILDING * NEW YORK 17 
MU 6-3456 


STATION POSTERS + CAR CARDS + SPECTACULARS + TIMETABLES 
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MOTION TO EXPAND CARRIED 
UNANIMOUSLY BY THE FARM “BOARD” 


Big plans—and little plans, too— 
take the full family vote on Mid- 
west farms, where farming is big 
business and good living and the 
family is the “board of directors.” 
For information on Midwest farm- 
ers’ plans—to help you in your plans 
to sell the richest farm market in the 
world, Midwest Unit Farm Papers 
annually conduct a survey contain- 
ing estimates of some 300 different 
kinds of products and services its 
1,293,633 farm family subscribers 
will make. It’s highly reliable in- 
formation. The amazing totals 
always have proved conservative 
checked against actual purchases. 


Midwest farm market sales go to 


the firms that apply this simple 
selling formula: Regular advertis- 
ing in the Midwest Farm Paper 
Unit. Midwest farmers naturally 
prefer to get your selling message 
through the medium that is their 
chief source of all types of informa- 
tion—their localized farm paper, 
edited exclusively for them. 


So, to win unanimous favor and 
prestige in the farm market where 
income is double the national aver- 
age, rural population dominates 
and farmers are your local dealers’ 
best customers, advertise in the 
Midwest Farm Paper Unit. It’s a 
must advertising medium for you 
because it’s must reading for them. 
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It’s time to be SELECTIVE in Midwest Farm Market advertising! 


 eeewre 


MIDWEST FARM PAPER UNIT 


Farm Magazine “A” 7.9% 
farm Magazine “B"’ 5.2% 
Farm Magazine "C” 6.2% 


Farm Magazine "D” 1.5% 


Selling the “Board of Directors” means 
Big Business on Midwest farms 


64.7%1 
I 


DEALERS’ First Choice 


Hardware wholesalers asked 
4,186 dealers: “In what farm 
publication do you prefer to see 
advertising for merchandise you 
sell?"’ Their preferences, based 
on 1,216 replies, are shown here. 
Other dealer preference surveys 


available on request. 
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MIDWEST FARM PAPERS 


~ 53% 


ADVERTISERS’ First Choice 


Farm Magazine "A" 14% 
Farm Magazine "B" 11% 
Farm Magazine "C" 4% 
Farm Magazine “D" 2% 


“MIDWEST #”“2“ UNIT 


250 PARK AVENUE, NEW YORK 17, N.Y. * Other sales offices at 59 E. Madison St., Chicago 3... 
110 Sutter St., San Francisco 5. ..672 S. Lafayette Park Place, Los Angeles 57. 


WALLACES FARMER 
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MIDWEST FARM PAPER UNIT 


DETERMINE YOUR SALES POTENTIAL 
in the Midwest by getting your 
copy of “1955 Buying Intentions” 
of Midwest farmers now. Also 
let us show you how easy it is 
to deliver your sales message to 
them through the Midwest Farm 
Paper Unit —one order, one plate 
at a substantial saving in rates. 


43% 


READERS’ First Choice 


A survey of 6,049 Midwest 
farms, supervised by Batten, 
Barton, Durstine & Osborn, 
Inc., shows 38% more prefer- 
ence for Midwest Unit Farm 
Papers than for all 4 national 
farm magazines combined. 


LIVING! 
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Concentration in Few Media Produces Best 
Results tor Established Product, Banks Says 


(Continued from Page 1) 
messages delivered and brand 
position ...if you can deliver more 
advertising messages to your prime 
group of customers than your com- 
petitor does, you will most likely 
outsell him,” Mr. Banks said. 


tisers today than there were in 
1950, and they are spending more 
money on advertising, Mr. Banks 
pointed out. In 1950, this group 

Figuring costs of advertising comprised 2,223 advertisers, as 
messages is difficult because pro-| compared with 2,700 at the end of 
jected ratings of specific advertise-| last year—an increase of 22%. In 
ments are not available, and rat-| 1950, national advertisers spent 
ings in tv and radio are confusing, | $3.26 billion, as compared with 


he said. $4.81 billion last year—an increase 
There are more national adver-| of 48%, he added. 
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. FILM 


Now get move- 
ment on your TV 
slides for almost 
the same cost as 
still slides. 


IMATED 


In every medium but tv, Mr. 
Banks said, cost has increased, and 
efficiency has decreased. For ex- 
ample, the cost of b&w space in 
magazines is up 38%, while its 
dollar efficiency is down 15% 
since 1950. The cost of night pro- 
grams on tv is up 268%, but the 
dollar efficiency is up only 14%. 


$10.00 
FOR TEN 
SECONDS 


Send for sample 
reel and descrip- 
tive literature. 


De Soto Boosts Clyde Mix 

Clyde G. Mix has been ap- 
pointed salés promotion manager 
of the De Soto division of Chrysler 
Corp., Detroit. Mr. Mix, until re- 
cently used car merchandising 
manager, joined De Soto in 1948 as 
district manager in Flint. 
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$1,000,000 Suit 
Accuses Arden of 
‘Defaming Pellex 


(Continued from Page 1) 
which the Pellex companies ask 
for a jury trial, Pellex was first 
offered to the public around Jan. 
1, 1954. “It was instantaneously 
successful and was enthusiastical- 
ly and widely accepted.” 

Meanwhile, Arden’s Sleek had 
been on the market for some time 
before Pellex’ introduction. 
Around April 1, 1954, the com- 
plaint says, Arden demonstrators 
began to attack Pellex. 

Here are some of the statements 
the complaint attributes to demon- 
strators for Arden: 

“Pellex is a fly-by-night compa- 
ny. We’ve had several complaints 
about it.” 


\ 
y 


A WISE WORD FROM AESOP TO ADVERTISING EXECUTIVES: 


H A bear, scraping frost off his front window, saw a man 
JA FENE outside, blowing on his hands. 

lj “Watcha doin’?” asked the bear. 

Mr “Warming my hands,” replied the man. 


“C’mon in for a bowl of soup,” said the bear. 

When the man started to blow on his soup, the bear 

| was confused.“ Watcha’ doin’ now?” he asked. “Warming 
y your soup?” 
“Nope,” said the man, “Cooling it.” 


SMORAL: Good tools have several uses 


Some smart manufacturers advertise in their Haire 
trade paper to keep volume up when business is 
good—and others to step it up when sales sag. 
One of Haire’s twelve super-specialized trade maga- 
zines is the right tool for you, because it goes 
right to the heart of your specialized market, reach- 
ing precisely the people who buy what you sell. 


publications brings business. 


That’s why more manufacturers than ever are 
realizing that consistent advertising in Haire trade 


Advertising Age, April 18, 1955 


“A large number of Pellex tubes 
have been brought back.” 

“Pellex is one of those compa- 
nies that spring up overnight, 
spend a great deal for advertising, 
make their money and then fold 
up. They’ve made their money and 
now they don’t care. It’s a fly- 
by-night concern. You’re better 
off sticking with reputable hous- 
es.” 


® “Pellex’ claim that it is used in 
hospitals for pre-surgical purposes 
is applesauce and foolishness. It’s 
a very poor product.” 

“Everyone knows that Elizabeth 
Arden is an old established firm 
whereas Pellex is just a new fly- 
by-night company...We’ve had 
several complaints about Pellex.” 

For these alleged statements, 
plus the efforts of demonstrators 
to switch customers from Pellex 
to Sleek, damages of $500,000 are 
asked by each of the two plaintiffs. 

Then are cited two specific cas- 
es, one involving a demonstrator 
in Lamson’s Department Store, 
Toledo, and another a demonstrator 
in Famous-Barr Department Store, 
St. Louis, together with quotes and 
witnesses. For each of these, each 
plaintiff asks $10,000 damage, or 
$40,000 total. 


® A spokesman for Elizabeth Ar- 
den Sales Corp. denied to AA that 
the company had any knowledge 
of the suit. 

The role of the demonstrator has 
previously been studied both by 
government regulatory bodies and 
by courts. The findings of the FTC 
in the Elizabeth Arden case of 
1944 said in part that “furnishing 
a demonstrator or contributing to 
the furnishing of a demonstrator 
constitutes a material service to a 
retail store purchasing [Arden] 
products. It relieves the customer 
of all or part of the salary of the 
sales person needed to sell Eliza- 
beth Arden products to the public 
...It is not unusual for a large 
store to have from one-third to 
all of the clerks of its cosmetic de- 
partment paid by cosmetic manu- 
facturers...” 

In two cases in 1945 and 1946, 
the courts condemned granting of 
demonstrator service by Arden to 
a particular store or stores in a 
locality when not made available 
on a proportionately equal basis 
to competitors. 


® But when FTC issued its trade 
practice conference rules for the 
cosmetic and toilet preparations 
industry in 1951, continuance of 
the demonstrator practice was per- 
mitted, provided it was extended 
fairly to competing retailers. The 
commission split three-to-two on 
the rules, with Commissioner Ayres 
arguing as part of his dissent that, 
practically, the rules would per- 
mit arbitrary discrimination be- 
tween competing retailers. 

He also contended that experi- 
ence showed that demonstrators 
were a device by which larger 
manufacturers have preempted 
more desirable retail outlets and 
excluded smaller manufacturers 
from effective distribution through 
them. Further, he felt that the 
practice resulted in suppression of 
non-demonstrated lines, and the 
prestige and advertising values of 
the distribution acquired through 
demonstration led to improved 
competitive position in _ stores 
which do not receive demonstrator 
service. 


Clinton Foods to Ramsey 
Clinton Foods Inc., Clinton, Ia., 
has appointed L. W. Ramsey Co., 
Chicago and Davenport, to handle 
its advertising. Clinton has been 
handling advertising for its starch 
division direct. Ramsey had been 
handling advertising for Clinton’s 
juice concentrate division until the 
division was sold to Minute Maid 
Corp. along with the Snow Crop 
division last December (AA, Dec. 
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LEFT TO RIGHT: RITA WAGNER, PEG O. BENDER, ROBERT F. HAMILTON, EXEC. V. P. BILL BARTEL, GERRY REED, ARTHUR LA HINES 


Ellington cuts a 
sales pattern 


for Celanese 


“When it comes to talking textiles,” says Ellington’s Executive Vice- 
President Bill Bartel, “we think Ellington and Celanese make a pretty 
good team. We’ve been talking — and selling — Celanese fabrics together 
for eight years now.” 

Our picture shows Bartel and his Celanese account group mulling over 
a batch of new ads, some of which, naturally, are headed for The 
New York Times Magazine. 

*‘We’ve been sold on The Times Magazine for a long time,” says Bartel. 
“We're able to reach over a million upper-bracket homes — not only in 


* 


The New Bork Cimes 


WILLIAM RITTER 


the large metropolitan areas, but in the broad suburban markets as well. 
It’s actually a national magazine, you know. 

“Then too, it has impressive trade toverage coast to coast — it’s must 
reading for all key retailers, especially in the soft goods field, 

“And here’s another thing about The Times Magazine — it comes out 
weekly .. . people in our business know how vital quick timing is to the 
success of any textile promotion. 

“Do you wonder,” concludes Bill, “that all the fabrics fit to ‘print end 
up in The New York Times Magazine?” 


Delivered every week exclusively with 
The New York Times, America’s 
Biggest Sunday Advertising Medium, into 
more than 1,200,000 homes and 

stores all over the country. 
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ADENAUER ANSWERS 


* im six crucial questions 


1. What caused Germany’s economic recovery ? 


2. How secure is her present prosperity? 

3. Should ex-Nazis be allowed to hold office? 

4. What are the chances of a Nazi revival? 

5. Will the new German Army mean a return 
to militarism? 

6. Will Germany make a deal with Russia? 


A special report to The Saturday Evening Post 
by the one man best qualified to write it! 


Germany Faces the Facts 
by CHANCELLOR KONRAD ADENAUER 


What every 
bride must have 


First the thin gold band for the finger. Next, shiny 
flat silver for the table —and lots of it! (This year 
nearly $100 million worth! ) Here’s how U.S. sterling 
manufacturers play a giant guessing and gambling 


game te win the bride’s hand for their knives, forks 
and spoons. (Article by Craig Thompson.) 


Revolution 


in DETROIT? 


In 1921 there were 87 auto manufac. 
turers. Today, the “big three” make 


96% of the cars! The independents 


Does TV comedy 
have to be a yak 
marathon? 18 mil- 
lion viewers vote for 
the subtleties of 
Wally Cox, What’s 
he like off camera? Meet The Other Mr. 
Peepers. (Article by Elise Morrow.) 


have public sympathy, the stock-car 


record holder, the car with the steadi- 
est sales record over the years and, 
some say, the style leader— BUT... 
Arthur W. Baum weighs their chances 


of getting into the driver's seat. 


Where were YOU when you heard the news of President 
Roosevelt's death? Lela Stiles, former White House secre- 
tary, was behind the scenes in Washington. Here are her 
moving recollections of what went on ten years ago... 


The Day F.D.R. Died 


“This is only a messing up,” was the warn- 
ing. “Next time we work you over!” But 
Dave wouldn't knuckle under. His Geiger 
counter—and a hunch—told him the claim = 

jumpers were trying to muscle in on a bo- .— — 
\ nanza. Beginning... Fool’s Treasure. 


af by Luke Short 


The Saturday Evening 


OST 


April 16, 1955 ~ 15¢ 


YOU self. It you like 


to browse at the hardware store, 
don’t miss the special section 
pages 124-166) in this week’s 
Saturday Evening Post. It’s the 
biggest display window in the 
biggest single retail event of the 
year—Hardware Week. And once 
again, the 23,000 stores behind 
the promotion* have picked 
one consumer magazine-the 
Post. It gets to the do-it-yourself 


families who do the most. It 


gets to the heart of America. 


ecces 


% The independent Retail Hordworemen of America 
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i eC XT 23, OOO irha hardware stores will 
promote fami ny Gift Center the hardware 


industry’s gigantic, new Christmas promotion. 


75 manufacturers participating will receive: 


e 
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impact! 


Cg 
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—manufacturers’ featured-product 
pages in 1,500 wholesaler buyers 
catalogs with inquiry return postal 
cards. 


—manufacturers’ featured-product 
pages in 8,500 wholesaler sales- 
man catalogs. 


—manufacturers’ featured-product 
glossy prints mailed to 600 whole- 
salers for use in 15,000,000 con- 
sumer circulars. 


Participating manufacturers’ cost is only a fraction of what the cost would be for producing and distributing 
this material individually. The complete promotion package is fully cormmissionable to your advertising agency. 


closing date: May 31-for full information about 
Family Gift Center, contact any office of the Post 
or Better Farming or Hardware Retailer. Or call: 


—manufacturers’ featured-prod- 
ucts illustrated and described in 
special dealer catalog mailed to 
23,000 irha hardware stores and 
published in Hardware retailer. 
—manufacturers’ featured-prod- 
ucts on 23,000 Family Gift Center 
show cards. (2-colors—7” x 11”) 
—manufacturers’ featured-prod- 
ucts on 23,000 double-faced Family 
Gift Center store pennants. 
(2-colors—10%" x 13”) 


apeek: ow featured-prod- 
ucts in 23,000 Family Gift Center 
retail store advertising layouts and 
newspaper mats. 


—manufacturers’ featured-product 
materials are included in the 400- 
piece Family Gift Center promotion 


kits distributed to all 23,000 irha 


hardware stores. 


National Retail Hardware Association 


—irha Family Gift Center will be 
heavily advertised in the November 
26 issue of The Saturday Evening 
Post and the December issue of 
Better Farming. Family Gift Center 
will be announced with a two-color, 
double-page spread, followed by 
multi-pages of unit ads—the bal- 
ance will be made up of a solid sec- 
tion of individual product advertise- 
ments—all co-ordinated with irha 
Family Gift Center. 
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The Age of Consolidation 


Scarcely a week goes by that the consolidation or merger of two 
or more agencies—usually in the medium-size bracket—does not ap- 
pear in the records of the advertising business. What started out a 
few years ago to be a cloud on the horizon has definitely become a 
good-sized trend. 

The trend surprises practically no one. The economics of business 
in this country, with their movement toward bigness and centraliza- 
tion, are being felt in the advertising agency business a little later 
than they have been felt in most other businesses, but none the less 
surely. 

The difficulties which some (not all) smaller agencies seem to en- 
counter in attempting to withstand the economic storms arise from a 
wide variety of causes. Not the least of these causes, as many smaller 
agencies have learned, is that bigness has an affinity toward bigness. 

Despite the truism that in many instances the bigger company 
needs a bigger agency, including more widespread service, it is prob- 
ably still true that a psychological factor, rather than any inherent 
need, is at the bottom of this particular problem. One of the “tests” of 
bigness is the fact that it requires bigness in its suppliers—no matter 
what those suppliers happen to be supplying—and the ranks of com- 
petent agencies which have discovered that their clients grow big 
under their tutelage, and restive at the same time, is extremely large. 

A smallish advertiser, or a relatively new one, delights te tell his 
friends that he has a “bargain” in an agency affiliation; that he gets 
more brainpower and more work per dollar of expenditure than any 
big agency can supply him. 

His reasoning may be sound, or it may not. From the psychological 
standpoint, it satisfies the advertiser. It proves to him—and to his 
friends—that he is a shrewd ‘buyer, keen at picking men and getting 
more than his money’s worth. 

But if the advertiser grows in size and in profits, he has to be a 
strong character indeed to withstand the “social” pressure of a small 
agency; he wants to be “in the big leagues,” and one way to con- 
vince himself that he has arrived is to have his suppliers, including 
his agency, in the “big leagues” too. 

Of course, not all the agency mergers are caused by psychological 
factors. There are practical problems, too, like being able to supply 
more and more complex services in more and more expensive areas. 
But the point is that the psychological factors tend to aggravate the 
others, and make the whole problem that much more severe. 

Fortunately, we think, the inability of agencies to handle competing 
accounts works against the trend toward bigness to an important 
degree, and will keep the trend somewhere within bounds. So agen- 
cies will merge and tend to become larger entities, but they will still 
be relatively small businesses in most instances. 


It's Murder—By Our Friends 


It pains us to slap the wrist of any advertising practitioner who 
has emerged from the shadow of his purely commercial typewriter 
to write a piece of fiction, thus achieving a goal so dear to so many 
of us. 

For those who write about history or folklore or the simple love of 
a guy for a gal, we have nothing but congratulations and good wishes. 
But for those who write about the advertising business and find 
therein only sex-mad maniacs, confirmed lushes and gentle folk who 
would gladly cut their several grandmothers’ throats for a dollar or 
a client (and do), we have nothing but regret. We wish they had 
stood in bed. 

Once we felt that it was only Hollywooden-heads, with no knowl- 
edge of the advertising business, which were giving advertising such 
a peculiar odor. Now, we’re beginning to think it’s advertising people 
themselves. And if it keeps up, we (along with a lot of other people) 
will begin to suspect that this stuff isn’t fiction at all; it’s sober (?) 
fact. 


—H. E. 
Public Relations, 


Helling Jr., Manager, Advertising and 
Mathews Conveyor Co. 


“He asked the client if we couldn’t omit the financial information 
from the annual report. Said it cluttered up his layout.” 


What They're Saying 


Consumer Goods Are 
Marks of Wealth 

As a tribal head-hunter’s riches 
are counted in the number of 
shrunken skulls, an Indian’s in 
scalps, a rancher’s in cattle, so 
the marks of wealth are measured 
in consumer goods today. The 
sanctions of birth and privilege 
mean less and less. 

Back in 1890, Samuel Butler 
wrote these prophetic words: 

“All progress is based on a uni- 
versal, innate desire on the part 
of every organism to live beyond 
its income.” 

Some one more recently has 
observed: 

“The only reason why a great 
many American families don’t 
own a rhinoceros is because no 
one has offered them one on at- 
tractive terms.” 

Frankly, I don’t believe our 
people are mortgaging away their 
substance. The figures show that 
personal savings are at an all 


time high and so is insurance... 
—H. James Gediman, executive v.p., 
The American Weekly and Puck— 
The Comic Weekly, speaking at the 
6th annual Atlanta Advertising In- 
stitute, Atlanta Adclub, at Emory 
University. 


Product Rejected 

The regiment of new products 
parading each week past the re- 
viewing stand of the supermarket 
buyer’s desk appears to be grow- 
ing in size. The average market 
which offered its customers a 
thousand or so items just a few 
years ago now carries four or five 
times as many now. Still the par- 
ade goes on, bigger than ever. 

It is not surprising that many 
of these new products find the 
buyer’s desk, and not the super- 
market shelf, is the end of their 
line of march. There just isn’t dis- 
play space in the market for them 
all. But it is quite sobering for a 
manufacturer, often one of impos- 
ing trade stature, to have key dis- 
tributors in their respective areas 
turn down an item for which he 
held high hopes... 

Why a buyer rejects one prod- 
uct and accepts another has many 
answers. Some may be basic, re- 
lating to quality of the product 
itself, its labeling, its pricing, or 
other factors. It may even be that 


the manufacturer has just added 
the product to his line only be- 
cause others in his field have it. 
The new product must offer sales 
and profit potential more attrac- 
tive than other products now oc- 


cupying the space it seeks. 


—Julian H. Handler, in “‘The Editor's 
Corner,” Supermarket News. 


Management Know-How 

A sound principle, it seems to 
me, is the following: When a per- 
son is assigned to a job, he should 
be given all possible help in the 
form of the best experience to date 
as to how that job should be done. 
This is what is called training and 
education. Just as there is a great 
body of management know-how 
for the profession as a _ whole, 
there is similarly a body of speci- 
fic job know-how... 

Human waste, often to a tragic 
degree, is the usual result of 
throwing an individual into a job 
and leaving him to his own fate 
and devices. It is not good man- 
agement to assign work to people 
and let it go at that. Leaving peo- 
ple to their own devices is not the 
best way to delegate authority. It 
is sound and good management to 
delegate a specific responsibility, 
to grant the authority required to 
fulfill that responsibility, and to 
give the holder of the responsibili- 
ty all of the assistance possible in 
the form of knowledge, experience, 


and guidance. 
—Lawrence A. Appley, in “The Pres- 
ident’s Scratchpad,” Management 
News, published by American Man- 
agement Assn., New York. 


‘Family’ Shows for Children 


It may be well to remind our- 
selves of something we’ve always 
suspected; namely, that children 


are part of the family and that tv | 


shows labeled “family” are for 
them too. Our occasional forgetful- 
ness may be forgiven on the 
grounds that many programs are 
called “children’s programs,” per- 
haps justly so because they have 
few if any adult viewers. This 
tends to mislead many critics of 
“children’s programs,” whose com- 
ments often lead us to conclude 
that they themselves may not be 
getting the full picture, even if the 
children are... 


—Facts About TV, published by The 
Television Information Committee, Na- 
tional Assn. of Radio and Television 
Broadcasters. 


| 


Advertising Age, April 18, 1955 


Rough Proofs 


“Here’s why Listerine stops bad 
breath four times better than tooth 
paste.” 

Four times better than Listerine 
tooth paste? 


The most important single de- 
velopment since atomic power, says 
Don Do-It-Yourself, is Plumb’s 
Permabond, which is guaranteed 
to keep tool handles tight. 


“How to buy a ball club for pea- 
nuts” is the title of a Post article 
telling how Arnold Johnson ac- 
quired the Athletics. 

But baseball’s peanuts are as 
important to fiscal health as circus 
lemonade and movie popcorn. 


“Your Seiberling dealer,” the ad 
says, “will buy all the unused 
mileage in your present tires.” 

How much more elegant than 
“amazing trade-in offer”! 


“There is no longer any ex- 
cuse,” says Johnson Motors, “for 
noisy outboard motoring.” 

But will it be completely sport- 
ing to sneak up on the fish with- 
out giving fair warning? 


“In the new Packard you see 
the road, but never feel it.” 

How much of a runway do you 
need? 


“Handicaps reduced by as much 
as one third!” is the promise, with 
exclamation point, in a golf club 
ad. 

If all the stroke savings offered 
by golf book publishers and equip- 
ment makers were realized, there 
would be no such thing as a hand- 
icap. 


The story of tattle-tale gray told 
by the detergent makers is slightly 
stymied by Dow Chemicals’ in- 
sistence that gray washings are 
simply the result of mineral-loaded 
hard water. 


“Water so perfectly distilled by 
nature it needs no filtering, no 
treatment with harsh chemicals.” 

That’s not whisky copy, just 
good writing for Plover Bond. 


“Air conditioned canaries are 
better singers,” according to the 
authoritative Carrier Corp. 

Maybe someone should bring 
this to the attention of Mario 
Lanza. 


Western Union was so dripping 
with sentiment inspired by Easter 
that it offered to send Bunnygrams 
to the children, “signed by their 
good friend Peter Rabbit.” 


. 

With Davy Crockett riding high, 
who'll be the first to tell in song 
and story of the valorous deeds of 
Dan’! Boone? 


Copy Cus. 
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If there ever was a breed of businessman who demands action, your radio- 
TV dealer is it! And in Delaware Valley, U.S.A. he gets action every day 
of the week through the powerful pages of THE INQUIRER. In fact, 
THE INQUIRER carries nearly 3 times as much of this major appliance 
advertising as the 2nd paper! Because, beyond question, THE INQUIRER 
is FIRST FOR ACTION in Delaware Valley, U.S.A.... FIRST in 
National, Retail, Classified and Total Advertising. 
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Expansion... Building... Improvements in 
DELAWARE VALLEY, U.S.A. 
$500 million in public improve- 


ments, current and planned, by 
city, state, and national agencies. 
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The Philadelphia Pnguirer 


LOS ANGELES 
FITZPATRICK ASSOCIATES 
3460 Wilshire Boulevard 

Dunkirk 5-3557 


The Valley flourishes . . . and 
annual buying income tops $8 
billion, in America’s fastest- 
growing market! Constructively Serving Delaware Valley, U.S.A. 
Exclusive Advertising Representatives : West Coast Representatives : 
NEW YORK CHICAGO DETROIT SAN FRANCISCO 
ROBERT T. DEVLIN, JR. EDWARD J. LYNCH GEORGE S. DIX FITZPATRICK ASSOCIATES 
342 Madison Ave. 20 N. Wacker Drive Penobscot Bidg. 155 Montgomery St. 
Murray Hill 2-5838 Andover 3-6270 Woodward 5-7260 Garfield 1-7946 
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Demand for news is at a r Me 


—especially for the useful @r 


““U.S.News & World Report’ 


Of the total of 1,151,321 
circulation gained by these four 
major weeklies in the past 
eight years, 40.4% went to 
“U.S.News & World Report” 
alone: 


’ 
* 


, Yes, it’s a growing demand. More and more of the important people 
: in business, industry, government and the professions find that they have to 
have the essential news of national and international affairs to make “Americas 
. their plans and decisions. More and more of them, as the records make 
: clear, find that ““U.S.News & World Report” is the one magazine 


which meets this need best. 
| Of extra significance is the fact that these people are choosing 


“U.S.News & World Report” of their own accord. ““U.S.News & World Report” 

leads all magazines in its field in the use of voluntary circulation methods. 
Advertisers realize the strength behind this continuing trend. 

Voluntary circulation growth means intense and thorough readership. 

Intense and thorough readership ends in advertising results. 

That helps explain why ““U.S.News & World Report” also led its 

field in advertising page gains in both 1953 and 1954. 


Now more than 725,000 net paid circ 
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ur 464,849 


300,498 


A market 

not duplicated by 
any other magazine 
in its field. 


Advertising offices at 

30 Rockefeller Plaza, New York 20, N.Y. 
Other advertising offices in 

Boston, Philadelphia, Cleveland, 
Detroit, Chicago, St. Louis, 

San Francisco, Los Angeles, 

and Washington. 
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Ravden to Roberts & Reimers 

Chester J. Ravden, formerly v.p. Elliot Marion, formerly with the 
of S. Duane Lyon Inc., has joined | Junior League Magazine, has 
Roberts & Reimers, New York, as | joined the sales staff of Seventeen, 
an account executive. New York. 


Marion Joins ‘Seventeen’ 


There’s a lot of thinking to 


Don’t let all that action fool you, cousin. 

» Music, decor, refreshments—in fact, every- 

¢ thing—has . be right! Get your product in 

P = all the big plans, via the authoritative 
ine AF 0 to Psa — ‘Connery 
Western music enthusiasts . 


Country and Westen 
JAMBOREE! 


the new monthly magazine by 
the publishers of DOWN BEAT 


200! Calumet Ave., Chicago 16, Ill. 


Write today For Facts and Rate Card! 
Down Beat—Country and Western Jamboree—Record Whirl— 
@ Up Beat—Beverages—Radio y Articulos Electricos—Radio y 
publications Articulos Electricos Catalog File—Bebidos—Bebidas Annual Directory 
Publishing since 1934. —La Farmacia Moderna—La Tienda—Elaboraciones y Envases 
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This Twin Reads 
The Dispatch- 


a 
UF eo Wester JAMBOREE 


NORMAN F. GREENWAY, senior v.p. in 

charge of the folding cartons divi- 

sion of Robert Gair Co., New York, 

has been elected president of the 

Folding Paper Box Assn. of Amer- 
ica. 


Donovan Joins ‘N. Y. Post’ 
Robert Donovan, formerly with 

Shannon Associates, has been 

named to the national advertising 


7-UP IS THE 
FIRST THIRST CHOICE 
OF THIS TWIN! 


Consume 


staff of the New York Post. 


r Analysis Survey. 


what's more, 


» Keever, 


‘| Erickson) 
|| American Weekly. 


|Roos Succeeds McKeever at 
‘Weekly’; Finch Promoted 

John M. Roos, for 25 years a 
'member of the Hearst organiza- 
tion, has been appointed San Fran- 
'cisco manager of The American 
| Weekly. He succeeds Coulter Mc- 
who has retired after 25 
years as San Francisco manager. 


*|Mr. McKeever handled advertis- 
‘ing of American Tobacco Co. and 


was associated with H. K. McCann 
Advertising Co. (now McCann- 
before joining The 


Ralph J. Finch Jr., assistant art 
director of the supplement in the 
New York headquarters, has been 
promoted to art director. He suc- 
ceeds the late Joseph Lopker. 


Baldwin, Bowers Adds Two 
Baldwin, Bowers & Strachan, 
Buffalo, has been appointed to 
handle advertising for W. A. Case 
& Son Mfg. Co., Buffalo maker of 
plumbing fixtures, and Houdaille- 
Hershey Corp., Detroit automotive, 
aircraft, rail and_ refrigeration 
equipment manufacturer. 


What's up in St. Paul? 7-UP, that’s what! It’s riding high 
on the crest of a popularity wave, with a 62.9% preference 
rating among soft drink buyers in the St. Paul “half” of the 
Twin Cities market, according to the brand new 1955 St. Paul 


Mr. and Mrs, St. Paul’s bubbling enthu- 
siasm for 7-UP isn’t likely to change . . . thanks to a con- 
sistent vigorous long-run advertising campaign that’s still going 


strong in the St. Paul Dispatch-Pioneer Press 


Bottled Soft Drink Brand Preference in St, Paul 


. BRAND 
Pioneer Press 1955 1954 
oh le as 62.9% 
sas OT Rie tO a F 
acy 19.6 


Don’t just guess about where YOU stand in the St. Paul “half” of the land-o’- 


plenty Twin Cities Market. 
Survey. 
427,800 people who read , 
Press. 


company letterhead, to Consumer Analysis, 


Dept. B. 


eB eB So 


REPRESENTATIVES 
RIDDER-JOHNS, INC. 
NEW YORK - CHICAGO - DETROIT 
SAN FRANCISCO . 
ST. PAUL - MINNEAPOLIS 


Get the straight facts from the 1955 Consumer Analysis 
It’s a crystal-clear picture of the brand preferences and buying habits of the 
. and BUY from . . . the St, Paul Dispatch-Pioneer 


For your copy, contact your Ridder-Johns representative or write, using your 


LOS ANGELES 


Advertising Age, April 18, 1955 
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BROADER 
newspaper ad for Minute Maid’s 


COVERAGE—T wo-color 


Hi-C fruit drink represents a 

broadening of appeal from the kids 

to the whole family. J. R. Pershall 
Co., Chicago, is the agency. 


Minute Maid’s Hi-C 
Opens Record Color 
Newspaper Drive 


AUBURNDALE, FLA., April 12— 
Minute Maid Corp.’s newly ac- 
quired line of Hi-C canned fruit 
drinks will be the subject of one 
of the biggest color newspaper 
campaigns ever conducted in the 
food field, starting April 14. 

The Hi-C division, headed by 
Niles A. Foster, will use 345 news- 
papers in as many markets in the 
course of its 1955 campaign, and 
will take upwards of seven inser- 
tions per market. In all major 
markets the ads will be two-color 
thousand-liners, with b&w used 
where color is not available. 

Outdoor posters and television 
spots will be tested in about 65 
Hi-C markets for evidence of 
tangible support to the basic 
newspaper program, according to 
Richard L. Brown, account exec 
of J. R. Pershall Co., Chicago, the 
Hi-C agency. 


® Theme in the campaign will be 
Hi-C’s new standing as a “family 
drink.” Previously, it was pro- 
moted mainly as a kids’ beverage, 
but a Pershall survey has since 
shown that about 35% of the fam- 
ilies who use it don’t have chil- 
dren. The new drive will concen- 
trate on the periods of high bev- 
erage consumption—July 4, Labor 
Day, etc. 

Hi-C, an unfrozen, nonconcen- 
trated product which comes in 46- 
oz. cans, is currently booming. 
Sales of the three-flavor line (or- 
ange, grape and “Party-Punch”’) 
increased 16% last year to a fig- 
ure of $15,000,000. The line went 
to Minute Maid late last year as 
part of its $40,000,000 purchase of 
Clinton Foods Co.’s Snow Crop di- 
vision (AA, Dec. 6, ’54). 

Soon afterward, Pershall suc- 
ceeded L. W. Ramsey Co., Chicago, 
on the account. 


‘Family Circle’ Boosts Two 
Jack W. Heaney Jr., formerly 
with the promotion department of 
Family Circle, New York, has been 
named publicity supervisor of the 
magazine. Arthur Hettich, former- 
ly a copywriter, has been named 
promotion copy supervisor. Helen 
Lillie Leary, previously with Me- 
dia Representatives Inc., and the 
Manila Times, has joined the pub- 
lication’s mail order section. 


Wechsler, Hillman Join B&B 
Lewis Wechsler has joined the 
radio and television department of 
Benton & Bowles, New York, in 
an executive capacity. He formerly 
was with Emil Mogul Co. and 
Young & Rubicam. Don Hillman, 
formerly a tv producer with Na- 
tional Broadcasting Co., has joined 


the agency’s radio-tv copy staff. 
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.YQU'RE IN THE BIG PICTURE FOR BUILDING PRODUCTS! 


America’s institutions of learning, religion, government, public health, housing, business, industry, q n d t h Q re ’ S 9 
recreation and travel have given the nation its largest and most distinctive structures valued conservatively .s 


at 60 billion dollars. Each year, hundreds of new structures are built and hundreds of the older ones 


subjected to major modernization or extension at a cost of more than 9 billion dollars. 
This is The Big Picture for Building Products. 


Planning new construction or remodeling is primarily the work of institutions executives with 
architects, engineers and decorators. All executives concerned with physical plant and fo f yo U 
operation of the institution participate in this group planning because the 
sum total of their knowledge is the best insurance that the new or remodeled if yO T m q n T fa ct 1 re 
. structure will meet every requirement for winning and holding 
the favorable impression of people. 
Architects, engineers and decorators specializing in institutions are selected by the executives to 


. 4 _ ; “——r R E bs FURNISHINGS... 
interpret their ideas for another addition to The Big Picture for Building Products; oh ere 


Commercial equipment for 120 6% million rooms furnished for 


Furnishings; Maintenance; Food Service Equipment and Food. If your products pascapehpmeapattie sancti nee OED 


belong in The Big Picture, advertise them in Institutions Magazine to put them there, 


to keep them there . . . before the client who buys and his architect. 


CONSULT YOUR ADVERTISING AGENCY OR WRITE TO INSTITUTIONS PUBLICATIONS 


MAGATINE 


= 


f me | 
f h : 1 = 
5 ol a © FOOD... ® MAINTENANCE PRODUCTS. .. 
a M A G A Z i N E $16 billion annually in retail 550,000 buildings to be cleaned, 
i OF MASS FEEDING—MASS HOUSING sales for mass feeding. repaired and renovated. 
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Serving some 
of The Nation’s finest 
advertising agencies 


ELECTRO-MATIC 


attention to detail photo-engravers 
10 w. kinzie st., chicago « delaware 7-1277 


phone or write for your grey scale and color tint 
guide... it’s yours for the asking... FREE! 


Advertising Age, April 18, 1955 


Short-Butt Smokers Cancel Benefits of ' 


Filters, Extra Cigaret Length, AMA Says 


Cxicaco, April 12—The length of ;|smoker cancels out the effective 


a cigaret after it has been smoked, | ness of a long filter cigaret if he 
as well as before, is an important;smokes it too short. Smoking 


guide to the tar and nicotine intake long filter cigaret down to a shor 


involved in smoking that cigaret. 
So said the American Medical 
Assn. in a summary of a re- 


‘port in the April 9 issue of the 


Journal of the AMA. The report, 
which presents the last in a series 
of findings of the AMA’s chemical 
laboratory, says that the effective- 
ness of several kinds of cigarets 
in screening out nicotine varies in 
a graduated series. Likewise cig- 
arets exhibit a range of effective- 
ness in tar screening. 

But, AMA points out, the 
gradients in the two series are not 
correlated with each other. “Some 
of the cigarets in the [nicotine] 
list change places when it comes to 
tars.” 

Further, the report declares, a 


' 
a 


—don't shortchange 


a good advertising program— 


—give ita chance to 


produce maximum results 


by including The Detroit Times 


—daily and Sunday— 
with its 1350,000 


Detroit market area consumers 


who spend 


TWO BILLION DOLLARS 


annually in the 
retail 
establishments 


of the 


Detroit area— 


IN THE HEART OF 
THE MICHIGAN MARKET 
(Detroit Retail Trading Area) 


ONE newspaper is not enough 


—you need 


TWO. ONE Of 


Them Is The Detroit Times. 


REPRESENTED NATIONALLY BY THE HEARST ADVERTISING SERVICE 


| 
| 


butt will give the smoker more 
nicotine and tar than he gets in 
smoking a _ standard-length, un-+ 
filtered one, the report shows. 4 

“If you want the least amount 
[of nicotine and tar], you’d do welj 
to smoke a king size laminated as- 
bestos-paper filter cigaret,” the rea 
port asserts, “but only if you put 
it out while the butt is about an 
inch and a half long. > 

“Other filtered king-size cig< 
arets let a little more nicotine and 
tar through. > 

“A regular-length no-filter brand 
screens out still less, but you can 
smoke it down to about an inch 


ie 


and get less nicotine and tar than g 
if you smoke a king size right % 


down to the filter.” I 


® This means, according to the 
AMA laboratory, that “you can’t 
get more protection and a longer 


smoke at the same time, in spite of - 


what the advertisements say.” 

Although tobacco itself is a 
fairly good filter—as good as some 
of the material used in filter tips 
—a filter “made from cellulose 
acetate fiber, asbestos paper or ac- 
tivated charcoal with paper is a 
more efficient screener than the 
same length of tobacco at the end 
of a regular brand,” the report in- 
dicated. 


The lab ranked nicotine screen- © 


ing effects in the following order: 
(1) denicotinized brands; (2) 
cellulose acetate fiber filter; (3) 
king size having a filter of either 
activated charcoal with paper, or 
of laminated asbestos paper; (4) 
king size, no filter; (5) no-filter 
regulars; (6) cotton filters; (7) 
two brands of no-filter regulars. 


® On the other hand, in tar re- 
moval, the cigaret types were 
ranked like this: (1) laminatec 
asbestos paper filter, king size; 
(2) activated charcoal with paper 
king size; (3) cellulose acetate 
fiber, regular or king size; (4) 
king size, no filter; (5) cotton 
filter; (6) some _ denicotinized 
brands; (7) no-filter regulars; (8) 
other denicotinized brands. 


Eclipse Will Offer Prize 
Of $25,000 in Contest 


Eclipse Sleep Products Inc., New 
York, maker of the Springwall 
mattress, will launch a consume1 
contest May 1, offering a top prize 
of $25,000 for the best answer tc 
the question: “What would I dc 
with $25,000?” 

Color magazine ads will be usec 
to promote the offer. To encourage 
local tie-ins, Eclipse will sponsor 
dealer contests, offering vacation 
trips and a Ford Thunderbird to 
the retailer whose customer wins 
the consumer contest. E. T. How- 
ard Co. is the agency. 


Richardson Joins Y&R 


George B. Richardson has re- 
signed as a v.p. and account su- 
pervisor in the San Francisco of- 
fice of Foote, Cone & Belding to 
join the staff of Young & Rubicam, 
San Francisco, effective May 1. 
Mr. Richardson will be general] 
account supervisor on the Petri 
Wine account. His work at Foote, 
Cone & Belding will be assumed by 
other agency executives, with por- 
tions assigned to John Harvey, 
who recently joined FC&B from 
Ruthrauff & Ryan (AA, April 4). 


Tide Water Names Hennet 

Tide Water Associated Oil Co. 
has appointed James W. Hennet 
export advertising supervisor for 
its eastern division, with head- 
quarters in New York. He has been 
with the company since 1947. 
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| \dvertising Age, April 18, 1955 


11,000,000 New 


3 O'Clock Coupons 
p 'o Bring 5c Each 


New York, April 12—Giving a 
'resh stimulus to his recently an- 
1ounced 5¢ coupon handling policy 
‘AA, Feb. 28), Chester A. Barth, 
resident of 6 O’Clock Foods, to- 


a day disclosed plans to release 21,- 


100,000 coupons on the company’s 
-Minit Fluffy cake frosting. 

The coupon is worth 7¢ to the 
‘onsumer, in addition to the 5¢ 
\llowance for the retailer, and it 
vill be the major feature of a new 
advertising campaign, scheduled to 
break May 8. Two national Sun- 
lay supplements will be used, 
2arade and This Week Magazine, 


folus local rotogravure sections in 


Sunday newspapers in 28 to 30 
narkets. Hilton & Riggio is the 


gency. 


This move by 6 O’Clock Foods 


' to implement its new 5¢ coupon 


20licy is expected to be watched 


imi closely by food manufacturers and 


food distributors; the subject of 
coupons and redemption costs con- 
tinues to be a highly controversial 
matter in the grocery field. 


®" No other company, so far as 
could be learned, has followed the 
lead of 6 O’Clock in allowing 5¢ 
a coupon. Hills Bros. Co., however, 
which last summer boosted its 
handling allowance to 2142¢ on cof- 
recently announced an in- 
crease to 3¢ on its Dromedary cake 
mix (AA, March 28). 

The company is using approxi- 
mately 500 newspapers, a number 
of Sunday supplements and tv 
spots to introduce its new line of 
cake mixes. It is distributing by 
mail 10,000,000 coupons, worth 7¢, 
to consumers. Most other manu- 
facturers who use coupons allow 
retailers only 2¢ for handling. 

In making his announcement 
for 6 O’Clock Foods today, Mr. 
Barth reiterated his conviction 
“that coupon distribution should 
be regarded as an advertising me- 
dium by a grocery manufacturer. 

“Tt should be treated by him in 
the same way he treats newspa- 
per, direct mail and other adver- 
tising media,” he said. “Each is 
entitled to a fair profit for its re- 
spective function, over and above 
the full return of its costs.” 


= Since March 1, 6 O’Clock has 
been paying retailers 5¢ on a series 
of coupons released earlier in the 
year on its 7-Minit ready-to-make 
pie line. 

Some of the company’s compet- 
itors contend that it has upped its 
coupon allowance to get its prod- 
ucts back on grocers’ shelves, from 
which 6 O’Clock products had 
been dropped because of the more 
aggressive advertising and mer- 
chandising policies of other com- 
panies. 

6 O’Clock says this isn’t true. 
“By increasing our handling al- 
lowance to 5¢, which is comforta- 
bly above the retailer’s actual 
cost,” Mr. Barth says, “we hope to 
restore to ‘mass couponing’ the 
acceptance and prestige it former- 


ly enjoyed as a sampling device. | 


When it functions with the retail- 
er’s interested cooperation, con- 
sumer, retailer and manufacturer 
all profit.” 


Theater TV Contract Set 

Smith, Kline & French Labora- 
tories has signed a year’s contract 
with Theater Network Television, 
New York, covering the use of 
TNT’s closed-circuit network facil- 
ities. This is reportedly the first 
long term contract for large screen 
television. The next event to be 
televised by the pharmaceutical 
company on a 4l1-city closed cir- 
cuit hookup is a meeting May 9. 


WMGM Signs Gussie Moran 


Gussie Moran, who made her 
reputation on a tennis court, 
switched her allegiance to base- 
ball when she joined WMGM’s 
sportscasting staff last week. The 
New York independent station is 
featuring Miss Moran on “Warm 
Up Time” and “Sports Extra,” the 
wrap-around shows for the Brook- 
lyn Dodger baseball games. There 
are also three male voices on these 
shows, which are sponsored by 
several advertisers. 


Perfume Group Elects Despres 
Jean Despres, exec. v.p. of Coty 
Inc., has been elected president of 
the Fragrance Foundation, New 
York. Other officers include Ber- 
nard d’Escayrac, Guerlain Inc., and 
Pierre Harang, Houbigant Sales 
Corp., v.p.s; A. L. van Ameringen, | 

van Ameringen-Haebler Inc., re-| 
elected secretary, and Frazer V. 

Sinclair, Beauty Fashion, reelected | 
treasurer. 


4,330,000 WOM 


Read The WORKBASKET Every Month! 


ARE YOU MISSING THEM 
WITH YOUR ADVERTISING MESSAGE2 
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COUNTY 


WORCESTER 


POPULATION 


% of 
Increase 
Since 1930 


RETAIL SALES 


RETAIL 
SALES 


elegram-Gazette news 
paper coverage keeps pace > 
with Worcester’s quarter — 
century Population ond . 


CIRCULATION 


Jo of 
Increase 
Since 1930 


% of 
Increase 
Sinee 1930 


%p of 
Increase 
Since 1930 


COMBINED 
DAILY 


SUNDAY 
TELEGRAM 


574,100 


+16.9 § 608,509,000 


+202.6 §156,818 |+48.1 104,429 | +96.3 


946,401 


+112 


941,417,000 


169.2 151,770 | +43.3 | 103,434 | +94.4 


904,470 


+2.] 


208,698,000 


+3.8 +19.0 


#25.5 


125,982 66,760 


WORCESTER 
TELEGRAM ) 
- -GALETTE | 


491,242 


WORCESTER, MASSACHUSETTS 
George F. Booth, Publisher 


iis 1940, 1930 U.S. Census 
_ “Retail Sales: 1954, 1953, 1950, 1940 Sales 
me Power 1930-15th U. S. Census 


Average Net Paid Circulation 
— 31, 1950, 1940, 1930 


202,122,000 
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MOLONEY, REGAN & SCHMITT, Inc. 


Notional Representatives 
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True Story is the service magazine read in wage | 
earner tastes, and for wage earner needs. 
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Life 


$30,600 


Ladies’ Home Journal 


$20,000 


Woman's Day 


$15,200 


Better Homes & Gardens 


$17,500 


ALL 4 COMBINED 


$83,300 


Perhaps youd like to see how your coverage of the 
TRUE STORY to your magazine list. Or you may be 


Source: Starch, Sept. ‘54; SRDS 
Publisher’s Statement to ABC, 2nd 6 months ‘54. 


* Wage earners have the most “loose money” 


to spend. They have: 


© 62% of the nation’s “loose money” 


& 73% of all non-farm families with incomes $3,000 — $5,000 


© 52% of all non-farm families with incomes over $5,000 


place of some other magazine on your list. Ask our 


TRUE STORY READERS 


Compare these median 


Young Wage Earners, with more 
up, buy more for a 


a BS = ~—— 


Magazine 


TRUE STORY 


Leading Service 
Leading Weekly 
Leading Shelter 
Leading Store 
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| earner families. It is edited entirely to wage 


Yet, look at these startling figures... 
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170,900 "zs" 93.4% ii ns 3 
212,300 "ins" 91.8% soc ou | 


253,700 "vons” 90.27% Fei stony vom 
165,700 "vons"” 93.67% ssc story vomts 
OTT TOO ire crisniceay 16 4% Si sro womes 


a. th fh tt £2 cet 2 fel ZA 


* 


a 


) wage earner market can be strengthened by adding 


| amazed to see what you gain by using TRUE STORY in 
| representative to work out the details for you. 


FOR A BETTER...A DIFFERENT...MARKET 
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ages of women readers: 
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Toronto, April 12—Television, 
often criticized as the enemy of 
culture, has received cautious ac- 
ceptance by teachers as an educa- 
tional medium. 

A total of 513 of them evaluated 
the recent Canadian Broadcasting 
Corp. experiment with tv in the 
classroom, and their reactions 
ranged from very warm to cool. 
But 32% rated the school telecasts 
high as a teaching aid, 62% rated 
it medium, and only 6% thought 
it a poor method. 

Their reactions are contained in 
a report by the CBC on the eight 
telecasts, aimed at Grades 5 to 8, 
which were carried over 17 CBC 
and privately owned stations across 
Canada, to be seen and heard in 
205 schools in large and small 
centers. 


® Although the teachers did not 
give the experiment rave reviews, 
they indicated they want to see 
more of the same. Sixty-five per 
cent asked for another experiment 
this year, 28% requested a regular 
schedule of school telecasts. Only 
7% told the CBC to keep its micro- 
waves out of their classrooms. 
The National Advisory Council 
on School Broadcasting—planning 
body for more than 10 years of ra- 
dio broadcasting to schools—also 
has recommended further experi- 
ment with classroom tv on a na- 
tional basis with costs borne by 


the CBC. 
; The council said that further 
g experiment should “clarify the na- 


ture and extent of the contribu- 
‘A tion” of tv in the schools, and 
‘ advises the CBC to keep in mind 
" the possibility that a regular 
school telecast service might be 
requested. It asks that the CBC 
“insure sufficient flexibility in 
programming to make [this] pos- 
sible.” 

Ten provincial departments of 
education, the Cana tian Teachers’ 
Federation, and othe. national ed- 
ucation bodies are represented by 
the council, which put itself on 
record as believing that “television 
programs, jointly planned and ex- 
ecuted by teachers and broadcast- 
ers, have a definite contribution 
to make as teaching aid.” 


® Apparently some of them 
learned something, too, as shown 
by the comment of a pupil after 


Now you can BIND with 


or METAL LOOSE LEAF and} 
PLASTIC BINDING... 


a 
RIGHT IN YOUR OWN OFFICE 


Improve all your literature... 
guarantee maximum attention and 
action for every message... add 
prestige, utility, color to reports, 
manuals, catalogs, etc. Pages lie 
flat, turn easily, can be inter- 
changed between GBC Metal 
Loose Leaf and Plastic Bindings. 


NEW BOOKLET tells 


about this modern way 
of binding in plastic 
and/or metal loose 
leaf. “How it is done” 
facts make this richly 
illustrated booklet 
worthwhile reading 
for every executive. 
Get your copy today. 


- 


otitis 


s GENERAL BINDING CORP. 
a 812 W. Belmont Ave. 
Dept. AA-4 
0 Chicago 14, Illinois 


Canadian Teachers Cautious in Approval 
of CBC Experiments with Educational TV 


viewing the program on soil con- 
servation: 

“There is a place in our pasture 
where my father made an awful 


which combined a narrative with 
a dramatic approach to explorers’ 
navigation techniques. 

A dramatized safety program 
was given second place, an art les- 
son third, and dramatization of a 
juvenile book sequence was rated 
last. This program, however, was 


mistake. The cow-path is now a'said to have achieved its purpose 


gully because he cut down the 
trees.” 

Teachers rated the best in the 
junior series a program called 
“How Columbus Navigated,” 


of encouraging the reading of good 
books because it was followed by 
a rush on libraries for the novel. 

A description of development of 
iron ore deposits in Canada was 


thought to be the best senior series 


program. Both this and a current 
events program, which was given 
second place, were considered val- 
uable because they presented ma- 
terial a teacher could not duplicate. 

The same criterion was used in 
judging the conservation program 
and the local history program next 
in value. The latter took students 
on a tour through MacKenzie 
House in Toronto. 

The CBC report said that there 
had been experiments with class- 
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{room tv in Britain, the U. S., and 
France. In Britain, the pilot 
experiment was followed by a 
report indicating tv has some con- 
tribution to make, but that pro- 
grams would have to reach a 
higher and more consistent level 
before they could be considered a 
satisfactory supplement or escape 
unfavorable comparison with edu- 
cational films. 


= After further study, the School 
Broadcasting Council asked the 
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Confidant 


Meet Hans H. Wanders. . . He makes no 
speeches and attends no conventions. 
Yet Hans has the friendship, respect and 
confidence of metal mining executives 
throughout the world, because he does 
one of the most exacting jobs in the 
industry. 

Every week, producers and consumers 
of major non-ferrous metals-supply Mr. 
Wanders with intimate tonnage and price 
figureson consummated sales foreach day 
of the previous week. Hans uses this 
highly confidential data to calculate and 
report the daily, weekly and monthly 
weighted average price for each type of 
metal. So reliable are his reports that 
industry’s long term sales contracts are 
based on the prices he will record at 
the time of shipment. Governments use 
them to control and determine tariffs, 
taxes and standards for purchasing and 
stockpiling. 

Hans is a natural for this job. A native 
New Yorker—he started as copy boy 
with the old New York Commercial back 
in 1904. By 1910 he was reporting N. Y. 
Produce Exchange prices. From 1912 to 
1923, when he joined McGraw-Hill, he 
was acquiring more pricing experience 
with Oil, Paint and Drug Reporter and 
with Chemical, Color and Oil Record. 


ABP 


330 WEST 42nd STREET, NEW YORK 36, N.Y. 


In 1930, Engineering and Mining 
Journal began publishing Metal and 
Mineral Markets and Mr. Wanders be- 
came its Market Editor. Ever since then, 
he has pored over sales reports, cables 
and news releases... and has maintained 
the most rigid standards of accuracy and 
integrity in reporting metal prices. It is 
a tribute to him that no other publica- 
tion or information source occupies a 
position of similar trust in the entire 
industry. 

In experience . . . in knowledge of his 
job . . . in ability to serve his readers, 
Mr. Wanders is typical of McGraw-Hill 
editors. They’re specialists. They know 
their fields. They live with the problems 
of the men—within these fields—who 
look to them for accurate reporting and 
helpful information. 

Their “product” has to be good. 
Editorial quality must be consistently 
maintained because every McGraw-Hill 
publication is sold to its subscribers. . . 
bought because of the ability of McGraw- 
Hill editors to provide the kind of in- 
formation that will help their readers 
do a more efficient job. That is why 
McGraw-Hill publications provide an 
alert, interested audience for the adver- 
tiser’s sales messages. 


McGRAW- HILL 


PUBLISHING COMPANY, INCORPORATED 


OVER A MILLION MEN IN BUSINESS AND INDUSTRY PAY TO READ McGRAW-HILL BUS!NESS PUBLICATIONS 
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Advertising Age, April 18, 1955 


British Broadcasting Corp. for an 
experimental service of two or 
three broadcasts a week. This 
could not be started, the BBC said, 
earlier than 1957. 

In the U. S., some 16 education- 
al tv stations have been opened, 
and are operated on some of the 
254 channels reserved for non- 
commercial use by the Federal 
Communications Commission. 
Some of these stations carry school 
programs while others give pub- 
licity to school activities. 


Only in France have programs 
been produced regularly. The Min- 
istry of Education there conducted 
experiments with school telecasts 
from 1945-51, and since then has 
been producing four secondary 
school broadcasts a week. 

In contrast with Canadians’ 
mixed feelings toward their own 
product, 100% of the teachers and 
students of 50 Detroit public 
schools, who also viewed the pro- 
grams, enjoyed and approved 
them. Not one disapproved. 


Ridder-Johns Names Hartman 

Ashley P. Hartman, formerly as- 
sistant manager of the Los Angeles 
office of Ridder-Johns, publishers’ 
representative, has been promoted 
to manager. 


Wilson Joins ‘Bride’ 

Jacquita Wilson, formerly asso- 
ciate merchandise editor of Harp- 
er’s Bazaar, has been named mer- 
chandising director of Modern 
Bride, New York, a new post. 


Kushner & Pines Appoints 

Kushner & Pines Inc., New York 
maker of ring mountings, has ap- 
pointed Krate-Basch Associates, 
New York, to handle its advertis- 
ing. 


BBDO Names Thompson 


Mal Thompson, formerly pro- 
duction supervisor at Transfilm 
Inc., has joined Batten, Barton, 
Durstine & Osborn, New York, as 
a tv producer. . 


Whitelaw Reid Becomes 
‘Herald Tribune’ Chairman 


Helen Rogers Reid has resigned 
as board chairman of the New 
York Herald Tribune, but she will 
continue as a board member. 
Whitelaw Reid, formerly president 
and publisher, has been elected to 
succeed Mrs. Reid as chairman. 

Ogden Rogers Reid, formerly 
v.p. and president of the European 
edition, has been named president 
and publisher of the Tribune. He 
will continue to head the European 
edition. Frank L. Taylor, former 
publisher of the Milwaukee Senti- 
nel, has been appointed exec. v.p. 
A. V. Miller, treasurer, has been 
named secretary and treasurer, 
succeeding Stanley Brown, who re- 
signed as secretary of the corpora- 
tion. 


Charles Koehler Joins Mullen 

Charles B. Koehler, former own- 
er of Merit Advertising Agency, 
Kansas City, Mo., has been ap- 
pointed account supervisor of 
Mullen & Associates, Minneapolis 
agency. 


GROUP DO YOU 
WANT TO SELL 
IN CANADA ? 


Canadians like their own 
national business publications. 
A recent survey* explains how 
much. Here are some reasons 


why: 


- « « because they’re edited for 
Canadians with an eye to 
Canadian needs. 


because the books provide 
good advertising display 
and sound, readable 


editorial matter. 


because space costs are 


. . 7 
low in relation to the 
publications’ deep pene- 
tration in the national 


Canadian market. 


Write to-day for information on 
Canada’s 105 BNA publications. 


*Gruneau Research 
Bulletin 1954 


on request. 


BUSINESS NEWSPAPERS ASSOCIATION 


' CANADA 
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In drugs, for example... 


e LOOK developed 6,534 storewide 
drug promotions last year alone 


e 218 chains tied in with LOOK’s 
promotions 


¢ Druggists bought more tie-in linage 
than ever before in LOOK history 


How can you get the druggist, who stocks thousands 
of different items, to give your product preferred po- 
sition and local advertising support? 


One of the surest ways is to participate in LOOK’s 
storewide drug promotions. Last year, 45 top-ranking 
drug advertisers won special attention for 82 products 
by tieing in with these promotions. Here’s an idea 
of the kind of support these LOOK advertisers got: 


6,534 volume drug stores from coast to coast tied in. 
Of these, 2,487 were chain stores serviced by 218 
headquarters. Among the leading tie-in chains were 
Peoples*, Liggett, Madding’s*, Katz, Sun Ray, Sny- 
der’s*, Rennebohm, and Harvey and Carey. And these 


* eo 
gt haa ig 


vege ae Lek it ua Sk Pee fo alte Mee et a re Las War ys SPP ae. Mh oe Mey hee ye ae WR sear: OVS oes ee irae BES BS iri a Roe ee Rois ere 
Ferny SREB 06) on ES CO RRA Ge RS Na SES SBR a Oh ee ab ee Loe le Sa CE OR a eR IME ae 7 <DER PN OTR re a et Ce api Ls hd Ee Raed SNe gh a AN ik fo rah Be hee ah tte oe ag < EAL ei aaa ames ai chy aaa 
Fee a dhene ek Eee eer LRRD 2 ae oie ae raat 43 ENS ee, aie of : ; =) Baa, Ad he Ae Ri ok: nya Aaa ee 
ie 3 SEP ERR Mae Sa ee CBE ns a seek ee Popa ‘ome as ae er Bee yc My G ; : Feet seg ae ALG a : i art be F LAs" 
: eS j , f: one ait DR s e et ee tyres : eee ge : Bees Re Ae Mas oats Pl Por NE ge AN, So thaes St. hare Es. came abt!!! re B.C 
bs Re aT ae ith ce On Reh AN oe pe : Bish ae Poe ka Ag ‘ Fea ES : ie Prk: 5 ad oe eas oe x St : ys Se eee SE EE fed Bb” BA Svea oR ma ss" 
en oe ad a Ya yee oe : i i Me RGAE a Wo ipdel St rag Beh ad ete Seeger poo) om Bits oe dates away ee Be WACK RS En 243 te ay ¥4e oe Py 1 ae oe Res, ge / : ‘ PA SR beeen 
Nea . F * ¢ ( ‘ . fob q - . : - By on ag Rad ee SS caeyene RE ORE Ae Saat: E hig. oes Saas PEI RA ier . 
é hg? . . , ‘ 4 ‘ ve ; ide ay 5 bn feb "ae Ne 
aware” M ; a n= 
nO Mkt ee 
. Ss 
a, Ss 
} + 
‘ 4 e Bess :? 
: a ae 
oe a 
ri } asta 
: 
4 sie 
: mm f 
Si an q 
2 7 F 
| Be. 
; i } an 
i 
, ; 
; .|.—ClhhSgx ae 7 
4 i te 
q . : 
t: : ; 
4 
y (. : i 
. ; 
Bf 
a + 
ne 
q ae 
- hs; 
“ a : 
i e r | ' 
F eee ne , Fo 
z ; \ 
7 , 
4 | 
a 
2 , i 
tee ie a ; a =. > me oe \ . . 5 , = = . i i g 
ig om et : eR AE =a TRS see re ‘ oS SS HN, x 3 ee Ee & . 9 —_ ' 4 
¥ . 2 a eae 4 se ee ae eee ate ‘ ; a it, “eS * — <a 3 Ss : wit a a 
: ig eee oe ia § ME " as S Sa — ee ioe, . » a ta its 
x oc amma Sais = , : & Sak P . Se Soe (ae SRO A ‘ q Seog ye: 
¥ eae AS - .-: a ee ae mes Cee regs : 
= ae a ae Soe Se ea ae #3 ee ee > = sy ar # Se Whew ' SSP) tee 
4 e: . Ee EES ea So ai SS ee ey Ae | 
x ie Brey a 3 ee ks ° —.. ene 
; ad iii a eek ay —s eae. oor wie io 
— a» Fs : oS 3 Em ae =a Be aart ; 
: eae os . “’, P Foe * ESS ee Bx ) 
pias. oe a = As SS ¥ ES tee 1: 
mx Ss Wet aS be ey . s ase = ‘Ss : — ee Oe ‘ oe 7) 
oe ie eC alli Se = =: Sad Rae ke EEE SE ee re v es 
Beak Sia, ee : -* Nr “Se ee = 
aoe a Kooga. Rue ee — e. BESS * Poe i EE } By. 
re rd BAe a sicae oe easy age ‘ ; a ioe a. : ee, ae j at hy hey We a St ae 
3 Be oe lle oc. : . oo, my, “i F pe! RM es ‘ Rei 
; t nf $e Be ae . a? * : = : bd Ps ; Rha: oe iy ‘a 4 | Same rs 
~ aes Bes oe in + eo oe —s an . SS 
eae a ac * eo. h... & = & 7 = Sed eek ee a x 
I ae : e Pe * Re es r . &. — = re) eR Ce i 5 Sl — 
x 5 aR = P a ee a Se eS Rak j ‘ : silty waar " re is Pec a Ry, i 
’ ae rae es BG ceed nese metas. tie it a ” / Pe ’ oe ‘ = ‘ on. ( 
2 io. ee ‘ “ a 2 oie we — ll OS a 
SO ce ae & : Beck t Re tine ec : ee 
ia ot See ~ EGE oe en a ks oa A. ic ales: cea aed 2 on 
Pek Re ees RRO Pee es SSS Se aus oe — ws 5 M : a 
i ree : wg — - 3 3 , r Bie: a 
; 3 + r s : i ‘ 
: ~ ‘ , hy af é b & > - a sy % ; ' e — 
; , — f on , Caer "7 —| 
2 t eS a ae 3 i 4 ad Pos j * see si 4 ie S 
9 a 4% Z , 3 : ‘et wire ene : 
‘ ie Cee oa a? 4 3 ae re pie 
; ; = % spins 8 ee | P £34 ‘ es Ky = i a 3 : oa 
F _ ee ae ; ince See ae ig , a : - . ? 2s i | 
BE ae Pas. Sd ae ; ae i Sees : 
oc. * a ace; e 3 = * _— 
r sites ok 2 at e ae Boks. 3 — ef F loo a ann a a A | 
a: ee = " ‘ nies acs o a. a ¢ si s em 
" . hs “4 iy BM «om » Ss 
s wary See +. = . : so 
aes i zy R ae 3 * Se $4 Y oe 
. * he eee & % ia eg j —/ 
" -_ ss oa & a. 
* : “ , ae fy ‘eee ae Save: ae. 
: — a aes bes Bae, ; ‘ v aig $: = | pe a 
: 4 ds > ie Ey “ers eS 7 Pee - 
| — | a <= eee i s 
. % a 4y pat ee Beg dei Bee 2 Co. aii 
: Be wa : ttle a Lc oe diomame ‘i BP a 
oe Se a - 2 Lea = a 
2 - a ae, ae 2 e es: aes : 
4 3 Br oe Ree te ee > ; aise ee es oe Bie ie a dy 
- E . aes | =e ae ie ar rae ee. s ay 
“st * : Et i ee i a ORES as = S j 
Fe : : wit ca ‘ t a CES Bee weer ea ee ae 
( ¥ Pace oe ee a; - iS 2 ‘ : BS asap 
oa pai e ae 2a oe - j ue ; 
i Aga ‘ 
3 2 . Sioa: ane ‘ : 
3 ee S : 
- F i 3 & a ? . ia: - : r : a a 
lie "9 a oa, ot a" = . i 
é ae ie ees am Be. i a Be “fee 
Ns iam % EP es ee. *< ee ii : 
: q ‘ 7+ . : at : ame. | 
ad i ie te ‘ j i ai : % a e meee . ae ae Ai ai, “St ™ - 3. Se ree 
® - 2 = & s: Re Pn A 
eke 4 ¢ rey ed he ae) eee 
| - ae — Fes: . : Ye 
; Dr is +. oreo : : i : . ‘ a : 
$ “at '? if - ? fase tae. MS +, > 7 = . " ’ ee 
’ 2 ; 4 , 5 hae ; “ ie: —_ : —6v?awe 
‘ . We os ri a. : ie, a at ee 5 , = 
see Be F 4 . ; q : ; a a. 5 ‘ oe F <a 
| | — a 22> 
a ‘ asia , * ote) Aaa te Ged egies a — ae 
— mm 2 os) Pe eee ee i i. eth *  -ia a 
ji Pee oe oo ner ee ‘ 54 , a 
4 z BGT e So eee Be eae. ae ie ea ae ae “ 4 : As 
veneer: eS ig Ee ae ee ee 
ey ts ae : <. oem a eee ., Seka ieee cera ee as soar ay oe 2 x “ as ie 
: ’ . - ple : — Vr pe 
: : ” : = 
; Bie oc ts > ; aa i 
“ Sc RRR RRO, RN IIE i Siseinis : 7 ’ : me 
: WOO Ge mS SRE San, emanate agaeacamamasisiiil é a 
: : ==. iz 
a ‘ - Path. woes . ‘ 
4 SAA wer an — © ee be a ae Se. pmmioels ec ee CEE atk Giaie? Ragen So nana cee a ik ew Se ae if 7 SRE SO eee alee Th rere Tae j k ‘ ; a Be: : 
. : a . : 3 ee : . ro  Seage si2 1 he ea Ta rs rs ‘3 Pe 
; “ ae SL ide oe ‘ co - : RNS EES ae ag are ae mat oe a 
Te ES ee ae ee Pi eee ; . ; es i mi ee is ; * , iil lia 
; PF 3 mek eee ke i ie gee te i lil Pe ese an RM Se ae ig mee ae Oe ee ee : — | —- alate? hie 
* § F ee - a 
PX : Bovey 
ee 
> ai . 
wns . 
ae 
4 a 
x , ie ae ; : 
9 og a : 
4 3 
ie tf 
o ae 
: { : - Oo | 
\ h nd - 
} \ aor ot ji 
=A ae 
2 m ¥ 
i | Sens 
‘ 2 if 
Ma bal uaa * 
an : 
as a 
: 2 ] 
E } . = | 
Be a ae f 
5 he en i 
gees | 
Pee | 
Bigs 3 | 
a | a 
rite A 
aay, | | 
‘ ¥ - a — ; 
an 
Sa 
ee 
: , tk 
y a ay 
age ‘ 
‘a ar é 
Ne 
iy ra , 
; Bo: 
4 Sa i 
7 | a Te 
ees 
oe. a 
; Seite ; 
a arg 
coarse 
— 
e \ } Aa 
cl hee 
yi =a es 
‘ J Dat, UNE. 
- ey _ , rs . ih 
3 CS eee a9 %s . pa: : Seed 
By irs Pe + ey ane ater iad. : eS fa — an PGS Se OE ae ee Oe ye oe aay rae Ura ese dar: Fe sacri, Magli: Suds eto kes ast 2h a , Y anes. hep Uae a Cceae : 4 BS DS Sis peg ‘ rae <e 
| aS ; : oS hg oe , d f aw - oe ty 5 lh <i é ms ey im A i ete ls keeG vs oe ge AEs ‘ IX, tae id i me : F - * x ees tm iayts shige 
bese gt 6) SP) bel eh Rete we Be % Mig ake : a SMM eS et fd Fidei on end ae fat Pe ae “ 3 he a ne pee ees aie a ee oe oe cages dae Wet pth g, eg Negm Pe ee ee er 
es Ber ON geet Sail Sie ropes te ees Oo en Foe Sieh ee he ae ae Aa ee Le ts [tage Ca galigen ie Se cae 4g eporse <é a, ba kau One gene ie” So LON ie te Se gs, Be cht. y SSE ODS a D Saath ek ee ae dS NOT ade 
wes ae Tn Ree gg ae Ue lal Seg oes pe ewe cas, eR aa” Be IR PRS EO ey aa” end oe es ‘ San er can ae has chee Ct By PSE TaN he ers OTe f : : os ; ¢ “pais Sing, DRIGIS: e 
ee ee a sie ee 2 ¥. ef ot ot es pat * a fhe ee “Sting ive Mm Le, SRE ears. ep ae ee ap F% see cis ie cat a bos oe WMS 4. : 6 gtk 4 is doy : pores Pee eE Be ER - ti et = ec ged Rg Ree ae Wie Le Me ae me ~~ ya tet, : ty TE = in ree. 
ts es ee gerne: Roan’ > einem r By oe = i= Ry ee NE Sk 8 feat 2s ; f ews ; eat SM Ses Fg ee if Fe ‘ ret > Sette eee © ah anh i ale A rp aig gal oy ee ea 
e kiana spi al aap ee ee aes jw: P xs P : : CY Pi re ; ifican i Phi, TGR | ne i - GRRE Paci ns cote died 7 tenement a A IPTG Us (GE EE ae yt 
. od wee ner | 5 ee . patel Aa la ee ge ag cet ng onl ad Oth tl eM ED hE tr lta am 


Pee SSS Soares we eoe 


response like | LOOK | ? 


Leese ewweeeeeee waa a= 


In automobiles. .. Next month, 300 
cities will hold community-wide safety 
checks. Over 2,000,000 cars will be in- 
spected. Many, of course, will need re- 
pairs to pass inspection. Is your sales 
organization ready to take advantage 
of this big replacement parts market? 


In fashions . . . One hundred stores 
across the country are tieing in with 
LOOK’s Print Bride promotion this 
spring. Halle Bros., I. Magnin, Wana- 
maker’s and Lord & Taylor are a few 
of the name-stores taking part. Ask for 
the full story. 


In food... Right now, 10,000 stores 
from coast to coast are set for LOOK’s 
“Picnic Pickin’s” promotion. Many par- 
ticipating advertisers will get 5 million 
or more added impressions in local 
newspapers, and more attention at the 
point of sale. 


a .9 


In liquor ... Roy Wythers (House of 
Bottles), Lincoln, Nebraska, was 1954’s 
Brand Name Liquor Retailer of the 
Year. Like other alert liquor dealers in 
open states, he has tied in with LOOK’s 
liquor promotion. Like other smart liq- 
uor advertisers, you can make these 
promotions work for you. 


In menswear... Last year, 624 key 
stores all over America cashed in on 
LOOK’s “Black-to-School” promotion. 
Now promotion-minded retailers and 
advertisers are planning to tie in with 
LOOK at back-to-school time ’55. 


In appliances. . . Appliance outlets 
from Maine to Monterey are excited 
over the new appliance selling season 
inspired by LOOK-— Mother’s Day. 
Over 5,000 “Make It A Great Day For 
Mother” promotional kits have been 
bought to step up Spring sales. 


From Nov. 2, 1954, Look feature **Self Portrait of an American Druggist’’ 


outstanding independents tied in, too . . . Bauer’s, 
Richmond, Va.; Kal Payless Drug*, Pittsburg, Calif.; 
Bruno Drug Co.,* West Columbia, Texas. 


And in 54, druggists bought and paid for over a mil- 
lion lines of tie-in newspaper advertising . . . more 
tie-in ad linage than ever before in LOOK’s history. 


* 1954 Brand Name Retailer-of-the-Y ear. 


For retailer support that helps build extra store sales, 
look to LOOK. Talk it over with your LOOK repre- 
sentative, or write: Dick Harmel, Merchandising 
Manager, LOOK, 488 Madison Ave., N. Y. 22, N. Y. 
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Viceroy Buys Daytime TV Lewis daytime variety show (CBS- 

Brown & Williamson Tobacco|TV) on alternate Fridays. Time 
Corp., Louisville, is sponsoring a|for Viceroy was bought through 
quarter hour of the Robert Q./Ted Bates & Co. 


Melnor Oscillating 
Sprinklers Will Get 


Magazine Promotion 
E DIL LL ene atu, 
SECT New York, April 12—Melnor 
if ™, | Metal Products Co., Long Island 
mammal | a > City, manufacturer of garden 
uy =e }\)\ hardware, is launching a new 
= campaign to promote its Swingin’ 
lies For. Sale? Spray oscillating sprinklers. 
: P," Magazines on the _ schedule, 


Am, which will run through July, in- 


NEIks will bily VA Sa ~ ‘ clude Better Homes & Gardens, 


/ AN! Flower Grower, House & Garden, 

365,380 new cars i} Mouse Dedutiful Popular Garden 

j aN JA ing, Sunset, and The Saturday 
~ —in. 1955? a A oe | “=| | Evening Post. Martin L. Smith & 
— le | Co. is the agency. 

i woe ae | omen To give local impetus and cap- 
ee | — _—_ ture the selling potential of its 
biggest national campaign, Melnor 
has expanded its dealer sales aid 
program. New promotion kits in- 
cluding point of sale materials and 
suggested local advertising have 
been sent to dealers nationally. 


Elks are a big, active tare Vf 
for automobiles and accessories. | 
94% own at least one car. 

22% own two or more cars. 

They drive an average of 18,333 miles a year. 
They trade for a new car every 31/2 years. 
Elks are a buying market because they are leaders 


in business and in their community. You can reach 
this rich market only in The Elks Magazine. 


‘Retail Jeweler’ to Bow 

Retail Jeweler, official pub- 
lication of Associated Jewelers of 
America, will make its first ap- 
pearance May 1. Basic b&w page 
rate for the monthly publication 
has been set at $290. A tabloid- 
size newspaper, 10 x 16”, Retail 
Jeweler will guarantee a con- 
trolled circulation total of 25,000 
copies. Editorial and advertising 
offices are at 23 W. 47th St., New 
York. Albert Tralins is publisher, 
and Bernard Swart, formerly with 
Paramount News, is editor. 


Allen, McRae Adds One 

Springtite Screen Mfg. Co., At- 
lanta, has appointed Allen, McRae 
& Bealer, Atlanta, to handle adver- 
tising for its new type of tension 
window screen. A national con- 
sumer and trade campaign is being 
planned. 


Get the whole picture about 1,080,839 
Elks (ABC). See the new Ross 
Federal Report packed with facts 
about Elks and their magazine. 


MAGAZINE 


New York « Detroit - Chicago « Los Angeles 


THE 


MR. CIGARETTE MANUFACTURER- 


Just two cartons of your cigarettes sold to the homes reached by WGN alone would 
mean 53,092,400 packs—nearly $11,000,000 at $2.00 per carton!* 


WGN reaches more homes than any other advertising medium in Chicago, and our 
Complete Market Saturation Plan has proven it can sell your products to these homes. 


*Nielsen Coverage Service—Monthly Daytime Audience 


A Clear Channel Station... Chicago 11 
Illinois 


Serving the Middle West 50,000 Watts 


720 
MBS On Your Dial 


Chicago Office: 441 N. — Ave., Chicago 11 
Eastern Soles Office: 220 E. 42nd Street, New York 17, N. Y. for New York City, Philadelphia and Boston 


Representatives: Geo. P. Hollingbery Co. 
Los Angeles—411 W. Sth Street © New York—500 5th Avenue ¢ Atlanta—223 Peachtree Street 
Chicago—307 N. Michigan Avenue ¢ San Franciseo—625 Market Street 


For your best buy in Chicago Television—it's WGN-TV 
—Delivering top audiences and results for advertisers. 


Advertising Age, April 18, 1955 


Getting Personal 


Arvin J. (Jess) Welch, v.p. in charge of the New York office of 
Wilson, Haight, Welch & Grover, is on a month’s trip with Mrs. 
Welch, revisiting North Africa, Sicily, Italy and England, where he 
served in World War II. Mr. Welch, who also served in the first 
world war, was a major in command of a paratroop unit in the sec- 
ond war... 

Robert McClean, president of the Associated Press and of the 
Philadelphia Bulletin, and chairman of WCAU-TV, received the 
1955 Powell Award early this month. The award, provided for in 
the will of Edward Powell, Philadelphia business man, is presented 
every four years to an individual engaged in commercial interests 
who has produced “the best results for the benefit and ‘prosperity 
of the city in that line.” The first award, 1951, went to Horace P. 
Liversidge, chairman of the board of Philadelphia Electric Co... 


HAWAIIAN BUSINESS—Dr. and Mrs. Sydney Roslow flank Commodore 

H, J. Ehman at the commodore’s cocktail party aboard the S. S. 

President Cleveland enroute from Honolulu to San Francisco. Doc, 

director of Pulse, established the tv-radio surveys in Honolulu on a 
regular twice-a-year schedule. 


A mystery novel, “One Touch of Blood,” based on a “murder ad- 
vertising campaign, touch of sex, and assorted murders,” has been 
published by Graphic Publishing Co. The author is Samm S. Baker, 
v.p. of Kiesewetter, Baker, Hagedorn & Smith, New York... 

Robert R. Gros, manager, advertising and publicity, Pacific Gas & 
Electric Co., has been appointed by San Francisco’s Mayor Robinson 
as chairman of the executive committee to direct the 10th anniver- 
sary commemoration of the founding of the United Nations (where 
does the time go?). The celebration will be held at the War Memo- 
rial Opera House, June 20-26... 


ISLANDERS—Carlyle Emery, v.p., Ruthrauff & Ryan, Chicago, had in- 

surance against Hawaiian charms—Mrs. Emery, left. They’re shown 

here during a March business-pleasure trip to the islands. Mr. 

Emery spoke at the first meeting of the new Honolulu Adclub on 
March 11. 


Community Chest aides are being appointed in most communities 
about now—and in Denver, Numa L. James, national ad manager 
of the Rocky Mountain News, has the job of operation distribution 
chairman for the Denver area’s drive. He’s a past president of the 
Denver Adclub... 

In Chicago, Dale O’Brien and Don R. Cowell are co-chairmen of 
the p.r. committee of the 55 Red Feather fund drive. Mr. O’Brien is 
head of Mayer & O’Brien, public relations, and Mr. Cowell is p.r. 
director of Quaker Oats Co... 

The p.r. committee of the Community Chest and Council of greater 
Bridgeport and adjoining Stratford, Conn., has Nelson Pleasanton, 
p.r. director of Bullard Co., as chairman... 

Warren J. Brunke, account exec. of Needham, Louis & Brorby, 
Chicago, suffered a broken leg, and Walter A. Moynihan, promotion 
manager of Miller Brewing Co., Milwaukee, a broken hip and head 
cuts, in an auto accident near the Bush Field Airport in Augusta, 
Ga., where they watched the Masters golf tournament last Monday. 
Both were hospitalized. . 
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KANSAS CITY Goes BIG LEAGUE 


“A's” Move Into An A-1 MARKET : 


Y 
ON GREATER KANSAS cit 


SCORING with demonstrated Purch 
RU LES in excess © 
Metropolitan 
Area Rank 
in the Nation 

18 

Population ad 
milies a 

cceee Spendable Income 
(After Taxes) = 
Consumer Spendable Income 
Per Househol me 
Total Retail Sales rd 
Food Store Sales - 
General Merchandise 
Home Furnishings — 
Automotive Store Sales 4 
Filling —— 7 
Drug Store Sales md 
rd Material & Hardware cd 
Department Store Sales - 
Jewelry Store Sales 4 
Bank Clearings a 
Wholesale Sales 


KANSAS CITY 
1729 Grand 
HArrison 1200 


Judge for yourself this 


* ef, . = 
rrorkars, Community Studies, !nc 


superior market 


asing Power far 


f population indexes. 


Metropolitan 
Area 
Totals 


913,400 
301,000 
$ 1,954,300,000 


$ 6,544 


of 
Sources: 1955 Sales Management Survey 
P 


CHICAGO 


er 
1955 S.R.D.S. Conse 


202 South State St. 
WEbster 9-0532 


Where the Audience 


is BIG LEAGUE! 


The arrival of major league 
baseball in Kansas City spotlights 
the tremendous growth of the 
Kansas City market. Population 
increase ... almost 100,000 since 
1950. Total population exceeds 
913,400. Headed for 1 million! 
Kansas City is Big League any 
way you look at it! 


Here's BIG LEAGUE 
Buying Power! 


Kansas City’s 301,000 families 
have an average income of $6,544 
. .. total spendable income almost 
$2 billion! Check the score-card 
on the left and get the facts on 


this major league market—25% 
above the national average. 


The STAR Is 


BIG LEAGUE, too: 


Kansas City has a Big League 
advertising medium, too... one 
newspaper with 90% circulation 
coverage of the Metropolitan Area 
... the largest twice-a-day home 
delivered circulation of all 
newspapers—and the lowest milline 
rate! Yes... here’s a real Big 
League advertising medium .. . 


covering a real Big League 
market! 


Z \ | 
‘THE KANSAS CITY STAR 
J Only The Star "Delivers" Kansas City 


NEW YORK 
21 East 40th St. 
MUrray Hill 3-616] 
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gight abo ut magazin es 


in magazine advertising with 
fhe HOME-EDITED MAGAZINE 


of the Sunday newspaper 


For the magazine advertiser who wants 
to buy as many eyes on the page as 
possible for the dollars spent, it's hard 
to beat the combination of rotogravure 
plus timely local features. 


That's the secret, if you can call it 
that, of the success of the Home-Edited 
magazines distributed with Sunday 
newspapers. 


Reading the Sunday paper completely 
and leisurely has long been a national 


Sunday habit. In ten short years, Sun- 
day newspaper circulations have surged 
from 33 million to a staggering 50 million. 
It is the most powerful selling force in ad- 
vertising today. And in the past year, the 
Sunday newspapers with Home-Edited 
magazines continued to grow even faster 
than all others. 


Readers love Home-Edited magazines 
because they’re lively and local. Adver- 
tisers love ‘em because they’re read and 
because they sell and sell and sell. 
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Seb eater 


your real pile-driver is the 
HOME-EDITED MAGAZINE 
of the PITTSBURGH PRESS 


$40,000 per advertisement! 


Press readers feel at home with their 
Roto. Ninety-three percent of the men 
and 97% of the women read Roto 
articles, pictures and advertising. The 
IMPACT of this thorough reading audi- 
ence, actually 7 out of 10 of your 
customers, pays off in the unloosened 
purse strings that spell big business 
every week for advertisers who use it 
consistently, as witness Pittsburgh re- 
tailers who have racked-up sales of 


Pittsburghers feel at home with the 
Roto advertiser, too, a closeness they 
don't feel with other magazines... 
because the advertiser here is sur- 
rounded by articles and pictures of 
local interest . . . and nothing interests 
people like stories of themselves or 
their neighbors. Is this the IMPACT 
you need for additional sales power? 


SARC SON 2 ROR. ne A 


Pecemeer 1% 108e 


Underwater 


‘Animal 


Set Page 7 


Se == 


THESE ARE 28 OF THE NEWSPAPERS PUBLISHING THEIR OWN HOME-EDITED MAGAZINES 


Akron Beacon Journal 


Atlanta Journal and Constitution 


Baltimore Sun 

Boston Globe 

Buffalo Courier-Express 
Chicago Daily News 
Cincinnati Enquirer 


Cleveland Plain Dealer 
Columbia State 
Columbus Dispatch 
Denver Post 

Detroit News 

Houston Chronicle 
Indianapolis Star 


Newark News 
Pittsburgh Press 


Seattle Times 


Louisville Courier-Journal 
Milwaukee Journal 


New Orleans Times-Pica 


Portland Oregonian 


yune 


St. Louis Globe-Democrat 

St. Louis Post-Dispatch 

St. Paul Pioneer Press 

ayracute Post-Standard 
oledo Blade 

Washington Star 

Youngstown Vindicator 


HANDSOMELY PRODUCED IN ROTOGRAVURE FOR THE VARIOUS NEWSPAPERS BY THE FOLLOWING: 


Art Gravure Corporation of Ohio, Cleveland 


... Art Gravure Corporation, New York City ... Denver Post . . . Detroit Gravure 
Corporation . . Neo Gravure Co. of Chicag 


o... Standard Gravure Corporation, Louisville . . . St. Louis Post-Dispatch, 
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‘Never Again!’ Is ANTA Reaction to 
Piping Drama into Theaters Via TV 


New York, April 14—One ex- 
perience with closed circuit tele- 
vision was enough for Willard 
Swire, executive director of Amer- 
ican National Theater & Academy. 

In an article in The New York 
Times, Mr. Swire described 
ANTA’s experiment with the tele- 


casting of a legitimate theater pro- 


duction over a closed circuit net- 
work on March 28 as a “fiscal fias- 
co.” 

The “ANTA Album” show was 
presented jointly by the theatri- 
cal group and CARE (Coopera- 
tive for American Remittances to 
Everywhere). The show, compris- 
ing segments of current plays, was 
fed to cities across the country 
from the Adelphi Theater here. 

“The huge potential surpluses 
anticipated by the two non-profit 
organizations flittered away on the 
not-so-gossamer wings of exorbi- 
tant costs and lack of appeal at the 
box office,” Mr. Swire wrote. 


® Mr. Swire explained that the 
“ANTA Album” was submitted as 
a guinea pig to see whether large 
screen closed circuit tv had any- 
thing to offer to the legitimate 
theater. 

Here are some of the reasons 
why Mr. Swire thinks the telecast 
was a financial flop: 

1. Weak Night. Motion picture 
operators will make their theaters 
available only on their poorest 
nights—Mondays or ‘Tuesdays. 
ANTA got a Monday night. “This 
situation as far as can be seen will 
not change unless the telecaster is 
prepared to offer such exorbitant 
rental fees or outlandish guaran- 
tees that the whole project from 
the cost standpoint would become 
impractical,” he said. 


s 2. The hour—10:30 p.m., EST— 
was a poor one. This time was 
selected for three reasons. The 
producer wanted to use perform- 
ers appearing in current Broadway 
productions and the late starting 
hour was necessary if they were 
to have time to appear. Second, the 
West Coast audience—which was 
expected to be slight if the show 
started before 7:30, PST—had to 
be considered. As it turned out, 
coast viewers might just as well 
have been overlooked, since the 


A 50,000 Market 
Worth Aiming At 


’ BENTON HARBOR - ST. JOSEPH 

MARKET'S $6,781 RETAIL SALES 

PER HOUSEHOLD 88°/, ABOVE 
THE NATIONAL AVERAGE 


TWIN CITIES Per HH Over U.S. 
Consumer Income $5,761 VW 
Total Retail Sales 6,781 88 
Food Store Sales 1,616 83 
Drug Store Sales* 374 69 
Gen. Mdse. & Apparel 1,428 +) 
Home Furnishings 355 88 
Bde, Motctidw, | gi? | mig 
*Benten Herber only. 


What's more, retail sales vol- 
ume—$62,116,000 in 1951 for 
8t. Joseph-Benton Harbor alone 
—is continually expanding, be- 
cause Michigan's Twin-City 
area population is now 50,000 
plus! 
For Double-Barrelled Results 

Advertise in two evening papers 


NEWS-PALLADIUM 


ST. JOSEPH 


HERALD-PRESS 


27,170 ABC total circulation—with no duplication 


audiences were slight anyway. 
Third, AT&T cable lines to the 
desired cities were available only 
at the late hour. 

Mr. Swire suggested that people 
with a yen to give the closed cir- 


cuit treatment to hit Broadway 
shows might profit from ANTA’s 
pioneering. 


= “Many months ago, when the 
preliminary planning was in prog- 
ress, the possibility was considered 
that it might be better to do one 
show as an ANTA benefit rather 
than the usual ‘ANTA Album.’ 
“ANTA officials talked to pro- 
ducers of two outstanding dramat- 
ic shows and one topflight musi- 


| cal. The producers of the dramatic 
‘hits were amenable to the idea, 
but there had been a sale of the 


have been necessary to get clear- 
ance from the motion picture com- 
panies. That finished that—benefit 
or no benefit, closed circuit or not. 
The movie people were adamant. 

“In the case of the musical, no 


enue 
lost in preparing for the telecast, 
‘plus additional salaries to the 


motion picture rights, and it would company, 
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because of performances 


plus some additional 
balm to the producer for making 
the show available—all on top of 
the normal high costs of the tele- 
cast—it was a moot question as 
to whom ANTA was giving the 
benefit for... 


picture deal stood in the way. But 


by the time the producer was |® “Then one cannot overlook the 


compensated for his loss of rev-|fact that closed circuit tv forces 


. 


it’s racking up 


ty geet yot PY! 
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PRESTON 
FOSTER 


WATERFRONT 


The top-rated of all shows, local and 
network, in Houston-Galveston (nation’s 
16th biggest consumer market). ..where 


In Philadelphia: A smashing 32.2* rat- 
ing and top-rated non-network 42-hour 
film show! 78 taut films. 

* ARB, Jan. 1955—Houston and Philadelphia 


pss, 


3.9" 


CHARLES 
BICKFORD 


~' MAN 
BEHIND 
THE BADGE 


All new, all first run, but the same ter- 
rific series that scored top ratings (like 
that 31.9 in Boston) on its network run 
last summer. “Realistic ... Bickford ex- 
cellent” (Variety). 39 fast-paced dramas. 
* ARB, June 1954 — Boston 


sales for Sears Roebuck. 
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Advertising Age, April 18, 1955 
Mr. and Mrs. Public to get dressed | 


it means the trouble and expense 
of baby-sitters. And for what? To 


house, pay higher prices, and 
watch a television show on a 
screen that’s still not as big as the 
one the Hollywood commodity 
comes on. Let’s stay at home, feet 
on hassock, can of beer in the 
hand, switch on ‘Studio One’ or 


go to the neighborhood movie’ 


Ed Sullivan—much easier!” 


Ss a at ee at 
; Bid TE pteesatings AYN Sym 
i RAS EN BIOs ae. Ree 
ah . 


“This observer feels that closed ;caused by the mere mention of the & Industry, Atlanta, will merge its 


lots of play in the commercial 
field, the simultaneous sales con- 
ventions all over the country, and 
that this is where it will prove its 
value. 

“He has not mentioned the poor 
projection equipment in many of 
the theaters, which antagonize the 
public with a dark and blurry pic- 


“This 


and might 


person’s case 


Southern Assn. of Industry 


ture, nor the jump in cost for|to Launch ‘Industrial South’ 


every material or service that is) 


The Southern Assn. of Science 


and go out of the house—for many circuit television is going to have! word ‘television.’ These are rela- existing publication into a new 
‘tively unimportant 
even be corrected. 

i one 
against closed circuit—maybe sub- 
scription tv is the answer, but let 
someone else pioneer that one,” 
Mr. Swire concluded. 


magazine, Industrial South, with 
the first issue to appear in May. 
Subsequent issues will be pub- 
lished in July, September and 
November. Beginning January, 
1956, Industrial South will be pub- 
lished twice each month. Publica- 
tions which will be merged into 
Industrial South include Journal 
of Southern Research, Southern 
Chemical Industry and Southern 


I en eae am jigs meee i al 
nits h . . Anke <4 
Ce . er SS ee : as 


29.F 


Wisco Gas. 


* ARB, Jan. 1955 — Milwaukee 


LOUIS HAYWARD 


The 2nd highest rating of any non- 
network ¥2-hour film show in Milwaukee 
(nation’s 14th biggest consumer mar- 
ket)... where it’s heating up sales for 
39 thriller-dillers with 
thrilling ratings in market after market. 


AMERICA’S NO. } 


ie 


Nee agate i weiss 2 


THERE'S AN MCA-TV SHOW FOR EVERY PRODUCT, 


Bit® BAKER U.S.A. 

CITY DETECTIVE 

CURTAIN CALL 

FAMOUS PLAYHOUSE 

FOLLOW THAT MAN 

GUY LOMBARDO AND HIS 
ROYAL CANADIANS 

HEART OF THE CITY 

HOLLYWOOD OFF-BEAT 

VM THE LAW 


ete Ue ty pee eae 


ABBOTT AND COSTELLO. = 


a 


EVERY MARKET, E+E8¥ BUDGET... 


MAYOR OF THE 
PLAYHOUSE 15 


TOWN 


PRIDE OF THE FAMILY 


ROCKY JONES, SPACE RANGER 


ROYAL PLAYHOUSE 
AND COUNTERFOINT 

SOLDIERS OF FORTUNE 

TELCSPORTS DIGEST 


TOUCHDOWN 


WHERE WERE YOU? 


Industrial Directory. 

Industrial South will have an 
initial circulation of between 5,000 
and 10,000. SASI members will 
receive subscriptions as part of 
membership. Headquarters will be 
in Atlanta, and representative of- 
fices will be maintained in New 
York, Chicago and other major 
cities. 


Marsteller Adds Account 


Russell, Burdsall & Ward Bolt & 
Nut Co., Port Chester, N. Y., has 
named Marsteller, Rickard, Geb- 
hardt & Reed, New York, to han- 
dle its advertising. The account 
was formerly with James Thomas 
Chirurg Co., New York. 


John Fallon Joins Devlin 

John V. Fallon, formerly with 
the New York World-Telegram & 
Sun, has joined Robert T. Devlin 
Jr., exclusive representative of the 
Philadelphia Inquirer in New 
York. Mr. Fallon succeeds W. 
Strong Dolson, who has retired. 


New Book by 
James D. Woolf 


381 Chapters 


A selection of 
the best of his 
““Salesense”’ articles 


400 pages dealing 
principally with the 
creative aspects 
of advertising 


Advertising Age, The National 
Newspaper of Marketing, is not 
normally in the business of pub- 
lishing books. But this book is a 
“demand performance.” Hun- 
dreds of our readers—both 
agencies and advertisers-—have 
been besieging us with requests 
for Jim Woolf’s “Salesense” ar- 
ticles in book form as a perma- 
nent reference work. Hand- 
somely-printed and lavishly 
illustrated, this new volume is 
an exceptional value at $5.95 
including all postage and han- 
dling charges. QUANTITY DIS- 
COUNTS: 5 to 10, the price is 
$5 each; 11 to 25, $4.50; over 25, 
$4 each. Mail coupon below. 


Examine Salesense 
for 5 Days 
AT OUR RISK 


Advertising Age 
$00 i. Hilinols St.. Chicago 


es of SALESENSE IN. 
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- food, drugs, tooth- 
Whatever it is, if 
it’s ry consumer item and children use it too, you'll 
never believe the downright magnetic drawing power 
of a “Give-a-Pony’ a an Free Ponies always 
ve, _on always the sales promotion 
‘ i parents, too! You'll see here the 
titimate in’ store-traffiic stimuation. 
A Pony is very inexpensive compared to the amount 
of interest you will create with any other prize. 


EVERYTHING COMPLETE 
YOU'RE READY TO GO 


Ser S 2 ES ates . - FR Py 


and wire hangers . newspa 

stuffers ... handbills . entity y blanks for 6 types 

of successful contests. Furnished at a fraction of 
ur cost of p ration. Ready for your own special 
print. This amic material really sells. 

Please state of product or business you're plan- 

ning a promotion for... 

One or a thousand available immediately. 


THE SURE-FIRE SALES STIMULATOR 


; 'Whst ore, zon promoting . 


GET THE FULL STORY TODAY ... WRITE OR PHONE 


FASHION CLUB SHETLAND PONY SALES CO. 


749 RUSH STREET °@ 


CHICAGO 11, ILL. 


DEL. 7-7566 


Georgia Paper Is 
Double Winner in 
Headliner Awards 


ATLANTIC Ciry, April 15—Twen- 
ty 1955 Headliner Club Awards 
were announced here today, the 
list topped by the Enquirer, Col- 
lumbus, Ga., which received two 
citations from the journalists’ 
organization. Medals will be pre- 
sented to winners at the National 
Headliners’ Frolic here May 28. 

The Columbus paper received 
awards for outstanding public ser- 
vice by a newspaper and also for 
being judged “best” in the circula- 
tion group between 25,000 and 50,- 


000. Both awards resulted from 
the Enquirer’s editorial and news 
coverage of the civil disturbances 
at Phenix City, Ala. 

Other Headliner awards and 
winners were: 

Outstanding editorial cartoons 
—Leo E. Thiele, of the Los Ange- 
les Mirror-News. 

Outstanding coverage of a ma- 
jor domestic news story—Joseph 
L. Myler, of the Washington staff 
of United Press Associations, for 
his continued excellence in report- 
ing the day-by-day status of 
atomic and hydrogen power de- 
velopments in 1954. 

Outstanding coverage of a ma- 
jor foreign news story—Edwin 
A. Lahey, Chicago Daily News, for 
reporting of the Communist crisis 
and revolution in Guatamala. 

Consistently outstanding sports 
writing or column—Francis Stann, 


sults at lower cost. 


It’s been a long time since a shave and a hair- 
cut cost two bits, but even in the “good old days” 
you wouldn’t pay for the same shave twice! 


In Baltimore, advertisers who want to trim 
costs without taking a trimming on circula- 


tion, use the NEWS-POST. 


When you advertise in the NEWS-POST, you 
buy the largest unit of daily circulation! You 
pay a ONE PAPER RATE 
more than ONE-HALF of the Baltimore market. 
Use the Baltimore NEWS - POST for greater re- 


. and you reach 


4 


ap 


Services with Offices in Principal Cities 


‘Baltimore News-Post 


A Hearst Newspaper, Represented Nationally By Hearst Advertising 


Advertising Age, April 18, 1955 


of the Washington Star, for his 
column, “Win, Lose or Draw.” 
Consistently outstanding edito- 
rial columns—Royce Howes, as- 
sociate editor, Detroit Free Press. 


= Best in circulation group be- 
tween 10,000 and 25,000—The Dai- 
ly Herald, Provo, Utah, for Mrs. 
Joan Geyer’s series on community 
and state problems and Frank C. 


Robertson’s column, “The Chop- 
ping Block.” 
Best sports action picture— 


Charles Warner, Vancouver Sun, 
for his shot of John Landy making 
mistake that gave Roger Bannister 
the “miracle mile” race there. Mr. 
Warner is first Canadian to re- 
ceive a Headliner award in the 
21 years they have been presented. 
Best news feature picture stres- 
sing human interest—Sam Gold- 
stein, International News Photos, 
for his shot of Harry S. Truman 
and James C. Petrillo in famous 
piano-trumpet duet. 
Best news action picture—Tom 
Gallagher, New York Daily News, 
for his picture of one of Italian 
Airlines plane victims being pull- 
ed from Jamaica Bay waters by 
rescuers. 


® Outstanding public service by a 
tv station—Station KLZ-TV, Den- 
ver, for its presentation, “Blue- 
print for Disaster,” showing dam- 
age done in that area by dust 
storms and tornados. 
Best feature story or series in a 
magazine—Look and William Att- 
wood, for an exclusive interview 
with India’s Premier Nehru. 
Consistently outstanding radio 
network news broadcasting—Na- 
tional Broadcasting Co., and its 
news director, J. W. R. McAndrew 
for its “Heart of the News” pro- 
grams. 

Consistently outstanding news 
reporting by a radio station— 
Station WLS, Chicago, and its 
news director, William Small. 

Outstanding newsreel coverage 
of a news event—Paramount News 
for its comprehensive coverage of 
Hurricane Carol. 


® Outstanding network television 
coverage of a news event—Ameri- 
can Broadcasting Co., and DuMont 
Television Network for their 
“comprehensive and generally ex- 
cellent coverage of the Army-Mc- 
Carthy hearings, from their in- 
ception to the end.” 

Consistently outstanding local 
television coverage of news events 
—Station WPIX, New York, and 
newscaster John Tillman. 

For dramatic presentation and 
coverage of a spot news event— 
Station WBZ-TV, Boston, for its 
“comprehensive and general ex- 
cellence in photography and edit- 
ing of the story of the year’s two 
worse hurricanes, Carol and 
Edna.” 

A special award was made to 
Station KARK-TV, Little Rock, 
Ark., and cameramen Lou Oberste 
and Chris Button for their courag- 
eous on-the-spot coverage of the 
dramatic slaying of an insane es- 
caped killer. 


® Judges this year were Tom Pap- 
rocki, Associated Press _ sports 
cartoonist; Arnold Dibble, night 
wire editor of the United Press 
Associations; Bruce Robertson, as- 
sociate editor of Broadcasting & 
Telecasting Magazine; Walter 
Bredin, assignment editor of News 
of the Day newsreel; Andrew 
Bernhard, managing editor of the 
Pittsburgh Post-Gazette; George 
Schmidt, picture editor of the New 
York Daily News, and James J. 
Farrell, editorial page editor of the 
Atlantic City Press. 


Colgate Names Dresser 

Keith E. Dresser has been ap- 
pointed sales promotion miunager 
of the soap division of Coigate- 
Palmolive Co., Jersey City. Mr. 
Dresser joined the company in 


1949. 
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“EXTENDER’’ 


It is the people you miss with your advertising that worry you most. 
With the best of plans, you’re always on the lookout for a good idea 
which will stretch your dollars and extend your coverage. 


And that is precisely what TOWN JOURNAL is doing for an ever 
increasing number of the nation’s leading advertisers—9 of the top 
10, more than 348 in all! 


TOWN JOURNAL represents a new concept in magazine publish- 
ing. Sired by FARM JOURNAL, America’s largest and most successful 
farm magazine, TOWN JOURNAL is the national magazine edited for 
and directed to both men and women living in small towns and 
rural communities. 


TOwN JOURNAL reaches out to the big up-and-coming country- 
side market where other media are weakest. Competing with neither 
) farm nor urban media, TOWN JOURNAL complements both, adds 
= cincindihdih ih tage EXIBIL | T ae peewee Fy wonderful new families like an ordinary magazine of nearly twice its 
- - | a size—does it at about half the cost. 


May we tell you more about this important new “extender’’? 


TOWN JOURNAL 


THE MAGAZINE TOWN FAMILIES DEPEND ON 


Published by Farm Journal, Inc., Philadelphia 5, Pa. 
Graham Patterson, Publisher Richard J. Babcock, President 


@ Buy Nationally or Regionally 


TOWN JouRNAL is published in three editions—Central-East, Southern, 
and Western. Enjoy the power and economy of the magazine town 
families depend on. 
@ Feature different products or copy regionally 
at national rates 


@ Fast Closing 


Town Journat is published on a news magazine schedule. A limited” 
| number of advertisements can be accepted as late as ten days before 
| issuance date. 
| 
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Duncan Hines Mustard Bows 
Duncan Hines Sharp Mustard 

Sauce will go on the market May 

1. Hines-Park Foods Inc., Ithaca, 


SECRETS of WRITING POWER 


revealed in The Wizardry of Words—ideas of 
many masters on how to get the ‘feel’ of 
words and make writing ‘alive.’ A new, fast 
way to get at the core of good writing. 
You'll get a lift from this meaty 48-page 
book of inspiration and sound advice .. . $1 


A.C. BELDEN, 394-6 Pacific Ave., San Francisco |!, Calif. 


N. Y., has licensed Nance Delmarle 
Co., East Rochester, to pack and 
market the product nationally. 
However, Delmarle will operate on 
a market by market basis. The 
mustard sauce, packed in a 6-oz. 
jar with the standard red, white 
and blue Duncan Hines label, will 
retail between 25¢ and 29¢. 


|Morey, Humm Names Two 


Ruth Cameron Norton, formerly 
with Biow-Beirn-Toigo, and 
Marian Jaeger, formerly with Ab- 


bott Kimball Co., have joined | 
Morey, Humm & Johnstone, New 
York. Miss Norton is in the copy 
department; Miss Jaeger is an as- 


sistant account executive. 


Mullican Co. Names Two 
Mullican Co., Louisville, 


Meeker, 
Louisville, an account executive. 


has 
promoted Roberta Jean Richard- 
son, an account executive, to v.p. 
and secretary of the company. The 
agency has also named C. Kenneth 
formerly with WHAS, 


The CHRONICLE 


ALONE . . 


ean do the job! 


Mer ol 


Start today! This collector's item 


valued at $4~is tow good to miss! 
tw 


Aewhew tte Resteiae 
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Advertising Age, April 18, 1955 


» SKIDS | 


FREE TRADING COINS 


in every package of 
ARMOUR STAR FRANKS 


Famous Baliplayers® Pictures 


at Jam 
: bt 


= le leon Str hale wT Flavor! 


FRANKLY, IT’S COINCIDENTAL—That advertising minds, and, more par- 
ticularly, sausage advertising minds, run on the same track, might 


be indicated by the current offer 


made by two frankfurter makers 


| —Armour & Co. and Louisville Provision Co. Both are offering kids 
| coins they can collect. Armour’s coins will feature baseball players; 
| Southern Star Slim Jims will carry portraits of U. S. Presidents. 


Sunkist Sets Drive 
in European Papers 


ly with display material. Accord- 
ing to Russell Simmons, assistant 
advertising manager of Sunkist, 
the cooperative’s European busi- 


. to Sell Fresh Fruit ness is growing rapidly, and it 
now constitutes an important 
Los ANGELES, April 12—For the|market. The London office of 


aS rool . . 


po ae 


ADVERTISERS 


with 1,151 567 ines. . 
sa The CHRONELE 


The CHRONICLE had 


ifirst time in its history, Sunkist 
Growers will run a strong news- 
paper campaign for its fresh lem- 
ons in Europe this spring. Start- 
ing May 1, lemon advertising will 
appear in 60 newspapers on an 
every other week schedule. All 
the major cities in Belgium, Ger- 
many, the Netherlands and Switz- 
erland will be covered. 

Sunkist’s chief competitor for 
the lemon market in Europe is 
Italy, with Greece and Spain al- 
‘so offering lemons for sale. Sun- 
kist’s increased marketing pres- 
sure is spurred by a low produc- 
'tion cycle in these countries. 
| At the same time, Sunkist will 
double its newspaper advertising 
for fresh oranges in the same Eu- 
ropean cities, also adding major 
cities in Sweden to the schedule. 
This advertising, on an alternate- 
week basis, will push for brand 
identification and stress the con- 
isistently high quality of Sunkist 
| fruit. 


. Both the lemon and the orange | 


icampaigns will be backed strong- 


Foote, Cone & Belding is handling 
the campaign. 

In the U. S., Sunkist has signed 
for the Laraine Day-New York 
Giants tv show on a co-sponsor- 
ship basis for Sunkist frozen lem- 
onade and frozen orange juice. 
The program, on WPIX, is aired in 
the 15 minutes preceding cach 
home game of the Giants. Com- 
mercials will use the theme of the 
tie-up of two champions, the 
world champions of baseball, and 
the “nation’s No. 1 brand” of fro- 
zen lemonade. 

Foote, Cone & Belding, 
Angeles, is Sunkist’s agency. 


Wolf, Stone Join D’Arcy 

Robert A. Wolf, formerly as- 
sistant media buyer of Bryan 
Houston Inc., has joined the media 
department of D’Arcy Advertising 
Co., New York, as an assistant 
space buyer. Dennis Stone, pre- 
viously in the public relations de- 
partment of the Boy Scouts of 
Greater New York, has joined 
D’Arcy’s public relations depart- 
ment. 
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COLLINS, MILLER & 
HUTCHINGS, INC. 
333 WEST LAKE STREET, AT WACKER DRIVE - CHICAGO & 
AMERICA’S FINEST PHOTOENGRAVING PLANT 


Advertising and 
Circulation. 


THE HOUSTON CHRONICLE 


BRANHAM COMPANY —National Representatives 
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this sale 


Your products or services are more readily sold when your prospective customers have faith 
in the editorial and advertising pages of the magazines in which you advertise. High readership 
of advertising and consistent response to editorial columns offer convincing proof that . . . 


People believe in The American Magazine. 


oeeeeveeeeeeveeeeeeeeeeee 


. 


And its travel editorial features, keyed to the needs and hopes of our readers, produce results. For example, ; NEWSSTAND 
The American Magazine reader-families accumulated 45% more pleasure travel than the U. S. average : CIRCULATION 
| during the 1954. vacation season and from 10% to 18% more than reader-families of the other four general ; UP 50,551 


er 


family magazines. Remember, every month, over 10,000,000 people read and believe in The American Magazine . . . 2ND 6 MONTHS 'S54 
VERSUS 
2ND 6 MONTHS '53 


| — Because The American Magazine believes in people. 


This belief results in increased advertising effectiveness. 

It explains why more advertisers are using more linage in the 
American Magazine today. For example, travel advertising linage 
alone has increased 10.3% for the first quarter of 1955 compared 
with 1954. Your products, too, can benefit by this advertising 
force . . . use The American Magazine and increase your sales! 


MAGAZINE 
It moves goods because it moves people 
© The Crowell-Collier Publishing Company, 640 Fifth Avenue, N. Y. 19, N. Y. Publishers of The American Magazine, Collier's and Woman's Home Companion, 
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Of APPLETON, Wisconsin 

Current drive for $1,700,000 to build new Mem- 
orial Hospital is most talked-about and most 
successful project in community history—with 
100 per cent backing of the Appleton Post-Cres- 
cent both editorially and by staff action. 


Of BALTIMORE, Maryland 

Goes out to the “I Am an American Day” parade 
conducted each year by The News-Post and 
Sunday American, 25,000 in line of march, 75 
bands and drum corps, over 250,000 spectators. 
Takes more than four hours to pass. 


Of CHARLESTON, West Virginia 

In West Virginia’s first market (146,000) The 
Gazette’s heart beats each Christmas for the 
Salvation Army to the tune of $10,000 to $15,000 
with its yearly Gift Basket Contest. That’s how 
responsive Gazette readers are! 


Of CHICAGO, Illinois 

The Chicago Tribune Good Fellows campaign 
brightens Christmas for over 4,000 needy chil- 
dren. Started in 1909, its annual drive invariably 
produces a flood of food, toys, clothing and cash 
donations from thousands of Tribune readers. 


Of CINCINNATI, Ohio 

A page devoted to what Cincinnati youth is 
thinking, planning, doing, is one of the most 
stimulating features of the Daily Enquirer, each 
Monday. Edited by Marion Pascoe, “Youth Re- 
ports” is “must” reading for under 18’s. 


Of COLORADO SPRINGS, Colorado 

A Free Press story snowballed into Thanksgiv- 
ing happiness for a fatherless family of 11. In 
only two days before the holiday, the response 
from Free Press readers filled a large auto show- 
room with food and clothing. 


Of DALLAS, Texas 

A heart as big as an elephant’s! The Dallas 
Morning News Sports and Vacation Show raises 
money to buy more animals for the municipal 
zoo! Average attendance is 150,000. School chil- 
dren are guests of the newspaper. 


Of DETROIT, Michigan 

Morning Free Press readers have opened their 
hearts tangibly—for over 50 years—for the 
Ruth Alden Dress Campaign (thousands sew 
dresses for little girls) and The Free Press 
Fresh Air Fund (hundreds of underprivileged 
children get a Sylvan Lake wonder-week). 


Of GREENSBORO, North Carolina 

For 29 Christmases, the Empty Stocking Fund 
for underpriviledged children testifies to king- 
sized hearts in Greensboro’s newspaper readers. 
Daily, the News and Record hits home with 
104,000 A.B.C., selling ideas, goods, services. 


Of GREENVILLE, South Carolina 
Ex-convict with hungry family needed job; can- 
cer was killing young boy. The News & Pied- 
mont told Greenvillians about them. Result: 
many job offers for man, thousands of pieces of 
mail for boy .. . all in one week. L 


Of HARTFORD, Connecticut 

The daily and Sunday Courant has sponsored 
Camp Courant for underprivileged Hartford 
children for 44 years. Last year Courant readers 
contributed $17,934 to send 400 children to the 
camp each day during July and August. 


Of HOUSTON, Texas 

“The Goodfellows’”—sponsored each Christmas 
by The Houston Chronicle and supported en- 
tirely by reader contributions—furnished toys 
and candy for over 28,000 children last year. 
Confidence merits this! 


Of HUNTINGTON, West Virginia 
Blind boy robbed—of money saved for a seeing- 
eye dog! In three days, through Huntington 
newspaper appeal, hundreds of dollars reim- 
bursed him with money for a trained dog. Story 
of a city and a newspaper with a heart! 


Of KALAMAZOO, Michigan 

The plight of an unfortunate child or a com- 
munity need, the Kalamazoo Gazette sparks 
immediate response from its big family of read- 
ers. This is the medium southwestern Michigan 
turns to and lives by. 


Of LANCASTER, Pennsylvania 

1,000 local boys participate in the annual Lan- 
caster New Era Midget Baseball Tournament. 
Competition and prizes for.each division result 
in over 8,000 enthusiastic baseball fans attend- 
ing the play-off games. 


Of LONG BEACH, California 

No Long Beach family is forgotten at Christmas 
time. Because the Christmas Clearing House, 
with the support of the Independent and Press- 
Telegram collects and distributes clothing, gifts 
and food to those in need. 


Of LOUISVILLE, Kentucky 

For kids who climb tenement steps instead of 
trees . . . Each year since 1924 The Courier- 
Journal and Louisville Times Fresh Air Fund 
has sent hundreds of these kids to camp for 11 
days. Last year readers gave $12,000 to send 396. 


~ 


Of LOWELL, Massachusetts 

Every funds campaign and charity drive in 
Lowell needs, expects, gets full Lowell Sun sup- 
port. In addition, there’s Lowell Sun Charities, 
Inc., a full-scale charity in itself. Readers have 
fun attending its promotions. And do good. 


Of LUBBOCK, Texas 

Response to newspaper-sponsored projects and 
charities prove the Avalanche-Journal is the 
only medium with ample coverage to reach the 
hearts (and pocketbooks) of the market—with- 
out waste, dead spots, or fringe-area dissipation. 


Of LYNN, Massachusetts 

Daily Evening Item readers opened their hearts 
when the Item converted its cityroom into the 
Heart Fund campaign collection headquarters. 
The Item struck another community heart- 
string when it set up its Brotherhood Award. 


Of MEMPHIS, Tennessee 

Press-Scimitar “Goodfellows” last year gave 
$32,045 to bring Christmas to needy Memphis 
children. The Commercial-Appeal’s “Golden 
Gloves” drew crowds totaling 23,200—resulting 
in summer camps for 400 deserving youngsters. 


Of MIAMI, Florida 

Miami loves Variety Children’s Hospital, and 
The Miami Daily News, whose annual Old 
Newsboys’ Day edition often brings $1,000 a 
copy, has only to appeal to readers for dollars 
to roll into this hospital with a heart. 


Of MINNEAPOLIS, Minnesota 

A reader posed a question, and Minneapolis 
Tribune columnist George Grim came up with 
the heart-warming answer: “Santa Anony- 
mous,” who, in the past seven years, has dis- 
tributed nearly 100,000 gifts contributed by 
Star and Tribune readers. 


Of MUNCIE, Indiana 

Central High School band accepted the invita- 
tion and marched in the Cherry Blossom Festival 
in Washington, D. C., last April through the 
Muncie Star and Press promotion of a band 
concert that raised over $6,000 for the trip. 


Of NORFOLK, Virginia 
It would do your heart good to see the money 
pour in when The Virginian-Pilot and Ledger- 
Dispatch conduct the annual Christmas Joy 
Fund. Started in the lean 30’s, the Joy Fund is 
an important community project. Last year 
readers contributed a total of $22,008.12. 
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Of NEW ORLEANS, Louisiana 

Picture a stadium full of youngsters in wild de- 
light!—that’s The Times-Picayune Doll and Toy 
Fund distribution, with Christmas toys bought 
from reader contributions. Too, States subscrib- 


ers helped build Crippled Children’s Hospital. 


Of OGDEN, Utah 

Last fall Weber College was threatened with 
state funds’ withdrawal. The Ogden Standard- 
Examiner took up the fight, printed gratis a 
tabloid section giving college story in pictures 
and words. Sent out statewide, it influenced 
voters to save the college. 


Of PASSAIC-CLIFTON, New Jersey 
When The Herald-News asked its readers to 
help disaster victims abroad, the result (in 6 
days) was twice as much clothing as needed. 
This response-ability of their newspaper keeps 
Passaic-Clifton retailers hopping! 


Of PEORIA, Illinois 


Readers contributed $8,079 (average of 22.3 
cents per Peoria family) to The Peoria Journal 
Star 1954 Christmas Funds for the needy. This 
heart-warming “newspaper reader-response” 
indicates a goodwill invaluable to advertising. 


Of PHOENIX, Arizona 


Dog-of-the-Week feature brings city pound up 
to 50 calls, 30 visits a day, ups dog adoption 30 
per cent. Another way in which The Republic 
and Gazette prompts heart-warming action in 
Arizona. 


Of PORT ARTHUR, Texas 

The Port Arthur News champions the cause of 
charity—drives for funds for crippled children’s 
school, United Fund, YMCA—you name it!— 
get unlimited support—also, full-page schedules 
of services given to all faiths every week. 


Of PORTLAND, Maine 

Oversubscribed in six successive years! That’s 
how Portland Evening Express Santa Claus 
contributors keep Christmas in the hearts of 
thousands of Maine children. And that’s the 
type of warm reader response you always find 
in Portland (Me.) newspapers. 


Of PROVIDENCE, Rhode Island 

It’s a stout heart! The Providence Journal- 
Bulletin asked $7,400 to bring Christmas to 
12,000 kids. Readers poured in $8,000. This 
Santa-sized heartbeat puts red blood in busi- 
ness as well as charity. 


Of RALEIGH, North Carolina 
Worthwhile community projects get strong 
backing from Raleigh’s big home newspaper, 
The News and Observer. Example: advertising 
staff secured 986 local ad “drop-ins” boosting 
recent successful United Fund drive. 


Of ROANOKE, Virginia 

One example of how the Times and World-News 
reach the heart of the people—the Annual West- 
ern Virginia Science Fair in which talented high 
school students exhibit their scientific prowess. 
Thousands turn out to see achievements. 


Of ROCHESTER, New York 

Every worthwhile human cause in the area gets 
a vigorous assist from the Democrat and Chron- 
icle and Times-Union. In one year these news- 
papers published the equivalent of 319 pages 
to help community undertakings to success. 


Of ROCK ISLAND-MOLINE, Illinois 
Argus and Dispatch subscribers annually re- 
spond with thousands of dollars to the news- 
papers’ plea for the Santa Claus and Goodfellow 
Funds to help needy families enjoy a happy 
Christmas holiday. Readership does it! 


Of ST. JOSEPH, Missouri 

Always oversubscribed . . . the St. Joseph News- 
Press-Gazette Christmas Needy Family List. 
It proves folks in St. Joe have a heart, and read 
and believe in the St. Joseph News-Press and 
Gazette. 


Of ST. LOUIS, Missouri 

The St. Louis Globe-Democrat believes in en- 
couraging cultural and educational events for 
the betterment of the community, and does 
something about it! Example: the annual Christ- 
mas Choral Pageant, with cast of over 1,000. 


Of ST. PAUL, /Ainnesota 

Hearts and wallets opened wide when Dispatch- 
Pioneer Press columnist Paul Light asked for 
pennies and dollars to buy Christmas toys for 
kids in Minnesota’s institutions. Reader-con- 
tributions swelled Santa’s pack with thousands. 


Of SAN BERNARDINO, California 

For instance — the San Bernardino Sun-Tele- 
gram assisted Santa Claus, Inc., a community 
agency, repair 7,091 toys for Christmas 1954, 
serving 3,187 children. More than 3,200 adults 
helped in program close to heart of community. 


Of SAN JOSE, California 

The Mercury and News are the “heart” of the 
“Valley of Heart’s Delight!” Their solid support 
raised more than $6,000 for the Salvation 
Army’s annual Christmas drive in dribbles from 
thousands of readers. 


Of SANTA ROSA, California 


“The Coupon” is a Redwood Empire institution. 
The Press Democrat augments fund-raising 
campaigns by printing a coupon readers can use 
for voluntary donations. Last year they mailed 
$32,168.25 to United Crusade, other causes. 


Of SHREVEPORT, Louisiana 

Hearts opened wide last December as readers 
contributed $11,000 to the “Joy Fund” to pro- 
vide Christmas packages for needy families— 
one of several community projects sponsored 
by Shreveport Times and Shreveport Journal. 


Of SIOUX FALLS, South Dakota 

The Argus-Leader editorial heart beats, it 
opened purse-strings for kids and their future: 
$5,500,000 for schools since 1947. Purse-strings 
opened by Argus-Leader advertising, too. Sioux 
Falls merchants had biggest year in 1954. 


Of SOUTH BEND, Indiana 

The recipient of two national awards for Com- 
munity Service, The South Bend Tribune is the 
moving spirit behind everything that’s good for 
the community. Because people have confidence 
in the Tribune, it gets whole-hearted response. 


Of SPOKANE-INLAND EMPIRE 

With mammoth Charity Sports Show and heart- 
warming Christmas Fund, The Spokesman- 
Review and Spokane Daily Chronicle give each 
other friendly competition in reaching the heart 
—in the heart of the Pacific Northwest. 


Of WASHINGTON, D. C. 

30,000 parents, children and teachers jammed 
the week-long Washington Post and Times-Her- 
ald Children’s Book Fair last November to build 
in children a liking for better books. Here’s 
response—to a newspaper with a heart. 


Of WATERLOO, lowa 

Tommy Christenson, a name Waterloo knows. 
Tommy had both legs severed when run over 
by a train. The Courier appeal netted $12,000 
for a trust fund for Tommy. Today he uses his 
artificial limbs, and his education is assured. 


Of WAUKEGAN, Illinois 


Proceeds from Waukegan News-Sun public 
service events make Waukegan healthier, hap- 
pier. Retarded Children, Crippled Children, 
Polio, Cancer, Red Cross funds benefited from 
last three News-Sun Cooking Schools. 


Of WICHITA, Kansas 

A heart that knows no state lines as demon- 
strated by The Wichita Eagle’s Southwest 
Friendship Train, with food for Europe’s needy. 
It exceeded in tonnage the original Friendship 
Train which developed in southern California. 
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Prepare to Use 
Nuclear Data 


in Ads: Groves 


(Continued from Page 2) 

“Advertising men must stop 
looking at nuclear science as some- 
thing too deep to understand,” said 
Gen. Groves. “You must learn to 
change your philosophy as your 
predecessors had to learn to change 
theirs.” 

The wartime head of the famed 
Manhattan project revealed that as 
early as February, 1943, a mem- 
orandum prepared in advance of 
the Quebec conference had dis- 
cussed future applications of atom- 
ic energy for ultimate peacetime 
use. He predicted that central pow- 
er stations using atomic fuels 
would be economically feasible for 
operation within the next 10 years. 


= Gen, Groves’ remarks had their 
immediate impact upon the con- 
ference program when, in the cre- 
ative development panel session 
following the luncheon, Will 
Campbell, account executive at St. 
Georges & Keyes, abandoned his 
prepared material to embark on an 
impromptu discussion of the copy- 
writer’s role in the near future. 

“It will be the responsibility of 
copy men,” he said, “to carry the 
message of the development of 
atomic energy to the people of the 
world. You will have to keep your- 
self informed in order to preserve 
a proper perspective in world af- 
fairs. You will be faced,” Mr. 
Campbell concluded, “with some 
of the most magnificent problems 
in communications that any group 
of men has ever faced.” 

A morning panel on plans de- 
velopments gave rise to one of the 
most spirited sessions in the re- 
cent history of this oldest of NIAA 
chapters, when Albert B. Diss, v.p. 
and general manager, Watson- 
Stillman Co., maker of hydraulic 
equipment, valves and forged steel 
fittings, told his audience of more 
than 250 advertising managers, 
agency men and magazine repre- 
sentatives that industrial advertis- 
ing was, in his opinion, an enter- 
prise of no great value. 


® His attitude was challenged by 
a considerable number of mem- 
bers from the meeting floor, in- 
cluding J. Paul Carroll, advertis- 
ing manager, American Brake 
Shoe Co. 


“Management,” charged Mr. 


CONSOLIDATED 


SERVES EVERYBODY who 
wants facts--men, women, Busi- 
ness firms, Banks, Factories, 
Air and Steamship lines, Rail- 
roads, Hotels, Advertising 
Agencies, Fashion Centers, 
Foundations, City, State and 
Federal Governments, Colleges, 
Universities, Trade Associations, 
Labor Unions, Civic Groups, 
Clubs, and many others... 
quickly, thoroughly, confi- 
dentially —at little cost. 


PRESS : 
CLIPPING BUREAUS 


CONSOLIDATED 


43! SOUTH DEARBORN 
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170 FIFTH AVENUE, NEW YORK 10, N. Y. 


Carroll, “that would insist upon budgets had not been cut, despite ;|Space Salesman of the Year went) Bart Nelson, formerly an account 
instead of|a lowering of business volume, Mr.| to Thomas A. Tredwell, of Archi-{executive and copywriter with 
'Kansas City and Des Moines agen- 
cies, has been named creative di- 
rector. 


using wheelbarrows 
| fork lift trucks would be misman- | Beard foresaw the possibility that tectural Record. 
agement. And management that | future budgets would be keyed to. 
in these days of proved results re-| sales resistance rather than to Galvin-Farris Agency Bows 
fused to use advertising is just as sales. He prophesied also that the| Galvin-Farris Advertising Agen- 
guilty of mismanaging.” next 50 years would produce 
The day-long program also in- better trained advertising mana- 
cluded a panel on research and one | gers, greater understanding and /D. Farris. Mr. Galvin, 
on marketing integration. It was|more widespread use of research ‘formerly headed his own agency 
opened with a keynote address by 
| William K. Beard Jr., president, 
| Associated Business Publications. 
| Noting that 1954 advertising 


| 1s 


level in industrial companies. 
The chapter’s annual award for manager of Payway Feed Mills. | is 


cy, Kansas City, Mo., has been Ohio Oil Buys Vidfilm 
formed by Jerry Galvin and Fred The Marathon marketing divi- 
president, sion of Ohio Oil Co., Findlay, O., 


and the emergence of more adver-|in Kansas City for 20 years. Fred| Badge” in 12 major tv markets. 
tising men at the management D. Farris, v.p., formerly was an This 30-minute film is syndicated 
account executive and advertising| by MCA-TV. N. W. Ayer & Son 
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sponsoring “Man Behind the 


the agency for Ohio Oil. 


BETTER READERSHIP SERIES 
FLEET OWNER is the only publication in the truck field offering its readers these stimulants to better readership. 
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Coior Blindness and Color Inhibitions 


Make Men a Drab Lot, 


(Continued from Page 3) 
education. But the educators first 
have to educate themselves.” 

The Bach letter urges retailers to 
train their salesmen to become re- 
liable guides on color. It directs 
the industry to useful information 
supplied by recent studies of the 
Color Research Institute. 

To educate the male public on 


Says Bach Study 


color, it says, would require an 
industry-wide campaign, and it 
suggests that the National Assn. of 
Retail Clothiers & Furnishers could 
undertake the job as part of its 
projected campaign to extend the 
horizons of men’s apparel sales. 
In the meantime, the agency 
suggests that individual manufac- 


turers and retailers can do much/or keys to inform the consumer lic that the store understands color | 


\for their own advantage by: 


| 


| @ Undertaking research on color 
‘and its effect on consumers as a 
| guide in developing new styles. 


| © Using containers keyed to 
‘color combination ideas to show 
that colored shirts, for example, 
ean be packaged as shirts that go 
well with blue, gray or brown 
suits. 


| @ Labeling accessories with col- 


'that the particular item goes with 
certain color suits, slacks, shirts, 
‘and by labeling suits with infor- 
mation on what color accessories 
blend with the particular suit. 

| ® Designing display equipment 
for interiors and windows to play 
‘up difference in color combina- 
tions. 


® Establishing store authority 
|on color by means of advertising 
and promotion to inform the pub- 


a demitasse 


readership on every page 


EXTRA SPECIAL 


in your Jonvory FLEET OWNER _ 


1. WHAT'S AHEAD FOR ‘SS. An economic pic- 
ture of what you can expect in the trucking 


4 TUBELESS TIRES Thice ways to reper 
tubet tires newly 


field use A put 


5. UNIFORMS Results of 4 survey on the « 
of un ms in the trucking industry Chee 
“wn ideas with those of other fleet 


and read the advertisements 
... they will help you too! 


TTS RIT SR 


—— 


We not only whet the appetites of our readers for what will be served up in 


issues to come, we also follow up with a stimulant to readership after the 
magazine has been received. 


The reproduction of the advertisement on the left is one of the series appear- 
ing in FLEET OWNER, addressed to FLEET OWNER readers. It previews what 
is ahead for subscribers in future issues. 


The post cards, above, we send each month to 40,000 truck men reminding 
them of important features in our current issues. Both advertisements and 
post cards carry a strong urge to read advertising as well as editorial pages. 


We feel this promotional investment in our product is well worthwhile . . . 
and is paying off in readership dividends for us and for you. 


The better, steadier readership FLEET OWNER is building month after month 


is another plus value which suppliers to the huge truck fleet field cannot afford 
to overlook. 


It will pay you in increased business to investigate FLEET OWNER today! 
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and can be relied on for advice. 


® Starting special training pro- 
grams for retail salesmen to make 
them color specialists. 


Milloy Has New Office, New 
Clients, New Creative Head 

Milloy Advertising Agency, 
Washington, has moved to larger 
| quarters in the recently completed 
| Associations Bldg. The agency also 
has appointed Chester H. McCall 
creative director and has added 
six new accounts. 

The new accounts are Precision 
Research Laboratories, New York 
maker of recorders; Gun-Tex 
Franchise Co., New York, distribu- 
tor of Mastic coatings; Trans- 
Trading Corp., Washington, spe- 
cialist in therapeutic services; John 
B. Chrest & Son, jewelry maker; 
Shamrock Trucking, 18-state motor 
freight company, and Parkway- 
Ford, Washington. A sales con- 
sultant for the past 10 years, Mr. 
McCall was formerly exec. v.p. of 
U. S. Advertising Corp. and a v.p. 
‘of Peck Advertising Agency. 


_ More and more 
Canadians 
are enjoying 
upper incomes 


...and are living better because 
business is booming. More and 
more men have big-time jobs. 


They can afford to buy more 
. want to buy more... . for 
their hornes and businesses, 


Your advertising reaches these 
upper-income groups most effec- 
tively in the one magazine they 
vote their favorite—TIME, 


To reach 

the growing heart 
of the Canadian 
market... 164,000 
best-customer 
families. 
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Importer Believes Thirsty Folk Will 
Forsake ‘Dry’ Beers for ‘Wet Amstel 


New York, April 12—“‘Now for 
a Wet Beer,” say the ads which 
broke this week in The New York | 
Times for Amstel beer, described 
as “the vintage beer from Hol- 
land.” 

Below the cartoon used to il- 
lustrate the ad, the copy says, 
“‘Dry-and-light’ is for hay. But 
Amstel vintage beer is all wet. 
Not sweet, mind you. Mellow as 
vintage wine. What a refreshing 
difference!” 

Similar ads will also be used in 
The New Yorker this week. Later 
in the spring, newspapers in other 
cities up and down the Atlantic 
seaboard will be used by the im- 
porter, Original Beer Importing & 
Distributing Co. 

The thinking behind the adver- 
tising was explained to AA by 
J. D. Lucas, v.p. of Charles W. 
Hoyt Co., who is handling the ac- 
count. Mr. Lucas refers to it as 
the “copy policy.” 

In connection with beer, Mr. 
Lucas says, “the most frequently 
featured descriptive words in 
American beer advertising today 
seem to be ‘light’ and ‘dry.’ Appar- 
ently these are the qualities now 
in the trend of popular demand 
among the mass of beer drinkers: 


= “Our taste tests show that 
Amstel is not as ‘light’ a beer as 
are most domestic brews. But they 
also show that most domestic beer 
tastes insipid after the consumer 
has drunk a bottle of Amstel. 

“Nevertheless,” Mr. Lucas says, 
“we know that Amstel, a fuller- 
bodied brew than most American 
beers, will have a hard time buck- 
ing the popular current of estab- 
lished majority preference for a 
light, dry beer. But our tests indi- 
cate clearly that Amstel will ap- 
peal to the taste of a substantial 
minority of beer drinkers in this 
country. 

“In short, we have decided to 
sell Amstel to those who will like 
it, rather than to represent it as a 
beer for the majority, which 
seems to prefer a lighter, more in- 
sipid beer. 

“We face a situation,” he says, 
“somewhat like that of the import- 
ers of small, short wheelbase sports 
automobiles. The mass of Ameri- 
cans prefer larger models and 
more practical styles. But the 
British manufacturers of small 
cars and sports models have en- 
tered the American market and 
advertised their cars to highly se- 
lective audiences with a good deal 
of success. 


@ “We believe there are enough 
Americans in the Amstel price 
class—its retail price, incidentally, 
is 37¢ for a 12-0z. bottle—who will 
welcome a fuller bodied beer than 
most American brewers are pro- 
viding. 

“Of course,” Mr. Lucas admits, 
“it’s a minority market—a selec- 
tive market. But it is big enough, 
we believe, to assure a good sales 
potential for Amstel, if the product 
is advertised with an individualis- 
tic appeal for that market. 

“So the task is one of individual- 
izing the selling appeal to make 
the product stand out as a differ- 
ent and better beer. We are fig- 
uratively putting a high hat on the 
product by using as a signature 
in all advertisements: Amstel, 
The Vintage Beer from Holland. 


s “Vintage, of course,” Mr. Lucas 
concedes, “applies to wines—the 
years of the great grape crops. But, 
through usage, the over-all mean- 
ing of ‘vintage’ has come to mean 
‘superiority.’ Since beer is also a 
fermented liquor, ‘vintage beer’ 
carries the connotation of superi- 


ority. 


“In our office tests,” he says, 


“67% of the people interviewed 
said ‘vintage’ beer suggested either 
quality or that it was aged. Only 
14% said that it suggested grape or 
wine. 

“The fact that some people 
think of wine in connection with 
the word is all to the good,” he 
added. “Even though a person 
may prefer beer, the fact remains 
that wine is regarded as a more 
patrician drink than beer. So the 
implication is doubly effective in 
getting across the idea that Amstel 
beer is top-hat quality. 

“Moreover,” Mr. Lucas points 
out, “ ‘vintage’ has never been 
used in connection with beer, just 
as ‘halitosis’ had never been used 
in connection wtih a mouth wash 
until Listerine adopted it. Using 
the term, Listerine made one of 
the great sales successes of all 


times, in spite of the fact that no- | 
body knew what the word meant 
at first. Similarly, we believe ‘vin- | 
tage’ can be used in connection 
with a beer such as Amstel. The 
word ‘hallmark’ was first used as 
a stamp on silver, to attest its 
purity. Today it is used in con-| 
nection with all kinds of products | 
to mean high quality. 


® “The use of the word vintage,” 
Mr. Lucas says, “has begun to be 
applied to products other than 
wine. Philip Morris has been using 
it successfully for some time in 
connection with tobacco crops. 
Heinz refers to vintage vinegars. 
So far it has not been overdone. 
We believe a vintage beer can 
cash in on it to get across a quality 
product. 

“In planning our advertising,” 
Mr. Lucas explains, “we have rec- 
ognized the fact shown by reader- 
ship surveys that most people will 
not take the time to read long 
copy or ‘reason-why’ statements 
about beer. 

“So we are making our messages 


Here is the brew that is not “dry and 
light.” Amstel Vintage Beer is all wet. 
Not sweet, mind you. Mellow as vintage 
wine. What a refreshing difference! 

At best stores ond restourants 


The Vintage Bea jiom Hilland 


(Ray A. Graham jr. imported by Original er importing and Distributing Co., inc. 11 W. 42nd St..NY 36,8. 


ON SAFARI—This ad will run in 

The New Yorker April 30 to extol 

the wetness of Amstel beer with 

cartoon characters reminiscent of 

the African travelers frequently 

seen in the magazine’s editorial 
cartoons. 


short, quick and sprightly, with a 
strong appeal to people in the 


Advertising Age, April 18, 1955 


above-average income groups, 
who, presumably, do not follow 
popular tastes and trends. 
“We believe we have developed 
a theme to accomplish this. Ag- 
gressively but good naturedly, it 
bucks the popular mass trend and 
spots our own market potential. 


= “The campaign we have 
started,” Mr. Lucas says, “may not 
cause many to rush out and buy 
Amstel in the beginning. It is de- 
signed, through the power of repe- 
tition, to create talk about Amstel 
beer and eventually to get readers 
to try our product. We hope to 
catch the individual’s attention 
and, more important, stir his 
imagination. Primarily, of course, 
the ads are intended to make peo- 
ple thirsty for Amstel beer. 
“American tastes and prefer- 
ences,” Mr. Lucas says, “have a 
tendency to swing with the pendu- 
lum. When the limit is reached, 


‘and the pendulum swings back, 
popular taste swings the other 
way.” 

| While refusing to make any pre- 


Pee 


A typical example of the grand 


American tradition of warm, friendly personal 


salesmanship—which Better Homes and Gardens 


4 


has succeeded in recreating in a modern 


4,000,000 circulation magazine. 
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Now for a 


WET 


beer 


AMSTEL 


At best stores and restaurants 

The Vintage Bea fom Ftolland 
‘Oey A Ceokem bk imperted by Grigiest Gow imparting ond Gixbibeting Co. tac. 1) Mest A2ed St. Mew Tek 36 HY, 
‘WET’ BEER—This newspaper ad is 
part of the campaign Original Beer 
Importing & Distributing Co., New 
York, broke last week in the New 
York Times for Amstel Holland 
beer, which it describes as a “wet” 
beer. The agency is Charles W. 
Hoyt Co., New York. 


diction, Mr. Lucas is inclined to 
think that “we may have reached 
the time in beer advertising when 


the pendulum is beginning to 


swing back.” So Amstel advertis- 
ing is featuring “wet” beer. 

“After all,” Mr. Lucas says, 
“our objective is to make people 
thirsty for a good beer. A wet beer 
should be a better beer for quench- 
ing thirst. We believe that in our 
play on words-we have an adver- 
tising campaign theme that will 
be able to compete successfully in 
selective markets with the far big- 
ger advertising programs of the 
leading domestic brewers.” 


Brennan Agency Incorporates 

Brennan Advertising Agency, 
Houston, has incorporated “to ex- 
pand ownership of the agency.” J. 
Earl Brennan, agency founder, is 
president; John E. McGary, ac- 
count executive for the past four 
years, has been elected exec. v-p.; 
Edwin Tron, account executive, is 
v.p., and V. S. Brennan, agency 
auditor, has been named secretary- 
treasurer. Present officers will 
serve as directors, and additional 
directors will be appointed from 
within the agency later. 


Fanny Farmer Plans 


to Lure Candy Fans 
with Roadside Stands 


Burra_Lo, April 14—The wildest 
dreams of persons with a sweet 
tooth will come true this summer. 

John D. Hayes, president of 
Fanny Farmer candy shops, told 
stockholders here today at the 
company’s annual meeting that 
Fanny Farmer will embark on a 
new type of roadside candy selling 
operation at a New England loca- 
tion late in June. 

Plans for the new venture, 
which will be known as Fanny 
Farmer candy fair, call for candies 
to be made at the roadside shop in 
full view of passing motorists. 
Everyone will be invited to watch 
the candy making and sample the 
goodies. 

Customers will be encouraged to 
roam through the candy house to 
decide which of the 300 kinds of 
candy spread on open tables that 


they would like to buy. Roving 
salesladies will package the good- 
ies. 

The initial candy fair is one of 
several being planned by the com- 
pany. The shop will be housed in 
a rambling, colonial style struc- 
ture located on U. S. Highway 1, 
/near Peabody, Mass. Facilities for 
100 cars will be provided. 

Fanny Farmer had the largest 
‘sales in its history last year, Mr. 
‘Hayes said. In 1954, sales were 
| $18,330,370 as compared with $17,- 
|820,772 in 1953. Charles L. Rum- 
‘rill & Co., Rochester, is the 
agency. 


Etkes Associates Moves 

Asher B. Etkes Associates, pub- 
lic relations, has moved to larger 
quarters at 16 E. 52nd St., New 
York. 


Port-Alum to Lawrence 

Port-Alum Irrigation Co., Vista, 
Cal., has appointed Dan Lawrence 
|Co., San Diego, to handle its ad- 
| vertising. 


Pontiac welcomes visitors — 


stay quite a while 


(4 


our 40 years of service to 
the advertising industry 
—_ 


has placed us in a unique 
position—Only Pontiac has 

six unified services under | 
one roof, in our own build- 
ing. If your group is inter- 


Precise 


one of the family 


No wonper it was big news in a town when the limner arrived. 


This early American painter may have been far from a genius at 
the art of portraiture. (After all he merely daubed quick “‘like- 
nesses” into face ovals left blank on previously prepared stock 
figures posed against stock backgrounds.) But he sure was a true 
genius at the art of salesmanship. 


For so welcome did he make himself in those neat white houses in 
the tidy little New England towns that he managed to stay in one 
home for weeks—even months. Until he sold not just the whole 
family but the whole neighborhood on sitting for their portraits. 


* * * 


You see—he had a very special sales ability which — since it 
happens to be our special kind of sales ability—we’d like to 
chat about for a minute. 


And that’s the knack of making yourself such a part of the 
family, they respect you and the wares you have to sell. 


In spite of the steady growth of Better Homes and Gardens to 
a mighty 4,000,000 ABC circulation, we've retained the special 
knack of being considered a trusted counsellor and Friend of 
the Family. BH&G families have a deep regard and abiding 
welcome for this magazine. They read it avidly, trust it im- 
plicitly, buy on its counsel. 


They lend copies to relatives and friends, so that millions of 


copies do double and triple duty in neighborhoods throughout 
the land. 


No wonder our advertisers continuously report amazing re- 
sponses— both immediate and long-pull—to their messages in 
Better Homes and Gardens. 


No wonder more and more advertisers—faced with increased 
competition and increased buyer resistance to any but the 
hardest, keenest advertising and sales effort—are making 
Better Homes and Gardens their No. | advertising medium. 


They like a magazine that manages to stay a while—and in 
4,000,000 homes. 


MEREDITH PUBLISHING COMPANY, Des Moines, lowa 


4,000,000 copies strong 


ested in touring America’s 

most modern engraving 

plant call or write us. \ 
We've already had over 

3,500 visitors in the past a 
4 years so we'd be glad 

to oblige; and of course 

there’s no obligation. 


a 
a 


P. S. We also do a bang up job 
of coordinating art work, photog- 
raphy, photoengraving, ad setting, 
electrotyping and color process 
work for agencies and advertisers 
all over town. It's something only 
Pontiac can do and we'd like 
to tell you more about it. 


UNIFIED 
SERVICES 


COLOR PROCESS 
PHOTOGRAPHY 
ELECTROTYPING 
ENGRAVINGS 
TYPOGRAPHY 
ART WORK 


Balierc 
Engraving and 
2 lo 
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Nrw, ENGLAND HOM! 


QUIPMENT [JEALER 


E 8,675 PER MONTH 


" IN NEW ENGLAND & N. Y. 
Only Regional Trade Paper for: 
PLUMBING & HEATING-LP-GAS & APPLIANCES 


AIR CONDITIONING & REFRIGERATION 
141 Milk St., Boston 9, Mass. © Est. 1947 


THE Fit WAY IS THE Best WAY... 


TO SELL THE $443,975,000* QUAD-CITY MARKET 
Davenport, lowa — Rock Island, Moline and East Moline, Ill. 


DAVENPORT 


FIRST in advertising lineage in the Quad-Cities! 


Quad-City circulation! 


IN ALL IOWA 


Morning Democrat 


Sunday Democrat &' Times 
Represented Nationally by JANN & KELLEY, INC. 


Headquarters: Davenport, lowa 
*Copr. 1954 Sales Mgmt. 
Survey of Buying Power 


Hotel Bar Runs N. Y. Drive 

Hotel Bar Foods has launched a 
concentrated ad campaign in the 
New York metropolitan area for 
its new sliced butter. Newspapers, 
television and radio are being used. 
Co-ordinated Advertising Corp. is 
the agency. 


NEWSPAPERS 


FIRST in 
FIRST in advertising lineage 


Evening Daily Times 


Philip Morris 
Changes Name. 


Increases Stock 


(Continued from Page 3) 
are estimated at 55¢ per common 
share and sales at about $60,000,- 
000. Mr. McComas noted that 
“these figures do not necessarily 
reflect a figure which will be pro- 
jectable for the entire year since 
the first calendar quarter of the 
year is normally the lowest in 
sales.” 


® Mr. McComas told stockholders 
that Philip Morris plans to in- 
crease overseas operations. In the 
past year, he pointed out, the com- 
pany reinforced its English sub- 
|Sidiary with personnel strength; 
created Philip Morris (Australia) 
Ltd., a $4,000,000 company which 
is now producing and distributing 
Philip Morris cigarets, and li- 


to make Philip Morris for that 
market. 
He took the occasion to criticize 
high-tariff proposals. 
“Governmental restrictions over- 


seas, which inhibit the import of | 
tobacco or tobacco products—and | © 


tariff restrictions in our own coun- 
try against imports—strike a dam- 


aging blow at the very founda-|* 


commercial 
objec- 


tions of American 
prosperity and_ political 


tives,” he said. “Today exports of a 


this golden leaf are vital to the 
economy of at least seven tobacco- 
growing states and 3,000,000 Amer- 
icans who live and work on to- 
bacco farms.” 


WALTER F. L. EDWARDS 
Toronto, April 12—Walter F. L. 
Edwards, head of W. F. L. Ed- 
wards & Co., an advertising agency, 
died April 9 at his home here. Mr. 
Edwards also was for many years 
advertising representative in Ca- 


censed the Philippines’ largest nada for The New York Times and 
manufacturer of tobacco products |the Times of London. 


Sadie 


Super Calenders and Sheet Cutters at Champion's Ohio Division 


that cut rolls into sheets . 


Quality Papers in Production 


Super calenders, which are giant ‘ironing’? machines 
to polish coated papers to a glossy finish . . . and 
sheet cutters, which are huge power-driven “scissors” 
. . are but two steps in the 
manufacturing of Champion’s quality papers. The finest 
of raw materials, modern machinery and _ technical 
skills, plus constant research and consistent improve- 
ment—this is the Champion formula for unexcelled 
papers. Whether it is book, cover, bond, bristols, 
envelope grades—Champion’s customers are assured of 
unsurpassed quality, matchless value. 


CHAMPION’ PAPERS 


THE CHAMPION PAPER AND FIBRE COMPANY 


HAMILTON, OHIO 


District Sales Offices in New York, Chicago, Philadelphia, Detroit, St. Louis, 
Cincinnati, Atlanta, Dallas and San Francisco. Distributors in every major city. 


i CHAMPION Sets the Pace in Papermaking 


d’ Arazien 


Symbol of leaderghip in papermaking 


i 


FRANCIS E. GORMAN has been ap- 
pointed advertising director of 
Nehi Corp., Columbus, Ga., maker 
of Royal Crown cola, Nehi bever- 
-ages and Par-T-Pak. He was form- 


erly merchandising manager of 
Philip Morris & Co. 


Make Market 
Rivals All UHF, 
FCC Is Urged 


(Continued from Page 3) 
highly undesirable competitive ad- 
vantages over WNAO-TV enjoyed 
by the present v.h.f. station also 
| will accrue to a Channel 5 station,” 
\is urging FCC to hold v.h.f. Chan- 
jnel 5 for educational purposes, 
give the winning applicant for 
this spot u.h.f. Channel 22 and 
move WTVD, Durham, from Chan- 
nel 11 to u.h.f. Channel 40. 

“Under the present allocations,”’ 
it said, “the two v.h.f. stations will 
dominate commercial television 
service in Raleigh and Durham. 
They will severely impair the abil- 
ity of WNAO-TYV to continue ren- 
dering service. They will discour- 
age the initiation of new television 
stations, because the only remain- 
ing channels are u.h.f.” 

In the petition, WNA@-TV says, 
WTVD asserts there are 20,000 sets 
within its service area. WNAO-TV 
contends that u.h.f. receivers in its 
area total some 125,000. 


® The station contends further 
that failure to make use of the 
educational channels in the two 
cities is “attributable directly to 
the unwillingness of educational 
institutions to operate stations on 
u.h.f. channels when it is apparent 
that v.h.f. will prevent more ex- 
tensive set sales and conversions in 
the area. 

“The educators in Raleigh and 
Durham,” it said, “cannot hope to 
initiate their own educational 
stations unless they are afforded 
facilities with which they will be 
assured of reaching the greatest 
potential audience. This can only 
be effected by reserving Channels 
5 and 11 for educational use in the 
respective cities. 

“Thus far, only one of the eight 
educational channels allocated to 
North Carolina is being utilized— 
v.h.f. Channel 4, operated by 
WUNC-TV, Chapel Hill.” 


W. A. ROBERTS 

MILWAUKEE, April 12—W. A. 
Roberts, 57, president of Allis- 
Chalmers Mfg. Co., since February, 
1951, died suddenly today, follow- 
ing a heart attack. 

Mr. Roberts began his career 
with Allis-Chalmers in 1924 as a 
salesman for the firm’s tractor 
branch in Wichita, Kan. He 
came to the company’s headquar- 
ters here in 1930 as agricultural 
sales manager of the tractor divi- 
sion. The following year he was 
advanced to general sales manager. 

In March, 1944, Mr. Roberts be- 
came v.p. in charge of the tractor 
division, and he became exec. v.p. 
of the division in 1947. He had 
been a member of the board and 
executive committee since 1948. 
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How come The Pennzoil Company chose 
Sports Afield to advertise PENNZOIL, WITH 
Z-7, the Power Ingredient? Because Sports Afield 
readers are as interested in automobiles as they are 
in mallards and muskellunge. Over one-third of them 
travelled over 2,000 miles by car on their last vaca- 
tions. That’s several hundred thousand oil changes, 
and it shows you why Sports Afield carries so much 
automotive advertising! 
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THE AUTHORITY FOR FISHING AND HUNTING 


A Hearst Magazine 
959 Eighth Avenue, New York 19, N. Y. 
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Meter-Ad Elects Schottland 

Meter-Ad Corp. of America, 
New York, has elected Stanley A. 
Schottland exec. v.p. and director 
of sales. Mr. Schottland resigned 
as brand advertising manager of 
Schenley Distillers March 1 to 
join Meter-Ad. He succeeds the 
late W. H. Male. 


Time-O-Matic Names King 

Keith D. King has been appoint- 
ed advertising manager of Time- 
O-Matic Co., Danville, Ill., manu- 
facturer of electric sign controls 
for the outdoor advertising indus- 
try. He formerly was promotion 
planner for the ballast department 
of General Electric Co. 


*March 31, 1955 ABC 


New Fort Wayne 


18,740 NEW PEOPLE 


NOW 159,740° 


(ABC City Zone) 


Since 1950 Government Census 
Always a steadily growing market 


Publisher's Statement 


Population Figure 


FORT WAYNE 


WRITE FOR GOLDEN ZONE MARKET BOOK 
FORT WAYNE NEWSPAPERS, INC., Agent 


—with high E.B.1. 


Represented by Allen-Klapp Co.—New York—Chicago—Detroit—San Francisco 


Franken Joins TV Programs 
Jerry Franken has resigned as 
director of sales for Lester Lewis 
Associates to become publicity di- 
rector for Television Programs of 


America, New York, tv film dis-| 


tributor-producer, He formerly 
worked for the New York Times, 
Billboard and Variety. Dine & Kal- 
mus will continue to serve 2s pub- 
lic relations consultant for the 
film company. 


Baylis Bros. Names Agency 

J. Gerald Brown Advertising, 
New York and Hempstead, L. L, 
has been appointed advertising 
agency to handle advertising for 
Baylis Bros. Co., New York and 
Cincinnati, maker of Polly Flind- 
ers frocks and Kathy Don sports- 
wear. The account will be serv- 
iced through the Long Island of- 
fice. 


Darling Stores to Getschal 
Darling Stores, New York, chain 

of juvenile furniture and . toy 

stores, has appointed Getschal Co., 


WALTER G. SMITH, formerly v.p. and 

media planning director of Biow- 

Beirn-Toigo, has joined William 

Esty Co., New York, as v.p. and 

supervisor of the Ballantine ac- 
count. 


New York, to handle its advertis- 
ing and merchandising. Media 
plans include television, newspa- 
pers, business papers and possibly 
‘other media. 


NEW YORK: William A. Moher 
415 Lexington Ave., Murray Hill 2-9197 
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SOME FACTS 


ABOUT 


LIFE... 


What’s the difference between coverage and 
sales? If you confuse the two, buddy, you 
may be buying mere circulation instead of 
customers. Your ad can’t work unless it’s seen; 
and in a ponderous newspaper already sorely 
overburdened, yours may be just one more ad 
begging for notice. In our sparkling tabloid 
your customers see your ad. We couldn’t bury 
you if we tried. 

Every day, some 185,000 families buy the 
DAILY NEWS on the stands because they want it 
in their homes. Our paper is not thrown up 
on the city’s porches willy-nilly by an eager 
battalion of hot-handed laddies piling up 
points toward a three-buck catcher’s mitt. The 
DAILY NEWS is bought to be read—not folded 
neatly under the kitchen linoleum. 

Supreme visibility plus reader loyalty .. . 
that’s why the DAILY NEws pays off like 
magic. And these, sir, are 14-carat facts of life 
in Philadelphia. 


oo: 
PHILADELPHIA 


DAILYJANEWS 


Hitch your wagon to a rising star! 


P.S. In the first 3 months of '55, the DAILY NEWS has 
gained more than a quarter million lines of Total 
Daily Advertising. No secret why we hit new highs. 
We're making new friends by calling Philadelphians! 


CHICAGO: J. J. Twomey 
333 N. Michigon Ave., Andover 3-5270 


in 


PHILADELPHIA 


DETROIT: Charles J. Sheppard 
1061 Penobscot Bldg., Woodward 2-3080 


Indictment Hits 
United Food Club 
Freezer Operation 


New York, April 12—United 
Food Club of America, with of- 
fices in Brooklyn and Newark, and 
five men associated with the or- 
ganization have been indicted by a 
Queens county grand jury on 
charges of grand larceny. They are 
accused of selling $235 freezers for 
about $700 with the aid of televi- 
sion and radio advertising and tel- 
ephone solicitation. 

Customers were offered $100 to 
$125 worth of “free food” with 
each freezer and were promised 
they would save 30% on their 
monthly food bills, according to 
the district attorney’s office. 

The charges include six counts 
of grand larceny, three of obtain- 
ing signatures on contracts 
through false representation, three 
of misleading oral advertising, 
three of conspiracy to defraud, and 
three of removing labels from 
freezers and reselling the appli- 
ances with intent to defraud. 

The five men indicted include 
Samuel Cohen, secretary-treasur- 
er; Sol Rosen, sales manager; 
Samuel Feinglass, Harry Kay and 
Murray Miles, salesmen. 


= It is also charged that customers 
were induced to sign blank forms 
for credit applications, which later 
were fiiled out in the offices of 
the company and submitted to 
banks. The contracts, it is said, did 
not state the finance charges, but 
only the monthly payments. 

The company has not used tv, 
radio or newspaper advertising 
for more than a year, AA learned. 
Moreover, it was not a consistent 
advertiser in any medium. It is 
understood to have advertised 
sporadically late in 1952 in the 
Newark section of the New York 
Sunday News. Later it used tv 
spots on WATV, Newark, and ra- 
dio spots on WOR. 

Archer Advertising Associates 
handled the account for a time, 
approximately a year ago. S. H. 
Metlis, of the agency, told AA that 
the United Food Club account was 
handled for only three months. He 
said the agency resigned the ac- 
count about a year ago because 
the client ‘“‘was too tough to work 
with.” 


® So far as could be learned, the 
club has done no media advertis- 
ing since early last summer. The 
complaint cites oral advertising 
which was defined as telephone 
solicitation and sales pitches by 
house-to-house canvassers. 

When the company was using 
media advertising, the Better 
Business Bureau of New York pro- 
tested some of the claims made by 
the club, both in newspapers and 
on radio. These were changed, AA 
was told. Most of the complaints 
received by the bureau were about 
phone solicitations and alleged 
misrepresentation by the compa- 
ny’s house-to-house salesmen. 


Bastord Names Two A.E.s 


G. M. Basford Co., New York, 
has appointed two new account 
executives to its public relations 
department. They are James J. 
Ryan, formerly with Rider & Keis- 
ter, New York, and John J. Co- 
della, former v.p. of Herington Ad- 
vertising, New Rochelle, N. Y. 


Colgate Obtains Injunction 
Colgate-Palmolive Co., Jersey 
City, has secured a permanent in- 
junction which prohibits E. J. 
Korvette Co., New York discount 


house, from selling C-P toilet 
goods below minimum retail 
prices. 
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7 riddles about 
women and time 


Riddles to you, that is. Not to 
the magazine that knows how 
women tick, Ladies’ Home Journal. 
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1. Why is a woman’s mind like a time capsule? 
She knows her vacuum cleaner is 11 months 
younger than Billy, because Billy took his first 
step at 11 months. And his first step was toward 
her potted azaleas. And her old cleaner made its 
last stand coping with the results! 
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4. What are 5 minutes to a woman? Plenty 
of time to: plump up sofa cushions, straighten 
pictures, remove jelly from two small faces, fin- 
ish sewing zipper on Journal print-taffeta skir 
—before you get home. . 
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And these 3 points should not 
be riddles to advertisers 


to 


NN 


7. How does a woman spend her leisure time? 


What leisure time? 
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2. What do women do with clocks that you 
don’t? The bedroom clock is 5 minutes slow, so 
you can sleep a little later. But the living room 
clock is 3 minutes fast, so you'll hurry to make 
your train. 


5. How does a woman know what time things 
will happen? If she says, “I think the roast must 
be done by now,” it doesn’t mean she’s looked 
at the clock. She’s looked at you! 


IA 


ee 


First, that women are different from men 
—in nearly every way. As witness her fem- 
inine approach to the matter of time. 


Second, that women respond best to a 
magazine that’s all a woman’s—that’s 
edited for all of her, and only for her. 


Third, that the magazine that gets the 
most response from the most women is 
Ladies’ Home Journal. Hence the 


Rien cen ome 


3. When is a woman late or early? She may say 
“Let’s meet a little early”—so you can have a 
cocktail in the Sapphire Room. And then say 
“Let’s be a little late’ —so she can wow the party 
with her new Dior copy! 


6. How long does it take a woman to get 
dressed? Approximately 11 hours and 43 min- 
utes — including time spent studying Journal 
Fashion articles, time spent altering budget to 
fit new dress, time spent shopping at Saks Fifth 
Avenue—and time spent helping you get ready! 


pb nema oe 


Journal’s unique power—more influential 
with more women than any other maga- 
zine on earth! 


Among all magazines edited for women, 
the Journal is: 

No. 1 in circulation. 

No. 1 in newsstand sales. 

No. 1 in advertising revenue. 
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Never underestimate the power of the No. 1 magazine for women... tm | URN 
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H. F. Engelhardt, Fort Worth Stamp Dealer, refers to LIFE’s May 3, 
1954 issue on stamps: “‘When the article appeared, | was swamped with 
calls and requests for information on various stamps in LIFE’s col- 
lection. It really helped my business; things picked up a whole lot.” 


Mrs. C. L. Mansfield, Fort Worth Safety 
Council Vice-President says, “We have taken 
ideas from LIFE and put them into use. A story 
on bicycle safety contributed a plan we now use.” 


C. D. Williamson, President of Williamson- 
Dickie: ‘Our ads have benefited from LIFE’s 
atmosphere. Recognition of our casual and work 
clothing increased in proportion to our LIFE ads!” 


What happens when LIFE hits 


ee ae 


W. R. Watt, President and Man- 
ager of the Southwestern Expo- 
sition and Fat Stock Show which 
this year attracted 435,000 visi- 
tors, says, “LIFE makes signifi- 
cant contributions to the South’s 
great livestock industry through 
recognition of the 4-H Club and 
Future Farmer achievements.” 
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Mr. George Cranston, Mgr. WBAP-TV: “After 


WBAP-TV appeared in LIFE April 11, 1949, I 
attended a national meeting of broadcasters. 
Everyone I talked with mentioned the article.” 


FORT WORTH ? 


ith a population of nearly 300,000, 
Fort Worth, Texas is the largest live- 
stock and meat packing center in the South 
and Southwest. It is also the largest termi- 
nal grain market. Aircraft, however, is 
now the principal industry of Fort Worth. 


This colorful town, ‘“‘where the West 
begins,’ retains much of its old frontier 
flavor, yet in civic enterprise has more 
than kept pace with other progressive 
American cities. There’s an excellent pub- 
lic school system, fine colleges and uni- 


versities. The $13,000,000 Amon Carter 
Field—Fort Worth’s International Air- 
port, is one of the world’s finest. On a 
space-per-capita basis, the city claims a 
system of public parks unmatched in any 
other city. 


Over the years, LIFE has played a part 
in many aspects of Fort Worth’s business 
and civic growth. Here you can learn for 
yourself of the impact LIFE has on the lives 
and fortunes of Fort Worth citizens in 
many different walks of life. 


Mrs. Gage Holland (former Betty Jo Copeland), as “Miss Fighting 
Lady,” winner of an aircraft carrier beauty contest appeared in LIFE 
in 1945. She says, ‘After the LIFE article, | was offered modeling 
jobs, a screen test, even an invitation to hunt boar in Africa.” 


LIFE 9 Rockefeller Plaza, New York 20, N.Y. 


W. K. Stripling, Vice-President of 
Stripling’s Department Store, says, 
“There is no doubt about it, LIFE-ad- 
vertised merchandise sells best for us.” 


Larry Bell (right), President, and 
H. Gaylord of Bell Aircraft inspect 
the new Convertiplane. Mr. Bell 
says, “LIFE delivers the vital news.” 


Bees, 
Sam Cantey III, Pres. Fort Worth Art Ass’n., exhibiting a LIFE-commis- 
sioned design says: “LIFE is one of the greatest influences in getting people 
interested in art. Their reproduction of old masters is exceptionally fine, and 
often results in our getting requests for exhibits of them in our gallery.” 


¥ 


August Esenwein, Vice-President of 
Convair, says: “LIFE has focused at- 
tention on aviation, and the needs and 
methods of U. S. global air power.” 


Dr. M. E. Karraker, Director, Fort 
Worth Crippled Children’s Society: 
“A LIFE article aroused keen interest 
in a similar technique we now use,” 


Advertisement 


Play-acting in Texas starts early. LIFE’s cov- 
erage of Fort Worth’s Reeder School staging 
a play resulted in a 40% enrollment increase 
and nationwide inquiries about Reeder methods, 


Beauty Queen Miss Celia Johnson, the current 
‘Miss Fort Worth,” comments, “LIFE not only 
reports new fashions for us to wear, and for our 
homes, it keeps us in step with new trends,” 
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‘Record Whirl’ Bows 

Record Whirl Publishing Co., 
Chicago, has launched Record 
Whirl, a monthly, with the May 
issue. Other publications in the 
Maher Publications music group 
are Country & Western Jamboree, 
Up Beat and Down Beat, which 
has changed to a news magazine 
format. Norman S. Weiser is pub- 
lisher and editor of Record Whirl, 


Charles Suber is advertising di-| 


rector, and J. C. Edwards is mid- 
western advertising manager. 


Hollingbery Adds Three 


George P. Hollingbery Co., sta- 
tion representative, has added two 
radio and one tv station to its ac- 
count list. They are KERO and 
KERO-TV, Bakersfield, and 
KROY, Sacramento, Cal. 


North Carolina's 3rd City in Total 


(N. C. Official Sales Tax on 
ures for Raleigh Metropolitan 
Area, 12 mos. ending 6/30/54) ¥ 3 


RALEIGH, North Carolina | a 


Retail Sales . . 


Metropolitan Population 136,450 


(U.S. Census 1950) 


Busy, growing Capitol City of The 
South’s No. 1 State. Retail and whole- 
sale trade center of a big agricultural 
- and industrial region. Get the facts about 


Raleigh, N. C., and The NEWS and OB- 
SERVER .. . the ONLY Morning-and- 


Sunday newspaper in the entire 33 
County “Golden Belt of the South.” 


the Kahigh 
News and Observer 


MORNING & SUNDAY 
Raleigh, North Carolina 


Rep: The BRANHAM COMPANY 


119,747 Morning 
129,607 Sunday 


(ABC Publisher's Statement, 9/30/54) 


Price Boosts for 
Dr. Pepper, 7-Up 
Are Called ‘Local’ 


ATLANTA, April 12—Two soft 
drinks—Dr. Pepper and Seven-Up 
—have increased retail prices to 
10¢ in this area. Dr. Pepper has 
been selling for 5¢ and Seven-Up 
for 6¢ a bottle. Wholesale prices 
were raised to $1.40 a case yester- 
day. 

Dr. Pepper Bottling Co., which 
bottles both Dr. Pepper and Sev- 
en-Up, is using page newspaper 
ads in color to explain its price 
boosts. It is being made, the ad 
says, to correct the injustice that 
rising costs have done to the soft 
drink industry and its employes. 

These higher costs, according to 
the ad, include: sugar, up 103% 
since 1940; bottles, up 50%; cases, 


‘ up 112%, trucks, up 173%. 


The parent company of Seven- 


#/Up, in St. Louis, said the Atlanta 


increase is purely local and does 
not presage further price increases 
around the country. In most parts 
of the Midwest the company’s 
present wholesale prices vary from 
96¢ to $1.20 a case. On the Pacific 
Coast and in the mountain states, 
wholesale prices have ranged from 
$1.35 to $1.40 a case for the past 
two years. 

L. F. Montgomery, president of 
Atlanta Coca-Cola Bottling Co., 
said that his company is holding 
to the nickel price and has no in- 
tention of raising it in the foresec- 
able future. 


Smalley Joins ‘New Baby’ 

Joseph Smalley, formerly with 
Earnshaw Publications, has joined 
the sales staff of Your New Baby 
and Baby Care Manuals, both pub- 
lished by Parents’ Institute, New 
York. 


CORN QUEEN AT LARGE—Jimsey Somers was crowned queen of Na- 

tional Canned Corn Week in the course of an appearance on Dave 

Garroway’s “Today” (NBC-TV). She presented Mr. Garroway with 

a batch of muffins which the Can Manufacturers Institute says she 
made using canned corn. 


AC Spark Plug Names Beaton 

The AC Spark Plug division of 
General Motors Corp., Flint, Mich., 
has appointed Ian W. Beaton mer- 
chandising manager. Mr. Beaton 
joined the company in 1950 and 
has been an advertising specialist 
since 1951. 


Burndy Names Wexton 
Burndy Engineering Co., Nor- 
walk, Conn., has appointed Wex- 


ton Co., New York, to handle its 
advertising, succeeding Ben Sack- 
heim Inc., New York. 


SIMPSON-REILLY, LTD. 
| Publishers 


Representati 
© D) vee 
LOS ANGELES HALLIBURTON BLDG. 
SAN PRANCISCO CENTRAL TOWER 


NEWSPAPER 


PARTRIDGE & ANDERSON COMPANY 
712 Federal Street, Chicago 5 


for Electrotypes, Mats, Plastic Plates, and R.0.P. Color Mats. 
—the phone number is HArrison 7-3732 
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Big Distillers 
Face Fair Trade 
‘Conspiracy’ Suit 


BALTIMORE, April 12—A federal 
grand jury charged last week that 
leading distillers, liquor wholesal- 
ers and retailers are engaged in a 
conspiracy to enforce fair trade 
prices throughout Maryland. 

A criminal indictment against 
the industry’s leading figures na- 
tionally and in this area was re- 
turned after representatives of the 
Department of Justice claimed an 
effort was under way to force the 
publicly-owned dispensary in 
Montgomery County, and seven 
other Maryland counties, to charge 
“fair trade” prices. 

The three-count indictment cov- 
ers 14 distiller corporations, in- 
cluding the “big four,” two state 
retail associations, a state whole- 
sale association, seven wholesalers 
and 31 individuals. The penalty 
under criminal sections of the 
Sherman Act is $5,000 fine and 
one year in prison under each 
count of the indictment. 


® The indictment is an outgrowth 
of complaints from the department 
of liquor control of Montgomery 
County, which reported that dis- 
tillers have been withdrawing the 
direct-buying privilege it exercised 
for 22 years. The county system— 
which is exempt from fair trade 
laws—undersells the state fair 
trade price level, but prices its 
stock slightly above the level pre- 
vailing in the District of Columbia, 
where no fair trade prices exist. 
The system does a $7,000,000 re- 
tail volume annually. 

The indictment said a conspiracy 
developed on or about January, 
1950, requiring all retailers to 
respect fair trade prices. The in- 
dictment said it was also agreed 
that alcoholic beverages sold to the 
Montgomery County system would 
be sold only through a wholesaler 
who charged the “monopoly coun- 
ties” his customary resale price. 

County authorities told the De- 
partment of Justice the new ar- 
rangement would result in higher 
prices which would prevent the 
system from competing effectively 
with retailers in the District of 
Columbia. They pointed out that 
profits from the liquor dispensary 
are part of the county’s operating 
budget. 


® Justice officials are citing the 
case as an illustration of their con- 
tention that fair trade opens the 
door for illegal price conspiracies. 
The Washington Post and Times- 
Herald quoted Assistant Attorney 
General Stanley N. Barnes, chief 
of the anti-trust division, as saying 
state fair trade laws are, in the 
view of the department, price fix- 
ing laws and ought to be repealed. 
However, a Department of 
Justice press release quotes Attor- 
ney General Brownell as saying: 
“According to the indictment the 
offense charged was not to promote 
the purpose of either the Maryland 
fair trade act or the Miller-Tydings 
and McGuire acts, but was a com- 
bination and conspiracy to raise, 
fix, maintain and stabilize prices.” 
The distillers. involved include 
Schenley, Seagram, National Dis- 
tillers and Hiram Walker and their 
top officers. Associations are the 
Maryland State Licensed Beverage 
Assn., the Maryland Package 
Liquor Stores Assn. and the Mary- 
land Institute of Wine & Spirits 
Distributors, all of Baltimore. 


Two New V.P.s at D-F-S 

Walter Mead and Marjorie 
Greenbaum, copy supervisors at. 
Dancer-Fitzgerald-Sample, New 
York, have both been appointed 
V.p.s. 


Alexander Film Offers Six 
TV Commercial Packages 
Alexander Film Co., Colorado 
Springs, has made available six of 
its tv commercial packages in 
16mm color film. The six packages 
are on banking, bread (2), build- 
ing materials, savings and loans. 
All packages are personalized to 
client’s specifications and are 
available on an unlimited usage 
basis to the first purchaser in any 
tv market. A cartoon package is 
also available. 


s Ad ead tall aes FN 
or Pe ee. 


FCC Awards Channe! to 
KIRO in Seattle Competition | 
Federal Communications Com- 
mission Hearing Examiner Thomas 
B. Donahue has recommended that 
a three-way competition for Chan-| 
nel 7 in Seattle be settled in favor 
of the owners of radio station! 
KIRO. | 
He said the past record of KIRO, | | 
a 50 kw CBS affiliate, shows “vast | 
superiority” over KXA and KVI, 
two other Seattle stations which 
want the Channel 7 tv permit. 


“INCORPORATED 
BOX 2017 TULSA, OKLAHOMA 


MEDIA RECORDS 
LEADING NEWSPAPERS IN FOOD ADVERTISING IN 1954 


(Retail Grocers—Groceries of Department Stores — General Groceries) 


Chicago Daily News (E) 


Houston Chronicle (E & S) 


Kansas City Times (M) & Star (S) 


Chicago Tribune (M & S) 


—and that’s only part of the picture ! 


Miami, the super market town, ranks 27th 
in population and 20th in super-market 
sales, averages $513 in per family pur- 
chases compared with $410 for all metro- 


politan areas! 


JOHN S. KNIGHT Publisher 
STORY, BROOKS & FINLEY, National Reps. 
Affiliated Stations — WQAM, WQAM-FM 


Lineage 
4,356,990 


4,244,955 
3,874,996 
3,839,44 l 


3,701,565 


Best of all, The Miami Herald alone sells 
Florida’s booming Gold Coast —a year 
‘round food market of $300 million—at 
one low cost. 


See your SB&F man today. 
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i i ds, New 
Columbia Appoints Hal Cook sales for Columbia Records, 
Hal B. “ster tom resigned as na- ‘York. He succeeds Paul J. Wexler, 


tional sales manager of Capitol v.p. in charge of sales, who will 
Records to become director of be given a new assignment. 


top 
Sales power! 


Use the power-packed, single-paper coverage of the Star 
to sell your goods in Montreal’s English market .. . Most 
smart advertisers do ... For the past three years the 
Star has carried more general linage than any six-day 


paper on the continent! 


The Montreal Star 


Represented nationally by O’Mara and Ormsbee Inc. 


Maxwell House, Dial, Colgate and RCA 
Rated Best Sellers in Milwaukee, Omaha 


MILWAUKEE, April 12—-Maxwell 
House instant coffee, Dial bath 
soap, Colgate tooth paste and pow- 
der and RCA Victor television sets 
are popular this year among resi- 
dents of Milwaukee and Omaha. 

This was revealed last week in 
consolidated consumer reports is- 
sued by the Milwaukee Journal 
and the Omaha World-Herald, two 
of the 20 newspapers participating 
in the 1955 Consolidated Consumer 
Analysis. Comparative listings for 
all 20 markets will be published 
next month. 

Dial soap showed about a 5% 
increase in sales in both cities over 
1954. In Milwaukee, Dial was 
bought by 20.4% of the soap users 
as compared with 15.2% last year. 
Ivory, which was first last year 
with 21.7%, finished behind Dial 
this year with 19.8%. In soap for 
hands and face, Milwaukee resi- 
dents preferred Ivory (22.9%), 


with Lux second with 18.4%. 

Dial sales in Omaha increased 
from 22.9% last year to 26.1% this 
year. Ivory was runner-up this 
year with 15.9% ansd finished in 
the same spot in 1954 with 15.8%. 
In the face soaps category, Lux 
again finished first with 20.5%, 
an increase of 2.1% over last year. 
Ivory was second with 17.9%, a 
3.1% increase over 1954. 


= Maxwell House instant coffee 
sales rose from 19.9%, which rated 
third in 1954, to 27.7% this year, to 
rate as the largest selling instant 
brand in Milwaukee. Borden’s, 
which was first last year with 
32.3%, finished second this year 
with 24.3%. Among packaged cof- 
fees, Hills Bros. was first with 
23.4% and Butter-Nut second with 
19.2%. Both increased sales over 
1954. 

In Omaha, Maxwell House was 


aye: 


yes, and “live” ones, too! 


at the cash register ... “live” 
subscribers buy merchandise and reward 


your advertising expenditures! 


: EAGER 
READERS — 


When you check circulation statements, please note 
that the Farmer-Stockman counts only “live” (paid-in- 
advance) subscribers... none are carried in arrears. 


Furthermore, all subscriptions are secured without the 
means of come-ons. .. premiums, gimmicks, gadgets, 


gew-gaws. 


because they want it! 


; : So, assure yourself of “eager” readership in the rural 
WP. Southwest! Remember, Farmer-Stockman circulation 
is not only big . . . it’s clean! The Farmer-Stockman 
gives you only “live” subscribers .. . eager readers 


the cash 


(QUE 209 be” 
‘cite fore 


register! 


CITY, OKLAHOMA © 


Folks subscribe to the Farmer-Stockman 


who make your advertising expenditures “pay off” at 


the Farmer-Stockman 


OKLAHOMA 


DALLAS, TEXAS 


Owned ond Operated by The Oklahoma Publishing Company * The Daily Oklahoman, Oklahoma City Times * WKY and WKY-TV © Represented by THE KATZ AGENCY, INC. 


Advertising Age, April 18, 1955 


far out in front with 57.9% of 
sales. Maxwell had 60.5% in 1954. 
Folgers was second with 18.8%, 
as compared with 14.5% in 1954. 
Butter-Nut paced packaged cof- 
fee brands with 55.7%, an increase 
over the 1954 figure of 53.3%. Fol- 
gers also finished second in this 
class with 29.3%. 


= Colgate ran away with top hon- 
ors in the tooth paste and tooth 
powder races in both cities. In 
Milwaukee, Colgate had 32.5% in 
tooth powders, a gain of 1.2% over 
last year. Dr. Lyon was second 
with 24.3%, a decrease from the 
28.9% compiled in 1954. Colgate 
claimed 45.9% of tooth paste users, 
an increase of nearly 2%, with 
Gleem running second with 23.1%, 
a 1% gain over last year. 

In Omaha, Colgate led the pow- 
ders with 29.6%, a loss of 0.1% 
from last year. Dr. Lyon, which 
finished third in 1954 with 19.5%, 
climbed to second this year with 
22.9%. Colgate had 39.7% of the 
tooth paste market, a gain of 0.8% 
over 1954. Gleem, which was third 
last year with 16.7%, jumped to 
second this year with 22.9%. 


= In Milwaukee, RCA Victor 
nosed out Admiral for the most 
popular tv sets by a margin of 
18.7% to 18.2%. Admiral won the 
race in 1954 with 18.3% as com- 
pared with RCA’s 17.2%. Omaha 
viewers also preferred RCA sets 
(16%) with Philco second with 
12.8%. RCA had 14.6% last year; 
Philco had 14.1%. 

Beer drinkers in the two cities 
showed diversified tastes for the 
beverage in 12 oz. bottles. In Mil- 
waukee, a traditional beer town, 
Blatz ran first with 23.4% and 
Miller second with 18.5%. In 1954, 
Blatz had 24.2%, Miller 16.7%. 
Omaha drinkers preferred Storz 
(47.4%); Metz was second with 
26%. Storz had 48.1% last year, 
while Metz had 26.4%. 


= Camel (23.5%) rates as the top 
selling cigaret with Milwaukee 
men. Chesterfield rated second 
with 17.7%. Among filter-tips, the 
men preferred Viceroy (25.7%) 
and Winston (24.7%). Milwaukee 
women liked Pall Mall (23.4%) 
with Chesterfield (20.5%) running 
second. Viceroy (34.4%) also rated 
first with ladies preferring filter- 
tips, with Winston (17.6%) win- 
ning runner-up honors. 

Camel (25.7%) and Chesterfield 
(19.3%) rated first and second, 
respectively, with Omaha men. 
Winston (43.8%) was an over- 
whelming favorite among the fil- 
ter-tips, with Viceroy (13.5%) 
running a poor second. Chester- 
field (22.9%) was the most popu- 
lar cigaret with Omaha women; 
Pall Mall (18.6%) ranked second. 
Viceroy (27.5%) and Winston 
(25.7%) were the top filter sellers 
among Omaha women. 


Grey to Transparent Shade 

Milt K. Grey, formerly v.p. of 
Revell Inc., Venice, Cal., has been 
elected v.p. and merchandising di- 
rector of Transparent Shade Co., 
Los Angeles, maker of plastic 
shades and products. Mr. Grey 
plans to create two basic lines for 
Transparent, one for the advertis- 
ing specialty field, the other for 
consumer sales. 


Tracy-Locke Names Browning 

Kenneth F. Browning, formerly 
an account executive with Grant 
Advertising and Tatham-Laird in 
Chicago, has been appointed v.p. 
and general manager of the New 
Orleans office of Tracy-Locke Co., 
Houston. 


McKibben to ‘Chronicle’ 

M. E. (Casey) McKibben Jr. has 
joined the national advertising de- 
partment of the San Francisco 
Chronicle. He formerly was a 
_member of the advertising staff of 
| Roos Bros., San Francisco 
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Sinstteatenditiiicial 
Now She Buys a 
Dress to Match 
Her Chevrolet 


(Continued from Page 3) 


er contacted Chevvy 
them to tie in with specialty shops | 


areas, 


ing and advertising the new dress- | 
es. 


came president of Maison Blanche Two Buy Warner Show 


Co., New Orleans department 
store, the first unit of what is now 
City Stores. - 


| | 
_ROBERT J. PATTERSON | 
| New York, April 14—Robert J. 
|Patterson, 72, founder, president 
land editor of Hat Life, business 
/paper in the men’s hat industry, 
,died yesterday in Hollywood, Fla., 


49 


production on ABC-TV. They are;week and General Electric Co. 
Two sponsors are reportedly set Liggett & Myers (Cunningham & (agency to be announced) 


for 
for the new Warner Bros. hour Walsh) for half of the show every half the show every other week. 


Boe te das - % ae =: bei! a 
pie jms Aur eel es 
DSTI = : 


my iT ONLY TAKES 1 IN GR 


dealers where he had made his home for 
throughout the country asking | the last few years. 

, ) Born in Jersey City, he grew up 
and department stores in their here and attended City College. In 
1901 he joined Gallison & Hobron 
'Co., publisher of business maga- 
= The results so far, according to zines, as an office boy. A few years 
Mr. Feder: 5,500 specialty shops later he became editor of American 
and department stores are featur- Hatter, one of the company’s pub- 


lications. 


In 1933 he resigned and founded 

In 3,500 communities, Chevrolet Hat Life. Later he bought Amer- 
dealers are loaning stores either ican Hatter and merged it with his 
car parts or whole cars for dis- own publication. He was a former 
play. In New York, Macy’s will! president of the New York Busi- 


EEN BAY 


Shelves after buying spree 


Wage a campaign in the Press-Gazette — 
get automatic merchandising help in the bit 
Green Bay trading zone. The Press-Gazette's 
own "Retail Reporter" plants your brand 
promotion and display ideas into store buyers’ 
minds, onto their shelves. 


Phil McClosky, Manager, General Advertising. 


Be Number lin GREEN BAY 


build a window display around a/ness Paper Publishers Assn. and 
car. In Chicago, Wieboldt Bros. is chairman of the Conference of 
now displaying the Chevrolet with Business Paper Editors. 


mannequins in four of its stores. | 
Carson, Pirie, Scott & Co. ran an 
ad in the Chicago Tribune today) 
featuring the dresses. Tomorrow, 
Chevvy dealers will stage parades 
of cars, plus models in the six! 
colors, around the four Wieboldt 
stores. There will be similar pa- 
rades in other cities. 


® Myron Scott, assistant merchan- 
dising manager of Chevrolet, told 
AA, “Our only part in all this is 
to sanction officially the use of! 
the colors.” Smoler is paying the) 
total costs of the promotion, to) 
date: $65,000. 

To round out its promotion, the) 
dress company is running a win-| 
dow display contest for stores and | 
a contest for consumers. A Chev-) 
rolet will be awarded to the wom- 
an who gives the best reason for 
liking her Chevrolet-color dress. 

Ad mats, display materials and 
direct mail pieces are being sup- 
plied by the dress company to all 
the stores and Chevrolet dealers 
cooperating. 


® This promotion is one of three 
representing a new philosophy of 
merchandising at Smoler. The 
company has had “a _ substantial 
increase of business in the last 
six months” as a result of its new 
policy. 

The new policy? Sell to 5,000 
regular accounts small groups of 
dresses, complete with merchan- 
dising aids. 

Ordinarily, Mr. Feder explained, 
a dress house shows a line com- 
posed of perhaps 100 dresses to 
an account. The relationship be- 
tween manufacturer and retailer 
ends after the latter has made his 
selection. 

For Smoler, this was not enough. 
Since the company sells primarily 
to small independent shops which 
cannot merchandise and advertise 
its products, the manufacturer is 
now including merchandising and 
advertising as part of its line. This 
helps assure adequate selling at the 
retail level and provides a service 
small shops need. 


HERBERT J. SCHWARTZ 


New York, April 12—Herbert J. 
Schwartz, 69, president of City 


Stores Co., which operates a multi- 
city chain of department stores, | 
died yesterday of a heart ailment! 
in his apartment here. He had been | 
president of the company, which | 
also controls City Specialty Stores, | 
operator of the Franklin Simon} 
and Oppenheim Collins stores, 
since 1949. 

Born in New Orleans, Mr. 
Schwartz attended Tulane Uni- 
versity and entered the dry goods 
business with his father, who) 
headed Schwartz Bros. & Co., a 
New Orleans wholesale house. In 
1926 he succeeded his father in the 
business. Six years later, he be- 


Buy the PRESS-GAZETTE 


GOODYEAR INDUSTRIAL RUSSER 
PROOUCTS 


Call the G. T. M. 
Technical 


“WHERE TO CALL” 
DISTRICT OFFICE 


GOODYEAR TIRE & RUSSER FO 
cS Ferrers SUperor 1-8083 


FIELD REPRESENTATIVES 


Boston w y gee € OO ase . « SUperor 1oes 
aldeman eee .SUperor -8083 
Jinkerson HL 1860 E 24..... SUperor 
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istrict Manager 

SOGS GON: : ccsvecaasas SUperor 1-8083 
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applicant can fill this job 


Who is this super-salesman? Trade Mark Service in the 
‘Yellow Pages’ of telephone directories! It’s the ideal way to 
help your national advertising create sales on the local level. 


Here’s how Trade Mark Service works: Your trade-mark 
appears over a list of your local outlets in 44 million directories 
across the nation... or those in selected local markets. The 
Goodyear Trade Mark heading at left shows how this adver- 
tiser directs prospects to its field representatives. 


Bet you never knew a more effective way to tell the buying 
publie where your product is sold! There’s more to the ‘Yellow 
Pages’ story. Get full information from the Trade Mark 
Service representative. Call your telephone business office. 


Find Your 
Nearest Dealer 
in The 


‘Yellow Pages’ 
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Sell the Nation’s No. 1 Farm Market in 
Iowa’s Only Truly Localized Farm Paper! 


PORFSMAN 


The Spokesman’s 145,000 on-the-farm circulation 12 LOCALIZED WEEKLY EDITIONS 


tt 
‘ fs RM! Lacie oS 


Fosberg 
is as local as your corner drug store on Saturday BLANKET ALL OF IOWA 
night. AND THAT’S WHY IT SELLS! It’s published 1 
in 12 weekly editions . . . each separately written ? mr 
and edited for the area it covers. Because it’s so ( ‘. 
localized lowa farmers REALLY read, REALLY i " me a. 
believe in the Spokesman. No other lowa farm : ¥, 
paper sells lowa on such a local level at such low } apo pu Ge § 
cost. Write for details. IOWA FARM BUREAU _ } 


SPOKESMAN, Grundy Center, lowa. 


Croessant Moyer Cole 


HOT CAMPAIGN—Book matches—75 carloads of them—were ordered 
from Universal Match Corp., by Fred Croessant, president of the 


THE VANCOUVER PROVINCE REALLY SELLS IN VANCOUVER! 


rSe28 


Be : 
las Bae ae 
Le 


| | 
: what people want from a newspaper 
—news coverage both local and inter- 
national. Take a second look and 
f you'll discover Southam Newspaper 
i readers are the cream of the crop— 


representing the real buying power. 


' ; , When you’ve got something to tell— 
Coen Gristall, President use a Southam Paper and sell. 
Cristalls Ltd., Vancouver, B.C. 


As head of one of Vancouver's leading 
appliance stores, Mr. Cristall, has this 
to say about hooker advertising: 


“Direct sales results have proven to 
us, many times over, the value of 
hookers. We have a standing order 
with the Province to include our 
hooker to all national appliance 
advertisements.” 


EVERY DAY 500,000 FAMILIES 
READ A SOUTHAM NEWSPAPER 


In every Canadian city where a 
Southam Newspaper serves, you'll 
discover the Southam paper leads in 


TORONTO MONTREAL 
The Southam Newspapers The Southam Newspapers 
Y eo) U G E T A Cc T I Oo N 388 Yonge St. 1070 Bleury a 
J. C. McCague, Manager 
Ww H t N YO v A oD v f R T ! 5 E i N GREAT BRITAIN UNITED STATES 
F. A. Smyth Cresmer & Woodward Inc. (Can. Div.) 
A S o U T H A M N E Ww s P A P E R 34-40 Ludgate Hill New York, Detroit, Chicago, 
London, E.C. 4, England San Francisco, Los Angeles, Atlanta 
OTTAWA HAMILTON WINNIPEG CALGARY MEDICINE HAT EDMONTON VANCOUVER 
CITIZEN SPECTATOR TRIBUNE HERALD NEWS JOURNAL PROVINCE 


Molly Corp., Reading, Pa. The 150,000,000 books of matches 
constitute the largest order for this ad device ever placed by a 
=. hardware firm. With Mr. Croessant are Ray Fosberg, sales manager 
a of Molly Corp.; Stanley Conrad Moyer, Universal sales representa- 
tive, and Harry Cole, Universal district manager. 


Matchhooks Key 
Ads for Molly 
Screw Anchors 


READING, Pa., April 12—The 
Molly Corp., maker of the famous 
“Molly Screw Anchor” which 
“holds anything securely” on walls, 
ceilings or floors, hopes to tell 
150,000,000 smokers in the U. S., 
its territories and Canada ll 
about the product through the 
medium of book matches. 

To achieve this, the company 
has ordered that number of Molly 
match books—75 carloads or three 
billion matches—which are now 
being placed in vending machines 
and given to thousands of retailers 
for distribution during the year. 

The Molly Corp. is using this 
order, three times as large as last 
year’s, to spearhead its consumer 
and trade magazine advertising 
campaign for 1955. 

Ads have been scheduled in 19 
consumer magazines and seven 
trade. publications, to run through- 
out the remainder of the year. 


® Harry Cole, district sales man- 
ager for Universal Match Corp., 
told ADVERTISING AGE that the book 
match order is the largest ever 
placed for this type of ad vehicle 
by any hardware manufacturer. 

The Molly Corp. began using 
matchbooks, through Universal and 
its advertising agency, Ted Black 
Inc., of Reading, four years ago, 
when it placed a test order for 10,- 
000,000. In 1953, the company 
raised the order to 25,000,000 and 
in 1954 to 50,000,000. 

The matchbook uses the Molly 
girl and a halftone of the screw 
anchor on the cover. “Molly” her- 
self is a round-faced girl wearing 
a hat purportedly made from a 
Molly screw anchor. Inside the 
book, sketches of Molly at work 
illustrate the various uses for the 
screw anchor. 


# On the national consumer ad 
schedule are American Home, Bet- 
ter Living, Capper’s Farmer, Farm 
Journal, Good Housekeeping, 
Homecraft, Home Modernizing, 
House & Garden, House & Garden 
Book of Building, House Beautiful, 
House Beautiful’s Maintenance & 
Building Manual, Household, Liv- 
ing for Young Homemakers, Mc- 
Call’s, Mechanix Illustrated, Popu- 
lar Mechanics, Popular Science, 
Science & Mechanics and Town 
Journal. 


Gray Joins Houston Agency 
William Robert Gray, formerly 

advertising manager of Hurricane 

Steel Industries, has joined Hous- 


ton Adve-tising Agency as an ac- 
count executive. 
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The Doorway to 
of the supplies and 
services used in 


Advertising Programs 


“Advertising 
Requirements 
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Included in Advertising Requirements’ 21,000 circulation are well over 13,000 
advertising managers—the men who are the largest single specifying influence 
in the selection of supplies, equipment, and services used in production, | 
promotion, and merchandising. This AR ad manager circulation is tops 


by far among all advertising magazines. 


Advertising Requirements specializes in its editorial features, as well as in its 
coverage pattern. It deals with the “doing” part of advertising—the translation 
of ideas into selling forces. It’s prepared especially for the 


shirt-sleeved guy on the job of executing planned campaigns. 


Specialized coverage and specialized editorial material—both support and 
make necessary the other. Both are outstanding reasons why your 


sales promotion should be placed first in Advertising Requirements! 


i 
is the key that can open that door for you ! 
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How Spectacular Were TV's Specs? 
Pioneer Advertisers Differ Sharply «2 metus to: sutomooite ac 


(Continued from Page 3) 


of sets—a good deal lower than 
that generally quoted at NBC—is 
based on estimates arrived at by 
the Spector agency from its own 
sources and takes into considera- 
tion obsolescence, etc. 

Mr. Spector predicts that color- | 
casting will get rolling when peo-| 
ple can buy sets for under $500 | 
and when there are enough good | 
tint shows to make them want to! 
buy the sets. 

Asked if Hazel Bishop plans to 
continue as a pioneer color spon- 
sor, Mr. Spector asserted: “Color 
is academic at the moment.” 


Sunbeam Corp. 


In sharp contrast to the attitude 
of Mr. Spector is that of Sunbeam 
Corp., his co-sponsor on the Sun- 
day series. Earl Perrin, president 
of Perrin-Paus, Sunbeam’s agen- 
cy, agrees that “frankly, we paid 
too much for the spectaculars in 
dollars and cents.” 

But he adds that “instead of 
squawking, we kept merchandis- 
ing. As a result, we got out of it 
what we wanted. Also, we were 
helping NBC build something for 
the future.” 

As proof of its contentment, 
Sunbeam has already signed for 
next fall’s Sunday color specs. 
These are being portioned out to 
sponsors in sixths, under NBC’s 
new “color spread” concept, but 
Sunbeam is buying just as much as 
last year—in this case three-sixths 
of the show. 


® Sunbeam is especially happy 
about color as a medium for com- 
mercials. The company has col- 
lected a scrapbook full of tv critics’ 
tributes to the mouth-watering 
impact of bacon and eggs sizzling 
—in full color—in its Frypan, and 
its own sales staff was equally 
impressed. 

Mr. Perrin credits color tv with 
a large share in the Frypan’s phe- 
nomenal sales of 1,000,000 since its 
introduction a year ago. He records 
one costly discovery along the way 
—that tv film doesn’t come out 
“appetizingly” in color. This was 
only discovered after Sunbeam 
made $20,000 worth of color film— 
and threw it all in the wastebasket. 

In sum, Mr. Perrin told AA: 
“Color adds tremendously to Sun- 
beam selling power, though it 
might not add a thing to a pack of 
aspirin.” 


Reynolds Metals Co. 


An occasional sponsor in the 
NBC Sunday night series, Reynolds 
Metals Co. tends to line up some- 
what near Mr. Spector on the sub- 
ject. 

A strong believer in continuity, 
Reynolds had “Mr. Peepers” on a 
52-week basis before the specs 
began, and it was “considerably 
upset” when NBC preempted ev- 
ery fourth week of “Peepers” 
time in order to run the specs. 

The company compromised with | 
destiny by taking three of the) 
spectaculars for special promotions | 
only. One, around Thanksgiving, | 
was for Reynolds Wrap; a second, 
in February, was for home build- | 
ing products, and the third, a 
black-and-white spec set for June | 
19, will promote summer products. | 


s After that, Reynolds is definite- | 
ly through with spectaculars. Cur- 
rently, it is petitioning—without | 
much hope-—for a new time slot} 
for “Peepers.” Failing that, it will | 
find itself another b&w program.| 

According to Jack Boyle, direc- | 
tor of radio-tv advertising, Reyn- 
olds is enthusiastic about color tv 
as such. “Our reason for not get- 
ting involved in the color specs 
has been disappointment with the 


programs, not with color,” he told 
AA. “What we’d hoped to get was 
something with a little more pro- 
gramming imagination—on the 
‘Peter Pan’ order.” 

Mr. Boyle thinks the Sunday 
specs were at a special disadvan- 
tage in having to buck Ed Sullivan. 
But mainly he feels that “they 
were not spectacular—they failed 
to produce unusual programming 
that couldn’t be duplicated else- 
where.” 

As for price, Mr. Boyle thinks it 
is “completely out of line.” As an 
example, he notes that the color 
spectacular price is more than 
double that for the b&w “spectacu- 
lar” Reynolds will be sponsoring 
in June. 


Radio Corp. of America 


It will surprise nobody to learn 
that Radio Corp. of America, the 
number one protagonist for com- 
patible color, is pleased with its 
trial run as a color sponsor. 

The order from the top at RCA 
and its subsidiary, National Broad- 
casting Co., is to push color. How- 
ever, from a departmental budget- 
ary point of view, R. H. Coffin, 
RCA advertising director, looks at 
how his dollars are paying off 
much as does any other ad boss. 

Mr. Coffin would not venture a 
guess as to how much of a pre- 
mium color was costing RCA. RCA 
co-sponsors the Monday night 
specs, “Producers’ Showcase,” 
with Ford Motor Co. 

But he does feel the company 
has got its money’s worth on most 
of the series—or about three- 
fourths of the time, particularly on 
shows like “Peter Pan” and “Date- 
line.” The Monday shows have 
generally fared much better in the 
ratings than their Sunday counter- 
parts. 


® The RCA ad director is “tre- 
mendously impressed” with the 
sales impact of tv color ads, espe- 
cially in the case of the topline tv 
sets. 

RCA is now surveying its deal- 
ers in an effort to determine just 
how many people its color shows 
are reaching. The company is 
aware of instances where dealers 
have played host to as many as 
1,200 people on a single program. 

Because of his company’s special 
stake in color—as a set and broad- 
cast equipment manufacturer—Mr. 
Coffin does not feel RCA rushed 
into the new ad medium too soon, 
although he points out that, as an 
advertising department, “We 
bought these shows primarily to 
benefit from the black and white 
circulation,” with the color impact 
on dealers and the public as an 
added plus. 


® The RCA manufacturer thinks 
set manufacturers are not delib- 
erately dragging their feet to slow 
color’s advent; he attributes the 
fact that color sets are arriving on 
the market in a slow trickle to the 
difficult problems involved _ in 
making them, particularly at the 
outset. 

RCA will stay with “Producers’ 
Showcase” throughout the summer 


and is a good bet to be a color) 


sponsor in the fall. This color 
show is placed through Kenyon & 
Eckhardt. 


Ford Motor Co. 


Ford also is emphatically in 
color to stay, and in “Producers’ 
Showcase” also, which it will spon- 
sor again next season. Its color 
film, “Ford Theater,” reverted to 
black and white at the beginning 
of this year, however. 

Ford officials admit that color 


is costly—40% more than for cor-| 


responding black and white shows, 


they say. But they consider the 


money well spent. 
_ Ford has its eyes on the “unlim-| 


ited potential” of color, especially 
vertising. Ford thinking is that so 


“compromise,” in which color 
techniques have not been fully ex- 
ploited because of the need for an 
appeal to a vast b&w audience. 


of color-and-only-color television, 
you'll have the “ultimate in adver- 
tising,” says Ford. 


Oldsmobile 


By way of contrast, the Olds- 
mobile division of General Motors 
is far less positive. All the “pioneer 
line” of GM knows is, “We knew 
we were pioneering, and we still 
know it.” 

Among the things Oldsmobile 
doesn’t know is where it’s going 
with the Saturday night version of 
the “Max Liebman Presents” color 
spec series which it sponsors alone. 

Though Oldsmobile is not saying, 
reports are that this decision will 
be largely in NBC’s hands: Olds- 
mobile reportedly agreed to take 
the Saturday spectaculars for the 
sake of the attractive time slot 
they occupied. 


Eastman Kodak Co. 


Eastman Kodak Co., like RCA, 
has a special stake in color televi- 
sion aS a supplier as well as a 
user of the medium. This com- 
pany made its initial plunge into 
network tv in January as sponsor 
of a new situation comedy, “Nor- 
by.” The half-hour color series, 
starring David Wayne, was created 
especially for Eastman and filmed 
at a reported cost of more than 
$800,000. 

Despite a tremendous publicity 
buildup, this show got off to a 
bumpy start and never recovered. 
Neither Eastman nor its agency, J. 
Walter Thompson Co., has said 
anything officially about why they 
were so displeased with the show 
which was scheduled at a weak 
network period—7 p.m.,_ EST, 
Wednesday on NBC. 

But their actions were loud- 
spoken: “Norby” was discontinued 
at the end of the first 13 weeks, 
with five of the series remaining 
unused in the can. As of April 13, 
Eastman will shift to Wednesdays 
at 8 p.m., EST, with a b&w film 
series made up of re-runs of the 
Screen Gems-produced “Ford The- 
ater.” This show, titled “Kodak 
Request Performance,” is set to 
run for 26 weeks. 


® This is necessary background to 
the Eastman case history, though 
it was not discussed by W. B. 
Potter, director of advertising for 
the company, when he was que- 
ried on his color experiences. 

On the question of whether East- 
man considers its money well 
spent in the company’s brief career 
in color tv, Mr. Potter pointed out 
that this has given Kodak a chance 
to make strides in research in a 
very important field. He added 
that the company wanted to pi- 
oneer in color film as a service to 
the industry. 

From the circulation point of 
view, color is decidedly limited, 
and the black and white audience 
is the important factor, Mr. Potter 
explained. Color is an investment 
in Eastman’s long range planning; 
the experience gives Eastman, the 
manufacturer, a chance to put its 
color film laboratories to work and 
Eastman, the advertiser, a chance 
to lead the way in the use of color 
film on the air. 


= “It takes time, skill and experi- 
ence to find out how to operate” 


problems, to learn what is required 
at the station level, etc., Mr. Potter 
said. “No sponsor can pick up this 
kind of experience overnight.” 
Mr. Potter thinks color tv ads 
are decidedly more effective than 


far the spectaculars have been a. 


But once you get into the realm | 


in this new medium, to know its | 


eee cpteomed fe Sie sack Ram pen eatin 
ae ee pees ARUN og et E gee tet ef 
ee Rees ee end enn > ant ten tata er 


an A RPM y courant Goremecaiion ant api MM od 
Ae Se mmneredictegte & ie pabeerteme fete: Dieage Prem RM amet ater petig em ie owe coats 


ot OA meee a ba eee ONC compan cow et The wl 


2k) CONPRRENTEON PRET Si28 Te 1 Br E WHEE 
RELL FY FRED GREET NEREOOLE | Oil bere 0 ORE Re 
EN) ERAPE in wR vee KEE et Nome hametty s peeertine 
em RORY Come Ue te eneline ee WI Ge te the Pree Ferme 
mere rnce stich apepenes Batts Foor Raeempr mand ste Fone 
Ree Pre 


ee 


0 ead te Neneee seein ie lignan it Awe, lei, Rest rt ah ie Ste ees 
eens ee he Ee EIR nh CRS Ron ge A eam AN RR 


* 
ts Fame ane FORT COMES 


CRUSADE aAssist—Carriers of 23 
newspapers in all parts of the 
country took part in a fund-raising 
effort for the Crusade for Free- 
dom, backed up by ad space in 
their papers. The drive netted 
$90,000 as newsboys called on 2,- 
000,000 subscribers; Philadelphia 
Bulletin’s 6,000 boys led the field 
with a figure of $34,000. 


their b&w counterparts. “If any- 
body doubts that the difference is 
spectacular, he should watch his 
commercials on adjacent sets,”’ he 
asserted. “Color adds immeasur- 
ably to the beauty, realism and 
product identification in commer- 
cials.” 

Color television is caught in the 
old chicken-or-the-egg dilemma. 
Manufacturers can’t sell sets in 
numbers at current prices until 
there are more shows, and spon- 
sors are reluctant to pay their 
money for more colorcasts until 
there are enough people to look at 
them to make it worth while, the 
Eastman executive feels. 

What’s Mr. Potter’s cure for 
the color television slowdown? A 
little courage on the part of net- 
works, stations, sponsors and man- 
ufacturers, all of whom should be 
willing to make some investment 
in the future. 


Westinghouse Electric Corp. 


Like RCA, Westinghouse has 
plenty of reasons for being inter- 
ested in color tv. The company 
was one of the first—if not the 
first—to announce color receivers 
for sale. Westinghouse makes color 
equipment for stations and owns a 
major group of radio and tv sta- 
tions. 

One of Columbia’s two regular 
color advertisers, Westinghouse 
this season has presented color 
productions of Broadway plays in 
a monthly series called “Best 
of Broadway,” through McCann- 
Erickson. 

Laurence W. Scott, advertising 
manager of consumer products for 
the company, reports that these 
plays have been well received by 
the distributor organization. They 
have been used as a peg for a 
monthly merchandising package, 
“Best of Buys,” that has been an 
effective sales gimmick. 


® This color show costs Westing- 
house about 12%% more in color 
than it would in monochrome. 
This covers all production extras, 
including the $2,400 an hour paid 
to AT&T for live color networking 
facilities. CBS-TV more or less 
picked this percentage at random 


since there were no precedents on | 


which to work; if a new series 
| were started, it undoubtedly would 
be renegotiated upward. 

Mr. Scott estimates that produc- 
tion extras on the average color 
show run somewhere between 
12%% and 25%. He goes along 
with the NBC estimate of about 
15,000 color sets in the U. S. and 
figures about 96% of them are 
turned on when “Best of Broad- 
way” is playing. 

The medium is too new to make 
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'a scientific comparison of the sales 
‘effectiveness of ty commercials in 
monochrome and color, Mr. Scott 
|thinks, though color has proved 
itself to be a very powerful force, 
especially when appetite, beauty 
/and styling are a factor. 


® Like other pioneer color spon- 
sors, Westinghouse bought “Best of 
Broadway” primarily as a good tv 
show for the mass audience to see 
on black and white, with color as 
a bonus. 

Although RCA and Westing- 
house have been the only re- 
ceiver makers to sponsor color tv 
this year, Mr. Scott does not 
think the set manufacturing indus- 
try is deliberately stalling. He too 
points to the chicken-and-egg 
problem and thinks sales will be- 
gin to move when larger screens 
are available at lower prices—and 
when the public interest has been 
sufficiently stimulated.. 

“The Best of Broadway” series 
ends in June. Westinghouse has not 
decided whether it will be back as 
a tint tv advertiser in the fall. 


Chrysler Corp. 


Chrysler sponsors the CBS 
Thursday night spec, “Shower of 
Stars,” as part of a $6,000,000 
“continuity” package: Three out of 
four Thursdays in the same time 
slot it sponsors the b&w drama 
show, “Climax.” 

Chrysler will continue with 
“Shower of Stars” for a couple of 
reasons. For one thing, its cars 
are currently “selling like mad,” 
though the company doesn’t pre- 
tend to know which part of its tv 
lineup the buying impulse is com- 
ing from. 

Another reason is quite special: 
Chrysler reportedly is not paying 
a premium for “Shower,” is getting 
it for the same price as for “Cli- 
max.” 


® In summary, sentiment among 
the color tv pioneers seems to be 
very much divided. Four of the 
nine expect to continue with color 
next season, though one of them 
(Ford) has cut back a little. 

Three advertisers, however, ap- 
pear to be out for next season, 
including one (Eastman) with a 
special stake in the color tv me- 
dium. And two others haven't 
made up their minds. 

Whichever way they voted, all 
nine advertisers showed remark- 
able unanimity in their analysis 
of color tv. Even the most “anti- 
color” strongly approved of the 
idea of color telecasting and 
looked forward to the day when 
it would be a mass medium. And 
all of them thought their own 
products (though possibly not 
somebody else’s) looked fine on 
color tv. 

And on the negative side, the 
same problems were mentioned 
again and again, whether they 
were decisive or not. True, techni- 
cal problems came in for some 
complaint, but the main ones 
mentioned were: Program quality, 
audience size and cost. Which turn 
out to be the same problems that 
plague black and white tv adver- 
tisers. 


Inman Named Managing Editor 


Capper Publications Inc., Tope- 
ka, Kan., has appointed Wallace 
|D. Inman managing editor of Cap- 
per’s Farmer. Mr. Inman has been 
|associate editor for crops and soils 
since 1952 and was last year’s win- 
ner of the “Soil Builders Award of 
ithe American Plant Food Council 
Inc.” in the major farm magazines 
class. 


Two Join Warwick & Legler 
Ralph L. Wolfe, formerly with 
Geyer Advertising, has joined 
Warwick & Legler, New York, in 
a general executive capacity. Al- 
_ bert Boam, previously with Fletch- 
er D. Richards Inc., has joined the 
agency’s copy department. 
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MAB of Canada Slates 
Motivational Study 

The Magazine Advertising Bu- 
reau of Canada, Toronto, is plan- 
ning a motivational study as one 
of its major projects for 1955. The 
study, “The Importance of Maga- 
zines,” is designed as a qualitative 
extension of the Bureau’s study on 
reading performance, “The Read- 
ing Performance of Magazine 
Readers.” 

Interview reports from Toronto, 


St. Catherines and London, secured | 


iby Canadian Marketing Analysis, 
an affiliate of Social Research Inc., 
Chicago, will be studied in Chi- 
cago. Participating publications are 
Canadian Homes & Gardens, Cha- 
telaine, Maclean’s Magazine, May- 
fair, Reader’s Digest and Time. 


Underwood Appoints 

Underwood Corp., New York 
business machine manufacturer, 
has appointed Ruder & Finn As- 
-sociates, New York, to handle its | 
public relations. 


Ink Maker Boosts Scott 
Richard H. Scott has been ap- 


pointed director of public rela-| 


tions of Sinclair & Valentine Co., 


New York, printing ink manutfac-| 
turer. Associated with the sales| 


department of the company for the 
past 10 years, Mr. Scott’s new po- 


sition gives him responsibility for 


handling the company’s advertis- 


ing as well as for issuing both 
general and technical information 
‘about the company and its prod- 
‘ucts. 
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The NATIONAL TOY JOBBER— Quick, sure way to get toy distribution. 
Circulation includés 6,500 toy wholésalers, 2,000 tcy manufacturers, 
600 sales reps. The only trade paper giving blanket coverage of the 
wholesale toy field, manufacturers and reps: All ads keyed to Reader 
Service Card. is 

SOUTHERN TOY JOURNAL—Over4,700 drcudition in the big 14- 
state Southern toy market a retail, chain, dept. store and 
wholesale outlets. Read and supported by all Southern toy people. __ 
P.O. Box 4411 Write for 545 Fifth Avenue 


Pine & Luckie Sts. | -—S descriptive §= | New York 17,N.Y. 
Atlanta, Ga. folder Murray Hill 7-6865 


issue of Architectural Record 


carries the largest volume of 
advertising ever published by an 
architectural magazine 

. 2 8] pages 


Why? Unprecedented sales opportunities in the architect- 


and engineer-designed building market of course, but 


equally important— 


increasing recognition by building product advertisers that one 


magazine, Architectural Record, 


gives them thrifty, VERIFIABLE 


coverage of those architects and engineers who plan... 


... 94% of all architect-designed nonresidential building 


... 73% of all architect-designed residential building 
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Along the Media Path 


Post Exchange, “the magazine of 
merchandising to the armed 


forces,” celebrates its 15th birth-| 


day with its April issue. 


e Construction has begun on stu- 
dios for KRNT-TV, Des Moines. 
It is hoped the station can be in 
operation around Aug. 1. 


e KBTV, Denver, is getting atten- 
tion for its April program listing, 
which it sends out, by attaching a 


small cellophane bag of uranium 
‘ore. “Test this on your Geiger 
counter,” the promotion piece says. 
The gimmick illustrates what the 
station calls a “fantastic business 
boom in Denver.” 


e The New York Times has trans- 
ferred printing of its South Am- 
‘erica international edition from 
New York to Lima, Peru, “to pro- 
vide better service to its readers” 
there. Other international edi- 


The NEWS of the Rockies 


In 1954 the Rocky Mountain News 
published 1,155 PAGES of retail gro- 
cery copy—a total of 1,155,684 lines. 


(Media Records) 


THEY COME BIG IN TEXAS—Looking over the largest ad ever published 

in a single issue of the Avalanche-Journal, Lubbock, Tex., are 

Dick Green, retail staff member, 

tor, and Franklin Grant, ad manager for Dunlap’s Department 
Store, which ran the ad. 


tions continue to be printed in 
Amsterdam, The Netherlands, 
from whence they are shipped 
throughout Europe, Africa, the 
Middle East and Asia. 


e The Journal-Courier and Eve- 
ning Register, New Haven, Conn., 
sponsored a “do-it-yourself” show 
in the New Haven Arena March 
29-April 2. 


e As an extension of its editorial 
service, Successful Farming has 
produced a 20-minute sound film- 
strip, ““Make Yours a Well Dressed 
Home.” The film is a guide to 
home furnishing and decorating 
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Wayne Henly, advertising direc- 


and will be shown to farm wives 
by 51 department stores cooper- 
ating with the magazine. 


e KOWL, Santa Monica, and Ra- 
dio Mil, Mexico City, have begun 
exchanging a half-hour program 
for daily broadcast in both cities. 
The programs feature music, news 
and special events. 


e Automotive News will publish 
its annual almanac on April 25. 
The 260-page edition will contain 
complete registration and produc- 
tion figures on cars and trucks, 
plus other statistics on the auto- 
motive industry. Copies are avail- 
able from Automotive News, 2666 
Penobscot Bldg., Detroit 26, at 
$2.50 a copy. 


e Appliance manufacturers, their 


agencies and hundreds of their 
distributors are receiving copies of 


a new presentation, “Harder Sell- | : 
ing for Hard Goods,” in which the | @ 


Radio Advertising Bureau sum- 
marizes the case for larger radio | 
budgets from hard goods manu- 
facturers. 

RAB’s 14-page brochure sum- 
marizes radio’s case under three 
hearings: 

1. Radio’s ability to introduce a| 


Advertising Age, April 18, 1955 


3. Radio’s ability to pre-sell 
consumers. 


e WLW, Cincinnati, found a 
unique way to underscore its 
“Two-for-One” plan with a set of 
ash trays sent to prospects. Four 
days before the date of a meeting 
for presentation of the “Two-for- 
One” plan, all those to attend it 
received a small ashtray with the 
“Two-for-One” plan spelled out in 
quarters. The next day, a slightly 
larger ash tray was sent with the 
same message, this time in half 
dollars. The following day, a larger 
ash tray with “Two-for One” now 
in silver dollars was sent out. 


e Better Living has added six new 
distributors. They are the Beef 
Shop, Winchendon, Mass.; Posin’s 
Inc., Washington; Sunshine Food 
Market, Bridgeport, Conn.; Can- 
nata Super Market, Morgan City, 
La.; Fox’s Super Market, S. Beloit, 
Ill.; Kory’s Markets, Los Angeles. 


e Department of New Laurels: 
April advertising in The Girl 
Scout Leader has spurted 66% 
ahead of April, 1954. Paid space 
for the first four months of 1955 
is 63% higher than a year ago. 
The first quarter of 1955 set a 
new alltime high for Look in both 
circulation and ad revenue. Circu- 
lation was an estimated 4,064,000; 
ad revenue was $5,502,000. 
American Home closed its May 
issue with 101% pages of adver- 
tising—a 14.5% gain over May,’54. 
TV Guide’s advertising revenue 
for the first quarter of 1955 shows 
nearly 50% increase over the same 
period last year. 
This Week Magazine published 


SYLVAN STATION—This is the new 


Woodland Center, opened by 
WOOD and WOOD-TV, Grand 


new line or product effectively. | Rapids, Mich. Building covers 30,- 
2. Radio’s ability to excite deal- | 000 sq. ft., houses studios and of- 
ers. | fices. 


Advertisers who sell more in Missis- ‘come . 
sippi are consistent advertisers in 
The Clarion-Ledger and Jackson 
Daily News. There are good rea- 
sons why these facts go hand-in- 
hand: 


. . In the 16-county capital 
trading area, alone—to over $421 
million! 

So when you think in the terms of 
selling more where more is to be 
sold —let The Clarion-Ledger and 
Jackson Daily News bring your sell- 
ing message to this ever growing 
Mississippi market Your nearest 
Katz Agency man will gladly give 
you complete details and market 
facts. 


®@ Leading media: The Clarion- 
Ledger and Jackson Daily News 
blanket the growing Mississippi 
market. Reaching out from the 
capital city, advertisers benefit by 
a statewide circulation lead that 
remains unsurpassed! 


fora winning hand 


... that takes the sales jackpot in the most 
prosperous part of the Ohio River Valley, 
here’s a triple-ace combination of TV and 
radio you shouldn’t discard. For popularity 
and selling power in millions of high-income 
homes, it’s a super-deal! Special low 
combination rates, too. Ask Katz. 


ng 


® Growing Market: Tremendous in- 
dustrial growth and more diver- 
sified agriculture in Mississippi 
have increased spendable in- 
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The Clario -Tedlaer ; 


YOU COVER 


. WSAZ 
MORE :=: su | 
| WG KV | The KA 7 
coantestoncwvs, | Ag 


BUYERS WITH... 


YOUR MUST BUY STATIONS TO COVER THE 
INDUSTRIAL HEART OF AMERICA, 


ys 
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COOPERATION—Watching while a diesel shovel digs into the earth 
at Cedar Hill, Tex., 18 miles south of Dallas, where a tv tower will | 
be erected to be shared by WFAA-TV and KRLD-TV, Dallas, are 
William C. Ellis, chief engineer, WFAA-TV; B. B. Honeycutt, chief 
engineer, KRLD-TV; Roy Flynn, KRLD-TV station manager, and 
Ralph W. Nimmons, station man- 
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ager, WFAA-TV. The tv tower| 
will stand 1,521’ above its base. 


its first 48-page national edition 
on April 3. 

Progressive Farmer’s May issue 
sets a new record in advertising 
linage for the magazine—73,990 
lines. 

The summer issue of Bride’s 
Magazine carries the highest ad- 
vertising dollar volume in its 21- 
year history—up 25% compared 
with the corresponding issue of 
1954. 

Sports Afield closed the first, 
quarters of 1955 with a gain of 
4.5%. The April issue closed with 
an 11.3% gain. 

The May issue of Liviny for 
Young Homemakers had a 28-page 
gain in advertising pages over May 
of last year—with a 50% increase 
in four-color pages and a 54% 
increase in advertising revenue. 

Scientific American’s April is- 
sue had the largest advertising 
volume, with about 67 pages. 

Boys’ Life’s advertising linage 
has increased 15% for the first 
quarter of 1955, as compared with 
the first four months of 1954. 

Air Force’s advertising in the 
first four months of 1955 increased 
22.8% over last year. 

Family Circle’s advertising reve- 
nue for the first three months of 
1955 increased approximately 9%, 
from $2,792,724 in 1954 to ap- 
proximately $3,050,000 in the first 
quarter of this year. At the same 
time, pages of advertising in- 
creased to 202 pages. 

The March issue of Quick Fro- 
zen Foods contains 520 pages, is 
the largesi single volume ever put 
out in the food industry, the pub- 
lisher says. It weighs over 3 lbs. 
and over 50% of it is straight ed- 
itorial matter. 

Good Housekeeping’s gross ad- 
vertising revenue in May was $1,- 
700,732, making it the largest May 
issue in the magazine’s history. 

Advertising volume for the first 
four months of 1955 for Outdoor 
Life is the largest in its history. 
Total ad revenue for the period 
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THE = OREGONIAN... 
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SF EP 


REACHES MORE 


10,281 City Carrier Lead 
7,001 ABC City Zone Lead 
3,544 Retail Trading Zone Lead 
40,848 Total Circulation Lead 


Oregonian 
Daily Lead 
Over 2nd Paper 


was oe din both ». :- With Oregonian 2,613,570 lines Retail Advertising Lead 
Pin chap meena ame deerme advertiain Leadership 1,219,097 lines General Advertising Lead 
for the first quarter of 1955. Lin- g Over 2nd Paper 3,316,115 lines Classified Advertising Lead 
age totaled 128,433 lines, an in- Year: 1954 7,148,782 lines Total Advertising Lead 
crease of 4.4% over the same pe- leadership ear: e ’ a rtising 


riod last year, while revenue 
reached $1,232,515, an increase of 
7.8% over the first three months 
of last year. 


Carey Gets Florida Account 


The Florida State Advertising 
Commission has appointed Carey 
Associates, Sarasota, to handle 
television advertising for Florida 
during the coming year. The budg- 
et the commission will set for tv 
will depend on the appropriation it 
receives from the legislature, but 
Carey’s program provides for a 
$250,000 expenditure. 


eee ee 
hs 


*Sources: ABC Publishers’ statements for 
6 months ending September 30, 1954; 
Media Records total advertising, less AW, 
TW and Comics, 1954. 


Represented Nationally by 
MOLONEY, REGAN & SCHMITT, INC. 


THE Oregonian 


PORTLAND, OREGON 


Largest Circulation in the Pacific Northwest 


294,216 Sunday 


236,289 Daily - 
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Export Advertisers 
Look Forward to 
‘Rosy Future Abroad 


| Cuicaco, April 13—“Companies 
all over the world are becoming 
'more firmly convinced that mod- 
ern advertising methods pay off 
... the future looks rosy for every- 
one in exporting and export ad- 
vertising.” 

These remarks, by Josiah Thom- 
as, v.p. of Reader’s Digest Interna- 
tional Editions Inc., were made 
here today at the Midwest Inter- 
national Advertising Conference, 
sponsored by the International Ad- 

vertising Assn. and the Export 
-Managers Club of Chicago. 
_ Most of the speakers at the con- 
‘ference indicated that, although 
export men feel their end of the 
business is still considered a step- 
child, selling abroad is beginning 
'to take a more dominant position 
‘in industry. 
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at % cost of other publications,” 


‘House Beautiful 


says E. G. Neale, Sr. 


of Neale Advertising Associates — 
agency for THE ROBERTS COMPANY. 
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572 Madison Avenue, New York 22, N.Y, 


Mr. Edward G. Neale, Sr. 


Note that 

HOUSE BEAUTIFUL 

— the magazine read by 
“‘upper-income" families — 
out-produced on a cost 
basis the ‘mass-market 
media” in the home field. 
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Advertising Age, April 18, 1955 


| Increased need for foreign mar- 
‘kets has brought the export man- 
ager into the spotlight. And in- 
creased advertising is good news 
for international publications. 


® The tone of the meeting was set 
by Paul E. Fulford, v.p. in charge 
of international operations, Le- 
Tourneau-Westinghouse Co., Peor- 
ia. He stated that “export business 
has graduated from the luxury to 
the necessity stage. A great part of 
our commercial life is now dedi- 
cated to exports.” 

“Selling abroad has now become 
an absolute necessity in order to 
maintain production,” he contin- 
ed. 

This change, he said, has re- 
sulted in a shift in the approach to 
the export business. Competition 
is now a serious problem for man- 
ufacturers who, only a few years 
ago, were equitably sharing their 
markets and even—at times—their 
sales forces abroad. 

The increased need for foreign 
markets, he said, has caused com- 
petition, both from American man- 
ufacturers making similar prod- 
ucts and from European manufac- 
turers who are beginning to “flex 
their muscles,” to become a major 
problem. 


@ Mr. Thomas reported that, with 
no exceptions, companies in every 
country are spending more on ad- 
vertising, “in anticipation of for- 
eign competition.” 

He also said that, in general, 
European advertisers are becoming 
more discriminating and careful 
in their advertising methods and 
media selection. He pointed out 
that tv and radio are increasing 
steadily. 


® Robert L. Duning, advertising 
manager of the international divi- 
sion of Minnesota Mining & Mfg. 
Co., St. Paul, urged export adver- 
tisers to do more merchandising. 

Competition with foreign manu- 
facturers is making it necessary to 
do a more thorough selling.job at 
the dealer level, he said. He ad- 
vised giving the dealer a complete 
story of current advertising. 

Another indication of the change 
in export advertising is the estab- 
lishment of the Office of Certified 
Circulation by the Inter-American 
Press Assn. 

James B. Canel reported on the 
development of his organization, 
which is preparing audits of inter- 
national and local media in Latin 
America. 

He said that the response of 
periodicals south of the border has 
been excellent, indicating that they 
are becoming aware of the need 
to provide more professional-like 
services to advertisers. 


® John A. Miguel Jr., international 
sales manager of Zenith Radio 
Corp., Chicago, described the ad- 
vantages of cooperative advertising 
abroad. 

Zenith, he said, maintains con- 
trol of all advertising done by dis- 
tributors and insures sufficient ad- 
vertising by paying a percentage 
of the advertising. 

Other plans, he said, in which 
manufacturers deduct percentages 
from the costs, or hand over a 
lump sum, do not give the company 
control and encourage poor or in- 
adequate advertising in the foreign 
market where control is essential. 


Auto Makers Sign for ‘Today’ 


Eight auto makers have bought 
participations on “Today” (NBC- 
TV) for the week of April 18-22 
when the show will originate from 
Detroit. They are Chrysler (Mc- 
-Cann-Erickson); DeSoto (BBDO); 
Buick (Kudner); Cadillac (Mac- 
Manus, John & Adams); Oldsmo- 
bile (D. P. Brother & Co.); Pontiac 

(MacManus, John & Adams); 
Packard (Ruthrauff & Ryan) and 
Chevrolet (Campbell-Ewald Co.), 


ans 
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BRONZTAN—This new Shulton Inc. 
suntan product sells for $1.25 and 
because of a special silicone in- 
gredient called “Dura-sil,” it is 
supposed to stay on even in the 
course of swimming. 


lon existing products and new 


Ford Co. Expected 
to Publish Earnings | 
Report This Year | 


New York, April 12—The fi-| 
nancial and operating facts of the 
Ford Motor Co. are expected to be. 
published this year for the first 
time since the company was 
founded in 1903, Ernest R. Breech, 
chairman of the board, told the 
New York Financial Writers Assn. 
at a dinner here last week. 

Mr. Breech hinted strongly that | 
the figures will show the Ford 
company to be in sound financial | 
condition, as contrasted with the) 
first half of 1946 when it was los- | 
ing about $10,000,000 a month and. 
did not have enough cash on hand 
to meet operating costs. | 

Much of the company’s recent 
success was attributed by Mr. 
Breech to a sound and loyal dealer 
organization. He said that Ford 
dealers shared this success in 1954 
by realizing profits in terms of re- 
turn on investment five times 
greater than the industry average 
reported by the National Automo- | 
bile Dealers Assn. 


| 


# “Furthermore,” Mr. Breech said, | 
“I am pleased to report that so far | 
this year our dealers’ profits be- | 
fore taxes are running more than | 
double the profits for the same} 
months in 1954. What’s more, these | 
profits are over and above the) 
rather substantial amounts that 
dealers take out of their businesses | 
in the form of salaries and bonuses 
for themselves.” 

The company’s action last Octo-| 
ber to reduce car prices at points. 
distant from Detroit and increase 
those at points closer to Detroit, a. 
move subsequently followed by 
other auto manufacturers, has 
helped reduce “bootlegging” of 
new Cars. 

Mr. Breech said that Ford is, 
under-producing, not over-produc- 
ing. Although the company has re- | 
vised production schedules upward 
every month since its 1955 models 
were introduced, not one of these 
increases has enabled the company 
to meet the volume of specific 
dealer orders, he said. 


| 
‘Post-Dispatch’ Names Rowden| 
Robert C. Rowden has been ap- | 
pointed manager of the Chicago | 
advertising office of the St. Louis 
Post-Dispatch. With the Post-Dis- | 
patch for more than 25 years, the 
past 15 in the Chicago office, Mr. 
Rowden succeeds the late Ernest 
M. Roscher. 


TvB Signs Representatives 
Television Bureau of Advertis- 
ing, New York, now numbers three 
station representatives among its 
members. They are Blair-TV, 
Meeker TV and Edward Petry & 
Co. 


Book Offers Marketing Tips 


for Capital Goods Makers 
“Marketing Research—a Guide 


lied Products Institute, Chicago. 
The 42-page book outlines sugges- 
tions and programs for a more 
effective use of marketing tech- 
niques in the capital goods indus- 
tries. 

Some of the topics covered 
are the scope and methods of mar- 
keting research, economic and 
sales forecasts, product research 


product development, sources of 
statistical information, market po- 
tentials and effectiveness of mar- 
keting expenditures. Price of the 
book is $3. 


‘True’ Boosts Guarantee 

True, New York, will increase 
its guarantee from 1,750,000 to 1,- 
800,000 with the January, 1956, is- |, 
sue. No increase in rates has been 
announced. 
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HOME-STATE FARM QUAD MAGAZINES PUT YOUR ADVERTISING ON 


in the billion dollar 
Farm Market of 


Os 


WASHINGTON, OREGON, IDAHO AND UTAH 


For all they're worth — that’s how your advertising dollars work in 
PACIFIC NORTHWEST FARM QUAD magazines. And this applies, whe- 
ther you sell farm goods or general consumer goods. 

In each of their rich agricultural bome-states, THE WASHINGTON 
FARMER, THE OREGON FARMER, THE IDAHO FARMER and THE 
UTAH FARMER reign unchallenged as farm sales producers. They alone 
concentrate your advertising with the utmost sales power on the right level 


for farm sales . . 


. the farmer’s own buying level-THE LOCAL LEVEL! 


And in the billion dollar farm market of Washington, Oregon, Idaho and 
Utah—a consumer market equal in population to any metropolitan area in 


the Pacific Northwest—this means maximum sales . . 


. means maximum 


LOCAL impact throughout a LOCAL farm market which has exceeded 
national income per farm the past 10 years by a total of $3,695,110,000— 
PLUS income averaging better than 1/3 of a billion dollars a year! 

So make a strong bid for farm business in 1955 with FARM QUAD maga- 
zines. With single insertion order convenience, they build LOCAL demand 
for you in a big way throughout this vigorous four-state farm market. And 


so long as farming conforms to the dictates of geography . . . 


‘ 
THE BILLION DOLLAR 
FARM QUAD MARKET 


remains a 
local occupation . . . they will con- 
tinue to build. Their highly LOCAL- 
IZED editorial policy — the same 
sound, helpful policy that has gener- 
ated a circulation of over 190,000 
concentrated among the Pacific North- 
west’s 194,107 farms—assures it! 


Land planes put irrigated farms on the RIGHT 
LEVEL for maximum yields in the Pacific North- 
west where FARM QUAD magazines put your 
advertising on the RIGHT LEVEL for maximum 
sales. 


IN THE PACIFIC NORTHWEST 


(compared with national averages) 


17% more farms have electricity 

41% more farms have telephones 

23% more farms have automobiles 

29% more farms have tractors 

51% more farms have motor trucks 

23% more farms have electric washers 
133% more farms have electric water heaters 


28% more farms are operated by full owners 


Source: 1950 U.S. Census of Agriculture 


Selling Petroleum Products, Automotive or Farm 
Equipment, Automotive Accessories, or Electric 
Appliances? Write Advertising Manager for 
sales-building booklet today. 


ADVERTISING REPRESENTATIVES 


Western Associated Farm Papers, Chicago, New York, San Francisco 


GENERAL OFFICES: Spokane, Washington 
STATE OFFICES: Seattle, Portland, Boise, Salt Lake City 


NET PAID CIRCULATION OVER 190,000 EACH ISSUE 
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Ad Industry Also 
Benefits from Ad 
Council Campaigns 


PITTSBURGH, April 12—The 
steady, though sometimes painful, 
march of advertising—from a sta- 
tus which frequently involved 
public scorn in the °’30s to its 
respected role today, as “a working 
partner in unifying effective citi- 
zenship,” was recounted here last 
week by an executive of the Mc- 
Graw-Hill Publishing Co. 

Casting a discerning eye back 
over the years, Nelson L. Bond, 
exec. v.p. of McGraw-Hill’s pub- 
lications division, declared that 
“much of the turnabout has been 
accomplished by the Advertising 
Council.” 

Speaking before 200 members of 
the Industrial Advertising Council 
of Pittsburgh, Mr. Bond declared 
that “advertising has come a long 
way from the days when it was 


‘widely under attack, and legisla- 


we 


pan OC 


So Na Npaut dig Get 
yaw é 


ton Oe 


and was noted by 


28% of the women and 39% of the men, or 


177,670 readers 


(or 130 readers per dollar) 


of The Los Angeles HERALD-EXPRESS 
August 19th, 1954 issue 


Space: 1750 lines 
based on 
Daniel Starch & Staff Research Survey 


For information concerning the regular monthly 
Starch Survey of the Herald-Express, contact the 


Herald-Express or Moloney, Regan & Schmitt, Inc. 


A good illustration of Sound Advertising 


1-It stars the PRODUCT 


2-A low rate factor 


3-In a medium where advertising is welcome 


2 


The Los Angeles market is heavily concentrated 


in Los Angeles County 


The HERALD-EXPRESS heavily concentrates its circulation 


in Los Angeles County 


The Los Angeles Herald-Express 


Largest Evening Newspaper on the Pacific Coast 


Circulation over 300,000 ABC 


Represented nationally by MOLONEY, REGAN & SCHMITT 
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tion was before Congress to cur- 
tail it drastically as a means of 
furthering the war effort.” 


® Mr. Bond’s recollections were 
readily acknowledged by Maxwell 
Fox, public relations director for 
the Council, who added, “Adver- 
tisers knew they had discovered 
during the war the essential part 
that advertising must play, in a 
voluntary society, in arousing, 
concentrating and directing volun- 
tary action. 

“Fortunately, a number of busi- 
ness people, through the Adver- 
tising Council, have recognized the 
essential nature of their citizen- 
ship as advertisers,” Mr. Fox con- 
tinued. 

For example, Mr. Fox pointed 
out, “Every year since the war, 
advertisers and advertising media 
have contributed upwards of $100 
million worth of time and space to 
projects important to our coun- 
try’s welfare.” 


@ Mr. Fox said that last year 1,- 
300 magazines devoted more than 
$16,000,000 in space to bond cam- 
paigns; newspapers ordered more 
than 500,000 mats of ads in coun- 
cil campaigns; the car “ard in- 
dustry posted more than 1,000,000 
cards in public conveyances; 42,- 
000 outdoor posters punched home 
the council’s messages and radio 
and tv contributions were “astro- 
nomical.” 

Mr. Bond, in a further plea for 
aid, said, ‘We need the support of 
your companies, but we also need 
your time, talents and brains.” 
He is a member of the council’s 
board. 

Mr. Bond suggested a broader 
use of small dimension council 
characters and messages worked 
into convenient full-page ads. 

He then recalled the days—20 
years ago—when books such as 
“100 Million Guinea Pigs” and 
“brain trusters such as Rex Tug- 
well and Thurman Arnold had 
advertising under strong assault.” 


® “Not only was advertising under 
assault as a business technique,” 
he said, but “the people who used 
and produced it were also as- 
sailed.” 

“The anti-ad campaign culmi- 
nated in legislation introduced in 
the House of Representatives soon 
after Pearl. Harbor, which sought 
to end advertising for the duration 
—as a waste of materials, man- 
power and money. 

“That brought action,” Mr. Bond 
asserted. “It resulted in formation 
of the War Advertising Council. 
And its main contribution was to 
national welfare. 

“But as a result of its successful 
campaigning for blood donations, 
scrap materials, civil defense 
workers and numerous other war 
time activities, the War Ad Coun- 
cil achieved another result: It re- 
established the respectability and 
recognition of the effectiveness of 
advertising techniques and their 
practitioners. 


# “The postwar activity of the 
Advertising Council has strength- 
ened both the programs the coun- 
cil supports and advertising itself. 

“The Business Paper Advisory 
Committee alone has _ provided 
more than $2,000,000 worth of 
public service promotion. 

“As a result of the entire pro- 
gram, people who once criticized 
advertising now thank it for its 
help. The Congress, which once 
entertained anti-advertising leg- 
islation, now praises the Ad Coun- 
cil program. 

“Bring on the crackpots,” Mr. 
Bond challenged. “The advertis- 
ing industry—thanks to the Ad- 
vertising Council—is ready for 
them.” 

And he concluded with the pro- 
vocative question: “Can you ima- 
gine a U. S. economy today with- 
out a vigorous advertising indus- 
try?” 
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eS vert até peered se the great 
American orstar woul : axe St fox Ohi Crow: 


” Sen. Webster greets Washinton ag a | 


[Aa PICTORIAL minaret OF OL D crow 


a = ar} 


ler at Klapesth’s Tavera. Fh 


WUT. detdscerivwtth Grnimcie toe Ye 
: : =r <— |< ek \ aes ev antattir, ono ramon nana 
- as |, — * # 3 eS me eit 
Seay: 8 $e e: ; ae 71 ks. y) 
Estas. Enjoy the whiskey Qa res 
(ME Bet tf CLF 
pat eamO) of famous men CY we tod 
os vf mali ¢ = 
WV OLD CROW 
3 i 4) 
Wie now milder and lower-priced! | 


The greatest name in bourbon ~ 
histarie favorite of Daniel Webster, 


BEA te \\\ Henry Clay, Mark Twain and 

ae \i other celebrated figuees of the 

od American past—now i a milder, 
ae lower-priced 85 Proof bottling as a 
, PS" companion to the wortdsenowned 

bid 100 Proof Bottied in Bond! 
4 AY 
. x We" fe 


we 


(i . When diaing aut, as he did «ith Gee. Scott mes v CE 


- mS. om woe Ny ee 


, GEN. WINFIELD SCOTT AND HENRY CLAY ATTEND A DINNER. 


A NOW TWO GREAT BOTTLINGS! 
bp ol hag hee hale 
Kentarky diskey 


eo n deess af M n’s Constecterate Ra ots 
>| & kd Crew to De, Hes a Pon Ky. 
e 


took pleasure on untroduciyg hie guests tu « G « 
t 


THE ‘OLD CROW DISTILLERY. COMP. ANY, PRANKPORT, 7 KENTUCKY 


AD RECAP—The current campaign for Old Crow bourbon is headed: 

“A Pictorial History of Old Crow.” It combines the historic themes 

of four previous ads. Placed by Lawrence Fertig & Co., this page 

runs in a schedule of newspapers and 14 magazines. These are 

American, Argosy, Collier’s, Coronet, Esquire, Fortnight, Holiday, 

Life, Look, Newsweek, The New Yorker, Time, True and U. S. News 
& World Report. 


KTHT Appoints Raymer 

KTHT, Houston, Tex., has ap- 
pointed Paul H. Raymer Co. na- 
tional representative. The 5,000- 
watt radio station formerly was 
handled by H-R Representatives. 


Columbia Promotes Murray 
Ray Murray, formerly trade 
press contact in the publicity de- 
partment, has been named assist- 
ant exploitation manager of Co- 
lumbia Pictures, New York. 


Pillsbury Switches 


Campbell-M ithun and margins by Pillsbury on the West 
oast. 


Burnett Assignments % 


12—Pills- 
bury Mills here has announced a| 
realignment of its grocery products | Haire Publishing Co., has been 
handled by Campbell-Mithun here | nominated as president of the Ad- 


MINNEAPOLIS, April 


and Leo Burnett Co., Chicago. 


The company’s two frosting 
mixes, Creamy Fudge and Fluffy | 2Ual meeting May 10, also includes 
White, will move from Campbell-| Robert M. Gray, advertising and 
Mithun to Burnett, while the hot Sales promotion manager of Esso 
roll mix, brownie mix and cookie 
mixes will move from Burnett to 


Campbell-Mithun. 


According to J. L. Rankin, 
Campbell-Mithun also will handle 
all Ballard label products sold by 
the company, all Pillsbury refrig- 
erated foods, plus those just added 


under the new arrangement. 


Burnett will handle all the com- 


pany’s 


non-refrigerated grocery | bassador Letter Service Co., New 
products, except the hot roll and, York. 


59 


\cookie mixes; the agency also will 
Ihandle ali Globe. label products 


N. Y. Adclub Nominates 


Thomas B. Haire, president of 


|vertising Club of New York. The 
‘slate, to be voted upon at the an- 


"YONNE SAYS:— 


Standard Oil Co., v.p., and James 
A. Brewer, chairman of the board 
of Brewer-Cantelmo Co., treasurer. 


John Patafio Joins Mohr 

John J. Patafio Jr. has joined 
Mohr Associates, New York, as an 
account executive and direct mail 
consultant. Mr. Patafio was form- 
erly sales representative for Am- 


Bayonne . 


to 76% of all the homes in Bayonne. 


THE BAYONNE TIMES 


BAYONNE, NEW JERSEY 
NATIONALLY ROGNER & MARTIN 


REPRESENTED BY 


WE EAT WELL 
IN BAYONNE 


Food sales show we are good eaters in 
. . 24.6% better than the U.S. 
average. Reach these good eaters through 
“The Bayonne Times"—delivered daily in- 


“Bayonne cannot be sold from the outside” 


“Beat 
TEST MARKET 
in the Midwest,” 


..» say Agency and 
Advertising Executives, 


Newspaper Coupon Returns 


PROVE IT! 


A Peoria department store has used coupons every Monday for 18 years 

. a drug store has used coupons every Sunday and Thursday for 10 
years . . . and Peoria retailers have used one or more pages of 5” 
coupons every Sunday for 16 years. The results, measured by COUPONS 
RETURNED, are amazing . .. proving day after day and year after year, 
ONE MEDIUM DOES IT IN PEORIA. 


EORIA JOURNAL STAR 
Daily net paid 100,000 plus OEY, 


Represented Nationally by WARD-GRIFFITH CO.., Inc. 


IRST Jn [iinois 


fmcrrr 


CHICAGO 


DOES IT IN PEORIA 
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Sherratt Hall 


INSIDERS—Robert M. Watson, president of Ruthrauff & Ryan, New 
York, meets with officials of the Assn. of Advertising Men & Women 
to discuss plans for April 21 banquet which will climaz fifth annual 
Inside Advertising Week. Mr. Watson will be guest speaker. With 
him are R. Steele Sherratt, Sterwin Chemical Co.; Edgar V. Hall, 


Local Trademarks Inc., and Thomas B. Noble, Advertising Trades 


Zupner 


Bushong 


MILLEE’S MILLENIUM—Millee Kelly, 


blond 
overwhelmed at her selection as Miss Art Director 
of Detroit at the annual layout and design show of 


Institute, president of AAM&W. 


McLean 
Staudinger 


Turnbull 
Leland Merrill 


Ryder 
Knudsen 


OCTOBER PLANS—Board of governors for the western 
region, American Association of Advertising Agen- 
cies, meets in San Francisco to plan the annual re- 
gional meeting, to be held Oct. 2-5 in San Diego. In 
the group are C. E. Staudinger, Warwick & Legler; 
Reinhart Knudsen, Botsford, Constantine & Gard- 
ner; Wayne R. Leland, House & Leland; Edward A. 
Merrill Jr., Young & Rubicam; A. W. Neally, 
Batten, Barton, Durstine & Osborn, regional chair- 


Neally 


Wilde 
Walsh 


Haberman 


Sugg Evans Miller 


man; H. D. Walsh, Hixson & Jorgensen, regional 
secretary-treasurer; John L. Sugg. Cole & Weber, 
Trevor Evans, Pacific National Advertising Agency; 
Robert H. Miller, Miller, Ogle & Myers; J. Walter 
McLean, J. Walter Thompson; Richard Turnbull, 
executive from the Four A’s national headquarters 
in New York; Ross H. Ryder, Ryder & Ingram; W. H. 
Wilde, McCarty Co., v.p. of the western region; 
William E. Haberman, L. C. Cole Co. 


Busch Ludwig 


GRIDIRON FESTIVITIES—A champagne cocktail party 
preceded “Roast of the Town,” the 21st annual 
gridiron dinner of the Women’s Advertising Club of 
St. Louis. Shown here are Mary Busch, v.p., Emery 
Advertising Corp., Baltimore; Hazel Ludwig, D’Arcy 


McCaddon Meier 


Advertising Co., St. Louis; Agnes McCaddon, ad 
manager, Godefroy Mfg. Co., president of the club, 
and Henrietta Liese Meier, account executive, 
Roman Advertising Co., dinner chairman. The 
affair, attended by 1,185, benefited cancer research. 


Kelly Pastick 


Westcott King 


model, is the Art Directors Club. With her are runners-up, 
members of her court: Marjorie Zupner, Billie 


Bushong, Loretta Pastick, Janet Westcott, Teri King. 


Mathes Fair 


Gillespie 


BERLIN (N. H.) VISITORS—J. M. Mathes, head of the agency of that name, 
talks things over with representatives of a client at a New York 
party. Listening are A. E. Harold Fair, exec. v.p. of the Brown Co., 
Berlin, N. H., maker of Nibroc towels and paper products, and 
William F. Gillespie Jr., sales promotion manager. 


es _ 


DEALER HELP—Appliance retailers in Canada are getting to look at 
shots like this these days as a reward for listening to a pitch from 
Motorola Canada Ltd. on its new Roto-Tenna portable radios. 
Motorola salesmen are carting around full-color stereoscopic view- 
ers showing an attractive model in three different summer scenes. 
The slides also happen to show a Motorola portable. Peter Whelen, 
advertising manager, points out that this merchandising “is quite 
different from the approach used by our American company.” Mc- 
Kim Advertising, Toronto, handles the account and will run sup- 
porting ads in the Star Weekiy Magazine Group and La Presse. 
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| ) He’s a familiar and welcome figure in Greater Philadelphia. He, and 
7 , ! his fellow newspaper boys, bring Philadelphians their favorite newspaper 
| |) —The Evening and Sunday Bulletin. 


To all the contents of a great metropolitan newspaper, The Bulletin adds 
its distinctive and characteristic reporting of local news. This is one of 
the many reasons why The Bulletin, in Greater Philadelphia*, delivers 


more copies to more people every seven days than any other newspaper. 


*14-County A.B.C. City and Retail Trading Zone 
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m@ than any other newspaper 


In Philadelphia nearly everybody 


reads The Bulletin 


Advertising Offices: Philadelphia, Filbert and Juniper Streets 
New York, 285 Madison Ave. * Chicago, 520 N. Michigan Ave. 


Representatives: Sawyer Ferguson Walker Company in Detroit 
Atlanta © Los Angeles * San Francisco 
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‘One Line in Every Ad’ for 
Americanism Is Suggested 

To the Editor: Americans are 
not using their native genius suf- 
ficiently to challenge the Com- 
munists on their propaganda line 
in the U. S. and the free world. 
Radio Free Europe speaking be- 
hind the Iron Curtain is not 
enough! Behind the Iron Curtain, 
in the USSR and its satellites are 
our best allies! They KNOW about 
slave-labor camps, starvation and 
constant mass murder of the mid- 
dle and upper classes! 


PRESS CLIPPINGS 


News items, editorials, advertisements 


Promptly 
from daily and weekly newspapers, from 
magazines and trade papers as specified. 


ESTABUSHED 1088 

PRESS CLIPPING BUREAU 

BArclay 7-537! 

165 Church Street © New York 7, N.Y. 
will provide you with a record of your 
results from promotions and releases. 

For Future Reference 
Handsome loose leaf scrapbooks; rubber 
cement; plastic laminating if desired. 


BURRELLE’S 
PRESS CLIPPING BUREAU 
165 Church Street * New York 7, N. Y. 


The Voice of the Advertiser 


This department is a reader’s forum. Letters are welcome. 


However, today in the U. S., 
there are more Americans in our 
Fifth Column than overthrew all 
of Czarist Russia—a country larger 
than ours. 

American advertising agencies, 
controlling our mass media of ra- 
dio & tv, and having great influ- 
ence on our newspapers and maga- 
zines, need to wake up to Com- 
munist propaganda—which is 
another term for high pressure 
SALESMANSHIP FOR SOCIAL- 
ISM AND COMMUNISM! Com- 
munism is presented as the New 
Utopia where every body is happy 
and contented! Conducted tours 
always show the people as smiling. 
They are forced to smile or else— 
Siberia! 

The Communist Party was out- 


Jawed—but still recently 650,000 


Hate America pamphlets were dis- 
tributed by the party through 
bookstores. 

“Propaganda is also our weap- 
on!” There is not one ad or radio 
or tv program telling about the 
Red Hell of Communism of which 
I have just finished writing a book. 

A radio or tv program like the 
one I am now writing entitled, 
“Report from Behind the Iron 
Curtain,” can challenge all the 
falsehoods in this Communist prop- 
aganda flooding our country since 
1917! Tomorrow may be too late! 

H bombs are not enough! We 
need to hit back on the propa- 


AMERICAN 
WEEKLY 


LOUISVILLE 
BELONGS ON 


ANY 


SUPPLEMENT 
SCHEDULE 


DID YOU KNOW? 


With its population of 611,600, Louisville is larger than thirteen 
of This Week markets, and larger than all but eight of 47 Parade 
markets. The Louisville Courier-Journal Sunday Magazine has a 
greater circulation (306,673) than half of the 29 American Weekly 
newspapers, and ranks above all but four of the 47 Parade news- 
papers. Readership figures are even above the high level of reader 


interest for all the supplements. 


Send for your free copy of a new factual study of newspaper 
supplements. Write to: Promotion Department, The Courier- 


Journal, Louisville 2, Kentucky. 


THE LOUISVILLE | 


: Conrier-Zonrnal 


SUNDAY MAGAZINE _ 


Sunday Courier-Journal Circulation 306,673 e Member of The Locally Edited Group 
Represented Nationally by The Branham Company 


ganda level by “SPEAKING UP 
FOR AMERICANISM—EXPOS- 
ING COMMUNISM!” Ours is the 
best system in the world. Let’s sell 
Americanism—one line in every 
ad. A few radio-tv programs with 
refugees from Behind the Iron 
Curtain would help save our glo- 
rious country and our American 
Free Enterprise system! 
MATHILDE ERNESTINE, 
President and Director, Chi- 
cago Town Hall Club, Chicago. 


Here's Another View 
on ‘Cut Rate’ Publicity 

To the Editor: Well, I guess 
somebody in the publicity field has 
to rear up on his hind legs and, 
taking typewriter in hoof, or may- 
be paw, depending on whether he 
is a devil or a dog, answer Editor 
Herman G. Lustfield’s choice re- 
marks re paying for cuts for “free 
riders—publicity blurbs” (AA, 
April 4). So if I may have the 
space, I would like to claim the 
honor. 

Point 1. In the course of having 
my keyed releases printed in ‘over 
500 industrial and consumer mag- 
azines, including almost every 
magazine in H.G.L.’s field, I have 
discovered that the vast majority 
of magazines that see fit, or find 
it necessary, to make a cut or en- 
graving or production charge are 
not worth the ink—much less the 
paper that they are printed on. 
They just don’t pull, with, of 
course, here and there a notable 
exception. 

Point 2. If an editor allows his 
judgment of what his editorial 
columns should carry to be swayed 
by consideration of whether a man 
is willing to pay a fee to have his 
product included, that editor is 
doing a deep disservice to the man 
who is paying for advertising 
space next to that reading matter. 
The man who pays for advertising 
is depending on that editor to gen- 
erate readership of the magazine 
by printing the most interesting 
material he can find, or buy. 

Point 3. If a magazine charges 
for cuts for editorial matter, where 
does it draw the line—cuts, pro- 
duction charges, overhead—what 


is legitimate, and where does thin- 
ly disguised, cut-rate advertising 
begin? ' 

Point 4. If the readers find what 
they want in a magazine, the ad- 


vertisers will come flocking in.| 


Witness The New Yorker. From 
what I hear tell, nobody can buy 
a plug in a magazine of this cali- 
ber, and it has to turn away space 
buyers. As the Squibb people say, 
“The priceless ingredient is the 
integrity of the maker.” So, also, 
with magazines: The priceless in- 
gredient that makes for success is 
the integrity of the editorial con- 
tent. 
F. C. WERTHEIM, 
Franklin C, Wertheim, Public 
Relations, Jamaica, N. Y. 


eo a 7 
Wonders at the Method 
of TV Production 


To the Editor: I am attaching a 
recent Sparton TV ad that I would 
like to comment on. 

The Sparks-Withington people 
want to sell tv sets and I subscribe 
heartily to their business objec- 
tives, but I wonder at their meth- 
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Every Sparton TY Set Is Hand-Soldered- 
Spartan TV's cheetstnal ramanctinns, Acud-actdboond ter ¢ apra 
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od of telling the public about the 
assumed superiority of the Sparton 
tv set. The high-key photography 
in this ad is excellent. It is a nice 
ad to look at, but the headline and 
the old gentleman seem a little 
out of place in 1955. This might 
have been a hullva strong copy 
hook in 1948, but not today, I’m 
afraid. 

My first reaction to the ad was 
that if that old fella is going to 
be working on a Sparton, I’d just 
as soon do without and try to 


iff Problem Is 
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make my old Muntz last another 
year or so. It’s been my experience 
that machinery will make fewer 
mistakes during any given time 
than a human being and sure-as- 
shootin’ the old-timer shown is 
going to miss soldering the hi-fre- 
quency sardine to the maxi-mini 
cantalope with the result that the 
cathode truss will be blowing up 
regularly. 

Anyway, my point is that I think 
that streamlined, mechanical pro- 
duction line methods are, in all 
probability, lots more effective 
than hand work. I may be wrong, 
but I doubt it. 


R. B. QuIcK, 
W. E. Long Co., Chicago. 
e * * 


Bicycle Group Impressed 
by Tariff Problem Coverage 

To the Editor: Allow me to ex- 
press the deep appreciation of the 
American bicycle industry for two 
recent tariff stories in ADVERTISING 
AGE. They gave us great satisfac- 
tion as citizens and as members of 
an industry whose businesses are 
imperilled by the confusion sur- 
rounding our country’s trade pol- 


'= | icies. 


Your statement titled “The Tar- 
Oversimplified” 
(AA, March 28) impressed us as 
being particularly timely and 


'|}sound. In showing that the coin 
_|has two sides, you succeeded in il- 
. luminating many dark areas. 


We are grateful for another as- 
pect of your piece. It is the re- 
straint you exercised in avoiding 
narrow partisanship which, un- 
fortunately, is the way most tar- 
iff stories are handled these days. 
We believe your article represents 
the kind of responsible journalism 
that serves the best interests of all 


~ | Americans. 


Milton Moskowitz’ story on the 
bike industry, in the April 4 is- 
sue, astonishes us. We don’t un- 
derstand how he gathered the ex- 
tensive facts on our case. Nor can 
we imagine how he succeeded in 
grasping all the principal currents 
and accents. 

Mr. Moskowitz did interview the 
writer and perhaps others. But, 
even so, our case is not simple. 
Many of the facts have been dis- 
torted or misrepresented. Accord- 
ingly, we think it was a reportor- 
ial feat for him to unearth the 
fundamental issues and put them 
together in so readable a manner. 
Altogether, it’s one of the best ex- 
positions of our case that we have 
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THLETICS 


EVER SEE A TEEN-AGER WHO WASN'T INTERESTED 


IN HiS HIGH SCHOOL SPORTS? 


OF COURSE NOT! 


PREP ATHLETICS 


That is why PREP ATHLETICS MAGAZINE can offer you 
the nation’s most avid teen-age readership 


—with a per copy total that may be as high as 10 to 14. 
YOUR NATIONAL YOUNG PEOPLE'S MARKET IS 


“the magazine of high school sports” 
Prep Publications Inc., 5070 Plankington Bidg., Milw. 3, Wis. 


The only national high school sports magazine 
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seen. Everyone in our industry is 
beginning to pass the word. 

We also read AA for all its oth- 
er helpful material and for that-— 
as well as the aforementioned— 
we send our warmest appreciation 
and good wishes. 

JOHN AUERBACH, 

Executive Secretary, Bicycle 

Institute of America, New York. 


a e * 
McGregor Ads Are Used 


in ‘Daily News Record’ 


To the Editor: I was very much 
interested in the story which ap- 


_peared on Page 78 of your issue of 


April 4 headed “McGregor to 
Boost Third Quarter Ad Expendi- 
tures by 25%.” 

In the course of this article, you 
quoted Mr. Doniger as saying 
“Doniger...runs no trade adver- 
tising. ..” I am quite sure that Mr. 
Doniger made this statement, be- 
cause he has been similarly quoted 
by other publications to the same 
effect. It is interesting, however, 
that the facts do not check with 
these statements, and I think it is 
very unfortunate for the whole 
business publishing fraternity that 
such statements are allowed to ap- 
pear in print unchallenged. 

As evidence that Doniger does 
use trade advertising, I am en- 
closing herewith a full page ad 
taken from today’s Daily News 
Record. While it is true that Don- 
iger is not a consistent user of 
business paper advertising, our 
records show that they at least use 
the Daily News Record from time 
to time, and that therefore the 
statement that they run no trade 
advertising is not quite true. 

EMERY P. LASKEY, 

Advertising Director, Daily 

News Record, New York. 


Figure Dropped; 256 Added 
by ‘Sports Illustrated’ 

To the Editor: In Ad Age’s 
“Along the Media Path” for March 
21, you were kind enough to note 
that we had added “25 new na- 
tional advertisers” since Sep- 
tember, 1954. 

The number should have been 
256—and as of April 1, it is now 
309. 

Wo. H. SCHERMAN, 

Promotion Manager, Sports 

Illustrated, New York. 


Enjoys ‘Washington’ Column 

To the Editor: While I have oc- 
casion to write to the editor of 
production tips, I should also like 
to take a minute or so and pass 
along through your office a “thank 
you” for the “This Week in Wash- 
ington” column. 

Along with your other good fea- 
tures I find the news under that 
heading to be pretty generally of 
interest. On more than one occa- 
sion I have had mental use of the 
information that has been included 
there. 

It is not often I have noticed 
comment from other readers there- 
on, although I am sure they find 
it as readable as I do. 

H. E. ANDERSON, 
Evanston, IIl. 


Clarifies Representation 
of Newhouse Newspapers 


To the Editor: In ADVERTISING 
Ace of March 27 on Page 77, 
there appeared a news item re- 
garding S. I. Newhouse’s purchase 
of the St. Louis Globe-Democrat. 
The copy went on to read: 

“Scolaro, Meeker & Scott rep- 
resents the Globe-Democrat, while 
Mr. Newhouse’s other papers are 
represented by Moloney, Regan & 
Schmitt.” 

I feel that it is important to call 
your attention to the fact that the 
Long Island Press, the Long Island 
Journal and the Staten Island Ad- 
vance have their own national ad- 
vertising offices located at Star 


Square, Long Island City, and 430 
N. Michigan Ave., Chicago. 
EUGENE ATKINSON, 
Sales Promotion Manager, 
Long Island Press, Jamaica, 
N. Y. 


Has What Reader Ordered 

To the Editor: The type of radio 
magazine appealed for by Beverly 
N. Hoffer, station relations direc- 


this column on March 28, has been 
successfully in existence for some 
22 years. 

And it goes one step further by 
covering television too. Its name— 
TV Radio Mirror! 

It is regrettable that Mr. Hoffer 
has been missing out on just the 
publication he wants. If he would 
peruse a copy of TV Radio Mirror, 
he would find therein radio list- 
ings, stories on local personalities, 
a “wrap-around devoted to net- 


tor of WPAW, Pawtucket, R. I., in 


work stars and programs,” nu- 
merous exclusive pictures of ra- 
dio’s “voices,” plus stories that 
give radio listeners a thorough and 
entertaining insight into the back- 
grounds (and foregrounds) of 
their favorites. All of which, in 
its comprehensiveness, puts a 
pocket-size publication to shame, 
we think. 

Here’s hoping Mr. Hoffer, and | 
all others with a similar interest 
in radio, will discover what they’re | 
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looking for in TV Radio Mirror. 
ANN HIGGINBOTHAM, 
Editor, TV Radio Mirror, New 
York. 


a/c worth while 
——j-+ IS MEASURED 


by the amount of non-chargeable 
time it takes away from us. Getting 


JAY P, to brass-tacks will help both of us. 


WALK advertising typography 
| Telephone MO 4-6134 @ 11 E. Hubbard, Chicagei11i 


Talk about bargains! How’s Pi P 
for making every penny count, for 
plenty? And Academy Theatre’s 
audience is ideally composed of 
65% adults—35% children—with 
an amazing 3.3 viewers per set! 

No wonder they watch WPTZ by 
the hundreds of thousands. The 
latest ARB rating lists a high of 
19.1 and an average of 18.0 for 
the hour and a half. Academy 
Theatre offers first-rate, full-length 
films, with top-notch stars like 
Lucille Ball, James Stewart, Susan 
Hayward, Bing Crosby—countless 
others that appeal to a well- 
rounded family audience. 

And there’s another reason why 
Academy Theatre is one of your 
best buys in television today. 
WPTZ, through its stronger, wider 
signal, covers the market more 
completely than any other tele- 
vision station in Pennsylvania! 

Remember, Academy Theatre, 
when included in our 45-12 plan, 
delivers this tremendous audience 
at a still lower cost per thousand. 
Call Alexander W. Dannenbaum, 
Jr., WPTZ Sales Manager, at 
LOcust 4-5500, or Eldon Camp- 
bell, WBC National Sales Man- 
ager, PLaza 1-2700, New York. 


Boston; 


FIRST IN TELEVISION 
IN PHILADELPHIA 


O6¢ 


WESTINGHOUSE 
BROADCASTING COMPANY, INC. 


WPTZ*KYW, Philadelphia; WBZ+WBZA*WBZ-TV, 
KDKA * KDKA-TV, Pittsburgh; Wwowo, 
Fort Wayne; KEX, Portland; KPix, San Francisco 


KPIX represented by Tue Katz AcEncy, INc. 
All other WBC stations represented by 


Free & Perers, INc. 
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Top farmers keep more than 6,000 planes busy applying modern insecticides, fungicides and herbicides, 


When you blitz bugs by the billions... 
that’s better farming! 


With today’s seeds, fertilizers and better farming 
methods, a good farmer can get super yields from 
any crop. But his profit can be eaten up overnight 
by the bugs that lurk in every acre. 


There are 10,000 kinds of insects attacking farm 
crops, causing a four-billion-dollar loss to agricul- 
ture every year. So insecticides are an essential 
tool of better farming. 


Farmers will see how to cope successfully with 
this year’s marauding horde in Better Farming for 
April. ‘Best Way To Kill Every Bug”’ gives five 
pages of up-to-the-minute controls for every major 
insect. Color pictures show each pest and the crop 


Now Country Gentleman’s name and aim are the same... 


or animal it attacks, with directions for when and 
how to use the most effective chemicals. 


This handy and complete insecticide guide is 
one more way Better Farming helps top farmers all 
over the country stay abreast of the best—and 
spurs average farmers to work toward production 
goals that pay off in better farm living. 


This is the idea Better Farming is promoting so 
successfully throughout Rural America. Products 
—which are essential to the realization of these 
goals—are enjoying bumper crops of sales from ad- 


vertising in the magazine that is leading this bright, 
new era— Better Farming! 


A Curtis publication 


COUNTRY GENTLEMAN -THE MAGAZINE FOR 


Better Farming 
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Opinions expressed here are those of the writers, and not necessarily those of Advertising Age. Comments are always welcome. 
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Weiss Starts New Discount Series 


Eatin’ Pleasure Sells Foods: Woolf 


Company Papers as Advertising Aids 


Special Products Need Careful Study 


E. B. Weiss Reports on Recent Developments 
in Discounting and Off-List Selling 


By E. B. Weiss 
Merchandising Consultant 

It is a bit difficult to believe that only 
last summer—less than 10 months ago— 
officials of the National Retail Dry Goods 
Assn., that stalwart champion of the lily- 
white department stores, were attempting 
to slay the discount dragon with name- 
calling. “Bootlegger” was one of the mild- 
er terms. 

Less than 10 months ago, practical re- 
tailers—including top department store 
executives—were also indulging in adjec- 
tive-laden fulminations directed at the 
discount house. Some of these retailers 
somehow forgot their discount past; 
others even forgot their discount present! 

It is equally difficult to believe that all 
this hue and cry, which was really then 
just beginning to swell into what is today 
a rather deafening chorus, was directed 
primarily at a few hundred or few thou- 
sand so-called “discount houses.” The 
true scope of the total discount operation, 
which, in its multitude of forms includes 
buying clubs and the trade-in as forms 
of discounting, was either totally over- 
looked or totally ignored. 


a About that time it was my privilege to 
have published in ADVERTISING AGE a 
series of four articles entitled: “The ‘Off- 
List’ Revolution.” That series appeared 
in the issues of Aug. 16, 23, 30 and Sept. 
6, 1954. (The broad interest among ad- 
vertisers, media, advertising agencies and 
others in the subject was evidenced by 
orders for over $4,000 worth of reprints 
of the series—a total never before ap- 
proached in ADVERTISING AGE’s 25-year 
history.) 

With the present article another series 
of four articles begins on the total dis- 
count operation and its impact on the 
world of selling and advertising. This 
series aims both to report—and to analyze 
—the major developments in the off-list 
revolution during the last half year or so 
and thus to bring the first series up to 
date. 


The four articles will discuss: 


e 1. Late developments among the dis- 
counters. 


® 2. Late counter moves by traditional 
retailers. 


e 3. Late policy changes by manufac- 
turers. 


e 4. The near-term marketing future— 
including fair trade. 


= Now let’s turn back the clock to Au- 
gust-September, 1954 and make a quick 
review of the original series of four 
articles which represent our starting 
point for the current series. These are the 
basic points made at that time: 


e 1. The American shopping public is re- 
ceiving, on every hand, an intense educa- 
tion in off-list shopping through every 
conceivable type of poutlet, regular and 
irregular. At least 250,000 so-called “legi- 
timate” retailers have a two-price system 


E. B. Weiss, well known marketing consultant whose series on discount 
houses and the “off-list revolution” created a sensation when it appeared in 
Advertising Age in August and September last year, has taken a new look at 
what is happening in these dynamic areas of merchandising. In a new series 
of four articles, of which this is the first. he makes a progress analysis of the 
discount operation. This first article reports late developments by discounters. 
Three others, to appear in succeeding issues, will report counter moves by 
traditional retailers, policy changes by manufacturers, and will review the 
near-term marketing future, including fair trade. 

Reprints of this definitive series will be available as soon as the four articles 
have appeared. Orders should be sent now to Library, Advertising Age. 200 E. 
Illinois St., Chicago 11, Ill. The price is $1 for single copies, 80 cents each for 
5 to 49 copies, and less for larger quantities. 


under which members of various “clubs” 
may buy at a discount. Thousands of re- 
tailers will also “bargain” with the shop- 
per. 


e 2. Retailers and their families consist- 
ently buy off-list. At least 1,000,000 re- 
tailers and their families, and their 
friends, “buy wholesale.” 


e 3. Retail employes, their families and 
friends buy off-list. This, too, involves 
several million shoppers. Ditto for whole- 
saler employes. 


e 4. Some 5,000,000 factory workers buy 
off list through “club” privileges devel- 
oped by their employers, by their unions, 
by the employes themselves. 


e 5. Some 2,000,000 federal, state, county 
and city employes enjoy off-list club- 
buying privileges. 


e 6. The families of several million farm- 
ers buy off list. 


e 7. The “discount house” is therefore 
merely the facade of off-list retailing. 


e 8. Discounting, in a multitude of forms, 
exists in practically every branch of re- 
tailing. 


e 9. The discount house, itself, will grow, 
multiply, spread into new merchandise 
categories, and will achieve a permanent 
niche in marketing. 


e 10. Hysterical outbursts, name-calling, 
trade association resolutions, legislation— 
none will halt the discount house or dis- 
counting. 


e 11. Fair trade can alleviate and even 
eliminate discounting for some manufac- 
turers in certain categories. But it can’t 
achieve its potentials when manufactur- 
ers indulge in policies that make a sham- 
bles of it (such as faulty new-model and 
deal practices); when manufacturers fail 
to police it (hardly 10% of our fair trade 
contracts are enforced); when fair trade 
manufacturers play along with discount- 
ers openly or covertly. All of these 
hurdles for fair trade are common. 


e 12. In some industries, pricing sched- 
ules are premised on selling conditions 
that no longer obtain in whole or in major 


part. These unrealistic pricing programs 
cannot be enforced. 


e 13. The off-list operation was obviously 
not foisted on an unwilling public. Our 
younger generations in particular tend to 
find off-list attractive. Self-service and 
even self-selection trends encourage the 
ofi-list function. 


e 14. No one form of retailing ever takes 
over all retailing. No matter how far dis- 
counting may spread, there will always 
be millions of shoppers who want Cadil- 
lac products; who want retail service and 
all the trimmings. And our mounting mil- 
lions with higher incomes, higher social 
aspirations, provide a countervailing force 
vis a vis the bargain hunter. 


e 15. To assume that traditional retailers 
all furnish the services that ostensibly 
justify their markups is a false assump- 
tion. Service standards are at an all-time 
low. 


e 16. To assume that the discount house 
has sawdust on the floor, does no adver- 
tising, furnishes no service, is an equally 
false assumption. The discount house is 
assuming the trappings of respectability 
—and, in this connection, we must re- 
member that practically all of our major 
retailers of today were originally discount 
houses. 


e 17. Some retailers will develop smart 
new techniques for competing with dis- 
counting. 


e 18. Some manufacturers will carve out 
still larger markets by smartly planning 
to help their outlets to compete with dis- 
counting. Ditto for some wholesalers. 


Since these observations and conclu- 
sions were originally stated in the first 
discount series in AA, all facets of the 
off-list revolution have accelerated their 
pace. There have been disturbing and 
promising developments, damaging and 
beneficial developments; short-sighted 
and far-sighted policies and practices. 

But the total situation is still one of 
total flux! 

A pattern has yet to emerge. In the 
meantime, with respect to the discount 
function itself, we see such significant— 


and sometimes just plain amusing—de- 
velopments as these: 


e 1—A “farmer’s market” (with some 
fascinating modifications and _ refine- 
ments) is to be launched shortly in the 
former Ohrbach store on 14th St. in New 
York. Some 200 merchants, most of them 
discounters, will bring the “farmer’s mar- 
ket” concept (one of the shapes the dis- 
count house takes) to the downtown of a 
big city. It also brings a “farmer’s mar- 
ket” under one roof. Expected volume— 
$30 million. And it will spend some $300,- 
000 in institutional advertising in its first 
year, plus another $300,000 in item ad- 
vertising by the tenants. 


e 2—A group of college students has 
launched a “club” buying plan. They ask 
local merchants for “discount courtesies.” 
If this spreads—and it may—add several 
million more discount shoppers and some 
thousands of more traditional stores that 
will be discounting. 


e 3—Some suburban main _ shopping 
stems are dominated by discount opera- 
tions. For example, in Hempstead, Long 
Island (a boom town in the boom county 
of Nassau), the three main shopping 
streets are over-shadowed by discount- 
ers. Korvette, Logan and Times Square— 
large discounters—are there in strength. 
Local merchants endeavor to offer equal 
discounts. Branch units of chains like 
Davega, Vim and Bedford battle it out on 
the discount front. And the Abraham & 
Straus branch store has made it known 
that it won’t be undersold—and it seldom 
is! (This Hempstead situation is espe- 
cially noteworthy because the impression 
still persists that discounting and the dis- 
count house in particular exist only in a 
few large cities.) 


e 4—Several months after that 1954 mid- 
summer series on off-list appeared in AA, 
with its basic point that the discount 
house was merely the facade of discount- 
ing, the Chamber of Commerce of the 
United States released the results of a 
nationwide discount study. It showed that 
discount outlets now do a $25 billion an- 
nual volume and that they account for 
18% of total retail volume. (That per- 
centage figure is, of course, apt to be mis- 
leading—in some categories, such as ap- 
pliances, discounting may account for 
75% of total volume; in food it is a minor 
factor.) 


e 5—A study among purchasing agents 
disclosed that, of some 600 queried, some 
35% regularly aided personnel to buy at 
discounts; another 52% “cooperated” with 
personnel in the same way occasionally. 
(I’ve always wondered how much varia- 
tion there is in the definition of 100 peo- 
ple as between “regularly” and “occa- 
sionally”!) When will somebody make a 
similar study among personnel directors? 
They are unquestionably responsible for 
more discount shopping than the discount 
house itself! 


e 6—Every study made to date leaves no 
room to doubt that most manufacturers 
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consider their fair trade agreements to 
be “scraps of paper.” Only a few manu- 
facturers have had the wisdom and the 
courage to use fair trade to broaden mar- 
kets and profits for their outlets and for 
themselves. In the meantime, a mount- 
ing roster of states (seven at the time of 
writing) have emasculated their fair 
trade laws and the U.S. Department of 
Justice has a committee report (also at 
the time of writing) that frowns on fair 
trade. (Several manufacturers who have 
been honest in their price-control policies 
and practices are developing plans for 
continuing their successful programs 
should fair trade be taken off the books.) 
Incidentally, advocates of fair trade still 
have powerful friends on Capitol Hill— 
don’t count fair trade out. 


e 7—A branch of the American Federa- 
tion of Labor has announced that it is 
“definitely opposed to discount houses as 
a menace to labor and to everything that 
labor has fought so vigorously to obtain 
over the years.” But organized labor it- 
self has gone too far to provide discount 
facilities for its members to make this 
statement stick. Moreover, the retail 
clerks union quite cheerfully signs up 
employes of discount houses! And out on 
the West Coast, a discount house which 
quite strictly limits its membership to 
AFL members, has grown into the largest 
discount house in Northern California! 
And some of the CIO unions sponsor, 
directly or indirectly, buying clubs of 
various kinds. 


e 8—Among the unions, the buying club 
is generally viewed as a union service. 
Among manufacturers, the buying club 
is looked upon as a “fringe benefit.” 


e 9—The Illinois Federation of Retail 
Assns. has been distributing a reprint of 
an Illinois law affecting buying clubs 
sponsored by manufacturers. Under this 
law—presumably engineered through 
legislative halls by retailers—it is unlaw- 
ful for a company (including banks, etc.) 
to act as a buying agent for its employes 
on merchandise not produced by the com- 
pany. The law was passed in 1941. It has 
never been tested. Competent lawyers 
doubt it would stand up if it were tested. 


e 10—A study made by the National Re- 
tail Hardware Assn. disclosed that of 130 
manufacturers who declared fair trade 
to be their true love, only 10 were real- 
istically enforcing fair trade. I’d be in- 
clined to cut that to five or six! 


e 11—A House Small Business sub- 
committee is preparing to probe discount 
houses and manufacturer franchise prac- 
tices. I can recall when Congressional 
committees probed the chain stores, the 
mail order houses, etc. I can’t recall that 
these probes hindered those earlier dis- 
count houses particularly. 


e 12—The Federal Trade Commission, 
in a recent pronouncement, certainly did 
little to dismay the discounter. On the 
contrary, the FTC none-too-subtly told 
discounters to continue on their merry 
way and not to fear the FTC. 


e 13—Department stores showed an 
increasing tendency to meet discount 
prices on appliances. But the discounter 
has gone far beyond appliances. I’ll have 
more to say about department store plans 
to compete with the discounter in a later 
article. At this moment, however, I 
would like to point out that a retailer 
with operating costs of some 34-36% can 
hardly cut prices on the major part of 
his inventory in competition with a mer- 
chant whose overhead may run from 10 
to 20%. It just isn’t in the cards! 


e 14—The president of Webster-Chi- 
cago had declared that “in the New York 
City area, 85% of all major appliances 
were sold by discount houses in 1954.” 
That figure is correct as applied to the 
discount operation; not as applied to the 
discount house. He also said that the dis- 
count house is “tending to become more 
like a conventional dealer every day”— 


and 
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BRAND CENTER—Exterior drawing of new Polk Bros. store on Chicago’s south side. The 
store, which expects to do a minimum volume of $10,000,000 a year, is featured as the 


“world’s largest center of national brands.” 


a statement that is not quite factual. A 
small handful of discount houses are 
opening more luxurious outlets and 
giving more services. But the total dis- 
count operation is far from conventional. 
If anything, the contrary would be 
a more accurate summation—in other 
words, the conventional outlet is tending 
toward the unconventionality of the dis- 
count operation—witness the  circusy 
warehouse sales of department stores. 


e 15—It was also the president of 
Webster-Chicago who came right out and 
said publicly what most appliance and 
hard goods producers have been doing 
privately. Said he: “Manufacturers of 
appliances and other consumer items 
can’t take sides in the economic battle 
between conventional dealers and the so- 
called discount houses.” That statement, 
too, may not stand up fully. Right in 
Webcor’s own field I believe that Mag- 
navox, which has taken the side of the 
conventional dealer with a highly selec- 
tive distribution policy and rigidly en- 
forced fair trade, is doing pretty well. 
This subject of what the manufacturer 
is doing because of discounting will also 
be covered in a later article. 


@ 16—One discount house, which oper- 
ates in appliances on a broker’s commis- 
sion of from 3 to 5%—which is really 
getting down to bedrock!—functions this 
way: The customer is told to come to 
this outlet with the preduct’s name, cor- 
rect model number, price. She leaves her 
order. The store then either supplies the 
item from stock; or gets it promptly (no 
trouble at all with most brands). 

No selling is done; merchandise is not 
shown. Floor people are properly called 
“order takers”; indeed, this outlet adver- 
tises in this way: “Come to our New 
Order-Taking Department. Our order 
taker is waiting to take your order on 
any standard brand of television, washer, 
dryer, refrigerator, freezer, etc. But be- 
fore you come—make sure you know 
what you want. Bring in correct model 
number, product name and correct price.” 
A seven-day money-back offer applies. 
This is a big operation. With margins 
running up to 8%, it has many variations. 


e 17—A discount chain is offering a 
unique credit plan. It works this way: A 
customer must spend exactly $25, $40 or 
$60. The customer pays $5 down and $5 
in monthly instalments. On a $60 pur- 
chase, six monthly instalments are avail- 
able. Any difference from the three even 
figures must be paid in cash—a $35 
order thus involves a $15 cash down pay- 
ment. If the customer increases her total 
purchase to $40, she pays only $5 down. 


A carrying charge of 10% is added. The 
chain expects about 10,000 instalment 
purchases in six months. 


e 18—Discount merchants are getting 
together to do coordinated buying. Thus 
the large discount operators can exert 
still more pressure on suppliers and the 
smaller discount operators can jointly 
achieve respectable buying power. This 
policy is destined for wide expansion. The 
discount operators are too smart to over- 
look the potentials inherent in group buy- 
ing; moreover, as their margins go down 
and their costs go up (both are beginning 
to happen) they will turn to group buy- 
ing to compensate. 


e 19—Local, state, sectional and even- 
tually national organizations of discount 
houses and even discount operators of 
various types are either formed, being 
formed, or being suggested. The dis- 
counter started out as a lone wolf oper- 
ator. He is now becoming a joiner—and 
the stronger the opposition, especially 
the more the legal threat or pressure, the 
more will the discounter form his own 
trade associations. The discounter may 
already have his own legislative lobby- 
ists; I suspect he has! 

e 20—Polk Bros., the famous Chicago 


discount chain, which gives Sears a close 
run for hard goods store volume in Chi- 
cago, is now building an outside sales 
force. It did about 11% of its total ap- 
pliance volume in outside selling in 1954; 
it now aims to increase this to over 20%. 
Some 25 full-time outside men are now 
employed; the number will be increased to 
100 full-time men; part-time men will 


_be increased from about 40 to some 200. 


The house-to-house discount operation 
has, to date, been largely a small-timer 
activity. Now the big discounters will 
move in. And bear in mind that house- 
to-house (notwithstanding hundreds of 
new shopping centers, the automobile, 
etc.) is a fast-growing merchandise out- 
let. 


e 21—Incidentally, Polk Bros. reminds 
me of this fact: On its newest Chicago 
store the GE name is one of a group of 
prominent brands featured in huge store- 
front signs. Presumably this applies only 
to GE major appliances; its traffic ap- 
pliances are fair-traded. Does the shop- 
ping public know the difference? Can 
even GE make such a straddle? I could 
pose a lot of questions relative to this 
duality of price policy in the GE line, 
including my wonderment over the rea- 
sons why major appliances should not be 
fair-traded (and in some instances are 
even now devoid of a list price!) while 
traffic appliances are pretty strongly fair- 
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traded. But maybe one reason it is still 
possible to buy GE traffic appliances at 
a discount without extraordinary trouble 
is this very duality of price policy. Seems 
to me that ultimately GE will have either 
to fish or cut bait. 


e 22—The anti-discounters like to point 
out that the discounter offers no services. 
That is entirely true of some discounters; 
entirely erroneous as applied to more and 
more discounters. Polk Bros. even pro- 
vide wheel chairs in some of their stores 
for disabled shoppers—a service yet to be 
thought of by many traditional outlets. 


e 23—Discounters tend to suit their store 
hours to shopper requirements rather 
than to their own convenience. Any num- 
ber of discount houses are open from 11 
a.m. or 12 noon to 9 p.m. and 10 p.m. 
every night. Some occasionally stage all- 
night promotions—they know that the 
night-owl market in this country of late- 
risers, night workers, etc., is growing 
rapidly (as the late night-time television 
and radio programs prove). In states 
where they can be open on Sunday, they 
are open on Sunday. This gives tradi- 
tional merchants all kinds of pains—eth- 
ical, moral, and physical. But I insist 
that retail hours in this nation are set for 
the convenience of the retailer and his 
employes—not the convenience of the 
shopper. Only the food super recognizes 
the trend—and it is open from 4 to 6 
evenings weekly, and on Sundays too in 
permissive states. The food super is not 
yet a traditional outlet, be it noted— 
although it should also be noted that it is 
tending in that direction. 


e 24—Henry and William Model, owners 
of the Mode! hard goods chain, are open- 
ing what they call a “cooperative roadside 
discount department store.” They claim 
that all 66 retailers in the center will use 
discount techniques. There will be co- 
operative buying and promotion for this 
“discount center.” Some $100,000 is ear- 
marked for advertising. 


@ 25—The farmer’s market concept is 
expanding enormously—and gaining 
some respectability. A chain of these 
farmer’s markets is now being formed— 
the first to open in Levittown, Pa. Big 
money is going into the farmer’s market, 
and while the operation is still laden with 
fly-by-nights, it promises to come out of 
its undisciplined stage and become rea- 
sonably respectable if not traditional. 
Many operators now have stalls in a num- 
ber of farmer’s markets; thus we have a 
new form of “chain-store” operation 
emerging. The farmer’s market is now, 
in reality, a “suburban” market—maybe 
it might even be called a “poor man’s 
version of the luxurious suburban shop- 
ping center.” It goes in for hoopla on a 
big scale. 


e 26—The auction type of discount 
operation—sometimes operating by itself, 
sometimes in a farmer’s market—is also 
expanding. There are 57 different kinds 
of auction. In some the shopper gets a 
rough deal. In others, the shopper clearly 
gets amazingly low prices. 


e 27—The discount house is moving 
out toward the suburbs, while the auction 
house and the farmer’s market tend to 
move toward the city. Korvette now has 
three suburban outlets. Everybody out 
in the suburbs is not quite a millionaire— 
yet! And even millionaires like low prices. 


e 28—The discount house is improving 
its appearance and adding to its size. Some 
of the newer discount outlets are archi- 
tecturally beautiful. One discount house 
is turning over a volume of about $25,000,- 
000 in just one store—a unit of some 60,- 
000 square feet of selling space. Discount 
houses that will rival sizable department 
stores in selling footage and even in 
number of merchandise departments are 
definitely on the way. (How many de- 
partment stores do a $25,000,000 volume 
in the main store? I would say not over 
10 to 15%.) 
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e 29—The discount house is broaden- 
ing its merchandise classifications. It is 
totally misleading to continue to think of 
the discount house as strictly appliances 
or hard goods. It is going into soft goods— 
men’s, women’s and children’s apparel; 
linens and domestics. It is going into 
drugs and cosmetics. It is going into lug- 
gage, jewelry, cameras, furniture, rugs, 
home furnishings, garden tools—you 
name it. There are discount houses spe- 
cializing in one or several of these mer- 
chandise classifications; there are others 
that go in more or less heavily for all of 
these categories. 

And the trend is unquestionably toward 
broadening of the discount effort by mer- 
chandise categories. I fully expect to see 
the discounter step into food—with per- 
haps a.5 to 10% margin as against the 
food super’s 17% margin. And, of course, 
the concessionaires in the farmer’s mar- 
kets and other types of joint-effort dis- 
count operations sell everything under the 
sun at discounts. The manufacturer who 
concludes that “it can’t happen to me” 
may be due for a rude awakening. 

It is estimated that of the 5,400,000 
passenger cars produced in 1954, almost 
1,000,000 were sold through discount 
channels. (Of course, with trade-ins, 
every auto agency is a discount outlet.) 
There is talk that high-cost showrooms 
may be losing their value—the trend may 
be toward a “supermarket” type of op- 
eration in some cities. 

Incidentally, some discount houses act 
as a “selling front” for other houses (in- 
cluding some manufacturers, whole- 
salers, etc.). It works this way: The cus- 
tomer in the discount house is invited to 
pick up a courtesy card that opens the 
door for the shopper in a “wholesale” es- 
tablishment. At Korvette’s, these cards 
contain the name of the outside firm—for 
example, a card containing the name of 
The Charles Furniture Co. Inc., reads in 
part: “This card will admit you to ‘Dec- 
orator’s Row,’ our furniture distributors’ 
showroom, where you will effect a sub- 
stantial saving on any purchase you make. 
Deferred payment plan if desired.’ Every 
kind of furniture is offered. 

While Korvette gives no figures on the 
volume it does this way—on all of which 
Korvette presumably gets a 10% rake-off 
—it is the general belief that the rent of 
most of the Korvette units is covered 
quite amply in this way! 


e 30—In soft goods, as in hard goods, 
the discount house features known brands 
when it can. Korvette has offered Man- 
hattan and Arrow shirts at a discount as 
well as Nettleton shoes and Wembly ties 
—although I doubt it offers these brands 
regularly. 


e 31—Not many discount houses adver- 
tise; but the number is slowly but 
surely increasing. Chicago’s Polk Bros. is 
a huge advertiser. Korvette advertises. 
Where discount operators are grouped 
under one roof—as in the newest in- 
stances of the Fair on 14th St., referred 
to earlier in this article—advertising is 
fairly common. 

It isn’t generally understood that the 
percentage of appliance stores that adver- 
tise is rather small. Ditto for the soft 
goods specialty store. 

I believe that the discount house chains, 
the under-one-roof operators, the new- 
type farmer’s markets, etc., will all be- 
come advertisers in the traditional sense. 
I use that phrase “traditional sense” be- 
cause, in various non-conventional ways, 
these outlets are of course advertising. 
And, for the discount house per se, its 
discount card—which it clings to perhaps 
for this reason—is a mighty effective 
piece of advertising that the customer 
tends to carry around all of the time. 


@ 32—A very interesting bit of proof of 
the enormous selling power of the very 
word “discount” is found in the way de- 
partment stores, chain stores, etc., are all 
running “discount” sales. Even some food 
supers are using the magic term. What 


has happened to the “bargain” sale? 


e 33—One discount house has offered 
postage stamps at a discount. There ap- 
pears to be no law violation involved. 


e 34—Even up in Canada the discount 
house is taking hold. Two Montreal re- 
tailers of appliances and tv receivers re- 
cently joined forces in full-page newspa- 
per advertising. Because discounters are 
still new in Canada, they had to explain 
in the ads the workings of the discount 
operation. 


e 35—A discount type of department 
store is planned out on the West Coast; 
it will occupy 105,000 square feet. Among 
other novel features, merchandise will be 
taken to the departments on conveyor belt 
from the warehouse; the same conveyor 
belt will then take purchases to check 
stands at the door. (This gets down to my 
recent statements that “materials han- 
dling” techniques must be applied to the 
retail floor operation as well as to the 
warehousing operation. Too many retail- 
ers are “handling” 10 to 25 tons for every 
ton they actually sell.) 


e 36—A long list of drug items is to be 
offered under the following discount plan: 
Members are invited to join for a $3.50 
annual fee. The organization then acts as 
buying agent for its members. Members 
will buy at 20% above cost. A catalog 
will feature the offered items. (I must 
hasten to add that some of-these plans 
never get off the ground—but they are 
worth mentioning because they show how 
the wind is blowing.) 


e 37—Some discount houses take local 
department store ads; cross out the de- 
partment store price; insert the lower 
discount price; then mount the ad in the 
discount store’s window. Underhanded? 
You bet. But pretty effective, too! 


e 38—Stephen Masters, president of Mas- 
ters Inc., cites an operating figure com- 
parison as “proof” of the discounter’s abil- 
ity to “offer more.” He compares his fig- 
ures with NRDGA figures in this way: 


NRDGA Masters 


% % 
Salaries and wages 17.70 5.69 
Store and selling expenses 6.50 2.11 
Warehouse and shipping 2.25 1.95 
Office and general 4.45 1.45 
Total 32.90 11.20 


Don’t take those figures as mathematical 
absolutes. I’m always dubious about these 
figure comparisons. But there is certainly 
a degree of accuracy in this general com- 
parison if not in the precise figures. 


e 39—It is very interesting to note that 
some of the salespeople behind discount 
counters are going way up in the air— 
the clerk behind the drug counter, for 
example, may be four feet above the sell- 
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ing floor. Incidentally, some other retail- 
ers are beginning to copy this high-up 
fixture. 


e 40—Don’t make the mistake of con- 
cluding that discount house salesmen are 
poorly paid (they definitely are well paid) 
or that they are poor salesmen (they can 
outsell most salespeople in conventional 
outlets). 


e 41—The National Assn. of Discount 
Merchants continues to strengthen its or- 
ganization. Right now it is busy cleaning 
up its own house. 


e 42—So far I haven’t referred to the 
“catalog” operation in the discount field. 
In home furnishings, housewares, electric 
housewares, gift wares, many soft goods 
items, the discount catalog continues to 
build volume. This is a discount opera- 
tion apart from all others—and much, 
much larger than generally realized. Total 
circulation of the catalogs runs up into 
the millions. The total figure may be 
larger right now than the combined cir- 
culation of the Sears and Ward catalogs, 
although of course these discount catalogs 
are tiny in any size-of-issue comparison. 
These catalogs do an astonishing business 
right in the heart of big cities, as well as 
in rural and suburban areas. 


e 43—Claiming 100,000 members, the 
Automobile Assn. of New Jersey (not 
associated with the American Auto- 
mobile Assn. but furnishing similar 
services) has opened a discount outlet. 
Presumably, sales will be made only to 
members. Items carried range from tv, 
appliances, electrical housewares to shop 
tools, furniture, luggage, etc. Other deal- 
ers are up in arms; more so than they 
might normally be over another discount 
outlet. They believe that since the main 
interest of the sponsor is membership in 
the automobile association, prices may 
really be slashed. 


# In order to clear away some foggy con- 
cepts of big-time discount operations, 
let’s take a more detailed look at Kor- 
vette’s, famous New York discount house. 
Here are a few basic facts: 

A—volume this year will exceed $50 
million. 

B—nine stores now in operation. 

C—entire business now in only its 
eighth year. 

D—its head is, today, only 35 years 
old; he started with pennies. 

E—new outlets being planned. 

F—each store operstes with entire 
independence; most unusual. 

G—one of its stores has a 1,000-car 
parking lot; now inadequate. 

H—its salespeople earn from $65 
weekly up. Yearly bonuses exceed $1,- 
500. 

I—it willingly pays high rents—no 
out-of-the-way locations. 
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J—each store buys separately; each 
store stocks individually. 

K—it buys from a large number of 
jobbers—gets daily and twice daily 
service. 

L—suppliers are asked to replace 
slow-moving items; usually comply. 

M—buying from jobbers usually is 
about 2% above cost. 

N—just about everybody does the 
buying—no exaggeration. But every- 
body who buys has a responsibility for 
what he buys. 

O—merchandise carrying a 40% dis- 
count has 30% taken off. Merchandise 
without a list price has the cost price 
doubled—and 33% taken off. On elec- 
tric housewares, Korvette makes about 
10% gross. 

P—major appliances are bought by 
this chain on bill-and-hold. The chain 
buys a carload; the distributor holds it. 
The distributor ships direct to the 
chain’s customers, simultaneously 
charging for delivery. Korvette’s gross 
profit on major appliances is probably 
$10—no matter what the price of the 
item! 

Q—the customer makes a selection 
from display; is given a check; is sent 
to a wrapping counter where he pays 
for and gets the item. (Some items are 
sold and wrapped at the purchase coun- 
ter.) 

R—some items—cosmetics, drugs, etc. 
—are sold self-service. Others are serv- 
iced by a plentiful number of sales- 
people. 

S—the chain mails some _ 150,000 
pieces each month. 

T—it has little trouble getting co- 
operative advertising allowances. | 

U— it will spend over $200,000 in ad- 
vertising this year. 

V—its resources include wagon job- 
bers, sub-jobbers, manufacturers—a 
multitude of suppliers by number and 
by variety. 

W—competing retailers have gone to 
the extent of photographing trucks de- 
livering known brand items to Kor- 
vette, and then complained to jobbers 
and to the manufacturers. The com- 
plaints have not been known to have 
much effect! 


e 44—A fascinating and almost fantastic 
development in the appliance discount 
situation that started in New York 
(where many discount developments 
have, of course, originated) involves the 
emergence of some of the large appliance 
chains as transshippers performing many 
of the functions of the appliance distribu- 
tor. Under this procedure, retailers can 
buy many if not most appliances from 
the transshipping department of an ap- 
pliance chain for as little as $4 to $5 
above the carload price—and the dealer 
need order only one! For a few dollars 
more, the chain will even deliver the 
item to the retailer’s customer in a 
“blind” truck. 

This is quite a windfall for the small 
retailer. He can operate with little or no 
inventory. His telephone is all he needs 
to be in business. And he actually gets 
pretty close to the carload price, thus 
saving as much as $16 if he bought from 
the regular distributor. 


# For the chain, this practice provides 
the volume required for multi-car orders, 
with resulting savings. Also, the multi- 
car orders (some factories have special 
prices for three cars, four cars, etc.) 
brings with it extra advertising allow- 
ances, extra promotional allowances, etc. 
Consequently, if the chain handles its 
transshipping volume on a no-profit basis 
(actually, the chains probably show a 
small net on the transshipping operation), 
the other benefits make the total opera- 
tion decidedly worth while. 

The chain gets its merchandise from 
the distributor. Why does the distributor 
sell to a chain that, in turn, will sell to 
the distributor’s retail customers on a 
basis with which the distributor can’t 
compete? One reason is that the distribu- 
tor formerly was competing with out-of- 
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Family Circle has the 


largest ‘newsstand’ 
sales of any 
magazine ever! 


Now 4,334,000 average monthly circulation for October through March... 
every issue of Family Circle has made spectacular gains... 
average monthly increase of 253,000 over the same period a year ago! 


— FEN Re ARNE ms 


Family Circle ‘newsstands’ are supermarket checkouts—where every sale is to a store customer! 


SOURCE: Publisher’s Statements dated June 30, 1954 and December 31, 1953 and 1954; Publisher’s 
Estimates for January, February and March, 1955. Gain Computation: Publisher’s Calculation. 


Reason? 


Look inside the magazine... 


You'll find Family Circle talks the language of family-shoppers... catches their inter- 
est with sure-to-be discussed feature articles... captures their hearts with editorial 
on how to make family life fuller, more rewarding —more fun. Family Circle does 
its level best to be a counselor and trusted friend of the family. That's the major 
reason why more and more readers—and advertisers—are buying Family Circle. 


HELP OVER THE TEEN-AGE HURDLE 5y Quentin Reynolds 
Here are some yXuRY HOUSES ON A BUDGET 
typical articles NEWS IN SUMMER FASHIONS, photograpnea in Califorma 
in April HAM—ALL DRESSED UP FOR EASTER 
Family Circle; 25 WAYS 10 KEEP SICK-ABEDS HAPPY 
WATER LILIES FOR BACK-YARD BEAUTY 


New York « Chicago * San Francisco « Los Angeles 


Every copy of Family Circle is bought by the customers of these |4 leading chains in all 48 states and Canada: 
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town transshippers who came into his 
market. They didn’t buy from him. The 
chains, however, buy from him; give him 
a tiny margin; it’s “clean” business; he’s 
reasonably happy. 

Ultimately, the distributor may do 90% 
or more of his total appliance volume 
with just a few chains which, in turn, 
may supply hundreds or several thousand 
independent merchants. That means the 
distributor may ultimately decide that he 
doesn’t require salesmen. And that, in 
turn, may mean that manufacturers will 


Employe Communications... 


begin to look upon these chains as a new 
type of distributor; and they may even 
throw overboard the traditional distribu- 
tor! 

And that, in quick outline, is the story 
of the progress of the discount operation 
to date, and particularly its progress since 
last August. 

In the next article—the second in this 
series—I plan to report and analyze the 
competitive tactics of traditional retailers 
who have given up name-calling and 
threats for earnest competitive action. 


Company Papers as Advertising Aids 


By Robert Newcomb and Marg Sammons 
(Mr. and Mrs. Newcomb operate 
their own organization in employe 
relations.) 

An advertising agency president, 
Charles L. Rumrill of Rochester, N. Y., 
recently urged the editors of company 
publications to lend a helping hand to 
advertising. In a talk before the annual 
conclave of the American Assn. of Indus- 
trial Editors in Buffalo, Mr. Rumrill ex- 
pressed the view that company publica- 
tions—in these sharp, competitive times— 
can be helpful to their publishers. 

“Better than in any other medium,” he 
told his listeners, “you can tell interest- 
ingly and completely the development of 
a new product or material. ..Company 
publications have the space to suggest ad- 
ditional uses and benefits, and to tell 
complete case histories that can only be 
briefed in ads.” 


® This commendable thought is in keep- 
ing with a growing inclination on the part 
of employe communications people to 
peddle their wares in larger markets. For 
years the die-hard element among editors 
of company magazines has been content 
to concentrate the ammunition on the 
personal, social activities of shop people. 
Any probe of the employe mind will 
clearly show that employes have a deep 
and continuing interest in the end results 
of the work they produce. Maybe they 
don’t want to know all the mechanical 
details, but they like to be led in out of 
the dark on end-product uses and appli- 
cations. Adman Rumrill’s idea might pro- 
ject some industrial editors into the fear 
that their journals, following his counsel, 
will become sales sheets for management 
and therefore of lessened interest to 
ployes. It just isn’t so. 

For the remote and unworkmanlike re- 
lationship between company advertising 


departments and personnel departments 
in charge of employe communication, 
both parties can take some responsibil- 
ity. The advertising chief is too disposed 
to think solely of his external markets; 
the communications head becomes too ab- 
sorbed with his in-plant audience. Both 
acknowledge the interdependence of the 
two departments, and speak feelingly of 
the need for teamwork, but there is little 
evidence of it in day-to-day practice. 

The authors of this department have 
frequently arranged the marriage of the 
advertising department and the commun- 
ication department. At the outset there 
has been no great disposition to hold 
hands, but as time moved on, both groups 
began to note the full potentials of the 
match. The employe publication started 
to cover advertising and salés department 
activities, with the material always 
slanted to employe interests. The adver- 
tising people began to feed “leads” into 
the publication offices. 

One happy consequence of this type of 
working arrangement took place in a 
Midwest manufacturing plant last month: 
The general sales manager happened to 
complain a trifle bitterly to the industrial 
relations manager about the tough selling 
tasks he was facing. The industrial rela- 
tions manager, who has charge of the su- 
pervisory training program, thought it 
would be well if the sales manager ap- 
peared before the group, to state the case 
for sales. The sales manager agreed. 

Out of the supervisors’ meeting came 
a new (and somewhat startled) appreci- 
ation of what the sales and advertising 
boys are up against these days. The so- 
bered supervisors took the message to 
heart, and then passed it by word of 
mouth to the shop people. To most, it was 
all new stuff. To many shop people, that 
careworn term “teamwork” began to take 
on new meaning. 


Looking at Radio and Television... 


Special Products and Services Call 
for Careful Media Study 


By The Eye and Ear Man 

Much discussion has been taking place 
about the use of television to reach child- 
ren or higher income groups or regional 
groups or anyone less than the masses. 
The fact rcmains that television is a mass 
medium and is priced accordingly. If 
your prime prospect is limited to less 
than everybody, you had better examine 


television carefully because chances are 
you are wasting a lot of advertising dol- 
lars. 

Supposing your product is in one of the 
following categories: 

1. Products bought only by upper in- 
come groups. 

(a) Automobiles costing over $4,000. 
Television homes average about $4,000 a 
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With Pufltype Cereal 


Rasy? Why your youngsters can‘de it in just 10 min- 
ute! Delicious? Nestié’s Candy Quickies give you 
flacer combinations you can’t beat. Try cranchy ce 
reals, tangy peanuts, sweet raisins -or make up your 
own. Only one trick. always start with Neatté’s 
Semi-Sweet Chacnint: Morseis te get the right flavor, 
) the real atnoothness, the perfect lbwking results Den't 
wait to try ‘em. Get plenty of Nestit’s Morvels at 
your grocer’s. Gxtay. 
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year family income. It is unlikely that 
most are prospects for this car and those 
who are would tend to be more selective 
in their viewing habits. A manufacturer 
in this category may sell from 40,000 to 
125,000 cars a year. To pitch against mil- 
lions of homes, most of which are not 
prospects, is wasteful. 

(b) Travel plans. Here again the pros- 
pects do not justify the high out-of-pock- 
et cost. Also the ephemeral quality of the 
commercial does not permit adequate re- 
reading. 

(c) Expensive articles such as jewelry, 
furs or clothing. Unless these are show- 
cases for a cheaper line in a large assort- 
ment, there is little excuse for anything 
but free participations on tv (in exchange 
for a plug). 


s 2. Products bought by or sold to racial 
groups. 

(a) The Negro market. There is no 
economy on the local level or nationally 
in slanting a sell to this market. Radio 
and print do a much better job at equi- 


Realism Does It 


JUST ADD . 


Corn Syrup and Water 


MAKE LUSCIOUS NESTLE’S CANDY QUICKIES 


EASY AS 1-2-3! 


Aay Dry Cereal, or Nuts, Pruita, ete 
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There are times when we may seem inconsistent; times when we say we 
prefer the realism of photography; times when we may champion the impres- 
sion left by a deft and imaginative art technique. 


Actually, we are not being inconsistent. We like any technique that gets 
across to us the spirit, the feeling, of the product itself. After all, if the prod- 
§ uct is any good and we are given the opportunity of using it, tasting it, mak- 
ing it part of our pattern of living, and it satisfies us in every way—why, 
quite naturally, we become a consistent purchaser of it. And advertising is 
an inexpensive way of sampling the product, of demonstrating it in use. And 
when advertising does just this, we like it—and praise it as good advertising. 


Certainly this Nestle ad does just that. As reproduced here it lacks the 
realism of the reproduction in four colors. But you get the general idea. 


The candy looks good enough to eat—and the copy assures us it’s easy as 
1-2-3 to make. So... what do we do? Make it, of course. Which means we 
buy the product. And that’s what the ad set out to have us do. 
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table rates. 

(b) The Jewish market. Unless holiday 
items or special food or wine products 
are generic in their appeal, television is a 
costly way to reach this target. 

(c) Foreign language market. Radio 
does an excellent job in Spanish, Italian 
and Polish language broadcasts, to name 
a few. Television would find a similar 
job under present pricing standards im- 
possible economically. 

3. Products bought by everyone, but for 
a limited use. 

(a) Baby products. There is no ques- 
tion but what daytime television can 
reach young mothers, but its range is so 
much wider than that (and it is priced 
accordingly) that other specific media 
could be better used to do the job. 

(b) Wedding gifts. This category runs 
the gamut of items, but here again the 
seasonal and limited nature of the ap- 
peal makes a pin-point medium a better 
value. 

(c) Heavily seasonal items like Christ- 
mas gifts, umbrellas, swimming suits, etc. 
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Advertising Age, April 18, 1955 


4. Products bought by children sold on 
children’s programs. 

(a) Candy bars. Here is a highly con- 
troversial area. There are no doubt suc- 
cess stories in the use of television to 
sell candy to children. The question is: “Is 
there a premium price per bar of candy 
by using a mass medium to sell to a lim- 
ited group?” Conversely other media 
must prove that they can reach children 
more economically. Radio can probably 
prove this. The other side of the argu- 
ment is whether it might not be wiser to 
sell candy bars to the whole family. 


= (b) Ice cream. Here again it is not the 
question of selling ice cream to children 
—a pushover—but whether it is not bet- 
ter to sell the brand to the entire family 
at one time at lower costs per consumer 
reached. 

(c) Cereals. It is one thing to get the 
children to force the family to buy cereal, 


Salesense in Advertising... 


but unless the whole family eats it, it is 
bound to back up on the shelves. 

Television offers the salesman a means 
of selling any product in one form or an- 
other. The purpose of this discussion is 
to caution the television user or potential 
user to be sure to evaluate the cost of 
reaching a specific potential customer. It 
is one thing to make a sale and another 
thing to figure the unit cost of that sale. 

Radio stands ready to make it possible 
for any advertiser to use it economically 
against selected markets or groups of peo- 
ple in every category. If your product is 
less than a nationally distributed product 
that is bought or used by everyone poten- 
tially, it might be well for you to look in- 
to the possibility of radio’s making you a 
good package at a low cost per consumer 
impression. And you might look at print. 
It is rumored that printed media do a 
pretty good job of reaching selective au- 
diences, too. 


What Sells Groceries Is Eatin’ Pleasure 


By James D. Woolf 
(Mr. Woolf is an advertising con- 
sultant who spent many years as 

v.p. in charge of creative activities 

of the western offices of J. Walter 

Thompson Co.) 

Last October, in this space, I ven- 
tured the opinion that flavor (meaning 
good eatin’) is the appeal of first im- 
portance in food advertising. I gave it 
as my belief that most people obey the 
dictates of their taste 
buds in the matter of 
food selections. And 
that most homemakers, 
in their meal planning, 
think first of what will 
please the family pal- 
ate. 

Bearing me out is a 
letter from William J. 
McKenna Jr., copy 
chief, Scheideler, Beck 
& Werner, New York advertising agency. 
Writes Bill McKenna: 

“Because it so closely parallels a con- 
tinuing experience of ours, I was partic- 
ularly interested in your Salesense fea- 
ture captioned, “Flavor—Appeal of First 
Importance in Food Advertising.” 

“What you say is supported in detail 
by our current campaign for Mueller 
Macaroni Products, a typical ad of which 
is enclosed. You will be pleased to know, 
too, that this experience also supports 
your often-stated plea for greater copy 
and research department teamwork. 


James D. Woolf 


= “The Mueller switch to all-out empha- 
sis on taste was initiated in the copy de- 
partment, which recommended that pilot 
tests be made through use of inexpensive 
opportunities such as radio pre-broadcast 
panels. It was also suggested that our pros- 
pective and previous claims be tested 
along with all competitor claims. 

“Our research department agreed to the 
try and further suggested that we test 
on the basis of believability as well as ap- 
peal. This proved to be mighty good cre- 
ative research thinking. 

“In the preliminary tests, our flavor 
claim came out about in the middle on 
the basis of appeal (a competitor’s low- 
calorie claim was first). 

“On the basis of believability, our 
claim came out close to the top; the low- 
calorie claim came close to last. 

“Both counts considered, our flavor 
claim, which could be supported by cred- 
ible reason-why, came best recommended. 
And this held good during our own sub- 
sequent more exact research investiga- 
tion. 


“Because we have had several similar 
experiences, the liaison between copy and 
research in this agency is exceptionally 
close, with one doing a great deal to spark 
the other. In an outfit which is forever 
testing, this situation naturally helps 
make for a happy copy department. 

“Interestingly, the leading competitive 
brands have abandoned their heavily- 
promoted dietetic claims to swing in with 
taste appeal. As Fred Mueller says, this 
is all to the good. If this is the best ap- 
peal, then the more advertisers who back 
it, the better for the industry which, even 
today, can consider 50% of America’s 
families still to be won. 

“We are happy to add that, in each 
case of involvement in Starch checking 
issues of various newspapers, these Muel- 
ler ads have not only registered tops 
among food ads, but have ranked up with 
the best supermarket ads.” 

Now note the two Quaker Oats pages 


Says Mrs. Robert W. Pearson 
58 Fowview Rood, Needham, Mass. 


“Try my pet recipe and see!” 
GOOD COOKS EVERYWHERE AGREE 


“MUELLER’S 
ELBOW MACARONI 
beats ALL for TASTE!” 


FLAVOR FiRST—Here’s one of the Mueller’s 

macaroni ad series which has had out- 

standing success with use of the taste 
theme. 


You just cant match the 


wonderful taste 


ot goed hot oatmeal 


EATIN’ PLEASURE—This ad to be appreciated 

must be seen full size in its original color. 

The dish, as the copy promises, does look 

“downright delicious.” Eatin’ pleasure is 

the No. 1 motivating force in our selection 
of food. 


NEGATIVE?—This color page seems totally 
devoid of appetite appeal. Uncooked oat- 
meal is singularly lacking in visual at- 
tractiveness. Even if the oats did look 
mouth-watering, the illustration fails of 
its purpose, and the reverse effect—white 
type against a red background—discour- 
ages readership. 


For easy Lenten days 


New! » 


Weil watchers dessert ¥ 
only 2 calovies a serving! 


\tat the flaw... 
ene af Ue segier! 


D-ZERTA 


ne one eae 


CROWDED—This Royal color half page reg- 
isters appetite appeal in a very low key. 
The space is so crowded with things that 
the flavor concept fails to pop out. Right, 
the important promised benefit is the fact 
that D-Zerta is low in calories, hence of 
interest to weight watchers. This adver- 
tiser wisely illustrates with a luscious 

color picture. 


PAS C NEL 


eee ARC et Sok ey a 


APPETITE APPEAL—Compare this beautiful 
page of Minute Rice with the instant oat- 
meal ad. The illustration, a full-color pho- 
tograph, fairly drips with appetite appeal. 
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shown on Page 71. If it were possible to re- 
produce them for you in full color, you 
would agree with me that the “Wonderful 
taste” page makes a most tantalizing ap- 
peal to one’s taste buds. (My wife upon 
reading this advertisement wrote 
“Quaker Oats” on her shopping list.) And 
I am sure you will agree, as against this, 
that the picture in the Instant Oatmeal 
page, which looks like something (prob- 
ably smelly) being concocted in a chem- 
ist’s laboratory, is not merely uninviting 
to the appetite; it is also very close to 
being unappetizing. 

The big news, I realize, is the fact that 
Quaker Oats can be cooked in a minute 
or two, but why can’t this news be flashed 
to the reader in conjunction with an in- 
viting appeal to the reader’s love of good 
eatin’? Pre-cooked Minute Rice has done 
this most successfully. The handsome 
color page shown here is typical of a 
series that bears down heavily on appe- 
tite appeal, without burying the news 
that Minute Rice meals are ready in min- 
utes. 

I am not suggesting that in every case 
food advertisements should feature head- 
lines dealing directly with flavor. The im- 
portant news may have to do with some- 
thing else (vitamins, digestibility, low 
caloric content, economy, pre-cooked, or 
whatever), but this is no reason why the 
advertisement should look like some- 
thing out of a chemist’s laboratory. Note 
the D-Zerta color half page reproduced. 
The news is the low caloric content of the 
product. (“New! Weight watchers dessert 
...only 12 calories a serving!”) The il- 
lustration might portray a weight watch- 
er weighing in on her bathroom scales, 
but it doesn’t. It portrays, in full color, 
a delectable lime gelatin dessert. Note, 
by way of contrast, the Royal Pudding 
ad. The news here seems to be that the 
product is pre-cooked and “instant” and 
also “super homogenized.” The iullustra- 
tion of the pudding is supposed to make 
it look mouth-watering, I suppose, but 


Tips for the Production Man... 


“I always take a box” 


Folie who enjey the Finer things can ettrround « box of g 
suger Frosted Plakse quickern you can say “Kelloggs ‘ 
secret onger frogting beape ‘en crtep, ly getty”, Tomy eodces - —. ' 
chika dodchowe probdern ty buying bent far enacting ant = 
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UNCONVENTIONAL—This ad is so cute and 
unconventional that it will undoubtedly 
be rewarded with a high Starch noted 
rating. Maybe it will sell a lot of frosted 
flakes. 


in my opinion it fails to come off. The ad 
is so crowded with so many ideas that 
the delicious flavor concept fails to reg- 
ister. 

I may be speaking for a minority of 
one, but the Kellogg’s ad leaves me cold. 
I am very fond of dry breakfast cereals, 
but this tiger concept fails completely to 
give me a hankering. “Sugar Frosted 
Flakes” is a wonderful name tor this 
product, and it seems to me that mouth- 
watering ads could be built around the 
sugar frosting theme. 

What sells groceries is eatin’ pleasure. 


Bodoni-Good, Durable Old Type Face 


By Kenneth B. Butler 
(Mr. Butler is head of the Wayside 
Press and of Kenneth B. Butler 
& Associates, Mendota, III.) 


There used to be a saying around ad 
shops: “When in doubt, set it in Caslon.” 
This is still a byword with some, but 
there’s no doubt Caslon is losing its luster 
and it is losing it to “good old Bodoni.” 

Most typographic scoreboards, both ad- 
vertising and editorial, show Bodoni as 
a consistent leader in type family selec- 
tion. Bodoni has been popular for years, 
but this top preference has not always 
been so. For a long time Bodoni proved to 
be a runner-up to Garamond. In current 
type scoreboards Garamond has slipped, 
sometimes as badly as eighth. 


® It is interesting to try to analyze the 
reasons why this old-timer is proving so 
durable in modern design and type selec- 
tion. 

One of the foremost reasons, I think, 
is the medium blackness of Bodoni. Bo- 
doni Book has more impact than Gara- 
mond or Caslon, for example; yet is not 
so black as to present a page that is bla- 
tant. Bodoni has a beautiful italic, al- 
though this is a quality also possessed by 
Garamond and Caslon. 

Bodoni is an interesting face, with its 
combination of heavy and light lines. Be- 
ing a serif face, it appears to be much 
more readable in large copy blocks than 
either the square-serifs or sans-serifs. 


Somehow, Bodoni Book seems to be 
eminently modern in tone, and this may 
be one big reason for its popularity. It 
has a chiseled, almost architectural clas- 
sic line in its design, and for this reason 
combines well with the medium and bold 
sans-serifs when the latter are used for 
headings and display lines. Bodoni ap- 
pears clean-cut, and the design and cut 
of the letters provides even coloring 
when viewed in large copy blocks. 

Bodoni is somewhat formal in design, 
as opposed to the softer and more modu- 
lated variables of faces like Garamond 
and Baskerville. 

It would be difficult for Bodoni to 
match the extreme legibility of Century 
Schoolbook or Century Expanded, both of 
which are delightfully open and clean- 
cut. Bodoni has a character count equal 
to Garamond or Caslon and higher than 
Century, which is an important factor to 
many production men when rather heavy 
copy is involved. 

Another face which is rapidly coming 
to the fore for use in text composition is 
Times Roman. This face has a sharp, in- 
teresting cut. With somewhat shorter as- 
cenders and descenders than Bodoni 
Book, it has the appearance of being one 
size larger than it actually is; yet is suffi- 
ciently condensed to achieve a high 
character count. 

But despite new faces and changing 
tastes, it is a sure prophecy that Bodoni 
will be right up there for a long time to 
come. 
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Advertising Age, April 18, 1955 


Looking at the Retail Ads 
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See a film then t J want to see the awn set on the water 


And dance in the evening! You have a way with you... . 


Cunard. gracious living at its best 


Walk? Too warm ..... Or swim! Too lazy..... 


A deck chair in theshade! That's better 
veces And a cool, cool drink! Better still. 


Not me, dear lady. Cunard. They have all the 


answers to jaded mentalities and lethargic limbs. 
Do sit down. You're making me feel energetic. 


THe eo CC Ce 8° «a We St OB * 
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By Clyde Bedell 
(Mr. Bedell is a consultant in cre- 
ative advertising and advertising 
training.) 

I forget in what city I plucked this ad 
from “Coming Events in Britain”’—a 
free publication to hotel guests. 

It was months ago—but I have just 
read it again with the same lift I had 
then. 

Curiosity is probably the weakest of 
the five great headline ingredients. For 
forthright selling in a highly competitive 
area, I am inclined to mistrust it. But 
people who are reading a hotel publica- 
tion for places to go, eat, drink, be en- 
tertained—and so on—are perhaps not 
hurrying through a fat publication, and 
should be stopped in numbers, I think, 
by this ad. 

The headline says: “Madam will you 
walk. ..?” 

And then comes easy-going casual 
informal copy that sounds like what it’s 
supposed to—talk. If you start to read 
it, you can’t stop. 

Walk? Too warm...Or swim? Too 
lazy...See a film then? I want to see 
the sun set on the water. A deck chair 
in the shade? That’s better...And a 
cool, cool drink? Better still. And dance 
in the evening? You have a way with 
you... Not me, dear lady. Cunard. They 
have all the answers to jaded mentali- 


ties and lethargic limbs. Do sit down. 
You’re making me feel energetic. 

Nice, eh? Advertising is apt to be 
awfully dull and stuffed shirt. January 
Fortune has one that’s not. 

Look at it. Stromberg Carlson ad, Page 
12. It’s good all the way through, as I 
judge ads. Tells about their XY Toll 
Ticketing System by means of which, 
when you dial your wife (or someone 
else’s or someone else for that matter) 
long distance, a little ticket lands on 
the billing clerk’s desk at the phone 
company with a few figures on it that 
tells all—number called, number called 
from, the hour, duration of call, date, 
and cost. 

It’s something! 

But what I liked—the last paragraph 
is this: ‘Wonderful? Shucks, we’ve been 
doing things like this for better than 
60 years.” 

The crowning triumph of good copy 
is the achievement of a feeling of friend- 
ly intimacy—of fellowship, with the 
reader. Let the company shine through 
with a ray of human warmth—a heart- 
beat or two—a handshake—or a sense 
of humor—some camaraderie—and a 
tremendous advertising bonus gets 
chalked up. 

Howdy, Mr. Stromberg-Carlson. If 
you all are like your ad, you must be 
nice people to do business with. 


Character Count of Some Leading 
Types Used for Text 


Family of Type* 
Garamond 
Futura Medium 
Times Roman 
Caslon 
Bodoni Book 
Baskerville 
Cairo 
Century Schoolbook 
Regal* * 
Century Expanded 
Ideal** 


Characters Per Pica 
2.89 
2.87 
2.83 
2.82 
2.78 
2.77 
2.54 
2.5 
2.44 
2.41 
2.39 


*Based on Roman with italic. Roman with bold provides lower char- 
acter count. 
**These faces are designed for high legibility, mainly used on news- 
papers where 7 or 8 point are used, thus providing a higher practi- 
cal character count. 
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FOOD PRODUCTS— 


All-purpose shortening, baby foods, bacon, 
baking mixes, baked beans, bread, candy, cat 
food, chili con carne, canned chicken, branded 
Chinese foods, coffee, cookies, cooking or salad 
oil, canned corn, cottage cheese, corned beef 
hash, graham and soda crackers, cranberries— 
fresh and sauce, dessert powders, dietetic fruits 
and vegetables, dog food, flour, frozen foods, 
frozen orange juice, canned fruit and vegetable 
juices, hot and cold breakfast foods, jams, 
jellies and preserves, ice cream, liver sausage, 
canned luncheon meats, margarine, macaroni 
and spaghetti, milk, canned peas, potato chips, 
rice, salmon, dry soup mixes, tuna fish, wieners, 
peaches, canned sardines, sugar, meat sauce, 
refrigerated ready to bake biscuits. 


SOAPS, ALLIED PRODUCTS— 


Powdered bleach, bleaching fluid, deodorizers 
disinfectants, laundry starch, scouring cleansers, 
soaps and cleaning agents for dishes, fine 
fabrics, hardwood floors, household laundry, 
linoleum or tile floors, painted walls and 
woodwork, rugs and upholstery, toilet bowl 
cleaners, floor wax, scouring pads, toilet’ 
articles purchased in grocery stores. 


DRUGS, TOILETRIES— 


Deodorant, facial cream, facial tissues, 
hair spray, hair tonic or dressing, 

hand cream, hand lotion, headache 
remedies, lipstick, nail polish, home 
permanent waves, safety razor blades, 
shampoo, electric shavers, shaving cream, 
tooth paste, tooth powder. 


BEVERAGES— 


Cordials, gin, grape brandy, rum, scotch, 
vermouth, whisky, wine, beer, soft drinks, 
prepared cocktails. 


HOMES, APPLIANCES— 


Clothes dryers, cooking ranges, home food 
freezers, dishwashers, garbage disposers, home 
heating, home improvements, owners and renters 
of homes, power lawn mowers, power tools, 
planning to build or buy, room and outside 
painting, portable radios, refrigerators, 
television sets, washing machines, mattresses, 
carpets and rugs. 


AUTOMOTIVE— 


Antifreeze, batteries, make and model car 
owned, gasoline, motor oil, tires, spark plugs, 
ownership and make of second car in family, 


planning to buy. Here’s the up-to-date picture of con- ances, homes, and their economic 


sumer buying habits in a metropolitan _ status. This information, all gathered 
market of 300,000 households and _ since January 1, 1955, again shows the 
a million population. It’s the 32nd competitive positions of more .than 
2,000 brands, shifts in buying habits, 
dealer distribution of brands and com- 
parisons with past years. Write for this 
report on local marketing and buying 
buy; their brand preferences and prod- —_ factors which influence your sales in 
uct usage; ownership of cars, appli- the Milwaukee market. 


GENERAL— 


Cellulose sponges, cigarets, cigars, composition 
of families, foundation garments, brassieres, 
nylon hosiery, pipes and pipe tobacco, paper 
towels, aluminum foil, paper napkins, toilet 
tissue, wax paper, family income, employment, 
life insurance, outboard motors, stocks 

and bonds, wrist watches. 


annual report of America’s original 
Consumer Analysis — telling what, 
when and where Milwaukee people 


gon itioer atts. THE MILWAUKEE JOURNAL 


National Representatives, O'Mara & Ormsbee, Inc. 


New York Chicago Detroit Los Angeles San Francisco - 
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Gladys Gets New Assistant—and Needs More Assistance 


Advertising Age, April 18, 1955 


from Sharp-Penciled Readers of Advertising Age 


Gladys the beautiful receptionist has a new assistant. And, believe it or 
not, the new assistant’s name is Audrey. Audrey and Gladys spent a day at 
the photographer's recently posing in “typical” office situations under the 
watchful ond appreciative eyes of a couple of AA staffers. 

Shown here are four of the resulting photos, and others will be presented 
later. In the now-famous balloting on whether Advertising Age should keep 
Gladys on the editorial page, or throw her out, AA readers voted better than 
two to one to keep her. But some suggested that the captions could perhaps, 
maybe, be a little funnier. 

So what more sensible than that you, dear and not-so-gentle reader, should 
write your own captions? The lines under the pictures provide the space, the 
coupon in the corner gives you room to identify yourself. The reward? Funnier 
captions, we hope. and a credit line to the writer. Just keep them reasonably 
clean, and reasonably related to the advertising business. 


Sid Bernstein, Editor, ApveRTISING AGE 
200 E. Illinois St., Chicago 11, Ill. 


‘In the interest of a higher level of humor on AA’s editorial page, here are 
my suggestions for some words to put in the mouths of Gladys the beauti- 
ful receptionist and her new assistant, Audrey. 
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Advertising Age, April 18, 1955 


Johnson Motors | 


Enters TV in New | 


Three Media Drive — 


WAUKEGAN, ILL., April 13—A) 
major three-media spring advertis- 
ing campaign, which includes net- 
work tv commercials for the first 
time, has been launched by John- 
- Motors for its outboard motor 
ine. 

W. H. Jonas, director of sales 
and advertising, said the company 
has expanded both newspaper and 
magazine advertising schedules, in 
addition to entering television. 
This is the third successive year 
of major schedule increases, he 
said. 

The company’s spring and sum- 
mer magazine schedule includes 
162 ads totaling 167 pages in gen- 
eral, outdoor, boating and com- 
mercial publications. Most of the 
ads are color pages designed to 
appeal to sport fishermen, family 
groups, recreation minded youth 
and water ski enthusiasts. 


® Among publications added to 
the general magazine schedule are 
Ebony, Reader’s Digest and Sports 
Illustrated. The separate magazine 
schedule for 13 commercial publi- 
cations includes 42 pages of black- 
and-white ads aimed at commer- 
cial fishing, logging and other in- 
dustries. 

An illustrated brochure an- 
nouncing the campaign has been | 
sent to 3,400 dealers, who are) 
urged to run tie-in local ads with 
each factory ad. 

The initial tv contract is for six 
one-minute weekly commercials 
on 54 NBC stations. 

Lamport, Fox, Prell & Dolk, 
South Bend, Ind., Johnson’s agen- 
cy, said Johnson’s_ advertising 
campaign is “the largest ever 
scheduled for a _ sporting goods 
product.” 


California Diamond Buyers 
May Become Investors | 

“Buy a diamond—and get a/§ 
share of stock” is the advertising | 
and sales theme of Kay Jewelers, | 
San Francisco, during April. The 
company is giving away shares of 
stock in well known companies 
with each sale of a diamond as a 
tie-in with “Invest in America” 
month. 

Kay Jewelers will give away 
shares of seven companies listed 
on the New York Stock Exchange 
with diamonds bought from any 
of its 12 stores in California. Stock 
will include shares in Hayes Mfg. 
Co., Emerson Radio Corp., Grey- 
hound Corp., Canadian Pacific, 
20th Century Fox Film, Southern 
Pacific and U.S. Tire & Rubber Co. 


SPARK EVERY PROMOTION 


‘Shorp, clear, esp prints in aon 
gage eines from. 


O’Cedar Corp., Chicago, has 
signed to sponsor 50 daytime news 
and feature programs on ABC) 
Radio, concentrated in a ten-day 


O’Cedar Buys ABC Time | 


| period, starting April 14. The five- | 


a-day schedule for the ten-day | 
period includes half sponsorship of | 
“Companion” (10 a.m., CST);, 
O’Cedar news with Albert Warner 
(10:30 a.m., CST); Bess Myerson | 
and “Great American Women” (11 | 
a.m., CST); Frank Farrell and 
“New York, Day by Day” (11:25) 
a.m., CST); Harriet Van Horn and 
“Custom Made” (1:20 p.m., CST). | 
Turner Advertising Agency, Chi- 
cago, is handling. 


Seward to ‘American Aviation’ 

American Aviation Publications, 
Washington, has appointed Laurie 
S. Seward regional advertising 
manager in Chicago. Mr. Seward, 
formerly an account executive 
with Vaughn, Thain & Spencer, 
succeeds A. B. Copeland, who re- 
signed to become divisional sales 


manager of Cook Electric Co. 


We were happy to read in Printer’s Ink that 
**Media buyers are studying the media they use 
harder than ever before’’. Naturally so, because 
when experienced, critical media buyers put 
medical journals under a microscope MODERN 
MEDICINE fares very well indeed. That’s natural 
because readers say MODERN MEDICINE is the 
nation’s most influential medical journal. We 
have the evidence in 35,479 pieces of mail from 
doctors all over the country (26% of our circu- 
lation) who stated that they found this journal 
informative, authoritative and helpful. 


Weigh the evidence (available from any of 
our representatives) and you too will select 
MOopERN MEDICINE as your basic medium. 


America’s Most Influential Medical Journal 
MINNEAPOLIS«NEW YORK+ CHICAGO:+SAN FRANCISCO-LOS ANGELES 


Reaches every practicing U.S. physician under 65. 
Total medical circulation, Dec., 1954; 140,264. 
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The PHOTOMATIC Co. 


$3-59 E. IMlinois St. * Chicago 11, Hil. 
Phone WHitehall 4-2930 


The HEARTLAND 
of 
NEW YORK STATE 


— © aye 


EE; 


MBREMES ESE SE . 


HERALD-JOURNAL & HERALD-AMERICAN 


HE BIG SYRACUSE MARKET is getting bigger all the time. Syr- 

acuse’s Strategic location and superb transportation facilities 
have made if a top-ranking distribution center in the Eastern 
States. Industrial diversity . . . 400 industries representing every 
basic manufacturing classification . . . give it robust prosperity 
and growth potential. 


In the 15-county area of which Syracuse is the trading center, 
there are 401,900 families (1,357,100 population) with annual 
spending power of $1.9 billion! The Syracuse Newspapers, with 
223,103 daily circulations, serve and sell that market more 
completely, more economically, than any other combination of 
media can do! 


Remember! . . . You can be sure of selling this No. 1 Test Market 
of the Middle Atlantic States* only one way . . . because only 
Syracuse Newspapers cover it completely. 


Represented Nationally by 
MOLONEY, REGAN & SCHMITT 


*Sales Management's Tes! Market Survey 


the SYRACUSE NEWSPAPERS > 


%& THE POST-STANDARD 
Morning & Sunday 


Sunday 


Combined Daily 223,103 Sunday Herald-American 221,954 Sunday Post-Standard 101,254 
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Coming 
Conventions 


April 16-21. National Business Publi- 
cations, spring meeting, Boca Raton Hotel 
& Club, Boca Raton, Fla. 

April 21-23. American Assn. of Adver- 
tising Agencies, annual meeting, Boca 
Raton Hotel & Club, Boca Raton, Fila. 

April 21-23. Southern California Adver- 
tising Agencies Assn., annual conference, 
El Mirador Hotel, Palm Springs. 

April 22-23. Advertising Federation of 
America, Eighth District, Hotel Nicollet, 
Minneapolis. 

April 26-28. American Newspaper Pub- 
lishers Assn., annual convention, Wal- 
dorf-Astoria, New York. 

April 28-30. Greater Weeklies Associ- 
ates, national conference, Hotel Gover- 
nor Clinton, New York. 

April 29-May 1. Advertising Federation 
of America, 9th District, first annual 
convention, Hotel Paxton, Omaha. 

April 30. Midwestern Advertising Agen- 
cy Network, 2nd quarterly 1955 meeting, 
Bismarck Hotel, Chicago. 

May 2-3. Outdoor Advertising Assn. of 
America, 3rd annual painted display con- 
ference, Hotel Sherman, Chicago. 

May 3-6. Assn. of Canadian Advertis- 
ers, annual convention, Royal York Ho- 
tel, Toronto. 

May 5. International Advertising Assn., 
annual convention, Plaza Hotel, N. Y. 

May 5-8. American Women in Radio & 
Television, annual convention, Drake Ho- 
tel, Chicago. 

May 8-11. National Newspaper Promo- 
tion Assn., annual convention, Drake Ho- 
tel, Chicago. 

May 9-11. National Industrial Adver- 
tisers Assn., annual convention, Sheraton 
Park Hotel, Washington, D. C. 

May 11-13. Public Utilities Advertising 
Assn., 34th annual convention, Sheraton 
Hotel, Chicago. 

May 12-13. Inland Daily Press Assn., 
spring meeting, Drake Hotel, Chicago. 

May 16-17. Chicago Tribune Forum on 
distribution and advertising, WGN Studio 
Theater, Chicago. 

May 18. Student Marketing Institute 
second annual clinic, Hotel Roosevelt, 
New York. 

May 18-21. Trans-America Advertising 
Network, annual meeting, Barclay Hotel, 
Philadelphia. 

May 22-24. Magazine Publishers Assn., 
36th annual meeting, The Greenbrier, 
White Sulphur Springs, W. Va. 

May 22-26. National Assn. of Radio & 
Television Broadcasters, annual conven- 
tion, Shoreham and Sheraton-Park Ho- 
tels, Washington, D. C. 

May 23-25. Sales Aids show, sponsored 
by Advertising Trades Institute, Biltmore 
Hotel, New York. 

May 25-28. Associated Business Publi- 
cations, annual spring conference, The 
Homestead, Hot Springs, Va. 

May 30-June 1. National Assn. of 
Transportation Advertising, 14th annual 
meeting, The Cloister, Sea Island, Ga. 

June 5-8. Advertising Federation of 
America, 5lst annual convention, Palmer 
House, Chicago. 

June 8-10. National Sales Executives 
convention and sales equipment fair, 
Waldorf-Astoria, New York. 

June 12-17. Special Libraries Assn., ad- 
vertising division, 46th annual convention, 
Hotel Statler, Detroit. 

June 15-17. American Marketing Assn., 
national conference, Schroeder Hotel, 
Milwaukee. 

June 19-22. Poster Advertising Assn. of 
Canada, Hotel London, London, Ont. 

June 20-22. Lithographers National 
Assn., annual convention, Lake Placid 
Club, Lake Placid, N. Y. 

June 24-26. Northwest Daily Press 
Assn., summer meeting, Ruttger’s Birch- 
mont Hotel, Bemidji, Minn. 

June 26-29. National Advertising Indus- 
tries Exposition, Hotel Morrison, Chicago. 

June 26-29. Advertising Assn. of the 
West, 52nd annual convention, Multno- 
mah Hotel, Portland, Ore. 

July 11-13. Newspaper Advertising Ex- 
ecutives Assn., summer meeting, The 
Greenbrier, White Sulphur Springs, W. 
Va. 

Aug. 6-9. Mail Advertising Service 
Assn., annual convention, Statler Hotel, 
Los Angeles. 

Aug. 15-19. Photographers’ Assn. of 
America, 75th anniversary convention, 
Conrad Hilton Hotel, Chicago. 

Sept. 10-14. Screen Process Printing 
Assn., International, 7th world conven- 
tion, Ambassador Hotel, Atlantic City. 

Sept. 12-14. Direct Mail Advertising 
Assn., 38th annual convention, Morrison 
Hotel, Chicago. 

Oct. 2-6. Outdoor Advertising Assn. of 
America, 58th annual convention, Jeffer- 
son Hotel, St. Louis. 

Oct. 17-18. Boston Conference on Dis~ 
tribution, Hotel Statler, Boston. 

Oct. 17-19. Inland Daily Press Assn., 
annual meeting, Drake Hotel, Chicago. 

Oct. 17-19. Agricultural Publishers 
Assn., annual meeting, Chicago Athletic 
Club, Chicago. 

Nov. 14-16. Advertising Essentials Show, 
sponsored by Advertising Trades Insti- 
tute, Biltmore Hotel, New York. 

Nov. 14-18. Financial Public Relations 
Assn., annual convention, Hollywood 
Beach Hot#l, Hollywood, Fla. 
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“Ten years of outstanding insulating 
performance proved FOAMGLAS stays dry!" 
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Target practice wos #3 


until engineers 
tried Alcoa 
Aluminum 


ATTENTION GETTERS—These are the first award winners in Associated 
Business Publications’ 1955 competition for advertising in industrial, 
institutional and professional papers. In Division 6, advertising of 
public relations and other services, first award (top left) was won by 
International Silk Assn., which presented “silk as an idea.” Anderson 
& Cairns, New York, was the agency. Meter department, General 
Electric Corp. (top right) was the winner in Division 3, advertising 
of operating machinery and equipment, for an ad announcing a new 
series of meters. G. M. Basford Co., New York, was the agency. Bos- 
titch Inc. (center) won the Division 5 first award—components, con- 
tainers, packaging—with a dramatic story on staples as time savers. 


ALCOA © 


w. 


OO? Als The 


© scesememncennences Ma be 


PLES AAD LP AA 


ASEM COMPARE OC AmEmOM 


N. W. Ayer & Son, Philadelphia, was the agency. In Division 1, Pitts- 
burgh Corning Corp. (right center) won top honors with its Foamglas 
testimonial story as an example of construction materials advertising. 
Ketchum, MacLeod & Grove, Pittsburgh, was the agency. In Division 
2, maintenance and service equipment advertising, M. B. Skinner Co. 
(bottom left) was first award winner in Division 2, with its campaign 
to influence purchasing of Skinner clamps by gas and water officials. 
Jones & Taylor and Associates, South Bend, Ind., was the agency. 
Aluminum Co. of America (bottom right) was honored for advertis- 
ing of a raw material—an ad promoting use of aluminum in highway 
signs. Fuller & Smith & Ross, Cleveland, was the agency. 


Seagram's 7 Crown 
Campaign Suggests 
It as Birthday Gift 


NEw York, April 12—Seagram 
Distillers Co. will use a four-color 
spread in the April 18 issue of 
Life to launch a two-month maga- 
zine campaign to remind consum- 
ers that “Every day is somebody’s 
birthday”—and that fine whisky 
makes an ideal gift for such oc- 
casions. Illustrations will feature 
birthstones for each month. 

Full-color pages will be used in 
Argosy, Collier’s, Elks Magazine, 


Field & Stream, Look and VFW 
Magazine. 

In addition, variations of the 
magazine ads will appear in 607 
daily newspapers in 492 markets. 
Special point of sale material has 
been distributed to dealers. 

George E. Mosley, v.p. in charge 
of advertising and sales promotion, 
says that this is the fourth year in 
succession that Seagram has 
launched a special promotion to 
focus the attention of consumers 
on liquor as a year ’round gift. The 
current campaign, he said, is more 
extensive than its forerunners, 
with increased advertising and 
point of sale promotion. Warwick 


& Legler is the agency for Sea- 
gram’s 7 Crown, the brand being 
featured. 


Display & Exhibit Reorganizes 

Display & Exhibit Specialties 
Co., Detroit, in a reorganization 
program, has realigned and added 
to its staff. Jack E. Huff, sales 
manager of the company since 
May, 1952, has been elected exec. 
v.p. and v.p. in charge of sales. 
Fred Burcroff, with the company 
since its founding, has been 
named treasurer. Bernard Hazel- 
ton, formerly with the Pontiac di- 
vision of General Motors Corp., 
has joined Display & Exhibit as 


v.p. in charge of operations, and 
Jack Green, previously art director 
of Gardner Displays, has been ap- 
pointed design director. 


Sears, Roebuck to Remsen 
Sears, Roebuck & Co., Chicago, 
has appointed Remsen Advertising 
Agency, New Haven, Conn., to 
handle national advertising and 
sales promotion for its line of J. C. 
Higgins sporting fireditite. oe ©. 
Higgins rifles, shotguns and re- 
volvers, which are sold in Sears 
retail stores and through its cata- 
log, will be featured in an out- 
door, men’s and sports magazine 
drive, beginning in September. 
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Antell Ex-President 
Buys Former Agency 
as Seven Others Bid 


BALTIMORE, April 12—Nine ad- 
vertising agencies have already 
solicited the business of Charles 
Antell Inc. This account has been 
on the loose for a couple of weeks, 
since the company dropped T.A.A. 
Inc. The biggest spending product 
is Formula 9. 

Among the agencies which have 
pitched for the account are Charles 
W. Hoyt Co.; Roy S. Durstine Inc.; 
Russel M. Seeds Co.; Cayton Inc.; 
Maxwell Sackheim & Co.; H. B. 
Humphrey, Alley & Richards; 
Grant Advertising; Ruthrauff & 
Ryan and Joseph Katz Co. 

R&R handles Fastabs, a product 
of an Antell-affiliated company. 
Relatively quiet recently, Fastabs 
will break a major campaign in 
June for an “improved” reducing 
product, which has been tested in 
several areas. Four major media 
will be used in this drive. 

Katz is interested enough in this 
account to handle the commercials 
gratis for Antell’s coverage of the 
Easter parade on NBC-TV. Bill- 
ings on this show go to T.A.A., 
which made the buy. 


@ Last week Charles D. Kasher, 
Antell’s pitchman-president since 
the company’s inception in 1950, 
sold his 33% interest in the com- 
pany to Leonard and Julius Ros- 
en. The former remains as chair- 
man of the board. The latter, who 
previously was exec. v.p., replaces 
Mr. Kasher as president. 

In announcing his resignation, 
Mr. Kasher said he had acquired 
title to “an advertising agency 
known as T.A.A. Inc.” This agency 
handled only the products of An- 
tell and its affiliated company, 
National Health Aids. 

Mr. Kasher also will serve as a 
consultant to Antell. 


Ten Merchants Nominated 
for Mart Hall of Fame 


Ten outstanding American mer- 
chants, who have concluded their 
active business careers, have been 
nominated as candidates for the 
Merchandise Mart Hall of Fame in 
1955. They are Benjamin Altman, 
founder of B. Altman & Co.; Felix 
Fuld, co-founder of L. Bamberger 
& Co.; Joseph L. Hudson, founder 
of J. L. Hudson & Co.; Louis E. 
Kirstein, one-time partner and 
v.p. of Wm. Filene’s Sons Co.; 
Rowland H. Macy, founder of R. H. 
Macy & Co.; Herbert Marcus, co- 
founder of Neiman-Marcus Co.; 
Walter Rich, former president of 
Rich’s Inc.; Frederick H. Rike, 
first president of Rike-Kumler Co.; 
Jesse Isidor Straus, partner and 
president of Macy’s, and Robert E. 
Wood, a former chairman of the 
board of Sears, Roebuck & Co. 

Names of those elected to the 
Hall of Fame this year will be an- 
nounced at the Third Annual 
Awards Dinner to be held June 
23 in the Merchandise Mart, Chi- 
cago. 


Cullen Joins McHugh-Cather 

McHugh-Cather Advertising 
Agency, Beverly Hills, has ap- 
pointed James J. Cullen an account 
executive. Mr. Cullen, who re- 
signed as president of CBS Inc., 
his own agency, to accept the ap- 
pointment, will bring a number of 
industrial accounts to McHugh- 
Cather. 


Dickinson Joins Skil Corp. 


James B. Dickinson has been 
appointed to the advertising staff 
of Skil Corp., Chicago maker of 
portable electric and pneumatic 
power tools. Mr. Dickinson, who 
will handle the sales promotion 
responsibilities of the department, 
formerly was assistant ad manager 
of Ceco Steel Products Corp. 


HOLLYWOOD oe, 
* f Pondeed Cos 
* 
ohiss 60. Gb): bi 2 >) mE 
Tested A sre 
lipstick ~f 
Many other exciting colors. Westmore Kiss Tevted Lipsticks proved BEST in V4 
movie close-ups. Smeas-resistant * . Guorantead no finer quality ot 


any price. At all variety ond drug stores. HOUSE OF WETMORE, INC., NEW YORK * HOLLYWOOD 


COME HITHER APPROACH—House of Westmore is promoting the allure 

of users of its Go-Go-Go Pink Kiss-Tested lipstick with two-color 

ads in confession and movie fan magazines. Kiesewetter, Baker, 
Hagedorn & Smith, New York, is the agency. 


of any daily newspape 
in Canada! | 


You sell not only to the 
fashionable but to the 
all important fashionABLE... 
to the top-bracket market that 
influences the mass market... 


to the“discerning minority 


that sets tastes and 
patterns that 


others follow” 


the mass market 
comes easier! 
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FOR THE COMPLETE STORY 
—all the facts and figures—of 
Western New York's 8-county 
market, write for the Market 
Date Book published by the 
_ Courier-Express. 

x 


& 
iS 


Western New York’s Only Morning 
by and Sunday Newspaper 


BEST BUFFALO BUY 
for COMPLETE COVERAGE 
~ alli 


It’s the Sunday Courier-Express — the 
State’s largest newspaper outside of 
Manhattan. This powerful medium will 
carry your sales message to nearly all 
the families in Western New York’s 
great 8-county market where annual. 
retail sales through some 20,000 stores 
are almost 2 billion dollars. And 
to blanket this same market most 


economically, your best Buffalo buy 


_ is the Morning Courier-Express which 


reaches nearly 14 of the 463,400 families 


MAY 8 AND JUNE 5 


BUFFALO COURIER - EXPRESS 


REPRESENTATIVES: 
SCOLARO, MEEKER & SCOTT 
Pacific Coast: DOYLE & HAWLEY 


Multi-Page Ad 
Is Directory of 
9,531 GE Dealers 


page advertisement appearing in 
ithe May 3 issue of Look—the 
Pw insertion that magazine has 


| NEw York, April 13—In a 9%-_ 


ever carried—General Electric’s 
tube department will kick off its 
Tv Service Month, first of an an- 
nual series. 

Placed through Maxon Inc., the 
ad will list 5,531 dealers in 2,281 
cities and towns in 48 states and 
|Hawaii. A. L. Champigny, the de- 
partment’s advertising manager, 
believes this is probably the most 
complete dealer directory ever 
published within the covers of a 
Single magazine. 

The opening page of the inser- 


GE tv service dealer to pick up 
the necessary entry blank. The 
contest, concurrent in length with 
the company’s service promotion 
period, runs for 30 days, begin- 
ning April 19, the date on which 
the Look issue appears. 


@ Page two of the insertion is de- 


Some magazine coverage can be kinda like this... 


NOTHING TO BUY! 


EASY JINGLE CONTEST ‘ 


GENERAL Q@ ELECTRIC 


voted to the GE service dealer, 
his training, his use of test equip- 
ment and his complete stock. In 


page broken only by a block of 
copy spotting common service 
troubles and _ suggesting their 
correction by the installation of a 
GE tube by a service dealer. 

The Look ad is the sole bit of 
consumer advertising scheduled 
for the campaign. But both dis- 
tributors and dealers have been 
flooded by the manufacturer with 
promotional material, and sup- 
porting business paper advertis- 
ing is currently appearing in 
Electrical Merchandising, Natesa 
Scope, Photo Fact Reporter, Radio 
& TV News, Retailing Daily, Serv- 
ice, and Technician. 


@ The two-color spreads appear- 
ing in the trade press were pre- 
printed and backed up to form 
self-mailers which have been sup- 
plied in quantity to distributors. 
Additional promotional material 
was furnished to distributors in 
the first quarter of the year, en- 
abling them to prepare their deal- 
ers for participation in Tv Serv- 
ice Month. 

Newspaper mats, window and 
counter cards and direct mail ma- 
terial has been furnished to the 
individual dealers whose names 
appear in the 914-page insertion. 
A promotional booklet, calling at- 
tention to the project, has been 


sent to all major newspapers and) 
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G.E. OFFERS $25,000 CASH PRIZES THROUGI 
YOUR LOCAL TY SERVICEMAN 


Boye 6 Re dilew remerrnny Ryser 


GENERAL QP ELECTRIC 


<< S66) 
Fa ASO | 


DEALER DIRECTORY-—This Look spread leads off a 942-page ad in the 

magazine’s May 3 issue in which General Electric Corp.’s tube de- 

partment will promote Tv Service Month by listing 5,531 dealers in 
2,281 cities. Maxon Ine. is the agency. 


to radio and tv stations, urging 
local support. GE is completing 
arrangements to insure plugs on 


— in the 8 counties. tion promotes a $25,000 cash|the ensuing pages of the inser-| national tv shows to promote the 
‘ both daily prize contest open to consumefs, |tion the dealers are listed geo-| concept of the benefits of televi- 
| and Sunday. SPECIAL RESORT AND TRAVEL ISSUES who need only go to their local | »aphically, with each solid type|sion set service to the consumer. 


= J. T. Thompson, sales manager 
for the department, estimates that 
there has already been a 30% in- 
crease in sales, as dealers order 
stocks of tubes to prepare for the 
month of activity. He thinks it 
likely that by the end of the pro- 
motion there will be an over-all 
gain of 50% over the same period 
of 1954. 

The promotion results from 
more than two years of prepara- 
tory activity. During this time the 
company worked with distributors 
and dealers and placed public re- 
lations advertising in the trade 
press to demonstrate General 
Electric’s support of their efforts 
to sell the public on the desirabili- 
ty of legitimate, professional, 
trained service in keeping tv re- 
ceivers working at their best. 

To give additional support to 
the campaign, 3,260 news trucks 
will carry banners, and 13,000 
newsstand posters will call atten- 
tion to the Look advertisement. 


Curtis Adds Four Offices 
Curtis Publishing Co., Phila- 
delphia, has opened four new ad- 
vertising sales offices. They are 
located at 805 Peachtree St., At- 
lanta; 3440 Wilshire Blvd., Los 
Angeles; 915 Olive St., St. Louis, 
and 222 Baker Bldg., Minneapolis. 


Twice as Big 
ag Milwaukee 


Sell it at half the price! 


cai ot 


2 9, a a alae aeR SS 


The 50 county wWKOW COUNTRY market with Madison as 
its capitol city, has retail sales of $2.6 BILLION annually— 
62% of the state’s total, over twice as high as Milwaukee. 
You can sell it all at bargain rates on WKOW, Wisconsin's 
most powerful radio station, at half the cost of Milwaukee. 
Ask your Headley-Reed Co. 
man for proof of performance 
and the wKOW COUNTRY 
Saturation Rate Plan. 


WKOW Sia. 


MADISON, WIS. 


It is the onc magazine edited for 
employee food operations; circulating 
exclusively to Business and Industry; 
covering the fastest growing segment 
of the food service market. With your 
advertising in Inplant you get maxi- 
mum coverage of this billion dollar 


bes INPLANT 


30 Rockefeller Plaza, New York, N. Y. ¢« 


~ 


FOOD 
MANAGEMENT 


220 Montgomery St., San Francisco 4, Calif. 


230 E. Ohio St., Chicago 11, Ill. « 
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$1,000,000 in Profit 
Sharing Plan Goes 


to Norge Dealers 


Cuicaco, April 13—Norge will 
pay 9,000 dealers nearly $1,000,000 
as the first instalment in its un- 
usual profit sharing plan next 
April 26. 

The payment represents funds 
accumulated for dealers on _ their 
Norge purchases since Jan. 1. 
Norge saves 2% of the cost of 
each appliance in a special account 
for each dealer. This bonus ap- 
plies on all dealer purchases of 
regular or special Norge models, 
over and above regular quantity 
discounts. 

Retailers will receive individual 
checks from the company’s 82 dis- 
tributors, Judson S. Sayre, presi- 
dent of Norge, a subsidiary of 
Borg-Warner Corp., said. 


s Banking of profit-sharing funds 
for Norge dealers will continue, 
and another payment will be made 
in July for the April 1-June 30 
period. 

This profit sharing plan is 
Norge’s answer to the pressing 
problem of shrinking dealer prof- 
its, Mr. Sayre explained. He said 
that the bonuses will increase 
many dealers’ net incomes as much 
as 50%, since payments are beyond 
regular profit margins. 

“We are the first manufacturer 
to make a direct payment to deal- 
ers out of our mass-production 
savings. It is retail selling effort 
that makes production possible. 
Our first quarter sales were 252% 
of last year, and the bonuses are 
a return to dealers for achieving 
this increase,” he said. 


Dale Dance Holds Contest 

Dale Dance Studios is holding a 
contest to celebrate its 26th anni- 
versary. Points are awarded to stu- 
dents who sign up friends for Dale 
dance courses. Grand prize is a 
trip to Europe for two. The con- 
test is being supported by local 
newspaper advertising. Daniel & 
Charles, New York, is the agency. 
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DIORAMA DISPLAYS—Thomas F. Cosgrove, manager of Gen. Mitchell 

Field, Milwaukee, points to Johnson Service Co. showcase as Walter 

A. Hartwig, president of Hartwig Displays, and Arnold H. Klentz, 
mayor of West Allis, Wis., look on. 


89 Display Cases 
Constructed in New 
Milwaukee Terminal 


MILWAUKEE, April 13—Diorama- 
like display cases—89 in all—built 
into the walls of the new terminal 
building of Gen. Mitchell Field 
will be in use by May 1. 


The cases, which are being 
leased to industrial companies, will 
feature three-dimensional displays. 
Many of them will be of the view- 
er participation type, operated by 
push buttons or levers. 

Hartwig Displays here, which 
constructed the cases, estimates 
that more than 1,000,000 airline 
passengers will use the terminal 
this year. 


The new terminal building will 
cost approximately $3,000,000. 


Kavner, Grulich Join B&B 
George Kavner, formerly direc- 
tor of public relations for National 
Brewing Co., Baltimore, has joined 
Benton & Bowles, New York, as a 
publicity-promotion representa- 
tive. Norman Grulich, previously 
with Benson & Hedges and Vick 
Chemical Co., has joined B&B as 
an assistant account executive. 


Hi 


~ IN MISSOURI 


\GE Boosts Beldon, Peterson 
| Jack S. Beldon has been named 


-manager of marketing for the ra- 


dio and television department of | | 


General Electric Co., Schenectady. | 


He succeeds Eugene F. Peterson,| | 
who will become manager of the | 7 
consumer goods export department | 
of International General Electric | * 


Co. Mr. Beldon has been market- 
ing manager for the company’s air | 
conditioning division, Bloomfield, 
N. J. 


Petesch, Hecht & O'Connor 
Becomes John Marshall Ziv 
Petesch, Hecht & O’Connor Inc., 
Chicago agency, has changed its 
name to John Marshall Ziv Co. 
and moved into larger quarters at 
75 E. Wacker Drive, Chicago. 
John Marshall Ziv, president of 
the agency, retains his position as 
head of the public relations organ- 
ization which also bears his name. 


79 


Forbes Litho Boosts Three 


Robert M. Lawrence, v.p. and as- 
sistant general sales manager, has 
been named general sales mana- 
ger of Forbes Lithograph Mfg. Co., 
Boston. In addition, Thomas B. 
Hand has been appointed v.p. in 
charge of sales of the company’s 
New York office, and Edward W. 
Hoy has been named v.p. in charge 
of sales of the Cleveland office. 
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THE CANTERBURY PRESS 


2001 Calumet, Chicago 16, Ili. 
Publishing since 1934 


Down Beat—Country and Western Jamboree—Record Whirl— 
Up Beat—Beverages—Radio y Articulos Electricos—Radio y 
Articulos Electricos Catalog File—Bebidas—Bebidas Annual Directory 
—La Farmacia Moderna—La Tienda—Elaboraciones y Envases 


Basic Affiliate 


) 


WTVJ, in the 6 Station 
South Florida Market, 
HAS A LARGER AUDIENCE 
SIGN-ON TO SIGN-OFF, 
THAN ALL OTHER FIVE 
TV STATIONS COMBINED. 


In each 1/4 hour between 6 P.M. 
and 12 P.M. over 80% of the sets 
in use are tuned to CHANNEL 4. 


Call your Free & Peters Colonel now! Have him 
show you the latest PULSE. You'll find that 
WTV4 has the lowest cost-per-thousand figures 
of any medium in Fabulous South Florida. 


FLORIDA'S FIRST TELEVISION STATION 
100,000 WATTS POWER — 1,000 FT. TOWER 
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Bank Names Mrs. Quinlan 

Mrs. Margaret D. Quinlan has 
been appointed advertising man- 
ager of the First National Bank of 
Buffalo. She formerly was ad 
manager of Loft Candy Corp. and 
Kauffman’s department store in 
Pittsburgh. 


DIRECT MAIL 


IN CANADA 


Our knowledge of Canadian mar- 
kets is enabling us to serve many 

S. Direct Mail advertising 
users efficiently and economically 
in the production of Mailing 
Lists — eee — yg i Ad- 
dressing — Premium Mail-away 
Service — Simplified Householder 
a Contest Ju 


HERBERT A. WATTS LIMITED 


177 King St. West, Toronto 


Publicker Brands 
Will Stress Quality 
in $5,000,000 Push 


PHILADELPHIA, April 12—Pub- 
licker Industries’ liquor subsid- 
iaries will spend an estimated $4,- 
500,000 to $5,000,000 for advertis- 
ing and promotion this year, Ap- 
VERTISING AGE has learned. 

This is about 50% more than 
they spent in 1954. It actually is 
not the ceiling for 1955, because of 
continual changes in ad plans. 

Most of the additional money is 
being used to build prestige for the 
various Publicker brands via four- 
color pages in national consumer 
publications. 

This trend towards heavier 
schedules in mass circulation mag- 
azines was started cautiously last 
fall in an effort to build up a “snob 


Canada appeal” for the many Publicker 
Telephone: EMpire 6-1108 brands now on the market. The 
Branch — Montreal _success of these earlier efforts con- 
i'vinced the company to move more 
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198,061 love letters 


X from the land where TV means 


\\ 

\ 

\) 

= A © o - ~ 
Well, not exactly 


love letters, but the 
next best thing. 
You see, during 
1954 WNAX-570 
received a whop- 
ping total of 198,- 
061 pieces of mail — 141,870 of 
which were specifically addressed 
to local commercial programs. That 
is positive proof of active listener 
response! 


This mail came from all over 
Big Aggie Land, and beyond. A 
total of 439 counties in 8 states 
responded including the Big Aggie 
States of Iowa, Nebraska, the Da- 
kotas and Minnesota — plus Wis- 
consin, Montana and Wyoming. 
Not audited by counties, but in- 
cluded, was mail from Illinois, 
Kansas and Missouri as well as 3 
provinces in Canada. 


nder 


same management as KVTV 
— lowa's 2nd largest market. CBS Radio 


#. 


“T’aint Visible’’ * 


GY OCC» 


BIG AGGIE LAND 


& 
OX) 


Such an overwhelming _ testi- 
monial of affection makes the 
WNAX-570 talent team and pro- 
gram director blush with joy. They 
know the 660,950 rural and med- 
ium-to-small town families in Big 
Aggie Land have definite ideas 
about radio entertainment. And 
these batches of mail tell them they 
are giving the listeners what they 
want. 


Translated into advertising im- 
portance, that means WNAX-570 
gives national advertisers what they 
want, too. Programs people like 
and listen to — popular shows that 
sell. Your Katz man will line you 
up. 

* TV Penetration 


National—69% 
Bi ere Land 9% 


aad Penetration in 
2% Aggie Land— 


WNAX-570 


Yankton, South Dakota 
6 Cowles Station. 


Don D. Sullivan, Advertising Director. 
Channel 9, Sioux City 
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the best is yet to come 


the 


VIRAIGHT BOURBON WHISKY 


Charter 


he’s getting 


“Best Bourbon Ever Bottled” 
+ nt 7 Oe, 


% PROOF 
+ ALSO AVARLABLE AT 100 PROOE BOTTLED.IN BOND « CONTINENTAL DISTILLING CORPORATION + PHILADELPHIA, PENNA 


PUTTING ON THE DOG—AI Paul Lefton Co. prepared this 340-line 
newspaper ad for Continental Distilling Corp.’s Charter Oak bour- 
bon, apparently quoting the curly-haired dog. 


aggressively in this direction, AA 
was told. 


= The use of more magazines, 
more colors and more insertions 
does not, however, mean sacrific- 
ing newspapers. Funds for news- 
paper advertising in both open and 
monopoly states are about equal 
with 1954. 

Stress is being given to two 
brands. One is the new Embassy 
Club, which is being promoted 
heavily in virtually every market 
through use of eight national mag- 
azines, plus 250 newspapers. El- 
lington & Co. handles this brand. 

Old Hickory Distilling Corp. is 
probably expending the biggest 
amount of money on any one brand 
to promote its Old Hickory straight 
bourbon whisky, also through El- 
lington & Co., New York. 

In addition to a heavy year-long 
schedule in seven magazines and 
an intensive drive in more than 
300 newspapers in more than 250 
cities, Old Hickory will use 24- 
sheet posters throughout the nation 
and car cards in most major cities. 


® As in the case of Embassy Club, 
copy and artwork is designed to in- 
dicate that Old Hickory is a pres- 
tige whisky, used by “the best peo- 
ple in the best circles.” On the 
schedule are Ebony, Field & 
Stream, Life, Outdoor Life, Social 
Spectator, Sports Afield and Time. 

Continental Distilling Corp. is 
placing its biggest push for Phila- 
delphia brand whisky in some 300 
newspapers, following a fall cam- 
paign in mass circulation maga- 
zines. Philadelphia and Charter 
Oak brands are handled by Al Paul 
Lefton Co. 

Kinsey Distilling Corp. (Elling- 
ton) is currently concentrating its 
advertising efforts in New York 
newspapers. Magazine ad plans are 
still nebulous, as are Continental’s 
plans for its Dixie Belle Gin. But 
both are expected to involve heavy 
investments when they break in 
about a month. 

The W. A. Haller Corp. (Haller’s 
Reserve and County Fair) is pro- 
moting only County Fair, with 
limited space in newspapers in 
selected markets. Monroe Green- 
thal, New York, is the Haller agen- 
cy. 


= Every ad—running, made up 
and plated, or in the planning stage 
—will aim for quality appeal, 
Robert Smith, v.p. of Continental, 
told AA. 

In an effort to bring this ap- 
proach into Publicker packaging, 
the corporation has established its 
own package design department 
for the first time. 


Doyle, Kitchen Adds Office 

Doyle, Kitchen & McCormick, 
New York agency, has opened a 
branch office in the Denver Club 
Bldg., Denver. Gordon W. Laird, 
formerly with the agency’s New 
York office, has been named man- 
ager of the Denver branch. 


Mullay and Nichols 
Follow Mumm from 
Columbus Agency 


Co.Lumsws, O., April 12—Maur- 
ice Mullay, one of the principals in 
Mumm, Mullay & Nichols, Colum- 
bus agency, has resigned to form a 
new agency, Maurice Mullay Inc. 
The new agency will headquarter 
at 1649 Broadview Ave., Colum- 
bus. Two other Mumm, Mullay 
executives have joined the new 
company: Leo J. Sullivan, form- 
erly treasurer and media director, 
becomes secretary-treasurer, and 
Richard J. Meyer, executive art 
director, is v.p. of Mullay Inc. 

Mr. Mullay’s break with Mumm, 
Mullay & Nichols follows the res- 
ignation a week ago of Harry J. 
Nichols, senior v.p., who joined 
the Columbus Convention Bureau 
as public relations director. Wil- 
liam M. Mumm, one of the agency’s 
founders, and his son, William M. 
Mumm Jr., both retired from the 
agency last month (AA, March 7). 

Michael H. Sloman, who re- 
signed as ad and sales promotion 
director of Monsanto Chemical 
Co.’s merchandising division last 
fall (AA, Oct. 18) to assume the 
presidency of Mumm, Mullay & 
Nichols, remains president of the 
agency. The agency will retain its 
current name, at least for the pre- 
sent, Mr. Sloman told AA. 


Ralston Purina Co. Names 
Piggott to New Ad Post 


Ralston Purina Co., St. Louis, 
has appointed Robert J. Piggott 
grocery products advertising man- 
ager, a new position created to 
coordinate all ad- 
vertising of Ral- 
ston cereals and 
Ry-Krisp within 
the company’s 
grocery products 
department. Ral- 
ston Purina pre- 
viously handled 
both its grocery 
and Chow feeds 
advertising in the 
company’s Chow 
advertising and 
promotion department. 

Mr. Piggott formerly was di- 
rector of advertising for Grove 
Laboratories from June, 1946, to 
February, 1955. 


Robert Piggott 


AMA Issues New Booklet 

The American Management 
Assn. has published No. 175 in its 
General Management Series, “As- 
suring the Company’s Future To- 
day: Corporate Management in a 
Dynamic Economy.” The 75-page 
booklet contains articles by presi- 
dents and executives of nine com- 
panies. Copies may be obtained 
for $1.75 each from the American 
Management Assn., 330 W. 42nd 
St.. New York. Price to AMA 
members is $1. 
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Davis Co. Changes Name 


Wallace Davis & Co., Houston 
agency, has changed its name to 
Ullrich & Brown. Edward L. UIll- 
rich and Douglas H. Brown, new 
agency partners, acquired Wallace 
Davis’ interest in the agency in 
August, 1954. Both Mr. Ullrich and 
Mr. Davis were account executives 
in Wallace Davis & Co. before they 
purchased the agency. Grady Trip- 
lett and Russ Hunt continue as ac- 
count executives, and Bob Book re- 
mains art director. Fred Speights, 
formerly with another Houston 
agency, has been appointed copy 
chief. 


Kostka to ‘Pit & Quarry’ 

James G. Kostka has been ap- 
pointed director of marketing and 
research of Pit & Quarry Publica- 
tions, Chicago. Mr. Kostka, who 
succeeds John Peter Flynn, re- 
signed, formerly was market ana- 
lyst for U.S. Gypsum Co., and 


before that, market analyst for 
Butler Bros. and director of mar- * 
keting of Faultless Caster Corp. 


Readers 


Dominant and almost 


complete one-paper cover- 
age of this great market 
on every Buying day. 


Results 


Positive sales results as- 
sured by 92% circulation 
concentration in all-im- 


portant Cuyahoga County. 


Research 


Continuing Cleveland 
Press market research 
gives a quick and sure 


measurement of those ad- 


vertising results. 
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Brand Namers 
Fete Retailers 
at N.Y. Meeting 


(Continued from Page 1) 
works entertained the visitors roy- 
ally. Life was host at a barbecue 
lunch Monday at the Tavern on} 
the Green, in Central Park. The | 
Mutual Broadcasting System held 
a cocktail party and buffet supper 
Monday night, and The Saturday 
Evening Post did the same Tues- 
day night. The National Broad- 
casting Co. entertained the retail- 
ers at a breakfast Wednesday 
morning in the Rainbow Room at 
Rockefeller Center. 


@ Tuesday, the brand-happy re- 
tailers were divided into 21 groups 
for special Retailer-of-the-Year 
luncheons. Hosts at these parties 
(four held at “21,” five at the Wal- 
dorf-Astoria, six at the Stork 
Club) were: Hiram Walker Inc., 
Motorola Inc., National Automo- 
bile Dealers Assn., Douglas Fir 
Plywood Assn., William Carter 
Co., McCall Corp., Vick Chemical 
Co., Better Farming, Scott Paper 
Co., Kroehler Mfg. Co., American 
Petroleum Institute, Cory Corp., A. 
H. Pond Co., Fairchild Publica- 
tions, Columbia Records, Ester- 
brook Pen Co., Retail Paint & 
Wallpaper Distributors of Amer- 
ica, Eastman Kodak Co., Holeproof 
Hosiery Co. and Sports Illustrated. 


® Discount houses and _ other 
“sordid” matters were all but for- 
gotten in this shining hour for the 
brand name dealers. There was 
only one “serious” meeting, held 
Tuesday, when the retailers were 
advised on how they can “cash in” 
on their awards. Among other 
things, they were told that it 
would now be much easier to get 
co-op ad funds from manufactur- 
ers. 

At the annual BNF member 
luncheon Wednesday, a “Meet the 
Press” panel was scheduled. Three 
trade paper editors were supposed 
to direct searching questions at 
four retailers. However, so much 
time was devoted to handing out 
plaques and introducing worthy 
BNFers for bows that there was 
hardly any time left for the panel 
session. From the standpoint of the 
press, it didn’t seem to make any 
difference whether the panel was 
held or not. By the time it began, 
there was only one reporter left 
at the press table. 


= Plaques were awarded to Leo 
Burnett, president of Leo Burnett 
Co., Chicago, for his agency’s work 
on the 1955-56 BNF ads, and to 
John F. Arndt, president, Arndt, 
Preston, Chapin, Lamb & Keen, 
Philadelphia, for his agency’s 
work in preparing retail and trade 
ads for the foundation. The Arndt 
agency is serving the BNF for the 
second consecutive year. | 

Mr. Abt told the member lunch- 
eon that the BNF is now devoting 
more time to its retail relations 
program. He said that this phase 
of the operation is now equal in 
importance to the _ institutional 
campaign conducted on the na- 
tional level. 


MOTOROLA'S TAYLOR 
IS NEW BNF CHAIRMAN 

New York, April 13—Edward R. 
Taylor, v.p., Motorola Inc., Chi- 
cago, today was elected the new 
board chairman of the Brand 
Names Foundation. 

Mr. Taylor succeeds Barry T. 
Leithead, president, Cluett, Pea- 
body & Co. New York, who 
stepped down after two years in 
office. He will continue as an hon- 


Johnson Parthum 


Gorsuch 


REINHOLD PRESENTS—Advertising people gathered in 
Chicago last week to greet Bill Fountain, newly 
elected v.p. and Chicago regional manager of Rein- 
hold Publishing Co. With Mr. Fountain are P. H. 


Fountain 


Walther 
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Hubbard Smith 


Hubbard, president of Reinhold; Red Walther and 
Ken Johnson, Russell T. Gray Inc.; Charlie Parthum 
Buchen Co.; Evelyn Gorsuch, George H. Hartman 
Co., and Bill Smith, Campbell-Sanford Advertising. 


’ 


were: 

John H. Breck Jr., exec. v.p.,| 
John H. Breck Inc., Springfield, | 
Mass., and Robert E. MacNeal, 
president, Curtis Publishing Co., 
Philadelphia, vice-chairmen of the 
board; Thomas O’Neil, president, 
Mutual Broadcasting System, 
chairman of the executive com- 
mittee. 

Louis Hausman, v.p., Columbia 
Broadcasting System, was re- 
elected treasurer, and Henry E. 
Abt was reelected president. 

New directors elected for one- 
year terms are: Fred I. Archibald, 
publisher, Baltimore News-Post & 
Sunday American; Emerson Foote, 
exec. v.p., McCann-Erickson, New 
York; Harold J. Graves, president, 
Sawyer’s Inc., Portland, Ore., and 
Richard S. Humphrey, president, 
H. B. Humphrey, Alley & Richards, 
Boston. 


Florida Citrus May 


Sue ABC Over Loss 


of ‘20 Questions’ 


LAKELAND, F.a., April 14—ABC- 
TV’s recent decision to dislodge 
the “20 Questions” show from its 
8:30-9 p.m. Tuesday time slot 
brought charges this week from 
some Florida Citrus Commission 
members that ABC is failing to 
“live up to” the contract it signed 
last summer with the commission. 

“20 Questions” will complete 
its present contract next month, 
but several commission mem- 
bers, headed by C. V. Griffin, 
advertising committee chairman, 
say they understood when the con- 
tract was signed that the option 
agreement provided for another 
year of the show in the same time 
slot, with a 10% increase in the 
time charge. 

John Mitchell, ABC-TV presi- 
dent, told the commission at its 
April meeting yesterday that the 
8:30-9 time still is available, but 
not for the “20 Questions” show, 
which he said the network did not 
consider to be “very attractive” in 
its present form. He explained that 
the new “Warner Bros. Presents” 
hour-long show would run from 
7:30-8:30 and that ABC wanted 
something better than “20 Ques- 
tions” to follow it. 


® Representatives of J. Walter 


Thompson Co., the commission’s 
agency, said that the new “Wyatt | 
Earp” Western show and “My | 


to the commission for the 8:30 
spot, but either of these would cost 
around $2,000,000 for 39 weeks. 
The commission has put around 
$720,000 into the “20 Questions” 
show. 

Mr. Griffin said he was in favor 
of having the commission’s attor- 
ney study the network contract to 


orary director. 
Other new officers elected at the 
annual board meeting of the BNF 


‘see whether the basis exists for a 


he said. ‘“‘We bought the ‘20 Ques- 
tions’ show partly on account of 
the favorable time of 8:30....The 
commission will be buying tv time 
for many years, and we ought to 
find out right now if our contracts 
are any good.” 

No legal action was taken yes- 
terday, however, when Mr. Mitch- 
ell said he would study the “pos- 
sibility” that some deal can be 
found that will satisfy both the 
commission and the network. 

“20 Questions” currently has an 
approximate Nielsen rating of 8. 
Mr. Griffin said the commission 
has found it to be “a pretty good 
show,” and cited figures indicating 
that on a premium offer it had 
demonstrated better results than 
the Dave Garroway show, which 
the commission has used several 
times in recent years. 


FCC Head Sees ABC 
as Top TV Network 


WASHINGTON, April 13—The 
chairman of the Federal Com- 
munications Commission expressed 
confidence today that ABC will 
emerge aS a major tv network 
equal to NBC and CBS. 

Under question by members of 
the House interstate and foreign 
commerce committee, FCC Chair- 
man George McConnaughey said 
ABC appeared to be doing well, 
and that it should continue to 
make progress. 

He told committee members that 
FCC’s proposed investigation of the 
tv industry would take more than 
a year, and would involve adver- 
tisers, talent agencies, advertising 
agencies, film producers and dis- 
tributors as well as networks. 


Conrad Joins Kudner 

Ernest Conrad, formerly with 
Campbell-Ewald Co., has joined 
Kudner Agency, New York, as an 
art director. 


Little Margie” have been offered | . ia 


TOM QUINLAN, formerly with the 
advertising department of Procter 
& Gamble Co. and the market re- 
search division of Dun & Brad- 
street, has been appointed adver- 
tising brand manager of the Play- 


WBT, WBTV Open 
$1,250,000 Radio-TV 


Center in Charlotte 


CHARLOTTE, N. C., April 13— 
Jefferson Standard Broadcasting 
Co. this week showed how to make 


‘the dedication of an attractive, 
‘ultra-modern radio-tv center a 


community project. 

From the outset, the week-long 
dedication ceremonies for the new 
$1,250,000 home of WBT and 
WBTV were planned with an eye 
toward communitywide appeal. 
More than 3,000 guests, represent- 
ing religious, club, fraternal and 
youth groups, were invited to tour 
the combined office and _ studio 
building, which is said to be the 
first in the U. S. designed specifi- 
cally for telecasting in color. 

This public relations gesture was 
given added impact by the fact 
that the tours were conducted by 
key executives and feature talent 
from the station. 

Beginning next week, Wednes- 
days and Saturdays will be set 
aside as visitors’ days for the gen- 
eral public, which has been hear- 
ing a great deal about the festivi- 
ties from the newspapers as well 
as from WBT and WBTV. 


® To get the audience into the act 
even further, the stations staged 
a contest inviting listeners and 
viewers to name their favorite ra- 
dio or tv programs and tell why 
in 50 words or less. The writer of 
the best letter for each medium 
won an RCA Radio car tv set. 

Coincident with the formal ded- 
ication ceremonies tonight, the 
Charlotte News published a special 
six-page section heralding the 
event. Ads in this section were 
sold primarily to companies that 
helped to build and equip the new 
WBT-WBTV headquarters. 

These festivities, which also 
marked the 33rd anniversary of 
WBT, the third oldest licensed 
commercial radio station in the 
country, were climaxed with a 
two hour simulcast. This show 
combined the dedicatory formali- 
ties, presided over by Warren Hull, 
with a slickly produced behind- 
the-scenes documentary, showing 


how up-to-date equipment and) 


ample studio space can improve 
entertainment for the broadcast 
audience. 


'® Hosts for the dedication cere- 
|monies were Joseph M. Bryan, 
|president, and Charles H. Crutch- 


field, exec. v.p., of Jefferson 
Standard Broadcasting. Dignita- 
ries present included Gov. Luther 
Hodges and Charlotte’s Mayor 
Philip Van Every. 

Highlight of the entertainment 
portion of the dedication was a 


‘concert by the Charlotte Symphony 


tex family products division of|Orchestra, with Metropolitan Op- 


| suit. “This is disturbing to me,” 


International Latex Corp. 


era star Mimi Benzell as soloist. 
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‘Healy, Motley and 
Zuzenak Will Talk 
to Premium Buyers 


| Cxicaco, April 14—More than 


7,000 advertising, merchandising 
and promotion men are expected 
to attend the National Premium 
Buyers four-day exposition which 
‘opens here Monday at Navy Pier. 
Speakers at an advertising con- 
ference of the Premium Advertis- 
ing Assn. of America to be held 
Tuesday include Robert E. Healy, 
v.p. of McCann-Erickson; Arthur 
LH “Red” Motley, publisher of 
Parade; Adolphe Zuzenak, adver- 
tising and merchandising director 
of Tom Boy stores, and Roy Mil- 
ler, editor of Food Field Reporter. 
Products from more than 1,000 
lines of merchandise, ranging from 
major appliances in the $1,000 
price range to novelties costing a 
fraction of a cent, will be dis- 
played in 346 exhibits. This will 
be the largest such exposition in 
history, according to Gordon C. 
Bowen, president of the PAAA. 


= Mr. Bowen noted that an ad- 
vance survey of the products being 
offered as sales incentive mer- 
chandise shows an accelerating 
trend toward greater quality. He 
said it is a rare advertiser whose 
premium promotion is not in di- 
rect competition with another in 
the same industry. This mear_ that 
any old premium is no longer good 
enough to do the job of increasing 
sales, Mr. Bowen said. 

“The greatly increased number 
of nationally advertised brands 
being displayed, as well as the 
notable upgrading in the quality 
of the lesser known brands, clear- 
ly reflect this competitive situa- 
tion. There has also been a marked 
increase in advance registrations 
from ‘top brass’ in advertisers and 
agencies, reflecting the growing 
importance being attached to pre- 
mium advertising as a tool of mar- 
keting.” 


Kleenex Pops Up in 
Color; Drive Boosts 


New Eccnomy Pack 


(Picture on Page 1) 

Cuicaco, April 14—Kleenex will 
blossom forth in colors next month 
when International Cellucotton 
Products Co. introduces a new 
Kleenex “economy package” of 
400 tissues. 

The new size package will be 
available in white and two colors 
—soft pink and soft yellow—and 
will incorporate the “pop-up” fea- 
ture. 

According to International Cel- 
lucotton, the decision to use dif- 
ferent shades in the new “400” box 
was prompted by “the overwhelm- 
ing trend to color in products.” 


® An intensive advertising cam- 
paign during May and June will 
run in newspapers, magazines, 
business publications, comics sec- 
tions and newspapers, supported 
with tv (NBC-TV) during the 
summer. 

Media schedule includes Good 

Housekeeping, Ladies’ Home Jour- 
nal, Life, Look, five store-distrib- 
uted magazines, Puck—The Comic 
Weekly, Metropolitan Sunday 
Comics Group, independent com- 
ics sections and a large list of food, 
‘drug and department store pub- 
lications. 
_ Chicagoans had a preview of the 
product last month when the new 
Kleenex was used on stage by 
Stars of the comedy, “Oh Men, Oh 
|\Women,” playing at the Harris 
Theater. International Cellucotton 
arranged for the first boxes of the 
new tissues to come from its Nee- 
nah, Wis., factory to be used in the 
play. 

Foote, Cone & Belding is 
agency for Kleenex. 
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Sinclair Refining Snags Two Top Honors in | 
National Visual Presentations Assn. Awards 


sales training-motion picture cat- | 


(Continued from Page 2) 


media category the first-place | 
award went to Purdue Frederick 


Co., New York, for its color wheel | 


telling the story of Premens pills 
and women’s symptoms to physi- 
cians. The agency, William Doug- | 
las McAdams Inc., New York, pro- | 


duced the artwork. The tablet | 


itself is the subject of a recent 
Reader’s Digest article. The phar- 
maceutical company reports that 
the presentation costs 3.5¢ per 
physician exposure, with 280% 
more sales than in unexposed 
areas, and that six months after 
it introduced the product, the com- 
pany took the No. 1 spot in sales 
of such tablets. 

The runnerup to Sinclair in the 


_ Robert B. 
Ferguson 
Studio — 


egory was Johnson & Johnson, New | 
Brunswick, N. J., with a bkew film | 
that had cinematography by Boris | 


Kaufman. The film, “Design for 


Selling,” was produced by Henry 2 


‘Strauss & Co., New York. 
| Mr. Kaufman, whose camera 


him the Hollywood Oscar for b&w 
cinematography this year, didn’t 
fare as well in the NVPA competi- 
tion. 

“On the Waterfront” was his 
first Hollywood effort. Previously, 
he was noted in the trade for his 
industrial films. 

Other organizations which had 
to be satisfied with second place 
in the various NVPA categories 
were Cleveland Electric Illumi- 
nating Co., Family Circle, Ray-O- 
Lite Corp. of America, Chivas Bros. 
Import Corp. and Sell-O-Phone 
Workshop. 

Third-place winners were Uni- 
strut Products Co., Newsweek, 
Presentation Designers, Pan- 
American Airways, Railway Ex- 
press Agency and the Presbyteri- 
an Church in the U. S. A. 


John Shrager Adds Two 

Almquist Engineering Co., Mil- 
ford, Pa., and Ginden Nurseries, 
San Bruno, Cal., have named John 
Shrager Inc., New York, to handle 
their advertising. 


| 


ae 


work for “On the Waterfront” won | | 


WILLIAM J. McKENNA JR., U-D. and 
copy chief of Scheideler, Beck & 


Werner, New York, has been 
named chairman of the agency’s 
plans board. 


RAB Adds Australian Member 

Macquarie Broadcasting Service 
Proprietary, Sydney, Australia, 
has joined the Radio Advertising 
Bureau. The company, which 
operates the only commercial am 
network in Australia, is the first 
Australian group to join the bu- 
reau. Macquarie Service covers 
26 stations. 


Moss Heads New Business 
Esmond, Hirsch & Associates, 


New York, has named Art K. 
Moss v.p. in charge of new busi- 
ness. He has been radio and tele- 
vision time buyer for the agency. 


But in Corpus Christi sales kept right on climbing, with 
stores using more lineage than ever before in the Caller- 
Times. Circulation now at an all-time high in a prosper- 
ous market that we alone cover completely. 


Write for new market data folder. 


No other city in big rich Texas, regardless of population, 
matched Corpus Christi's 1954 department store sales 
gain of 3%. Department store sales dropped nation- 
ally, and they broke even in the 11th (Texas-Louisiana) 
Federal Reserve District as a whole. 
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ChererisiCaller-Cimes 


CORPUS CHRISTI, TEXAS 


Circulation 89,297—ABC 9-30-54 


Represented nationally by 
Texas Harte-Hanks Newspapers 


Hdarts.: National City Bidg., Dallas 
New York 


Atlanta Chicago 
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'This Week in Washington... 


Subsidize Campaigning, Wiley Hints 


By Stanley E. Cohen 
Washington Editor 

WASHINGTON, April 14—The high 
cost of political campaigning is a 
personal matter with the members 
of Congress; so there is an unusual 
amount of interest in this economic 
problem. 
Existing laws limiting the 
amount that candidates and parties 
can spend date back to pre-tv days. 
In recent years, candidates have set 
up “fronts” which pay the bulk of 
their expenses without violating 
the “limit.” 
Sen. Thomas Hennings (D., Mo.) 
wants to raise the ceiling on ex- 
penditures by parties and candi- 
dates and clamp down on the 
“front” groups. 
As his committee on privileges 
and elections opened hearings this 
week, officials of both political 
parties were in general agreement. 
The GOP said the existing $3,000,- 
000 ceiling on national campaigns 
is “outmoded.” The Democrats 
thought it ought to go to $6,000,000. 

But Sen. Alexander Wiley is 
saying that for congressional can- 
didates more is required than a 
revision in the amount candi- 
dates may spend. He says tv costs 
are so terrific that the advantage 
is swinging “to the fellow with a 
lot of money.” 

He thinks something has to be 
done to insure that every candi- 
date has full opportunity to get 
his views before the public. When 
a candidate is unable to reach the 
public, the candidate is injured, 
Sen. Wiley says. But the public is 
injured too, because it is de- 
prived of the opportunity of mak- 
ing an informed choice. 

a a we 


Monopoly of Monopolies: As- 
sistant Attorney General Stanley 
Barnes has told the House appro- 
priations committee that he con- 
siders the effort to break up RCA’s 
patent system as one of the most 
important anti-trust cases his 
“team” has attempted. 

RCA has accumulated 10,000 to 
12,000 patents. These “give the 
owners of such patents a lawful 
monopoly in certain areas,” he 
said. 

“That raises the question, not 
whether the patents are lawful, 
and not whether the _ limited 


nopolies can exist.” 

He concedes “in all fairness” 
that package license arrangements | 
enabled RCA to reduce its fees 


to a very low percentage of the 
finished product—he estimated it 
at 1%%. But he contends it is 
wrong for RCA to require a li- 
cense to buy a package instead of 
the single patents he wants. “The 
principal defect in such a proced- 
ure,” he says, “is that it discour- 
ages the inventive genius of the 
small individual, because he has no 
incentive to invent around some- 
one else’s patent.” ‘ 
+ * * 

Quietus on hearing examiners: 
Regulatory agencies such as the 
Federal Trade Commission and 
Federal Communications Commis- 
sion are trying to measure the 
consequences of a Hoover commis- 
sion recommendation calling for 
an administrative court which 
would “hear” the cases which are 
currently weighed by expert hear- 
ing examiners within each of the 
regulatory agencies. The initial 
response is cool. 

Each of these agencies operates 
under a special law dealing with 
special problems. As one official 
put it: “The administrative hearing 
system was created because Con- 
gress agreed that the problems 
were too technical to be handled 
under the formal procedures of a 
court. This looks like an effort to 
go back to what was acknowledged 
to be impossible in the past.” 

e . . 

Circumspect copy: Last week’s 
flare-up over careless talk by 
ranking military people has 
brought about tighter clearance 
procedures which are sure _ to 
cramp the advertising plans of 
many defense contractors. 

Defense Secretary Charles Wil- 
son insists real secrets have been 
getting out as top-ranking bureau- 
crats and military brass stumped 
the convention circuits. 

He has also seen an exhibit of 
“horrible examples” of ads that 
talked about new equipment which 
he now thinks shouldn’t have been 
talked about. 

There is nobody to prosecute, be- 
cause all this information was 
cleared by security officers who 
saw no secrets involved. Mr. Wil- 
son, however, now has some new 
ideas about what should be secret. 
So—for the present at least—the 
public is going to be told less, and 


monopolies are lawful, but wheth- the defense contractors are going 
er a monopoly of monopolies can | to have less to say in their ads. 
exist lawfully—and whether an | 

unlawful monopoly of lawful mo- Wiltman Co. Is New Name 


| Wiltman & Callahan, Pittsburgh 
agency, has changed its name to 
‘Robert Wiltman Co. The personnel 
and location will remain the same. 
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Continental Can Co., was intro- 
‘duced and market tested in North- 
ern California in January, 1955. 
The can, originally 12 oz., has 
been enlarged to 12.8 oz. to meet 
federal container size requirements 
for interstate shipments. 


National Distribution 
of Canned Wines 
Planned This Year 


San Francisco, April 14—Renald 
Mastrofini, general manager of| Heavy trade inquiry from all 
Yosemite Winery Assn. of Madera, |parts of the country prompted the 
announced here today that canned company’s decision to distribute 
wine will be distributed nationally | the cans nationally, Mr. Mastrofini 
this summer. said. Yosemite makes port, tokay, 

Carina Kan-O-Wine, developed sherry, muscatel and white port 


by Yosemite in cooperation with wines. 


End of Agency Fee Revolt Is Seen as 
Cowan, Dengler Join Donahue & Coe 


(Continued from Page 1) for 31 years was just this: the 
title was William Dempsey, who @gency commission system is 
| parted affably from the company faulty; it leads to exaggeration and 
in 1928 to enter the drug business;|°PPortunism; it contributes to 
he did well at it, too, becoming |neglect of specialized plans, copy 
president of Sharpe & Dohme. and media because they mean 
| What Cowan & Dengler argued | more work without income; it leads 


Did you up periscope? 


You certainly did—and you can surface now. And for all the hundreds of Advertising 
Council campaigns you’ve launched since Pearl Harbor, you deserve a WELL 
DONE. The results on just the four below show a clean sweep. For a group of 
volunteers—agency account men, writers, artists and media people—you are a staunch 
crew. You have helped torpedo some of America’s pressing problems and brought the 


Ship of State through some rough waters. But the Ship is not in port yet, so stand by. 


Encouraged all Americans to Explained how our American 
attend church or synagogue of system of free enterprise grew 
their choice by appealing to and how the U.S. standard of 


parents through their children. living became the highest. 


ri ENGINEERS 


A 


WANTED 
Warned people not to gamble Stimulated youngsters in 
with fire. Created Sparky to high school to prepare for 


interest and educate children in 
fire prevention. 


rewarding careers in en- 
gineering and science. 


The Advertising Council, Inc., 25 West 45th Street, New York 36, N. Y. 
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to flattering the advertiser’s ego 
rather than sound selling to the 
consumer. 

Instead of the commission basis, 
Cowan & Dengler operated a fee 
system based on the 15% commis- 
sion. It worked like this: the agen- 
cy sized up an advertiser’s prob- 
lem and estimated the amount of 
money it would cost to work on it. 


® This fee was stacked up against 
what the commission on the ac- 
count would be. Where the fee ex- 
ceeded the commissions, the client 
paid the difference. 

Where the commissions ex- 
ceeded the fee, the difference was 
put into a special bank account, 
from which the money could only 
be drawn by signatures of a com- 
pany executive and a C&D princi- 
pal. 

In short, it was a fee system, 
worked within the framework of 
the 15% commission. And the re- 
serve account—which was used to 
buy special services outside the 
normal range of agency facilities— 
kept the system from any taint of 
rebating. 

In actual practice, although the 
agency believed in this system and 
advocated it in speeches and liter- 
ature, it was always prepared to 
let the client have the straight 
15% commission basis if he in- 
sisted on it. 


® When the system was announced 
in the ’20s, it caused a furor. Over 
the years, as the agency continued 
to operate according to its theory 
and the commission system failed 
to splinter, the advertising busi- 
ness gradually grew to accept the 
iconoclasts. 

| The C&D system, parenthetical- 
ly, was no guarantee against the 
hazards of agency operation. An- 
derson, Davis & Hyde was formed 
out of Cowan & Dengler. (The 
agency subsequently became And- 
erson, Davis & Platte and then 
merged to form Anderson & 
Cairns.) And the offshoot operated 
on the 15% system. 


@ Stuart Cowan Jr., who resigned 
from C&D to join Donahue & Coe 
this week, returned to the agency 
from the Navy in 1945 as a lieuten- 
ant commander. He rapidly began 
to carry the main load of contact 
and new business. S. D. Cowan, 
his father, has been relatively in- 
active in the business in recent 
years, although he remained a 
major stockholder. 

The accounts slated to make the 
move are reportedly these: Bank- 
ers Trust Co., American Agricul- 
tural Chemical Co., Raytheon Mfg. 
Co., Lone Star Cement Corp. and 
Seamless Rubber Co. 


Doremus-Eshleman Boosts 
Joseph Rollins, Richard Beal 
Doremus-Eshleman Co., Phila- 
delphia, has appointed Joseph R. 
Rollins Jr. head of the new busi- 


Richard Beal 


Joseph Rollins 


ness department and Richard B. 
|Beal media director. 

Mr. Rollins, formerly media di- 
rector, joined the agency in 1946. 
He will continue to handle the 
agency’s tv and radio activities. 
Mr. Beal, who joined Doremus- 
Eshleman in 1954, will also super- 
vise research activities. 


Emmart Joins Kudner Agency 

Weston B. Emmart has joined 
‘Kudner Agency, New York, as art 
director for television. He was 
'previously with Benton & Bowles. 
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_ ly on the FCC, the Justice Depart- 


Bond 


Vollmer 


Fox Johnston 


PITTSBURGH GROUP—Featured speaker at the meeting last week of the 
Pittsburgh Industrial Advertising Council was Nelson Bond, v.p.- 
sales, McGraw-Hill Publishing Co. and chairman of the business 
paper advisory committee of The Advertising Council. With Mr. 
Bond are Paul F. Vollmer of the Blaw-Knox Co., president of the 
PIAC; Maxwell Fox, p.r. director of The Advertising Council, and 
Roy B. Johnston of the Koppers Co., program committee chairman 
of PIAC. (See story on Page 58.) 


Toll TV Battle 
Lines Form as 
NARTB Moves In 


(Continued from Page 1) 
ments, including the following: 

1. Faced by an FCC-ordained 
May 9 deadline for comments on 
pay tv, the National Assn. of Radio 
& Television Broadcasters jumped 
off the fence Tuesday and voted to 
wage an all-out fight against sub- 
scription television. 

2. Zenith’s president, E. F. Mac- 
Donald Jr., promptly blasted the 
NARTB as “dominated by eight 
powerful tv stations affiliated with 
NBC and CBS and by v.p.s of these 
networks’’—and he called various- 


ment and the Senate interstate 
and foreign commerce committee 
to investigate the two nets. 

3. Meanwhile, Joseph S. Wright, 
general counsel for Zenith, had 
fired a surrebuttal back at CBS on 
the issue of Phonevision as an ad- 
vertisable product. He warned that 
the public will become informed 
on subscription tv and will make 
the decision on it “despite your ef- 
forts to keep the people from hear- 
ing all about it.” 


= 4. Responding to Zenith’s claims 
and charges, NBC today offered 15 
minutes of free time on its five 
company-owned stations for a pre- 
sentation of Zenith’s views on 
subscription tv. At press time, 
Zenith had neither accepted or de- 
clined; it was awaiting “further 
information” on the offer before 
making up its mind. 

5. In Bangor, Me., Leon P. Gor- 
man, general manager of WABI 
and WABI-TV, publicly joined the 
anti-pay tv forces by forming the 
New England Broadcasters for 
Free TV to present petitions before 
the FCC. 

6. And in Washington, a full- 
dress debate was held on the sub- 
ject Thursday before the National 
Press Club. The antagonists were 
Dr. Millard C. Faught, economic 
consultant to Zenith, and Alfred 
Starr, Nashville theater owner and 
co-chairman of the Committee 
Against Pay-As-You-See TV. FCC 
commissioners Rosel Hyde and 
Robert E. Lee were in the audi- 
ence. 


= Mr. Faught argued that sub- 
scription tv would open the way 
for additional stations, and that 
the average family would continue 
to watch ten sponsored programs 
for every one it bought on sub- 


scription tv. The net result to ad- 
vertisers, he said, would be a big- | 
ger net audience, a wider choice of | 


Mr. Starr warned that free and 
“coin-box television” cannot co- 
exist.”” Noting an estimate that the 
World Series could bring in $25,- 
000,000 on a “box office” basis, he 
asked: 

“Would this entertainment re- 
main free if it could be sold for 
this sum...? In the end, it must 
be obvious that all the desirable 
programs will be on a pay-as-you- 
see basis.” 


® Most momentous event of the 
week, perhaps, was NARTB’s de- 
cision to line up with the networks 
and theater owners against toll tv. 
Previous delays were caused by 
the fact that a number of members 
—especially among u.h.f. station 
owners—welcome the setup as a 
cure for their financial ills. And 
it is expected there will be sharp 
dissents within the association. 


® Among the networks, there was 
no comment whatever on Zenith’s 
plea that somebody investigate 
them. NBC, however, said its of- 
fer of free time to Zenith generally 
indicates its position on giving 
commercial time to pay-tv ad- 
vocates. 

The NBC offer followed a re- 
quest by Batten, Barton, Durstine 
& Osborn, the Zenith agency, to 
buy one-minute spots on five sta- 
tions for a subscription tv pitch. 
NBC said that because of the com- 
plexities and controversies sur- 
rounding the issue, it did not feel 
that a spot would provide adequate 
information. Instead, it said, the 
public would be better served by a 
free time offer. 

If the offer is accepted, NBC said, 
it will make equal free time avail- 
able to a representative organiza- 
tion opposed to subscription tv. 


ABC Radio Signs 


Three New Clients 


New York, April 14—ABC Radio 
signed three new clients this week. 

Chevrolet bought the closing 15 
minutes of Don McNeill’s “Break- 
fast Club” on Monday, Wednesday 
and Friday starting April 18. This 
was heralded by the network as 
the “first entry of a major auto- 
motive manufacturer into daytime 
network radio.” 

The commercials will be aimed 
at getting the housewives into 
dealers’ showrooms for a look at 
the 1955 Chevrolets. Time was 
bought through Campbell-Ewald 
Co. 

Starting today, O’Cedar Corp. 
launched a concentrated ten-day 
drive, with a package buy of 50 
daytime news and feature pro- 
grams on ABC. Most of the shows 
are five-minute stanzas. Turner 
Advertising Agency handles the 
account. 

Third sale was Gerber Baby 


Last Minute News Flashes 


Wolfson Wins in Court; No Decision on Ads 


Cuicaco, April 15—-As AA went to press Friday, the Louis E. Wolfson 
forces did not know whether or not they would run any ads concerning 
their “victory” in the Illinois supreme court. One 1,000-line newspaper 
ad has been prepared, AA was told, and if used it will run in New 
York and Chicago papers and the Wall Street Journal. In its decision the 
court held that the stagger system of electing directors was illegal. 
Meanwhile, Ward will use page ads in Monday papers in a last-minute 
bid for proxies. 


Lockman Leaves Bourjois, Becomes Mogul V.P. 


New York, April 15—Richard Lockman has resigned as v.p. in charge 
of advertising, merchandising and sales promotion for Bourjois Inc., 
Barbara Gould Inc. and Monico Inc. to become a v.p. and director of 
the Emil Mogul Co. He will head the agency’s drug, cosmetics and 
toiletries division, and will serve as a plans board member on all 
accounts. 


P&T Breaks Magazine Campaign for Vat 69 

New York, April 15—Park & Tilford Distillers Corp. will break a 
new series of magazine ads for Vat 69 Scotch whisky next week. 
First ad is a color page in the April 23 issue of The New Yorker, fea- 
turing John T. Amber, editor of Gun Digest, and part of his collection 
of ancient pistols. Other magazines scheduled include Cue, Esquire, 
Fortune, Holiday, and Social Spectator. Storm & Klein is the agency. 


P&G Ads Launch $100,000 Contest; Other Late News 


e Procter & Gamble will announce a $100,000 automatic washer contest 
(25 words) for Tide, through Benton & Bowles. The consumer ad 
splash consists of color pages April 17 in This Week, Parade, Chicago 
Tribune, New York Daily News, Philadelphia Inquirer, nine inde- 
pendent Sunday supplements; half-page four-color ads April 17 in 
13 comics sections and ten spots on five radio and tv shows between 
April 18 and 28. Spreads appeared in March and April Electrical 
Merchandising and two page ads in Retailing Daily in March and 
April. First prize is $10,000, plus an automatic washer. The contest 
closes July 30. Entry blanks are in the Tide packages. 


—- 


e Avery-Knodel Inc., New York, has appointed John J. Tormey as 
manager of radio sales, effective May 1. Mr. Tormey has been a radio 
account executive for the past five years. He succeeds Arthur H. McCoy, 
who will join John Blair & Co. on the same date. 


e The U. S. Coast Guard said in New York Friday that no indication 
exists on the fate of Ward Wheelock, Philadelphia agency man who 
has been missing since last Jan. 14. Mr. and Mrs. Wheelock, together 
with their 22-year-old son Ian and five friends, left Bermuda on 
their yacht, the H. S. H., Jan. 13, bound for Antigua. The Coast | 


indication of distress, but no word has been received since, An inten- | 
sive search of the Nares Deep area, some 700 miles southeast of Ber-| 
muda, failed to disclose any trace of the vessel. Mr. Wheelock was 
formerly chairman and president of the agency bearing his name. It) 
closed in 1954, after losing the Campbell Soup Co. account. 
e Jay P. Kent has been appointed advertising manager of the Hertz. 
Rent A Car System, Chicago. A veteran of almost 30 years with Hertz, 
Mr. Kent joined the organization as its first New England car rental | 
station operator in August, 1925. He will administer Hertz’s $1,200,000 
national advertising budget. William J. Jann, assistant general man- | 
ager, who formerly handled the advertising post, has been named as- | 
sistant to the exec. v.p. and general manager of the firm’s rail-auto | 
travel plan. 


@ California Packing Co., San Francisco, will break the first national 
campaign for Del Monte stewed tomatoes with advertising in the May 
9 issue of Life and May issues of Everywoman’s, Family Circle, 
Woman’s Day and other store-distributed magazines. The product is 
not a new one but has just been tapped for national distribution, | 
Harold H. Yost, Cal-Pack’s advertising manager, told AA. | 


Admen Are Invited 


coverage on NBC-TV’s “Home,” 
\the CBS-TV Jack Paar “Morning 
Show” and newsreel has also been 


Siar 
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Electronicam to 
Help DuMont Net 
Drop the Cable 


New York, April 14—Electroni- 
cam, the combined live-film tele- 
vision process by which DuMont 
Television Network hopes to bail 
itself out, was revealed today. 

In releasing details on Electroni- 
cam (the broad outlines have been 
generally known for weeks), Ted 
Bergmann, managing director of 
DuMont, said the process will al- 
low DuMont to drop most of its 
costly cable and microwave con- 
nections. 

As of the first week in April, 
he said, DuMont stopped main- 
taining all cable contract lines ex- 
cept for the East Coast, and is 
now purchasing cable on a “per 
occasion” basis only. Ultimately, 
with the exception of news, spe- 
cial events and sports, the network 
expects to stop buying cable time 
completely. 


# On possible savings under the 
Electronicam setup, Mr. Bergmann 
‘pointed out that last year DuMont 
paid out almost $3,000,000 to main- 
|tain cable and microwave connec- 
|tions for a total of some 2,800 
station hours weekly. But because 
|of inability to clear “live” time, 
| the net was only able to use 125 
hours of this paid-for cable time 
‘each week. 

“Since this represented less than 
'5% of our total contract purchase, 
we were only able to gain $150,- 
(000 of benefit out of a $3,000,000 
investment,” Mr. Bergmann said. 
In consequence, DuMont was 


Guard said Mr. Wheelock radioed his position Jan. 14 and gave no largely a kinescope network last 


year, consuming approximately 250 
kinescope hours weekly while it 
used only 125 live station hours. 
As a network DuMont currently 


‘originates five hours live and 30 


minutes of network film weekly. 


= Essence of the new Electroni- 
cam system is that it permits rapid 
and simultaneous production of 
movie films and live tv programs. 
Developed by James L. Caddi- 
gan, director of programming and 
production for DuMont, and a 
crew of DuMont engineers, the 
system was said to produce films 
superior in quality to kinescopes 
during the same shooting time as 
used to telecast the live show. 
Basic technical characteristic of 


_Electronicam is the mounting of a 


television camera head and a 
movie camera side by side on the 
same base, and using the same 


f a 

to “Apparel Arts 
f . 

and ‘Esquire’ Forum 
New York, April 12—About 25 
advertising agencies have re- 
sponded to an invitation extended 
by Esquire and Apparel Arts to 
attend their annual Fashion Forum 
which takes place here Tuesday, 
April 19 (AA, Feb. 14). 
Among them, ADVERTISING AGE 
has learned, are Grey Advertising 
Agency, J. Walter Thompson Co., 
N. W. Ayer & Son, Young & Rubi- 
cam and Anderson & Cairns. This 
marks the first occasion since the 
start of the annual event in 1937 
that advertising men have been 
asked to sit in on the heretofore 
“closed” trade show. 


® In addition to the admen, 400 
manufacturers, retailers and de- 


the two publications present their 
joint forecast of men’s fashions for 
the 1955-56 fall and winter sea- 
sons. 

For the first time, too, the show 


stations and time availabilities and Food Fund’s buy of the special will be covered by representatives 


a reduced 


programming nationwide tv serv-|April 12. D’Arcy was the agency 


ice.” 


for this 30-minute documentary. 


“snare of the cost of “Report on Salk Vaccine,” aired | of the wire services, feature syndi- 


cates, metropolitan newspapers 


signers will be in attendance when | 


arranged for. 

Arnold Gingrich, Esquire pub- 
lisher, admitted that he had some 
qualms about inviting the press. 
“Frankly,” he said, “we didn’t 
know how the men in the industry 
would feel about telling the public 
something that we’re paying a good 
deal for, but apparently they de- 
cided that they were still getting 
a good deal.” 

Participants pay $100 for the 
all-day session. 


35,693,831 Lines of Ads 
By Retailers Showed Price 

In a story last week (AA, April 
11) about the percentage of retail 
linage used in New York City 
dailies to promote high and me- 


have been made clear that in 1954, 
retailers bought 35,693,831 lines of 
advertising which showed prices 
‘of merchandise. In all, New York 
retailers bought a total of 92,408,- 
147 lines of advertising. 

The 35,693,831 figure was meas- 
ured by the Neustadt Linage Serv- 
ice, which showed that 74% of the 
‘space was used to promote high- 
price and medium ticket merchan- 


and trade publications. Television dise. 


dium-price merchandise, it should | 


lens system. Light passing through 
the common lens is split into two 
parts, one for the film and one 
for the pickup tube of the unit’s 
television section. 


a While admitting that Electron- 
icam will not solve all of Du- 
Mont’s networking difficulties, Mr. 
Bergmann expressed his confi- 
dence that it, “will result in the 
firm establishment of a network 
which has been prevented from 
competing by scarcities of live 
time artificially created, and by 
the inability to channel money 
into constructive areas.” 

AA was told that the possibility 
of licensing Electronicam to other 
networks has been discussed but 
no decision has been reached. Mr. 
Bergmann indicated that it is 
quite likely that other networks 
would have some similar simul- 
taneous live-film system in opera- 
tion before too long. 


LESLIE M. FAULDS 


New York, April 14—Leslie M. 
Faulds, 46, merchandising man- 
| ager of Pond’s Extract Co., died of 
a heart attack yesterday at his 
home in West Caldwell, N. J. 
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Rates: $1.25 per line, minimum charge $5.00. Cash with order. Figure all cap 
lines (maximum-—two) 30 letters and spaces per line; upper & lower case 40 
per line. Add two lines for box number. Deadline Wednesday noon 5 days 
preceding publication date. Display classified takes card rate of $14.50 per 
column inch. Regular card discounts, size and frequency, apply on display. 
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HELP WANTED 


SALES PROMOTION OPPORUNITY 
Seventeen-year-established Chicago pub- 
lisher of 12 class magazines wants versa- 
tile young advertising man with suffi- 
cient experience to be of immediate as- 
sistance to sales promotion and mer- 
chandising director and handle accounts 
himself without supervision. Our sales 
potential is in four major fields: artistic; 
photographic; entertainment; and hunt- 
ing, shooting and gun collecting. We sell 
advertising space in three main ways: 
through salesmen, via direct mail and by 
telephone. This is one of those rare 
“ground floor’ openings with a definite- 
ly wide-open opportunity. We don’t need 
a man with 15 years of advertising exper- 
ience (he’s perhaps be too old) but he 
should be able to write copy, handle 
some sales correspondence, make a rough 
layout, sell by phone and make occa- 
sional personal contact with clients. 
Should have enough advertising and 
selling know-how to really earn his am- 
ple starting salary until he reaches the 
point where he writes his own ticket. A 
professional attitude is important. That 
is, he should be a man who has dedicated 
himself to succeeding in the advertising 
business. He may now be advertising 
manager of a small firm (doing every- 
thing in advertising) an assistant in a 
larger company, in an agency where his 
future is blocked, or a publication sales 
promotion man now at a “dead-end”. 
He’s had about 5 years of solid publish- 
ing or advertising experience and 
consciously or unconsciously—looking for 
a spot in which he can write his own 
ticket. Tell us about your personal and 
business history. Describe what you, 
yourself, can do, in advertising space 
sales. Tell us your minimum starting sal- 
ary requirements and why this opening 
appeals to you. Write 

Box 7439, ADVERTISING AGE 
200 E. Illinois St. Chicago 11, Ill. 


BARNARD’S ALERT EMP. SYSTEM 


NATIONWIDE 
BE SURE AT BARNARD’S 
Adv. Art Publ’g Research 
WA 2-2306 202 S. State Chicago 


COPYWRITER WANTED 
BY CHICAGO AGENCY 


$7,000—$9,000 


Consumer, industrial accounts— 
national, trade, collateral. Agency 
experience not essential, if you 
write well, think graphically, have 
ideas and initiative. Write fully; 
this is a good opportunity with a 
good medium-size agency with 
good, solid accounts. Our staff 
knows of this ad. 


BOX 335, ADVERTISING AGE 
200 East Illinois St., Chicago 11. 


HELP WANTED 


CHICAGO SPACE SALESMAN 
Fine opportunity for aggressive, intelli- 
gent salesman. Large consumer magazine. 
Salary plus bonus. Write experience, sal- 
ary desired. 

Box 7447, ADVERTISING AGE 

200 E. Illinois St. Chicago 11, Il. 


WANTED: COPYWRITER 
National 4-A agency looking for copy- 
writer who’s champing at the bit to be an 
account executive - with all the worries 
that go with it. Must be smart, good ap- 
pearing and write industrial copy that 
convinces - consumer stuff too! State sal- 
ary needs, Chicagoland availability. Res- 
ume. Confidential. 


Box 7443, ADVERTISING AGE 
200 E. Illinois St. Chicago 11, Ill. 


ADVERTISING & PUBLISHING 
FOR ALL TYPES OF POSITIONS 
GEORGE WILLIAMS - PLACEMENTS 
209 S. State Ha 17-1991 Chicago 


TIRED OF COMMUTING ON LONG 
ISLAND R. R.? Copywriter-chief wanted 
for part or full time work with former 
4As executives now forming small agen- 
cy North Shore L. I.. .Opportunity to be- 
come principal and work with congenial 
group now handling varied accounts. 
Trade and consumer copy experience de- 
sirable. Send background data - all con- 
fidential. 


Box 7446 ADVERTISING AGE 
480 Lexington Ave. New York 17, N. Y. 


FRED J. MASTERSON 
ADVERTISING - PUBLISHING 
All types of positions for men and women. 
185 N. Wabash FR 2-0115 Chicago. 


ADVERTISING AND PUBLIC 
RELATIONS MANAGER 
For Southern Bank 

Steadily growing bank, located in south- 
eastern metropolitan city, with deposits of 
$22 million plus, wants young man or 
woman to handle advertising and public 
relations. Person selected will report 
direct to president and will have a free 
hand in planning and execution of ad- 
vertising and public relations programs. 
Sufficient experience required for in- 
dividual to function with minimum of 
supervision after acquaintance with Bank 
and its policies. Starting salary $4200 to 
— per year, depending on qualifica- 
ions. 


Box 7442, ADVERTISING AGE 
200 E. Illinois St. Chicago 11, Il. 


MOLENE PERSONNEL 
SPECIALISTS IN GOOD JUDGMENT 
ANdover 3-4424 
BANKERS BLDG. CHICAGO 3, ILL. 


| COPY-CONTACT MAN WANTED 


| 
| Young man in his early thirties for | 
copy-contact position with this growing 
agency. Must be able writer of both | 
consumer and industrial copy, capable 
of planning outstanding ads, promotional | 
material and campaigns, and of following | 
through on production. Good opportun- 
ity. Salary and bonus pian. | 


JONES & TAYLOR AND ASSOCIATES 
| She National Bank Bidg., South Bend 1, Ind. 


ee | 


| Have conducted surveys, trained 


POSITIONS WANTED 


Aye Sie 


REPRESENTATIVES AVAILABLE 


MERCHANDISING - SALES 
PROMOTION - magi torah 
Saies-~- 
men, and conducted campaigns in several 
cities large and small all over the coun- 
try; marketing, research, analysis. Have 
written and delivered speeches on Sales 
and Sales Promotion to business associa- 
tions. Radio-TV speaking experience, also. 
Presently assistant to one of the country’s 
top business consultants. Opportunity 
somewhat. limited and seek expansion. 


Box 7448, ADVERTISING AGE 
200 E. Illinois St. Chicago 11, Ill. 


SECRETARY-ADMINISTRATIVE ASSIS- 
TANT - Seeking Publishing, Manufactur- 
ing or Agency connection with proper re- 
muneration. General Advertising, Pub- 
lishing, Manufacturing background, Bud- 
gets, Promotion, Production and _ Re- 
search. Box 7445, ADVERTISING AGE, 
480 Lexington Ave., New York 17, N. Y 


ADVERTISING SALES DEVELOPMENT 
& PROMOTION MANAGER . 
Hunting manufacturer or agency needing 
Sales-conscious, creative producer. Has 
wealthy background of national & re- 
gional manufacturer, jobber & retail ex- 
perience. Box 7441, ADVERTISING AGE. 
200 E. Illinois St. Chicago 11, Ill. 


CREATIVE SERVICES . 

A top creative copy and planning service 
available on contractual or assignment 
basis to agencies or firms needing spec- 
ialized talents and experience in mer- 
chandising, sales promotion, commercial 
motion pictures, TV spots. Rates well 
within reason. Satisfactory handling of 
clients outside the metropolitan area by 
phone or mail. 

Box 7444, ADVERTISING AGE 

200 E. Illinois St. Chicago 11, Ill. 


Ad Man, 25, seeks opport with agency or 
manuf-indust. ad dept. in Milw-Chi area. 
4 yrs. exp. sales, copy, rough layout, 
publ. 2 yrs. Army public info. Avail 
early June. Will be in Milw Apr 26-May 6 
for interviews. 

Box 7440, ADVERTISING AGE 

200 E. Illinois St. Chicago 11, Ill. 


PLANNING—COPY—CONTACT 
Capable young man now with small agen- 
cy is ready to move up to national agen- 
cy or advertiser. Age 27, 342 years agency 
exp. with emphasis on industrial & mail 
order accounts and print media. Wants 
chance to prepare for account planning 
or adv. management in a job that wil 
challenge his versatility, wide-ranging in- 
nang and proved skill with words and 
ideas. 

Box 7437, ADVERTISING AGE 

200 E. Illinois St. Chicago 11, Ill. 


SAID ONE ADMAN TO ANOTHER... 


I know just the man you need for your 
TV department. Real capable . . . plenty 
of experience. At present, he’s handling 
TV administration for 


PUBLISHERS REPRESENTATIVE 
is interested in additional publication for 
N. Y¥. - N. J. Area. 

Box 7438, ADVERTISING AGE 

200 E. Illinois St. Chicago 11, Ill. 

N. Y. Pub. Rep. will be in Chicago the 
week of April 18th to discuss Representa- 
tion for N. Y. & N. J. area. For appoint- 
ment telephone GREENLEAF 5-7659. 


SENIOR COPYWRITER 
$15-$20,000 
Solid background in packaged goods a must 
—cosmetic and/or toiletries experience help- 
ful. If you can handle this, a medium-sized, 
well-known midwest agency has a marvelous 
opportunity awaiting you. Contact me in 
complete confidence and I'll fill you in on all 
the details. 
George E. Pylkas 

Executive Advertising Consultant 

Cadillac Employment Agency, Inc. 

220 8S. State, Chicago, A 2-4800 


BUSINESS OPPORTUNITIES 


WANTED - MAIL ORDER BUSINESS 
Long established leader in mail order 
business wants to broaden line by pur- 
chase of established mail order business. 
Also interested in new potential items. 

Box 7449, ADVERTISING AGE 
200 E. Illinois St. Chicago 11, Ill. 
Test Sanders Dandy ABC 3 
Avon Herald News - Nunda News 
Livingston County Leader, Geneseo, N. Y. 
Tops in grass roots value. 


FARM COPYWRITER WANTED 


Experienced ter, strong in the 
farm field; cularly magazine and 
radio. Agency is medium sized, located in 
downstate Illinois. Truly an exceptional 
opportunity with extremely ideal living 
and working conditions. Send complete 
details in first letter which will be held in 
confidence. Write Box 321, ADVERTISING 
AGE, 200 E. Illinois St., Chicago 11, Ill. 


MISCELLANEOUS 
WANTED 
Information concerning location of 


FORMER members of Chicago Adv. Ex- 
ecutives Club (formerly Adv. Mgrs. 
Club) for reunion meeting May 10. Con- 
tact W. A. Jimison, BORDEN CO., 3738 
N. Broadway, Chicago Bi 8-8600. 


HORSESHOES FROM KENTUCKY 
actually worn by thoroughbreds in Blue- 
grass land. Perfect for office, home or 
yatch. $1.00 postpaid (no. C. O. D.) 

KENTUCKY HOUSE 
Box 1222, Lexington, Ky. 
Name engraved 10¢ per letter. 


YOUR PRODUCT placed on National & 
Los Angeles Giveaway shows at low cost. 
We also arrange film star endorsements. 
Write Roberts & Gail, 5880 Hollywood 
Blvd., Hollywood 28, Calif. 


AGENTS WANTED: 


artists, printers) to take orders for 
S ETTERING on film. De- 
pendable 24 hr. service—fast mail 
deliveries anywhere in USA. Style 
Book furnished. Attractive price per 
word—good profit—exclusive fran- 
chise—no investment. Write: 
Box 300 ADVERTISING AGE 
480 Lexington Ave., N.Y. 17, N.Y. 


ACCOUNT 


SUPERVISOR 

Fine creative NYC ad agency needs 
top account man with package goods 
experience—to $25,000. Write, phone 
in strictest confidence. 

OBS UNLIMITED 

Advertising Personnel 

Jerry Fields, Director 


(A TOP AGENCY). Has an excellent back- 
ground in production and writing, 
He’ll do a real job for you. Why don’t you 
get in touch with him? 

P Box 341 | 
200 E. Illinois St. 


COPY-CONTACT 


742 pean experience includes copy 
on blue chip accounts for two major 
4-A agencies; contact from retail to 
top executive level; planning and 
media selection. Will relocate for 
right job anywhere but N. Y. Box 340, 

VERTISING AGE, 200 E. Illinois 
St., Chicago 11, Ill. 


COPYWRITER 
WANTED IN 
LOS ANGELES 


by Leading 4-A Agency 


We're the fastest growing agency 
in the West—already at or near 
the top. Any Chicago or New 
York writer would feel pleasant- 
ly at home among our wealth of 
famous national accounts. He’d 
like the fact that ours is not just 
a “Western Office”, but a fully 
staffed and departmentalized en- 
tity built within the framework 
of a long-established, worldwide 
ency. Were we to be trans- 
anted among the big agencies 
ack East, our “look” would be 
right. Our people would fit, too. 
For, if you were to join us, 
chances are you’d find the man 
in the next office is as Eastern 
as yourself. 

Now about you. Here’s what 
we're looking for: 

1. A man or woman with at 
least 4-5 years background writ- 
ing copy full-time on national 
accounts in major 4-A agencies. 

2. A specialist in print. 

3. Heavy in food and packaged 
goods experience. 

Please do not apply unless you 
meet all 3 requirements. Start- 
ing salary depends on your ex- 
perience. Give full details, in- 
cluding salary requirement, in 
first letter. Your reply treated in 
confidence. Our staff knows 
about this ad. Write: Box 336, 
ADVERTISING AGE, 200 E. Ill- 
inois St., Chicago, Ill. 


WANTED: 


Box 342 
200 E. Illinois St. 


EDITOR FOR REFERENCE BOOK 


Publisher of long established yearly statistical and reference 
book published in connection with monthly magazine in the 
industrial field is looking for an editor. General knowledge of 
business and industry, and ability to assemble facts and 
figures into readable summaries and analyses, is essential. 
This is a job of compilation, primarily. 

Write, giving full details of background, availability, salary 
requirements, etc. Everything held in strictest confidence. 
ADVERTISING AGE 


Chicago 11, IIl. 


16 E. 50th St.,N. ¥.C. PLaza 3-4123 
too. 
ADVERTISING AGE PITTSBURGH 
OPPORTUNITY! 


WANTED— 


potential. 


Top Salesman for Newspaper Local Staff 


An evening newspaper located in southeast metropolitan 
city is looking for a top advertising salesman to assume 
responsibility for department stores and ladies ready-to- 
wear specialty shops. Must be seasoned yet flexible 
enough to meet challenge of highly competitive situation. 
Wanted is a man of ideas with administrative as well 
as merchandising know-how. 


This is an excellent opportunity offering good future 


All replies will be held in strict confidence. 
Our employees know of this ad. 


Send complete information to 


Kenneth Mills 
477 Madison Ave.—7th floor 
New York 22, N. Y. 


Assistant to Advertising Manager of 
diversified industrial firm. Desirable 
experience: Advertising, Public Re- 
lations, Sales Literature and Direct 
Mail. Prefer college background in 
advertising, business or engineering. 
Under 35 years of age. Write giving 
education, experience and salary re- 
quirements. Do not send samples. All 
replies held confidential. Box 337, 
ADVERTISING AGE, 480 Lexington 
Ave., New York 17, N. Y. 


-WANTED— 


CIRCULATION 
MANAGER 


A top business publication not 1lo- 
cated in New York or Chicago has 
excellent opening for ambitious ex- 
perienced man. Give us your back- 
ground, salary requirements and a 
small photo. This is much above 
average opportunity for the right 
man, we assure you. All replies will 
be kept confidential. Box 338, AD- 
VERTISING AGE, 200 E. Illinois St., 
Chicago 11, IIl. 


The Midwest's q 
outstanding placement 
service for Adv. - Art & 

allied fields. 


By appointment only 
59 E. MADISON + SUITE 1417 
CEntral 6-5670 ve 


BIRCH 
a 


Executive 


Placement 
Counselors 


COLLECTORS-ADJUSTORS 
For the Industry 
Representatives Coast to Coast 


STATIONS AND MEDIA ACCOUNTS 
RECEIVABLE 
No Collection—No Commissions 
STANDARD ACTUARIAL WARRANTY CO. 
220 W 42 New York 36 - ~~ Lo 5-5990 


ADV. COPYWRITER (MAIL ORDER) 


Unusual opty. with leading N. Y. 
publishers for men (or women) who 
can show samples of effective mail- 
order circulars, letters, etc. State 
age, educ., exp., salary. Box 339, AD- 
VERTISING AGE, 480 Lexington 
Ave., New York 17, N. Y. 


“Our 44th Year” 
BLIND MAN’S BUFF 


Many advertising positions are just 
that. If you are through stumbling 
around a limited future and nave 
the desire and ability to progress, a 
copy of your resume mail to us 
may make you “It”. 


GLADER CORPORATION 
“The Agency's Agency” 
Stanley D. Koch, Dir. Adv. Div. 
110 S. Dearborn CE 6-5353 Chicago 


MEDICAL WRITER 
Eastern Pharmaceutical Manufac- 
turer seeks college graduate in pre- 
medicine, biology or chemistry with 
aptitude for literature searching, 
writing and careful attention to de- 
tail, to assist in the planning of 
clinical studies and in the prepara- 
tion of manuscripts, case report 
forms, graphs, charts, and descrip- 
tions of experimental drugs. Com- 
prehensive benefit program. Send 
complete record of education and 
previous experience. Box 317, AD- 
VERTISING AGE, 480 Lexington 
Ave., New York 17, N. Y. 


Walter Lowen 


PLACEMENT AGENCY 


» 
Headquarters since 1920 for 
} ADVERTISING AND 


MARKETING PERSONNEL 


| 

Executives @ Copy @ Art @ Office 
| Public Relations 
| 


Please write briefly outlining your 


specific experience or personnel needs. 
420 LEXINGTON AVENUE 
NEW YORK 17, N. Y. 
MU 9-2630 


FOR THE 


200 Madison Ave., 


WANTED 
MAGAZINE SPACE SALESMAN 


The Simplicity Pattern Co. Inc., has an opening for 
a young man with magazine experience. He will be 
the Midwest Representative for the three fast grow- 
ing publications: Simplicity Pattern Book, Simplic- 
ity’s Children, and Modern Miss. This will be a newly 
established Chicago office. 


Please write (do not call) giving your background, 
experience and salary requirements. 


Arthur A. Brin, Vice President, 
SIMPLICITY PATTERN CO. INC., 


MIDWEST 


New York, 16, N. Y. 
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You Ought he O Know e eG. Carroll Buzby 


In the 35 years that have passed 
since the new president of Chilton 
Co. joined the organization as a 
subscription salesman, he has done 
virtually every kind of work pos- 
sible to do in the business paper 
publishing field except editorial 
work. 

He has done market reseafch, 
sold advertising, handled direct 
mail, done promotion work, been 
sales manager, general manager 
and publisher of several of the 
company’s publications, in addi- 
tion to being a v.p. and director. 

G. Carroll Buzby (the G is for 
George, although practically ev- 
erybody calls him Carroll) was 
born in Philadelphia April 19, 1897. 
His father, George H. Buzby, was 
one of the three founders and 
partners in the original Chilton 
Co. The others were C. A. Mussle- 
man and James Artman. 


® Young Carroll entered Prince- 
ton University just before World 
War I. He left college to join the 
American Field Service in France, 
where he drove ammunition trucks 
for the French army on the Aisne 
River. The unit to which he was 
attached received a citation. In 
the meantime, the U. S. had en- 
tered the war, and young Buzby, 
after unsnarling a lot of red tape, 
received permission to return 
home to enlist in the Marine Corps. 

He was commissioned a second 


Artist Wanted 


Capable layout artist by this 22 year old 
agency. Must be qualified to do high 
grade publication ads; and all other types 
of advertising layouts. Good opportunity 
for right man. In applying give age, 
experience and present solary. 
Jones & Taylor and Associates 

The National Bank Bidg., South Bend 1, Ind. 


A complete placement service 


of Ad men, for Ad men... by an Ad man 
who has worked in all the jobs himself 
for over 20 years 


333 NORTH MICHIGAN AVENUE - 
FRanklin 2-3280 


CHICAGO 


lieutenant just before the Armi- 
stice and, with three other officers, 
was assigned to detached service 
with the U. S. legation guard at 
Peking, China. There he studied 
Mandarin, moved by the oriental 
beauty of the ancient imperial cap- 
ital, and acquired an understand- 
ing of the virtue of Chinese pa- 
tience. 

But he was recalled to the states 
in 1919, mustered out of service as 
a first lieutenant, and returned 
to Princeton, from which he was 
graduated in 1920. 


® That autumn he became a sub- 
seription salesman for Chilton. 
The following year he was shifted 
to the research department and 
did intensive market research in 
the automotive field. 

About a year later there was an 
opening for an advertising sales- 
man on the old Automobile Trade 
Journal, shortly before Chilton 
Co. was bought by United Pub- 
lishers Corp. When that happened, 
in 1923, Chilton became the auto- 
motive division of UPC. Mr. Mus- 
sleman became president of the 
division and Messrs. Artman and 
G. H. Buzby retired. 

Young Carroll was made man- 
ager of Chilton Tractor Journal, In 
1927 he was made manager of the 
company’s direct mail division, 
which included all of the circula- 
tion mailing for the Chilton papers. 
In addition, about a year later, he 
took over an eastern sales terri- 
tory for Commercial Car Journal. 


® During the 1930s, Chilton Co. 
became the successor to United 
Publishers Corp. with Mr. Mussle- 
man as president. When Mr. Mus- 
sleman was succeeded in 1945 by 
Joseph H. Hildreth, now board 
chairman, Mr. Buzby was ap- 
pointed head of the company’s 
automotive division, which in- 
cluded Automotive Industries, 
Chilton Automotive Buyers’ Guide, 
Commercial Car Journal, Motor 
Age, and both the book depart- 
ment and the direct mail division 
of the company. 

Three years later, in °48, Mr. 
Buzby was elected a v.p. of Chil- 
ton and made a member of the 
board. On March 25 he succeeded 
Mr. Hildreth as president. 

Commenting on the work of his 


CITY IN Th 
MIDWEST 


BEST TesT 


Rematkabse 
ROCKFORD 


At the Top in Illinois, Rock- 
ford continues to expand and 
grow. Contracts have been let 
for two multi-million dollar 
factories. Construction will 
soon begin on a new shopping 
center including a 2 million 
dollar Goldblatt Bros. Depart- 
ment Store, a new name in 
Rockford. The American Chicle 
Company and The Goss Print- 
ing Press Company have both 
chosen Rockford for new man- 
ufacturing facilities. Housing 
construction continues to break 
records. All of this added to an 
already prosperous city means 
a Hate Ho market for your 
roducts or services. The Rock- 
ord Morning Star and Rock- 
ford Register-Republic give 
superior coverage in Rockford 
and surrounding areas ~ 
Illinois and Wisconsin. Let us 
send you full information. 


* 134,488 ABC CITY ZONE *441,222 ABC RETAIL TRADING ZONE 


ROCKFORD MORNING STAR 
© anc i: agp bcp . 


G. Carroll Buzby 


predecessor, Mr. Buzby told AA 
that the company today is in the 
best financial condition it has ever 
been, and that Mr. Hildreth dur- 
ing the past ten years changed the 
company from an aggregation to 
an organization. “It is now in a 
fine position for expansion,” he 
said. 


® Mr. Buzby lives with his family 
at Chestnut Hill, a suburb of 
Philadelphia. He was married in 
1923 and has two children. His son, 
George C. Jr., also a Princeton 
alumnus, who served in the Navy 
during World War II, is currently 
working for his Ph.D. in chemistry 
at Johns Hopkins University in 
Baltimore, and his daughter Nina 
was recently graduated from Smith 
College. 

Mr. Buzby’s interests outside 
of business are varied. He is an 
omnivorous reader, particularly of 
general literature and philosophy; 
an expert trout and salmon fisher- 
man, and a good golfer. He is 
keenly interested in music, and 
still retains extraordinary skill as 
a banjo player, which he developed 
during his college days when he 
was a member of the Princeton 
musical club. He was also a mem- 
ber of the track team and won 
honors in the high and low hurdles 
events. 

As to the future, he is optimistic 
about expansion of the American 
economy. He believes that 1955 
will be a good year for business 
paper publishers who take advan- 
tage of the opportunities that exist 
for greater service to readers and 
advertisers. 


Encyclopedia to LW&éS 

Americana Corp. has appointed 
Lewin, Williams & Saylor, New 
York, to handle advertising for 
the “Encyclopedia Americana” in 
the school and library fields. E. 
Taylor Wertheim Advertising is 
the previous agency. 


| 


|Magazine Ad Revenue Up 

| National magazine ad revenue 
for the first quarter of °55 is up 
more than $4,000,000 to a total of 
'$139,100,000—the best first quar- 
ter ever, according to the Maga- 
\zine Advertising Bureau. The in- 
crease over January-March, 1954, 
|when a total of $134,700,000 was 
\reported, amounts to 3.2%. The 
MAB said that while revenue was 
going up, pages of advertising re- 
mained about the same. 


"Taylor Leaves Agency 


Following his purchase of In- 
dustry & Power, St. Joseph, Mich. 
(AA, April 4), John Paul Taylor 
has withdrawn as one of the prin- 
cipals of Proebsting, Taylor Inc., 
Chicago agency. The agency will 
continue without change, under 
the direction of James L. Proeb- 
sting. 


Korchnoy Has Lee Account 
Frank H. Lee Co., Danbury, 
Conn., which plans a large-space 
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magazine drive next fall (AA, 
April 4), will place its advertising 
through E. A. Korchnoy & Co., 
New York. In the earlier story, 
the account was erroneously listed 
as being with Grey Advertising 
Agency. Grey formerly had the 
Lee account. 


Tomkins Joins Murphy 

Donald E. Tomkins, former di- 
rector of tv and radio of Grant 
Advertising, has become general 
sales manager of Owen Murphy 
Productions, New York. 


different 
because it is a 
specialized 
magazine serving 
the specialized 
needs of a big 
specialized field... 
send for market 
story, sample copy 
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IT TAKES 


BIG FARMING 


° TO MAKE 
BIG FARMERS 


This is the land of tall silos, shin- 
ing bins, well-kept barns, grain 
fields stretching as far as the 
eye can see. Here in CAPPER’S 
FARMER territory, are big fami- 
lies with clear-eyed healthy 
children—America’s largest, 
most productive farms—with big 
needs now and for the future. 
For your products, your services, 
this is a dynamic, ever-growing 


market! 
Cappers 
re armer 


“They say it has something to do with the growing season. 
We're getting eleven new telephone numbers on April 25th.” 


To give you better service, we 
have changed and increased 
our telephone numbers. To 
reach us on and after April 
25th, dial any number from 


DElaware 7-5200 
through 
DElaware 7-5210 


Please change your records. 
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Think what that means to you in terms of mass purchasing 
power. 

That many cars speak of bulging pocketbooks and a willing- 
ness to keep them open to satisfy enthusiasms. 

For motoring is an enthusiasm of the Great American Weekly 
Family and the ec itors of the American Weekly feed this 
enthusiasm to the enjoyment of their readers and to the profit 
of their advertisers. 

Every year the 9,800,000 American Weekly Families take a 
long look at their dream car in our Annual Auto Show Issue. 
And on other weeks their enthusiasms are whetted by exciting 
features on car-travel trips, while noted authors like J.C. Furnas 
tell them how to enjoy driving—safely. 

Get your share of this huge, enthusiastic market—Get in the 
American Weekly. 


ni Si 
Ame RICAN WEERL 


ae Beamed to the Enthusiasms of the American Family 


iS 


Million. 


to be Bought in’55 by the Great American Weekly i amily 


— 


“A FABULOUS MARKET PLACE 


1. Three out of four of the 9,800,000 American 
Weekly Families own one or more cars. 


2. Better than one out of every five cars—22.8% 
—to come from factories last year was bought by 
one of the 9,800,000 American Weekly Families. 


3. The Great American Weekly Family has ex- 
pressed its intention to buy 1,078,000 new units to 
be produced this year. je 


*Source: Daniel Starch Continuing Study 
of Consumer Magazine Audiences. 


THE AMERICAN WEEKLY, 63 VESEY STREET, NEW YORK 7, N. Y. * ATLANTA * BOSTON * CHICAGO + CLEVELAND * DETROIT * LOS ANGELES * SAN FRANCISCO 
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